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search  as  something  separate  and  apart 
from  the  actual  planning  and  execu¬ 
tion  of  advertising  programs.  The 
weakness  in  this  notion  is  that  re¬ 
search,  so  employed,  leads  to  conclu¬ 
sions  and  generalities  which  are  of  no 
practical  value.  Our  purpose  has  al¬ 
ways  been  to  use  research  as  a  ‘work¬ 
ing  tool,’  and  so  integrate  it  with  the 
creative  work  of  advertising  that  its 
results  are  measurably  reflected  in 
the  successful  handling  of  specific  dis¬ 
tribution  programs.  In  line  with  our 
policy  of  integration,  the  research 
staff  is  under  the  direction  of  James 
M.  Wallace,  vice-president  in  charge 
of  planning  and  merchandising. 

“Mr.  Wallace  has  been  in  selling 
and  advertising  for  19  years.  Some  of 
the  personnel  of  our  research  staff 
have  come  from  the  outside  with 
specialized  backgrounds  in  business 
and  industry.  Others  came  directly 
from  universities  with  only  an  acad¬ 
emic  background  in  research.  Still 
others  were  trained  in  the  Ayer  or¬ 
ganization  and  chosen  for  research 
because  of  interest  and  ability  dis¬ 
played  along  special  lines.  It  has 
been  our  experience  that  such  a  bal¬ 
ance  of  business  and  advertising,  in¬ 
dustrial  and  academic  training  is  es¬ 
sential  to  pract’  al  conclusions.” 

The  cross-section  of  the  agency  field 
studied  by  Editor  &  Purlisher  in¬ 
cluded,  in  addition  to  Ayer’s  and  Lord 
&  Thomas,  the  following  agencies: 
Alley  &  Richards  Co.,  Batten,  Bar- 

wee  nr  nmniirre  until  rnnav  virtuaiiv  Durstine  &  Osborn,  Benton  & 

verv  Hrvn  appn’ev  emnlove  a  sizable  agency  service,  costing  US  accuracy  the  important  behavior  pat-  Bowles,  Fuller  &  Smith  &  Ross,  J.  Stir- 

•spflrrli  staff  nr  a  romnetent  research  many  times  what  it  did  a  dozen  years  terns  of  the  users  and  potential  users  ling  Getchell,  Kenyon  &  Eckhardt, 

M  3RO,”  Mr.  Reydel  told  the  ANPA  mem-  of  advertised  products.”  Arthur  Kudner,  Marschalk  &  Pratt, 

°  ■  bers  in  stating  that  “your  own  Bureau  Mr.  Batten  recalled  that  the  early  McCann-Erickson,  Pedlar  &  Ryan, 

Out  of  more  than  a  score  of  agen-  gf  Advertising  is  exactly  the  kind  of  pioneering  efforts  in  research  were  Ruthrauff  &  Ryan, 
ja  surveyed  by  Edi^r  &•  Publisher,  talking  about.”  done  on  a  part-time  basis  by  men  who  A  definition  of  research  was  given 

nirteen  responded.  They  gave  a  com-  important  change  in  this  field  were  also  charged  with  other  respons-  recently  by  a  pioneer  in  this  field, 

Khensive  picture  of  the  status  of  re-  noted  by  Mr.  Reydel  was  that  in  the  ibilities.  But  clearly  indicating  the  F.  R.  Coutant,  Pedlar  &  Ryan’s  direc- 
wch  in  advertising  today,  traced  Twenties,  when  research  obtained  a  growth  of  the  research  function  is  the  tor  of  marketing,  and  senior  past 
ne  remarkable  growth  m  this  held,  ^eal  foothold  in  advertising,  agency  fact  that  today  there  are  34  men  and  president  of  the  American  Marketing 

ind  some  ventured  predictions  m  an  research  was  90%  trade  study  and  10%  women  in  the  Ayer  organization  whose 

(Wi  greater  future  for  research.  consumer.  “Today,”  he  said,  “these  work  is  exclusively  concerned  with 

Don  Francisco,  president  of  Lord  &  percentages  are  almost  exactly  in  re-  the  various  aspects  of  research, 

thomas,  which  agency’s  research  or-  verse:  90%  consumer,  10%  trade.”  “The  mistake  is  often  made  that  re- 
imization  dates  back  to  1914,  believes  The  reliance  today  upon  the  re-  search  is  something  new  in  advertis- 

gencies  should  guard  against  “un-  ports  of  researchers  as  charts  to  guide  ing,”  commented  Mr.  Batten.  “As  ; 

cientific”  research  work.  Said  Mr.  agencies  in  the  successful  conduct  of  matter  of  fact,  research  was  intro- 

^ancisco:  “While  Lord  &  Thomas  an  advertising  campaign  could  scarcely  duced  well  before  the  turn  of  the 

ikJcs  upon  research  only  as  a  means  be  better  expressed  than  in  the  words  century,  and  by  1900  had  been  devel- 
0  better  advertising,  it  is  our  feeling  of  Harry  A.  Batten,  president  of  N.  W.  oped  to  a  place  where  it  was  a  reg- 
bat  the  time  has  come  when  all  agen-  Ayer  &  Son,  Inc.,  Philadelphia,  in  his  ular  part  of  well-planned  selling.  The 
its  must  take  a  more  critical  attitude  response  to  Editor  &  Pubusher:  first  recorded  instance  of  the  use  of 

award  all  research  in  advertising  in  “Trying  to  manage  an  advertising  research  in  advertising  was  by  N.  W. 
fder  to  provide  a  sounder  base  for  program  without  the  benefit  of  re-  Ayer  &  Son  in  1879  (see  page  88  and 
dvertising  itself,  and  to  avoid  the  search  would  be  like  trying  to  cross  following  in  ‘The  History  of  an  Ad¬ 
ders  to  the  advertising  profession  ocean  without  a  compass.  Per-  vertising  Agency’  by  Dr.  Ralph  M. 
fiiich  lie  in  the  uncritical  acceptance  j^gpg  ^jgg^  ^o  sum  up  the  Hower  of  Harvard  Graduate  School 

f  unscientific  research  work.”  achievements  of  research  is  to  say  of  Business  Administration,  pub- 

Uie  importance  of  sound,  scientific  that  without  it,  neither  the  advertis-  hshed  1939  by  Harvard  University 

^search  in  advertising  is  greater  to-  ing  business  nor  business  in  general  Press). 

•y  than  ever  before.  Research  is  would  have  reached  its  present  pro-  “This  marked  the  origin  of  a  practi- 
one  of  the  real  advances  in  advertis-  portions.  Nor  should  we  be  able  to  cal  technique  which  has  grown  in  scope  Research 
ig  agency  practice”  mentioned  by  look  with  any  hope  for  the  future  ex-  and  refinement  along  with  expansion 
William  Reydel,  vice-president  of  pansion  of  business  and  the  conse-  of  advertising’s  responsibilities 
lewell-Emmett  Company,  who  voiced  quent  elevation  of  living  standards  in  business. 

agency  viewpoint  at  the  Bureau  the  United  States.”  “Research  began  as  r  - - 

1  Advertising  session  at  the  recent  The  Ayer  agency  (which  pioneered  venture  by  a  few  far-sighted  leaders 
iNPA  convention  in  New  York.  ^j^g  research  field  in  1879  when  it  who  saw  ahead  of  their  times.  Some 

_In  the  early  twenties,  according  to  induced  the  Nicols-Shepard  Company  grasped  its  significance  at  once.  Others 
It.  Reydel,  a  successful  advertising  ©f  Battle  Creek,  Mich.,  to  seek  mar-  '  ^  ^ 

>an  had  two  important  attributes:  his  kets  for  its  threshing  machines  in  care- 
*perience  and  his  judgment.  “Be-  fully  selected 

luse  his  judgment  was  sound,  he  newspapers,  rather  than  to  continue 


Effectiveness  of  Advertising 
Grows  With  Agency  Research 


Depression  Efforts  to  Make  Advertisers'  Dollars  - 
Go  Farther  Brought  Great  Expansion  in  This 
Field  .  .  .  Large  Staffs  Study  Consumers 
By  WALTER  E.  SCHNEIDER 

entirely,  consumer  response  to  actual  “We  established  in  1938  the  Ayer 
advertisements  was  studied.  Foundation  for  Consumer  Analysis,’ 

“More  and  more  time,  effort  and  Mr.  Batten  told  Editor  &  Publisher. 
money  were  applied  .  .  .  until  today  “The  purpose  of  the  Foundation  is  to 
agency  research  is  a  major  factor  in  chart  with  ever-increasing  detail  and 


HE  TEN-YEAR  TWISTER  most  fre¬ 
quently  referred  to  as  the  Depres- 
ion  was  an  ill  wind  that  blew  some 
ood  for  advertisers  and  agencies. 
Kit  of  the  cyclone  cellars  of  the  De- 
ression  Decade  has  come  greater  use 
f  advertising  research  to  improve 
be  effectiveness  of  the  advertiser’s 


H.  A.  Batten 


Don  Francisco 


Frank  R.  Coutant 


Association. 

Coutant  Defines  Research 

“Finding  out  what  people  want,  and 
whether  you’re  giving  it  to  them,  is  a 
science  we  call  marketing  research,” 
®  Mr.  Coutant  told  the  Glass  Container 
Association  at  White  Sulphur  Springs 
recently. 

There  are  some  “funny  ideas”  about 
what  constitutes  marketing  research, 
according  to  Mr.  Coutant.  “It’s  such 
a  pretty  term  that  it  is  worn  as  a 
fragrant  flower  even  where  there  are 
no  roots,”  he  said.  “A  girl  with  a 
World  Almanac  becomes  a  Research 
Department.  A  boy  with  a  slide  rule 
and  a  flair  for  figures  gets  by  in  an¬ 
other  shop.” 

Mr.  Coutant  asserted  that  the  De¬ 
partment  of  Commerce  has  found  sev¬ 
eral  hundred  firms  with  Marketing 
Departments.  This  he 
called  “an  amazing  exaggeration — by 
business,  however,  not  by  the  Depart¬ 
ment  of  Commerce.”  There  are  “less 
than  50  well  rounded,  fully  qualified 
,  practitioners  of  market  research  in 

who  saw  ahead  of  their  times.  Some  country,”  according  to  this  au¬ 

thority  on  marketing  research. 

Mr.  Coutant  recently  amplified 
that  last  statement,  informing  Editor 
&  Publisher  that  “there  are  not  more 
than  a  dozen  advertising  agencies  that 
have  fully  rounded  research  depart¬ 
ments.”  He  added,  however,  that  a 
number  of  other  agencies  have  a  com¬ 
petent  research  man  who  does  not 
have  a  fully  equipped  research  de- 
(Continued  on  page  18) 


have  recognized  its  importance  in  the 

_  past  10  or  20  years.  Meanwhile,  how- 

territories  through  ever,  the  value  of  research  has  never 

_ _  __  _ _  ceased  to  assert  itself.  As  a  result, 

_  _  _  _ _  . . .  . ndly  in  cities  with  great  progress  has  been  made  in  the 

stewardship  of  wisely  spending  minute  sales  possibilities)  recently  refinement  of  methods  for  gathering, 
uge  sums  in  advertising  needed  more  recognized  the  growing  importance  interpreting  and  using  research  data 
un  li.ct  _ _ ”  .f  _ J..  in  advertising. 


n  just  experience  and  judgment,”  ©f  the  consumer’s  attitude,  mentioned 
I  executive  pointed  out,  and  since  above  in  the  excerpt  from  Mr.  Rey- 
tinct  alone  was  not  to  be  trusted  del’s  address. 


EDITOR 


P  U  B  L  I  S  H  E  :■ 


3  Cleveland  Dailies 
Abandon  Street  Sales 


EDITOR  &  PUBLISHER 
CALENDAR 

June  23-27 — Advertising  Fed¬ 
eration  of  America,  36th  annual 
convention,  Hotel  Sherman,  Chi- 


Newsdaily 
Suspends  in 
Hartford 


News,  Press  and  Plain  Dealer 
Take  Action  in  Second  Week  of 
Comer  News  Sellers  Strike 


CLEVELAND,  O.,  June  19 — The  dead-  rant’s  sale  of  copies  of  the  Plain 
lock  in  the  strike  of  corner  news  Dealer.  Police  have  arrested  more 
sellers  against  the  News,  Press  and  than  60  persons  on  charges  of  mali- 
Plain  Dealer  tightened  in  its  second  cious  destruction  and  disorderly  con- 
week  as  publishers  of  the  three  papers  duct.  Picketing  of  the  three  news- 
announced  indefinite  abandonment  of  papers  and  of  many  stores  selling  the 
all  street  sales.  The  action  was  be-  papers,  continued  this  week, 
lieved  the  first  of  its  kind  in  a  large  The  strike,  probably  the  largest  of 
city.  its  kind,  represents  one  of  the  few 

Charges  of  “lockout”  were  raised  occasions  when  all  big  daily  newspa- 
and  violence  continued  with  new  in-  pers  of  a  major  city  have  been  in¬ 
tensity  following  the  announcement  volved  simultaneously.  The  union  in 
Tuesday.  The  statement,  issued  by  attempting  to  bargain  for  home  de- 
Stewart  Hooker,  secretary  of  the  livery  carriers  has  asked  that  car- 
Cleveland  Newspaper  Publishers’  As-  riers’  pay  be  raised  from  seven- 
sociation,  said:  eighths  of  a  cent  to  a  cent  per  paper. 

“Each  of  the  three  daily  newspapers  The  publishers  contend  that  carriers 
has  decided  upon  a  change  of  policy  are  minors  covered  by  individual  con- 
with  regard  to  distribution  and  sale  tracts  and  are  therefore,  “none  of  the 
of  newspapers.  Street  sales  have  been  union’s  business.” 
discontinued  and  the  following  notice  Support  for  the  union  in  the  strike 
has  been  forwarded  to  all  street  has  been  voted  both  by  the  Cleveland 
vendors:  Federation  of  Labor,  AFL  subsidiary. 

Notice  to  Vendors  ^be  Cleveland  Industrial  Union 

“This  is  to  advise  you  that  (name  °^.t.he  CIO  The  newsboys’ 

of  newspaper)  I  .s  changed  its  policy  ^  affiliated  with  neither  organ- 

in  the  distribution  and  sale  of  its  ^ 

papers.  This  paper  has  decided  to  ^ 

discontinue  sales  by  street  vendors.  WmieiaW  neiCl  LarOeS 
All  distribution  will  henceforth  be  LondoU 


cago. 

June  23-27 — Newspaper  Ad¬ 
vertising  Executives  Assn., 
meeting.  Hotel  LaSalle,  Chicago. 

June  24-27 — Assn,  of  News¬ 
paper  Classified  Advertising 
Managers,  annual  convention, 
Buena  Vista  Hotel,  Biloxi,  Miss. 

June  27-29 — North  Carolina 
Press  Assn.,  annual  convention, 
Hendersonville,  N.  C. 

June  28-30 — National  Head¬ 
liners’  Frolic,  7th  annual  meet¬ 
ing.  Hotel  Traymore,  Atlantic 
City. 

June  28-30 — California  News¬ 
paper  Advertising  Managers 
Assn.,  convention.  Hotel  Mira¬ 
mar,  Santa  Barbara. 

June  30 -July  3  —  National 
Graphic  Arts  Education  Guild, 
annual  conference  on  printing 
education,  Rochester  Athenaeum 
and  Mechanics  Institute,  Roch¬ 
ester,  N.  Y. 

July  5-8 — ^Pacific  Coast  Clas¬ 
sified  Advertising  Assn.,  con¬ 
vention,  Vancouver,  B.  C. 

July  7-11 — Pacific  Advertising 
Clubs’  Assn.,  convention.  Hotel 
Vancouver.  Vancouver,  B.  C. 

July  8-12 — American  News¬ 
paper  Guild,  convention.  Hotel 
Peabody,  Memphis.  Tenn. 


Publishers  of  Offset 
Paper  Expect  to  Resume 
Publication  in  Fall 


*7.  T  u  :•  -1,  u  /  .u  L  -r  T  J  - -  Whitelaw  Reid,  editor  of  the  New 

All  distribution  will  henceforth  be  Xo  Londoil  York  Tribune  from  1872  until  1905. 

^res  and^merdwnts^wh^hav^e^Rir  Whitelaw  Reid,  a  member  of  the  when  he  was  appointed  ambassador 

city  staff  of  the  New  York  Herald  to  the  Court  of  St.  James, 
oaloc  ^  Tribune  since  November,  1939,  who  A  graduate  of  Yale  University  in 


part  of  retail  sales.  t  K 

“We  regret  to  advise  that  this  change 
of  policy  terminates  the  arrangement  ®  °  , 

under  which  you  have  been  selling,  ^^wspapers 
Should  this  newspaper  ever  decide  to  bureau, 

return  to  the  policy  of  street  vendor 
sales,  we  will  so  notify  you  and  again  luesday  after- 
offer  you  the  opportunity  to  resell 


Yankee  Clipper 


our  papers. 

Phillip  Schoenberg,  attorney  for  the  bound  for  Lis- 
unafiiliated  Cleveland  Newsboys’  Poetical. 

Union  which  called  corner  news  sell-  From 
ers  out  on  strike  June  10,  said  the  Roid  will 

aciion  of  the  publishers  had  con-  proceed  to  me 
ven,.d  the  dispute  into  a  lockout.  British  capital. 
“This  maneuver,”  Mr.  Schoenberg  Reid,  who 

said,  “is  nothing  less  than  a  ruse  to  rs  the  son  of  Og- 


1936,  Mr.  Reid  has  worked  in  a  num¬ 
ber  of  different  departments  of  the 
Herald  Tribune,  including  the  adver¬ 
tising,  mechanical  and  editorial  de¬ 
partments,  for  more  than  three  years. 


NLRB  HEARING 


Whitelaw  Reid 


Los  Angeles,  June  17 — The  only 
regulation  exercised  over  newsboys 
on  corners  by  the  Los  Angeles  Eve¬ 
ning  Herald  &  Express  is  that  prac¬ 
ticed  by  any  wholesaler  to  protect  the 
interests  of  his  retailers,  it  was  testi¬ 
fied  today  during  a  NLRB  hearing  in 
which  the  newsboys  union  seeks  cer- 


destroy  the  union.”  den  Reid,  editor  of  the  Herald  Trib-  tification  for  bargaining  purposes. 

Informed  of  the  publishers’  action  has  spent  considerable  time  in  The  testimony  came  from  William  J. 

at  a  meeting  Monday  night,  union  England  and  is  particularly  familiar  Harrison,  circulation  manager  of  the 
members  voted  to  “continue  the  fight  with  the  south  of  England  country-  paper  for  the  last  28  years.  Testi- 
and  protect  our  rights.”  Meanwhile,  side,  having  made  many  bicycle  and  mony  involving  the  Herald  &  Express 
unemployment  compensation  claims  hiking  trips  in  that  region  during  probably  will  close  this  week,  to  be 
for  the  full  16  weeks’  period  have  vacation  visits  spent  with  his  aunt,  followed  by  the  Board’s  cases  against 
been  filed  in  behalf  of  each  striker.  Lady  Ward,  sister  of  Ogden  Reid.  the  News,  the  Times,  and  the  Ex- 
NLRB  Charaec  R^id  is  a  grandson  of  the  late  aminer. 


Seek  NLRB  Charges 

Efforts  of  the  union  to  bring  charges 
against  the  papers  before  the  National 
Labor  ReL^tions  Board  met  with  post¬ 
ponements  this  week.  Hearing  on  a 
charge  that  the  papers  had  refused  to 
bargain  with  the  Newspaper  Home 
Deliverers  Association,  an  affiliate,  was 
postponed  by  Oscar  S.  Smith,  NLRB 
regional  director,  because  of  failure  of 
the  union  to  produce  signed  member¬ 
ship  cards  as  proof  of  the  union’s 
authority  to  represent  carriers  (the 
union  claims  7,000  of  the  city’s  10,000 
carriers  as  members).  Mr.  Schoen¬ 
berg  said  the  cards  were  being  ob¬ 
tained  this  week. 

On  Wednesday  Mr.  Schoenberg  said 
that  the  publisher’s  announcement  to 
discontinue  street  sales  would  result 
in  the  filing  of  similar  charges  in  be¬ 
half  of  corner  vendors. 

Vandalism  grew  in  all  parts  of  the 
city  following  the  announcement.  A 
restaurant  counterman  was  kicked 
and  beaten  into  unconsciousness  by 
three  men  who  objected  to  the  restau- 
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After  89  issues,  the  Hartfwi 
(Conn.)  Newsdaily,  offset  daily  pape 
has  suspended  publication.  TTiis  was 
announced  in  the  June  14th  editiot 
with  the  promise  that  the  paper  would 
begin  publishing  again  on  a  dai- 
basis  early  in  September. 

Newsdaily’s  final  edition,  playing 
the  news  of  the  Nazi  occupation  d 
Paris,  climaxed  its  attempts  thus  far 
The  newspaper  was  in  two  sections  of 
16  pages  each,  and  carried  a  little 
less  than  14  pages  of  advertising.  AI 
this.  Bice  Clemow,  publisher,  said 
was  sold  and  made  up  in  the  he 
days  before  publication.  The  paper 
was  run  off  16  pages  at  a  time,  whic 
is  the  capacity  of  the  offset  pres 
being  used. 

Mr.  Clemow’s  explanation  to  his 
public  of  the  suspension  was  madei: 
a  three-column  box  on  page  one.  I: 
read,  in  part: 

“During  the  past  six  weeks  the  te- 
ror  of  lightning  warfare  has  violent¬ 
ly  disturbed  the  tempo  of  newsps^ic 
publishing,  even  of  life  itself. 

“In  order  that  the  young  Newsdaily 
may  adjust  itself  physically,  thought¬ 
fully,  to  a  wider  sphere  of  usefulness 
in  the  safeguarding  of  our  democratic 
liberties,  this  newspaper  will  no: 
publish  its  next  issue  until  the  firs: 
week  in  September.” 

Mr.  Clemow  in  addition  told  Q)ITCE 
&  Publisher  that  he  expects  to  speni 
the  summer  with  the  board  of  direc¬ 
tors,  including  Elsworth  S.  Grant 
and  Francis  G.  Smith.  Jr.,  two  of  the 
departmental  editors,  planning  a 
vamped  Newsdaily  for  next  fall.  He 
said  it  is  possible  that  another  press 
may  be  installed  to  permit  publica¬ 
tion  of  a  larger  paper.  Newsdaily 
printed  and  distributed  25,000  copies 
of  its  final  edition. 

In  the  meantime,  the  present  News- 
daily  equipment  and  offices,  Icxatec 
at  111  Park  Street  in  Hartford,  will 
continue  to  operate,  chiefly  as  a 
commercial  and  experimental  plan: 
In  addition  to  the  Cranston  (R.  1 
News-Graphic,  a  weekly  now  beinj 
published  from  the  Newsdaily  plan- 
other  small  newspaper  jobs  will  k 
solicited  to  keep  the  plant  on  ai 
operating  basis. 

The  announcement  of  the  suspenskn 
carried  with  it  an  offer  to  repay  at 
unfilled  subscriptions,  or  to  cany 
them  over  the  summer.  No  cancella¬ 
tions  were  received,  however,  Mr 
Clemow  said. 

The  suspension  will  throw  out  d 
work,  temporarily  at  least,  some  2 
members  of  the  staff.  This  does  »■ 
include  executives  of  the  editoria- 
and  business  departments  who  yiy 
remain  to  work  out  the  changes  to  k 
embodied  in  Volume  Two,  or  the  me¬ 
chanical  staff  which  will  continue  tt 
publish  the  various  smaller  news¬ 
papers  taken  on  as  commercial  wort 
Arthur  G.  Newmyer,  Jr.,  has  «• 
signed  from  the  post  of  business  man¬ 
ager,  which  he  held  from  the  very 
beginning  of  the  paper.  He  is  the  sc 
of  the  associate  publisher  of  the  ' 
ington  (D.  C.)  Times-Herald. 
resignation,  it  was  explained.  >  i  curr« 
several  weeks  before  the  susiiensio: 


ADDS  SUNDAY  EDITION 


The  Ft.  Lauderdale  (Fla.)  News^‘^ 
added  a  Sunday  edition.  It  is  no-' 
published  evenings  and  Sundays. 
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Circulators  Urged  to  Cooperate 
With  Advertising  Department 


Must  Emphasize  Vital  Importance  of 
ABC  Figures  in  Selling,  Annual  Convention 
Told  .  .  .  O'Rourke  Is  Elected  President 


By  GEORGE  A.  BRANDENBURG 


JACKSONVILLE,  Fla.,  June  20 — The  most  of  whom  were  unable  to  attend  tinned  the  apparent  apprehension 
need  for  circulation  managers  to  because  of  the  war  situation,  the  con-  many  advertisers  have  for  circulation 
emphasize  the  extreme  importance  of  vention  adopted  the  following  reso-  secured  through  the  use  of  premiums, 
circulation  and  the  use  of  circulation  lution:  pointing  out  that  these  same  adver- 

data  in  selling  newspaper  advertising  “To  our  Canadian  members  of  the  tisers  have  used  enough  gadgets  as 
was  stressed  at  the  42nd  annual  con-  ICMA,  the  association  assembled  ex-  premiums  in  connection  with  radio 
vention  of  International  Circulation  presses  its  sincere  sympathy  and  programs  in  recent  years  to  “fill  the 
Managers’  Association  here  this  week,  regrets  the  situation  which  causes  St.  John’s  River.” 

Circulators  were  not  only  urged  to  their  absence,  and  assures  them  that  Spies  Plan  Referred  to  Committee 
co-operate  with  advertising  depart-  the  hopes  and  prayers  of  the  Amer-  Because  of  the  inability  of  Howard 
ments  of  newspapers  but  were  made  lean  inembers  wil  be  with  them  m  ^  stodghill,  Philadelphia  Bulletin,  to 
aware  of  the  necessity  for  closer  co-  their  hour  of  trial.”  attonH  the  the  a 


ICMA  ofFicers  greet  group  of  "25  year  men"  at  Jacksonville  convention.  L.  to  R.: 
L  W.  McFetridge,  Tulsa  World,  secretary-treasu-er;  Retiring  President  Don  R.  Davis, 
lirmingham  News-Age-Herald;  president-elect  Clem  D.  O'Rourke,  Cleveland  Press: 
Bradley  Welfare,  Winston-Salem  (W.  Va.)  Journal  &  Sentinel;  Charles  Payne,  Indiana¬ 
polis  Star;  B.  W.  Bloom,  general  management,  Hearst  Newspapers;  and  Oscar  Stein, 
retired  circulation  manager. 


ordination  of  all  departments  to  meet 


eir  absence,  and  assures  them  that  Spies  Plan  Referred  to  Committee 
e  hopes  and  prayers  of  the  Amer-  Because  of  the  inability  of  Howard 
m  members  wil  be  with  them  m  stodghill,  Philadelphia  Bulletin,  to 
eir  hour  of  trial.  attend  the  meeting,  the  Murray  A. 

Spies  plan  for  proposed  “International 
Newspaper  Boy  Week”  was  referred 
back  to  committee  for  further  study. 
The  convention  also  referred  to  the 
board  the  invitation  of  William  Hardy, 
manager  of  the  Pennsylvania  News¬ 
paper  Publishers’  Association,  and 
chairman  of  “National  Newspaper 
Prestige  Week” — Oct.  1-7 — for  ICMA 
to  cooperate  in  promotion  plans  for 
“Newspaper  Boy  Day”  on  Oct.  4,  as 
part  of  the  week’s  activities. 

Members  were  given  opportunity  to 
engage  in  a  frank  discussion  of  state 
and  national  regulations  under  the 
chairmanship  of  Jack  Estes,  Dallas 
News,  who  presented  Charles  Scott, 
attorney  for  the  Jacksonville  (Fla.) 
Tinies-Union.  Mr.  Scott,  in  an  off-the- 
record  talk,  outlined  the  many  prob¬ 
lems  and  pitfalls  of  contractual  re¬ 
lations  with  independent  contractors. 
Another  highlight  of  the  convention, 
at  Jacksonville  convention.  L.  to  R.:  which  was  marked  by  considerable 
tsu-er;  Retiring  President  Don  R.  Davis,  floor  discussion,  was  the  “Information 
■  Clem  D.  O  Rourke,  Cleveland  Press;  Please  Hour”  at  the  closing  session, 
rnal  &  Sentinel;  Charles  Payne,  Indiana-  featuring  past  presidents  sitting  as  a 
,  Hearst  Newspapers;  and  Oscar  Stein,  board  to  answer  questions.  Many 
I  manager.  knotty  problems,  including  a  propier 

Secretary  -  Treasurer  McFetridge  public  relations  prograin  for  newspa- 


rapidly  changing  conditions  confront-  voiced  the  suggestion  that  circulators  P®rs.  subscription  price  increases,  and 


ing  the  publishing  industry 


meet  with  advertising  department  maintenance  of  the  same  rate  for 


300  ICMA  members  and  guests  at-  members  and  show  them  the  vital  im-  street  sales  and  home  delivery,  were 


tended  the  three-day  convention.  portance  of  circulation  in  selling  ad-  threshed  out.  Sentiment  generally  fa- 

O'Rourke  New  President  vertising,  both  national  and  local,  vored  higher  subscr 

PI  1  P'1  I  D-oc  “The  most  potent  weapon  that  an  ad-  order  to  produce  nect 

j  t  ^  A  rtnn  vertising  salesman  has  to  use  is  your  meet  mounting  costs. 


vertising,  both  national  and  local,  vored  higher  subscription  prices  in 
“The  most  potent  weapon  that  an  ad-  order  to  produce  necessary  revenue  to 


was  elected  president  to  succeed  Don  Mr.  McFet- 

L  ^  hZ”  ridge.  “Advertisers  do  not  always  ade- 


ABC  report,”  declared  Mr.  McFet-  James  N.  Shryock,  managing  direc- 
,  .  „  ..  .  1  u  ridge.  “Advertisers  do  not  always  ade-  tor.  Audit  Bureau  of  Circulations,  in 

ge-Hcrald,  w  o  ecomes  c  a  -  ^be  instrument  they  set  urging  circulation  executives  to  de- 

n  of  the  board.  Ra  P  ■  owan,  ^  their  own  use  and  protection,”  velop  a  well-rounded  concept  of  news- 

Toronto  Star,  was  advanced  from  sec-  referring  to  ABC.  He  men-  paper  operations,  warned  his  audience 

ond  to  first  vice-president  to  succeed 
Mr.  O’Rourke.  Matt  G.  Sullivan, 


Gannett  Newspapers,  was  chosen  sec¬ 
ond  vice-president.  L.  W.  McFet- 
hdge,  Tulsa  World,  was  re-elected 
secretary-treasurer  and  James  F.  Jae, 
St.  Louis  Globe-Democrat,  was  named 
convention  secretary,  new  title  given 
to  the  office  of  sergeant-at-arms. 

The  following  directors  were  elect- 
Harold  E.  Murphree,  Houston 
(Tex.)  Chronicle,  Texas  representa¬ 
tive;  J.  C.  Council,  Tampa  (Fla.) 
Tribune,  Southern;  E.  D.  Dolhenty, 
Worcester  (Mass.)  Telegram  and  Gn- 
^e.  New  England;  Frank  E.  Hen- 
*terson,  Vancouver  (B.  C.)  Province, 
Pacific  Northwest;  James  H.  Gorman, 
Rochester  (N.  Y.)  Democrat  & 

Chronicle,  to  succeed  Mr.  Sullivan  as 
New  York  representative;  and  Robert 
"•  Taylor,  Flint  (Mich.)  Journal,  di- 

fector-at-large. 

(Rectors  chose  Detroit  as  the  ICMA 
Convention  city  for  1941. 

In  respect  to  Canadian  members. 


A  group  of  ICMA  members  at  Jacksonville,  left  to  right:  James  F.  Jae,  St.  Louis 
Globe-Democrat;  James  Montgomery,  Detroit  News;  Fred  Rouse,  Port  Huron  (Mich.) 
Times-Herald;  C.  W.  Crum,  Charleston  (W.  Va.)  Mail;  C.  W.  Bevinger,  Knoxville 
(Tenn.)  News  Sentinel. 


Among  those  present  at  Jacksonville, 
left  to  right:  Elmer  H.  Schroeder,  Milwau¬ 
kee  Journal;  C.  E.  Gilroy,  San  Francisco 
Chronicle;  and  E.  P.  Schwartz,  Des  Moines 
Register  &  Tribune. 


to  adjust  its  thinking  to  the  immediate 
period  ahead  which  he  predicted 
would  be  marked  by  “rapid  changes.” 
Speaking  at  the  Wednesday  session, 
Mr.  Shryock  alluded  to  the  impending 
preparedness  program  of  this  coun¬ 
try  and  sugested  circulation  managers 
be  alert  to  “rapid  developments”  both 
within  and  without  the  newspaper  in¬ 
dustry.  He  made  particular  reference 
to  the  newsprint  situation,  pointing 
out  that,  generally  speaking,  circula¬ 
tion  revenue  is  less  than  the  cost  of 
print  paper  consumed. 

“As  circulation  increases,  the  less 
will  be  the  net  profit,”  he  said.  “You 
should  know  at  what  point  your  cir¬ 
culation  results  in  a  decline  in  net 
revenue.  At  that  point  it  becomes  the 
responsibility  of  the  publisher.  Indi¬ 
cations  are  that  we  are  in  for  a  rising 
print  paper  market.” 

In  the  question  period  following  Mr. 
Shryock’s  talk,  the  proposed  plan  of 
ABC  to  use  investigators,  other  than 
ABC  auditors,  in  order  to  reduce  the 
cost  of  outside  investigations  was  sub¬ 
jected  to  a  thorough  probing  on  the 
part  of  ICMA  members.  Mr.  Shryock 
endeavored  to  clarify  the  Bureau’s 
position,  explaining  there  was  no  in¬ 
tention  to  employ  trained  auditors  as 
such,  but  rather  men  who  possess  the 
ability  to  collect  the  necessary  infor¬ 
mation  under  the  direct  supervision 
of  an  ABC  auditor.  At  next  week’s 
meeting  of  ABC  directors,  the  board 
will  approve  a  list  of  three  firnas  from 
which  publishers  may  choose  if  an 
outside  investigation  is  to  be  made,  he 
said. 

Outside  Investigation 

Replying  to  the  query  whether  na¬ 
tional  advertisers  were  advocating 
more  outside  investigations,  on  the 
theory  that  the  Bureau  is  getting  “a 
little  soft,”  Mr.  Shryock  answered  by 
asserting  that  while  any  ABC  mem¬ 
bers  can  file  a  complaint  against  any 
other  member,  it  was  not  likely  that 
an  advertiser  would  have  sufficient 
information  that  would  justify  the 
Bureau  ordering  such  an  investiga¬ 
tion.  E.  W.  Chandler,  chief  auditor 
of  the  ABC,  declared  the  Bureau  is 
not  seeking  to  conduct  investigations 
on  a  widespread  basis,  explaining  the 
apparent  decline  in  such  activities 
during  recent  years  has  been  the  re¬ 
sult  of  improved  operations  on  the 
part  of  newspaper  circulation  depart¬ 
ments. 

The  convention,  however,  adopted 
the  following  resolution  concerning 
employment  of  outside  auditing  or¬ 
ganizations  to  make  outside  investi¬ 
gations: 

“Be  It  Resolved  that  the  ICMA 
in  convention  assembled  proposes  that 
publishers  involved  in  such  — ti- 

gations  should  have  the  privilege  of 
conferring  with  the  Bureau  in  the 
(Continued  on  page  12) 


week  before  the  paper  appeared.  The 
News,  according  to  Compton  Adver¬ 
tising,  Inc.,  which  placed  the  promo¬ 
tion  copy,  refused  the  PM  schedule 
because  of  a  “firm  policy”  against 
running  advertising  of  other  New 
York  tabloids. 

Copy  also  ran  in  Esquire,  Cue  and 
the  New  Yorker,  and  spot  announce¬ 
ments  were  used  on  several  New 
York  radio  stations  for  several  weeks 
before  June  18.  It  was  announced 
June  17  that  a  Monday-to-Saturday 
series  of  15-minute  broadcasts  featur¬ 
ing  Stanley  High  as  a  commentator 
began  on  that  day  on  WABC. 

The  second  day’s  editions  also  were 
sold  out,  according  to  the  new  tab¬ 
loid’s  promotion  department. 

PM’s  first  publication  day,  in  dress 
rehearsal  for  weeks,  began  at  3  ajn. 
when  Editor-Publisher  Ingersoll  and 
most  of  the  editorial  staff  of  180  re¬ 
ported.  At  9:38  a.m.  the  first  edi¬ 
tions  began  to  come  off  the  two  Hoe 
presses  at  the  Brooklyn  Eagle  plant, 
adapted  for  the  use  of  Velo  ink.  The 
Velo  Cold  Set  Printing  Process,  used 
for  the  first  time  by  PM,  was  de¬ 
scribed  by  Walter  Huber,  president  of 
J.  M.  Huber,  Inc.,  at  the  ANPA  Me¬ 
chanical  Conference  in  Chicago  re¬ 
cently  (see  E.  &  P.,  June  15,  page  45). 

Press  Speed  27,000  to  35,000 

The  32  pages,  which  will  be  constant  The  widely-publicized  first  edition, 
for  the  daily  paper,  and  the  64-page  scheduled  to  appear  at  10  ajn.,  arivtd 
PM  Weekly,  are  stapled  together  at  Times  Square  newsstands  about  15 
with  the  Hoe  Rotary  stitcher  used  on  minutes  late.  Copies  which  arrived 
some  tabloid  roto  sections.  It  is  un-  subsequently  at  irregular  intervals 
derstood  that  PM  is  the  first  daily  disappeared  quickly  among  waiting 
newspaper  with  a  large  press  nm  to  groups  anxious  for  a  peek  at  the  an 
use  such  a  stitcher.  paper.  Newsdealers  in  the  Times 

Press  speed,  it  is  understood,  ranged  Square  district  were  beseiged  witk 
between  35,000  and  27,000  copies  per  inquiries  by  disappointed  customen 
hour  the  first  day,  the  first  run  of  and  one  dealer  reported  he  was 
35,000  being  slowed  down  Tuesday  “punch-drunk”  from  answering  ques- 

_  tions  about  PM  and  when  it  would 

-  arrive. 

Innovotlons  in  Vol.  1,  No.  1 

t  t  First  page  of  Vol.  1,  No.  1  carried 

^  *68  reddish  brown  trimming  and  the 

H  headline  “Hitler  Arrives  in  Munidi 


Hiller  Arrivt's 
III  Hiiiiieh  to 
M<H‘t  Miissolriii 


nMiMU>r>  to  DiTuir  I  ill**  i«r  I  raiKT  l  oilii> 


How  local  news  is  treated  and  illustratw 
by  a  PM  artist. 


PM's  Page  Two  featuring  news  from 
abroad  and  late  bulletins. 


Brown-tinted  Page  One  of  PM's  first  issue 
Tuesday. 


“PM  ”  Sold  372,000  Copies 
Of  Its  First  Days  Issue 


AN  un 
tiona 
newspa 
the  ses 
Associc 
velt  H. 
its  55tli 
Regi 
their 


By  WALTER  E.  SCHNEIDER 


PM,  Ralph  Ingersoll’s  “adventure  in  Mr.  Bliss  said  the  paper  went  to 
journalism,”  stepped  from  blue-  press  on  time  and  denied  widely  cir- 
prints  into  reality  on  Tuesday,  June  culated  reports  that  the  presses  broke 
18.  The  first  down, 

new  daily  news- 
paper  launched 
in  New  York  in 

16  years,  its  ■ 

$275,000  p  r  e  - 

publication  cam-  q 

paign  in  news-  ^  I 

papers,  maga-  J  . 

zines  and  radio 

markable 

the  first  day’s 

edition  was  soldi  r,|  j,  ingersoll 
out  —  3  7  2 , 0  0  cl  ^ 

copies. 

Of  the  372,000,  approximately  200,- 
000  were  sold  at  5  cents  a  copy  on 
newsstands,  which  were  unable  to 
supply  the  full  demand.  PM’s  presses 
at  the  Brooklyn  Eagle  ran  until  9  p.m. 

Tuesday — “and  still  we  failed  to  sup¬ 
ply  either  newsdealers  or  subscrib¬ 
ers  all  the  copies  they  asked  for,”  ac¬ 
cording  to  Robert  L.  Bliss,  assistant  to 
the  publisher  and  promotion  manager. 

$..30  Per  100  to  Newsdealers 
Sold  without  advertising,  and  car¬ 
rying  a  two-page  “digest  of  advertise¬ 
ments”  on  the  same  day  the  copy 
runs  in  New  York’s  nine  major  news¬ 
papers,  the  price  of  PM  to  newsdeal¬ 
ers  is  $3.80  per  hundred  and  $7.50  per 
hundred  for  PM’s  Weekly,  the  Sat¬ 
urday  afternoon  and  Sunday  issue  of 
64  pages  appearing  for  the  first  time 
this  week-end. 

“We  printed  nearly  200,000  more 
papers  than  we  had  planned  to  for 
any  day  in  the  first  few  months  of 
production,”  Mr.  Bliss  said  of  the  first 
issue.  “We  extend  our  apologies  for 
not  having  made  a  better  provision  for 
this  enormously  encouraging  interest 
in  us.  We  are  particularly  unhappy 
for  having  missed  delivery  to  some 
of  those  good  people  who  encouraged 
us  by  subscribing  in  advance  of  pub¬ 
lication,  sight  unseen.” 

A  note  in  PM’s  press  department 
Wednesday  advised:  “If  you  are  one 
of  those  (‘charter  subscribers’  whose 
first  editions  were  not  delivered), 
please  write  to  us.  We  have  saved 
copies  for  you.”  Mr.  Bliss  told  Editor 
&  Publisher,  however,  that  the  172,- 
000  subscribers,  served  principally  by 
newsdealers,  received  copies  of  the 
first  issue  Tuesday. 
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PM's  digest  of  edverfisemenfs  which  are  run  the  same  day  in  nine  New  York  papers. 
Illustrations  in  column  three  page  28  are  approximately  1^  inches  deep. 
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MRS.  LEE  J.  ROUNTREE 
Prttident,  Bryan  (Tex.)  Eagle 


WILLIAM  W.  LOOMIS 
Editor,  La  Grange  (III.)  Citizen 


WALTER  R.  GRANNAN 
Canaan  (Conn.)  News 


WALTER  H.  CRIM 
Salem  (Ind.)  Republican-Leader 


FLOYD  J.  MILLER 
Royal  Oak  (Mich.)  Tribune 


NEA  Told  To  Audit  Circulations, 
Develop  Readership  Studies 


By  ROBERT  U.  BROWN 


AN  unprecedented  discussion  of  “na¬ 
tional  advertising  and  the  small  town 
newspaper”  on  Wednesday  marked 
the  sessions  of  the  National  Editorial 
Association  gathered  at  the  Roose¬ 
velt  Hotel,  New  York,  this  week  for 
its  55th  annual  meeting. 

Registration  of  NEA  members  and 
their  families  was  approximately 
350.  One  hundred  and  thirty -four 
were  registered  to  go  on  the  state  tour. 
Qg  I  Speakers  from  the  national  adver- 
^  tising  and  agency  field  extolled  the 
merits  of  the  small  daily  and  weekly 
I  newspapers  as  molders  of  public  opin¬ 
ion  and  advised  the  publishers  of 
these  papers  to  follow  the  lead  of 
their  metropolitan  brothers  in  audit¬ 
ing  their  circulation,  and  to  develop 
some  method  of  readership  study  to 
reveal  the  reader  traffic  of  these  pa¬ 
pers. 

Agency  Open  Hquse 

Eleven  large  advertising  agencies 
held  open  house  for  the  publishers 
during  Wednesday  afternoon.  The 
agotcies  were:  N.  W.  Ayer  &  Son; 
Batten,  Barton,  Durstine  &  Osborn; 
Benton  &  Bowles;  Compton  Advertis¬ 
ing;  William  Esty  &  Co.;  Stirling 
Getchell;  Arthur  Kudner;  McCann- 
Erickson;  Newell-Emmett  Co.;  J. 
Walter  TTiompson  Co.;  Young  &  Rubi- 
cam. 

John  Benson,  president  of  the  Amer¬ 
ican  Association  of  Advertising  Agen¬ 
cies,  first  speaker  on  the  advertising 
program,  made  a  plea  for  weekly 
newspapers  to  do  something  about 
their  circulation  claims.  “The  weekly 
publisher  is  not  quite  frank  about  his 
circulation,  and  it  shakes  our  confi¬ 
dence  in  him  a  bit,”  he  said.  “The  5% 
*ho  are  not  frank  spoil  the  situation 
for  the  other  95% ,”  he  said. 


However,  after  noting  the  high 
milline  rate  of  weeklies,  Mr.  Benson 
admitted  he  had  no  suggestion  for 
increasing  their  national  advertising. 

He  then  made  a  plea  to  the  weekly 
publishers  to  cooperate  in  the  plan  to 
“build  a  bridge  of  imderstanding  be¬ 
tween  buyers  and  sellers.”  He  out¬ 
lined  the  anti-advertising  attacks  of 
the  consumer  movement  and  agreed 
there  must  be  more  informative  copy. 

Mr.  Benson  stated  a  very  construc¬ 
tive  job  has  been  done  in  cleaning  up 
advertising.  Now  the  cry  of  the  at¬ 
tackers  is  less  of  misleading  copy  but 
more  of  lack  of  informative  copy,  he 
said. 

Facts  for  Centumars 

He  urged  this  as  an  opportunity  to 
fight  back  with  facts,  impartially  pre¬ 
sented.  Relating  the  operations  of 
the  4-A’s  Committee  on  Consumer  Re¬ 
lations,  Mr.  Benson  said  it  is  in  full 
swing  and  doing  research  to  get  facts 
for  the  consumers. 

He  urged  the  weekly  publishers  to 
keep  in  touch  with  their  local  clubs 
and  organizations  where  anti-adver¬ 
tising  talk  originates.  He  offered  the 
services  of  his  office  to  send  informa¬ 
tive  material  about  advertising  “with 
no  propaganda  offered”  to  publishers 
who  would  have  speakers  present  at 
such  club  meetings  to  offer  the  case 
for  advertising.  He  said  the  public 
must  get  rational  answers  to  their 
questions  and  added  that  the  job  is 
to  inculcate  straight  thinking. 

“First  get  the  public’s  confidence,” 
he  said.  “They  want  informative  ad¬ 
vertising.  We  must  meet  that  claim, 
but  only  within  practical  limitations.” 

Stating  that  advertising  needs  both 
informative  and  emotional  appeal.  Mr. 
Benson  said  the  main  function  of  ad¬ 


vertising  is  to  persuade.  He  added 
that  the  type  of  media  also  had  a 
bearing  on  the  amount  of  information 
that  can  be  given. 

Invites  Waaklias  Into  AlC 

P.  L.  Thomson,  president  of  the 
Audit  Bureau  of  Circulations  assured 
the  publishers  that  “the  Audit  Bureau 
is  extremely  anxious  to  help  weekly 
newspapers,  just  as  for  25  years  it 
has  been  doing  among  the  other  four 
publishing  groups.” 

“At  a  time  when  advertisers  are 
showing  an  increased  interest  in 
quantitative  appraisals  of  media  and 
when  the  technique  of  the  Audit  Bu¬ 
reau  applied  to  publications  is  now 
being  sought  in  the  bill-posting  and 
radio  fields,  it  seems  to  me  that  the 
coimtry’s  weekly  newspapers  of  stand¬ 
ing  have  the  greatest  opportunity  in 
their  existence  to  legitimatize  their  cir¬ 
culation  claims  in  the  individual 
markets  they  serve,  if  not  as  a  na¬ 
tional  medium,”  Mr.  Thomson  said. 

After  explaining  the  organization, 
Mr.  Thomson  said  that  under  present 
arrangements  the  Bureau  “expects  to 
lose  money  on  the  audits  of  papers  in 
your  group,  but  it  is  so  keen  to  have 
the  weekly  newspaper  publishers  of 
America  embrace  verified  circulation, 
that  for  a  time  at  least  we  are  dis¬ 
posing  to  absorb  that  loss  and  hope 
that  your  membership  will  respond 
in  a  way  to  justify  the  Bureau's  ges¬ 
ture.” 

He  stated  that  the  minimum  dues 
of  $1  per  week  for  dciilies  under  5,000 
was  recently  reduced  on  a  trial  basis 
from  $52  per  year  to  $26  for  weekly 
newspapers. 

He  then  quoted  various  ABC  mem¬ 
bers  “on  the  value  of  your  future 
relationshin  with  the  Audit  Bureau” 


and  all  noted  the  value  of  weekly 
newspaper  circulation  and  urged  they 
join  the  ABC  so  that  advertisers  will 
have  a  standard  by  which  to  see  what 
they  are  buying  in  the  weekly  field. 

H.  H.  Kynett  of  the  Aitkin-Kynett 
Company,  Philadelphia  agency,  spoke 
on  “Soimd  Business  Methods — The 
Price  of  Leadership.” 

“When  I  say  that  advertising  men 
and  advertisers,  in  common  with 
most  intelligent  i)eople,  regard  the 
publisher  of  the  weekly  newspaper 
with  a  high  respect  for  his  influence, 
sagacity  and  general  usefulness  to  his 
community,  I  do  not  think  I  am  gild¬ 
ing  the  lily  in  the  least,”  Mr.  Kynett 
said. 

“As  a  matter  of  fact  so  highly  do 
advertising  men  regard  the  weekly 
newspaper  publisher’s  place  imder  the 
sun  that  not  a  few  of  us  secretly 
nurse  an  ambition  to  own  a  weekly. 

Hat  a  Market  to  Sell 

“Now  these  days  of  streamlined  re¬ 
search  are  making  it  apparent  this 
really  is  an  important  place — that  the 
weekly  newspaper  has  a  market  to 
sell  to  which  advertiser  and  advertis¬ 
ing  agent  will  respwnd  once  it  is  ap¬ 
parent  to  them  that  a  given  weekly 
fits  the  market  in  a  way  that  is  ad¬ 
vantageous  to  the  advertiser.  I  am 
sure  of  myself  when  I  say  that  in¬ 
creasingly  advertisers  realize  that  the 
market  of  the  weekly  newspaper  has 
a  very  definite  and  profitable  some¬ 
thing  to  offer  them.” 

Advertising  men  are  so  pressed  for 
their  time  by  other  media  that  “we 
are  all  too  apt  to  think  of  the  country 
weekly  in  terms  of  boiler  plate,  inane 
jottings  and  predigested  Nicies  that 
self-publicizers  of  the  community  like 
to  bring  to  the  editor. 

“I  have  seen — and  used — good  mod¬ 
ern  weekly  newspapers.  Editorially 
they  are  designed  to  1940  style;  mar¬ 
ket-wise  they  represent  a  definite 
well-focused  picture  of  a  scene  for 
sales.  Advertisingly  they  pay.  These 
papers  represent  well-run  newspaper 
businesses.  Their  business  is  secured 
because  it  is  deserved,  not  merely  be¬ 
cause  of  friendly  gestures  or  political 
(Continued  on  page  35) 
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What  Chance  Has  PM? 
Slim,  Says  Analyst 

Cites  Drop  from  17  to  9  Dailies  in  N.  Y. 

In  21  Years  . .  .  But  Genius  May  Triumph 
By  JAMES  L  WICK 

Co-Publisher,  Niles  (O.)  Daily  Times 

The  views  stated  in  the  following  article  are  those  of  Mr.  Wick,  and  not  to 
be  taken  as  an  expression  of  Editor  &  Publisher.  Mr.  Wicfc  in  addition  to 
publishing  the  Niles  daily  has  had  wide  experience  as  a  circulation  consultant 
for  both  large  and  small  city  dailies. 

THERE  IS  NOT  a  newspaper  pub-  paper  in  New  York  suggests  a  class 
lisher  in  New  York  City  who  con-  paper  primarily  for  economic  royal- 
cedes  more  than  the  slimmest  of  ists.  "^ey  instinctively  imagine  such 
chances  for  success  of  PM,  the  after-  a  paper  as  a  higher  priced  New  York 
noon  tabloid  daily  published  by  Ralph  Herald  Tribune.  But  PM’s  staff 
Ingersoll,  former  general  manager  of  hardly  resembles  a  Herald  Tribime  or- 
Time,  Inc.,  which  printed  its  first  ganization.  A  number  of  its  princi- 


People  are  being  cured  of  this  a  new  daily  will  be  that  paper.  Na- 
effete  democratic  habit  of  taking  turally  no  paper  can  be  every  reader's 
food  with  their  meals.  ideal  and  so  the  result  is  an  extremeh 

Under  the  LABOR  section  is  this  high  percentage  of  disappointed  bu^ 


'“editorial”: 

PEGLER  HALF-RIGHT  AGAIN: 
Westbrook  Pegler,  who  performs 
for  the  readers  of  113  United 
States  newspapers,  went  through 
his  Anti-Wagner  Act  yesterday. 
Pegler  polemicized:  “It  (the  Wag¬ 
ner  Act)  does  guarantee  labor’s 
right  to  organize,  but  it  also  com¬ 
pels  people  to  join  unions  who 
don’t  want  to  join.” 

Like  many  manifestoes,  this 
one  was  half  right  and  half 
wrong.  The  Wagner  Act  pro¬ 
tects  right  to  organize.  It  doesn’t 
compel  membership  in  imions. 
Westbrook  Pegler,  who  once  be¬ 
longed  to  a  union,  the  World- 
Telegram’s  Newspaper  Guild  unit, 
resigned  freely  and  easily  last 
winter. 


ers.  After  the  first  issue  the  Ne» 
York  Daily  News  lost  rapidly  unti 
it  reached  a  low  of  26,000.  Then  it 
turned  upward  and  climbed  to  230,0(10 
the  first  year,  418,000  the  second  year 
and  now  it  has  reached  1,950,000  daiK 
and  3,500,000  Sunday. 

Betting  on  Confidence  in  Ingersoll 

PM  of  course  will  have  a  tremend¬ 
ous  drop  but  when  the  low  is  reached 
it  will  have  to  begin  the  arduous  tasi 
of  educating  people  to  like  a  news¬ 
paper  far  different  from  the  one  to 
which  they  are  accustomed  or  th 
dream  ideal  to  which  they  looked 
forward. 

Logically,  therefore — based  upoc 
the  cold  facts  of  past  experience- 
PM  within  three  to  five  years  should 
represent  a  total  loss  to  the  Rosec- 
walds,  Gimbels,  Whitneys,  Marsha! 


issue  June  V.  writers  are  pronounced  lelt-wing- 

New  York  and  Brooklyn  had  17  ers.  'While  PM  is  avowedly  an  ob- 
English  language  dailies  in  1919.  To-  jective  newspaper,  yet  extremists  on 
day  there  are  nine,  three  of  which  the  left  are  no  more  famous  for  their 
operate  at  large  losses.  The  New  objective  reporting  than  are  extrem- 
Yorfc  American  folded  in  1937  after  ists  on  the  right. 

deficits  since  its  beginning  in  1901  Another  problem  PM  faces  is  to 
which  frequently  ran  as  high  as  a  get  circulation  despite  the  complete 
million  a  year.  If  newspaper  pub-  absence  of  comics,  lovelorn  columns, 
lishing  in  itself  did  not  bring  prestige  and  the  like.  The  Christian  Science 
worth  millions,  there  would  be  two  or  Monitor  and  the  New  York  Times 
three  fewer  newspapers  in  New  York  carry  no  comics  and  the  New  York 
today.  Herald  Tribune  carries  only  one  strip 

Few  New  Papers  Succeed  although  it  has  a  complete  color 

T.7  1  t _  comic  section  on  Sundays.  Other  than 

Since  the  World  ar,  ^  these  newspapers,  every  metropolitan 

of  the  couple  hundred  new  /a  es 

started  m  alrw  ^  ,.  .  upon  its  comics  to  hold  readers.  Gal- 

have  sucMede  .  ®  Vnrl-  ^np  polls  show  that  comics  top  every- 

stances  have  been  the  New  York  ^  ^  ^ 

Daily  News  and  the  New  York  Mir-  •  i  j-  „  F  „  rncr 

uuiiy  i  *  j  i,,..*  terest,  including  first  page  news;  70% 

ror  tabloids  which  were  started  just  ,  ’  r  1 1  - 

lui,  lauiwiui,  '  of  roanorc  fnllowint*  ono  or  more 


pal  writers  are  pronounced  left-wing-  Regardless  of  the  ultimate  fate  of  fields  and  Wrigleys. 


in  time  to  appeal  to  large  new  strata 
of  population  of  recent  foreign  origin 
becoming  interested  in  newspaper- 


of  readers  following  one  or  more 
comics  in  the  newspapers  they  buy. 

Sports  news  is  first  in  interest 
among  men  and  in  comparison  with 


reading.  They  sold  at  a  lower  price  wo 

icduiiig.  j  .  1  j  its  competitors,  PM  has  a  very  small 

than  most  of  their  rivals  and_took  ad- 


than  most  of  their  rivals  and  took  ad¬ 
vantage  of  new  picture-making  proc¬ 
esses. 

PM,  on  the  other  hand  is  prac¬ 
tically  the  first  newspaper  in  America 


tional  handicaps,  how  can  PM  hope 
to  gain  200,000  or  300,000  buyers  in 
the  New  York  area? 

The  strongest  circulation  building 


to  make  Its  appeal  upwards.  In  ^  ce  j^p^^tment  of  PM  is  its  well-depart- 
it  sells  for  5  cen  s  as  compare  mentalized  three-page  radio  section, 

the  2  and  3  cent  prices  charged  by  the 

other  New  York  dailies  York  daily  now 

PM  1^11  not  carry  advertising,  and  newspapers  reluctant- 

so  according  to  a  sto^  m  TheNatwn,  programs,  being  allergic 

it  must  be  ^  ’  t  radio  advertising  competition,  but 


,  •  /«.  T  ryw/r  ^  xauiu  rxvxvcx  txdxxxK  i;uixxuci.xtiuxi.  uut 

sons  daily  to  show  a  profit  Is  PM  ^  advertising  medium, 

good  enough  to  e  a  e  o  ge  an  hopes  to  capitalize  on  the  deficien- 

^ts  more  than  its  rivals  from  300,-  newspapers.  How- 

000  readers.' 

As  a  means  of  comparison,  consider  .gg  ranidlv  because 

that  the  Neio  York  Post,  a  3- cent  pa-  ^Js  thef  can  o'r 

per  and  one  of  America  s  finest,  after  j 

mvesting  millions  in  circulatmn  pro-  ^ 

mo  ion,  has  225  000  circulation  and  coveragl  This  is  the  hidden 

still  loses  a  kings  ransom  every  year. 

The  same  cir^  a  ion  or  ,  -  pgg^g  ^g  capitalize  on  a  deficiency  in 

a  ion  s  s  a  emen  established  newspapers  with  which  it 

mooo  IS  correct,  would  wash  out  gg  gtg3  The  oW  papers  may 
PMs  capital  in  less  than  five  years  > 

“^ere  are  curious  paradoxes  about  advantage  upon  which  it  was 


PM,  some  of  its  innovations  will  re-  However,  we  suspect  that  thesf 
main.  The  newspaper  business,  be-  normally  shrewd  investors  are  not 
cause  of  the  preponderance  of  fam-  betting  on  logic  or  past  experience 
ily  ownership  and  the  usual  lack  of  intangible  factor— confi- 

local  competition,  is  rather  hidebound;  ‘I^nce  in  Time,  Inc.,  and  its  star 
nevertheless,  there  are  progressive  alumnus,  Ralph  Ingersoll.  After  aE 
publishers  who  quickly  respond  to  'vhen  Henry  Lu(%  and  Briton  Hadder 
dramatic  improvements.  PM  should  started  Time  magazine,  they  too  wen 
accentuate  in  the  mind  of  the  ortho-  overcrowded  periodici 

dox  publisher  the  fact  that  the  aver-  .*  ,,  "7^"  ohance  whatever  tc 
age  reader  no  longer  has  only  an  According  to  tradition  and  the 

eighth  grade  education  as  was  true  roles  of  the  game,  all  their  maga- 
20  years  ago,  but  today  is  usually  a  ^loes  and  the  March  of  Time  wen 
high  school  graduate;  and  a  fast  doomed  to  failure  before  they  started 
growing  percentage  of  readers  are  col-  Nevertheless,  Time,  Inc.,  which  be- 
lege  graduates  who  want  adult  news-  1923  'with  $85,000  and  late: 

papers.  added  another  $85,000  which  wa: 

■  -t  II  II  J  never  used,  is  worth  probably  $50,- 

^  "  r,  ,  000-000  today  and  is  one  of  the  Z. 

formula  of  spectacular  new  fortunes  built  since 
PM  should  emphasize  that  readers  the  war.  It  is  not  based  upon  any 
are  less  interested  in  the  trivial  and  monopioly  asset,  such  as  an  inven- 
are  becoming  more  concerried  with  qj.  the  exploitation  of  naturi 

the  significant  news  of  the  day.  The  resources,  but  solely  upon  brains  and 
problems  of  war,  totalitarianism  vs.  hnsineco  aKilifv 
democracy,  the  refugee  problem  in  ^  u  ^  •. 

Europe,  the  persistence  of  unemnloy-  ®  has  never  been  a  fail^a^ 

ment,  labor’s  rights  and  responsibili-  .^^"7  Luce;  and  while 

ties  in  industry,  the  housing,  feeding  himsel  is  not  associate^ 

and  clothing  of  the  lower  one-third  otherwise,  with  PM,  the 

of  the  population  are  of  vital  interest  genius  was  Luces  gen^. 

to  readers  who  once  worried  only  and 

about  the  baseball  scores  and  the  “ 

stopk  ^"0.  A  Circulation  of  300,0« 

Likewise,  PM’s  plan  of  telling  a  represents  8%  of  the  newsp^er  hi¬ 
story  with  sketches  should  stimulate  of  Greater  New  York  There  my 
the  ingenuity  of  the  picture  syndi-  be  an  upper  stratum  of  8%  eager  a« 
cates  who  have  not  caught  up  with  newspaper  entuej 

the  lessons  to  be  learned  from  Life  ^ff^rent  from  those  now  in  the  fi  j 
and  Look,  to  say  nothing  about  being  successes  in  tk 

ready  for  PM.  rnagazine  busmess  since  the  Work 


business  ability. 

There  has  never  been  a  failure  as¬ 
sociated  with  Henry  Luce;  and  whik 


magazine  business  since  the  Work 


PM  does  certain  other  things  much 

better  than  most  newspapers.  It  upward  in  the  mtellectual  scale,  si^d 
should  be  rather  elementary  journal- 

ism,  but  as  an  example,  PM  in  three  Digest  PM  i.s  he  first 

sub-departments  of  its  WAR  news  in  this  direction  in  tk 

tells  us  in  a  few  words  exactly  what  uewspaper  field  and  it  may  prov. 
wo  wont  fo  Uoow  equally  profitable. 


we  want  to  know. 

One  of  these  is  “What’s  New”;  the 


Most  older  newspaper  executive 


second,  “We  Know  At  Last”  and  the  confident  that  “it  can’t  be  done, 
third,  “Today’s  Unanswered  Ques-  ^ut  despite  the  marshalling  of  appa|; 
tions.”  Samples  of  the  unanswered  ®utly  convincing  arguments,  it  woulc 


It  has  the  wealthiest  group  of  stock¬ 
holders  in  newspaperdom  and  its  edi¬ 
torial  piolicy  looks  as  if  it  will  be  the 


counting. 

"Time"  Influence  Strong 

The  June  14  “preview”  edition  of 


furthest  to  the  left.  The  fortunes  PM  (Vol.  1,  No.  0)  produces  several 
represented  in  the  ownership  exceed  subconscious  impressions.  It  strong- 
a  billion  dollars,  including  such  names  ly  reminds  one  of  Time,  with  its  de- 
as  Marshall  Field,  John  Hay  Whitney,  partments  of  news;  influenced  by  Life, 
Mrs.  Louis  Gimbel,  Lessing  J.  Rosen-  being  profusely  illustrated.  Each  de- 
wald,  P.  K.  Wrigley,  Dwight  Deere  partment  seems  to  be  like  an  ortho- 
Wiman,  and  Huntington  Hartford,  yet  dox  daily’s  sports  section— autono- 
these  symbols  of  Big  Business  have  mous  and  reflecting  the  slant  of  the 
given  liberal-minded  Ralph  Ingersoll  department  writers.  There  is  no  gen- 
a  5-year  contract  completely  exclud-  eral  editorial  page  in  this  preliminary 
ing  them  from  any  voice  or  control  issue,  but  each  department  runs  its 
over  editorial  or  business  policies  of  o'wn  editorial  paragraphs.  For  exam- 


the  publication. 


There  is  another  contradiction  be-  graph: 


pie,  the  WAR  news  has  this  para- 


tween  the  subscription  price  of  PM 
and  its  personnel.  To  the  conven¬ 
tional  newspai>er  publisher,  a  5  cent 


THE  HITLER  DIET— We  are  told 
that  every  country  the  Nazis  have 
seized  is  suffering  from  hunger. 


questions-  ''^ise  to  bet  too  much  money 

“Did 'Britain  really  approve  Ralph  Ingersoll  and  his  ne* 

Turkey’s  new  trade  agreement  ^^^'kingly  different  PM. 
with  Germany? 

“How  many  Allied  troops  are  DUTCH  TREAT  OFFICERS 
stationed  in  the  strategic  French  Clarence  Budington  Kelland,  author 
Somaliland  port  of  Jubuti?”  was  elected  president  of  the  DutC 

PM’s  opening  day’s  circulation  has  Treat  Club,  New  York,  at  its  annui 
not  been  revealed,  but  curiosity  to  election,  June  11.  Others  named  wo- 
see  the  first  new  newspaper  estab-  Ray  Vir  Den,  first  vice-presider: 
lished  in  New  York  in  16  years  was  Frank  Crowinshield,  second  vico 
intense;  so  if  printing  capacity  per-  president;  Harry  Staton,  sccreta." 
mitted,  it  is  likely  that  between  250,-  and  Howard  J.  Savage,  treasure 
000  and  500,000  of  the  first  issue  were  John  O’Hara  Cosgrave  was  namor 
sold.  The  New  York  Daily  News  sold  chairman  of  the  board. 

150,000  on  its  opening  day  21  years  ^ 

ago  and  could  have  sold  many  thou-  ______  _ _ _  « 

sands  more.  ENTERS  EVENING  FIELD 

Every  reader  dreams  of  a  news-  The  River  Falls  (Wis.)  Sentind  - 
paper  which  is  a  composite  of  all  the  now  being  issued  evenings  exce? 
best  features  he  likes  and  each  hopes  Saturday. 


ENTERS  EVENING  FIELD 

The  River  Falls  (Wis.)  Sentind  - 
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SWASTIKA'S  ASCENDENCY 

REST  IN  PEACE 

UNDER  TWO  FLAGS 

THE  DARK  CONTINENT 
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The  ADVERTISING  SURVEY 

By  WARREN  L.  BASSETT _ 

Committee  Continues  “Stop  Hitler"  Drive 


LAST  WEEK  the  attention  of  the 
advertising  world  was  centered  on 
the  dramatic  “STOP  HITLER  NOW” 
advertisement  placed  in  r  number  of 
cities  by  the  Committee  To  Defend 
America  By  Aiding  the  Allies.  When 
Editor  &  Publisher  went  to  press  it 
was  then  too  early  to  judge  the  effects 
of  the  copy,  but  this  week  it  was 
learned  at  the  headquarters  of  the 
Committee  at  8  West  40th  Street, 
New  York,  that  the  response  has  been 
“enormous.”  To  date  222  local  chap¬ 
ters  with  chairmen  have  been  organ¬ 
ized,  and  new  chapters  are  being 
formed  at  the  rate  of  15  to  20  a  day, 
it  was  stated. 

No  further  paid  advertising  has 
been  placed  by  the  Committee  but  a 
number  of  newspapers  have  repro¬ 
duced  the  original  page  gratis  and  a 
number  have  asked  permission  to  sell 
it  to  local  sponsors. 

Not  all  of  the  responses  to  the  ad¬ 
vertisement  have  been  sympathetic,  a 
spokesman  for  the  Committee  said. 

“Naturally,  there  are  those  who  dis¬ 
agree  with  us,”  he  said,  “but  we  have 
been  too  busy  furthering  our  cause 
to  attempt  to  list  the  critical  replies.” 

"Bawling  for  Wor" 

Perhaps  the  most  outspoken  critic 
of  the  Committee  was  the  Chicago 
Tribune  which  printed  a  scathing  edi¬ 
torial  titled:  “Old  Men  Bawling  For 
War.”  saying,  in  part: 

“If  America  should  be  bertayed  in¬ 
to  war,  the  so-called  Committee  to 
Defend  America  by  Aiding  the  Allies 
may  boast  that  its  effort  was  to  a  con¬ 
siderable  extent  responsible  for  our 
participation.  The  advertising  cam¬ 
paign  undertaken  by  the  committee  is 
said  to  have  yielded  $20,000  in  con¬ 
tributions  in  the  last  week  and  the 
money  is  continuing  to  flow,  promis¬ 
ing  more  advertising  and  more  con¬ 
tributions. 

“The  spectacle  borders  on  the  ob¬ 
scene.  The  committee  consists  for  the 
most  part  of  elderly  ladies  and  gentle¬ 
men  who  aren’t  going  to  fight  in  any 
war  which  they  may  promote.  Of 
course  they  do  not  say  in  so  many 
words  that  they  wish  to  see  America 
declare  war;  they  are  advocating  only 
material  aid  as  distinguished  from  the 
sending  of  an  expeditionary  force. 
They  believe,  or  pretend  to  believe, 
that  the  distinction  is  both  reasonable 
and  honorable.  In  fact,  they  are  ask¬ 
ing  this  country  to  adopt  the  despic¬ 
able  policy  of  declaring  that  English¬ 
men  and  Frenchmen  are  dying  for 
us,  but  we  will  not  die  for  them,  nor 
even  for  ourselves.  We  will  let 
Georges  and  George  do  it.  We  are  to 
enjoy  the  fruits  of  victory  without 
paying  the  price  for  it. 

“That  position  is  immoral,  and  pre¬ 
cisely  for  that  reason  is  untenable.  It 
is  difficult  and.  indeed,  it  is  impos¬ 
sible  to  credit  the  members  of  this 
committee  with  being  so  shortsighted. 
They  must  know  in  their  hearts  that 
if  we  go  as  far  as  they  demand  we 
go.  we  cannot  stop  there.  The  expe¬ 
ditionary  force  and  the  casualty  lists 
must  follow  inevitably.” 

The  work  of  the  Committee  will  go 
on  despite  the  capitulation  of  France. 


tensities  it,"  he  declared.  “England 
is  now  defending  the  fortress  of 
Western  civilization  and  we  must 
keep  the  life  lines  open.” 


Another  War-Inspired  Ad 

PERSONALLY,  we  thought  the  “Stop 
Hitler  Now”  line  much  too  provoca¬ 
tive.  “Aid  The  Allies  Now”  might 
have  been  nearer  to  the  aims  of  the 
committee. 

“Stop  Hitler"  to  us  means  dropping 
bombs,  manning  artillery,  planes,  and 
tanks,  not  collecting  funds  and  load¬ 
ing  a  few  merchant  ships. 

There  is  no  doubt  that  what  is  hap¬ 
pening  abroad  is  stirring  mercurial 
American  citizens  deeply.  In  the 
New  York  Times  June  18  appeared  a 
half-page  ad  placed  by  “An  Ameri¬ 
can  Citizen.”  Headed  “How  To  Out- 
Organize  Hitler!  An  Open  Letter  to 
the  People  of  the  United  States,”  it 
pleaded  for  “organization,  more  or¬ 
ganization,  and  then  still  more  or¬ 
ganization  ,  ,  .  every  city,  town,  ham¬ 
let,  precinct,  block,  house  ,  .  .  to  see 
that  America  takes  the  offensive 
against  Hitler." 

No,  not  in  a  military  sense,  the  copy 
hastened  to  say,  which  makes  us  won¬ 
der  if  the  writer  thinks  we  should 
throw  peace  tracts  at  tanks.  The 
copy  called  for  an  organization 
meeting  at  once  to  be  attended 
“by  the  following  persons.”  First 
is  the  President  of  the  U.  S.  and 
then  follow  23  additional  persons 
and  groups,  envisioning  in  all  a  group 
of  several  hundred  persons,  everyone, 
it  seems,  but  Charlie  McCarthy. 

At  the  Times  the  copy  was  scanned 
by  the  censorship  department  since 
the  daily  has  a  rule  against  running 
unsigned  copy,  of  a  personal  or  con¬ 
troversial  nature.  It  was  found  that 
the  person  placing  it  was  a  substan¬ 
tial  citizen,  well-known,  who  felt 
deeply  on  the  subject  but  who  did 
not  wish  to  be  burdened  with  the 
many  replies  it  was  felt  the  ad  would 
draw.  ITie  copy  was  accepted  as  a 
non-partisan,  patriotic  suggestion,  and 
permitted  to  run  with  the  signature, 
“An  American  Citizen.” 

The  ad  was  placed  by  the  Redfield- 
Johnstone  Agency,  New  York,  at  the 
national  rate,  the  space  costing  ap¬ 
proximately  $1,200. 

The  Times  received  numerous  calls 
expressing  approval  following  publi¬ 
cation  of  the  ad. 

"Escape  With  WNEW" 

THE  WAR  was  also  featured  in  new 

institutional  advertising  campaign 
for  Station  WNEW  said  to  be  “unpre¬ 
cedented  in  radio  history”  which 
broke  in  full  back  page  space  in  the 
New  York  Times  June  18. 

“Escape  With  WNEW”  was  the 
theme  of  the  first  copy  which  will  be 
followed  by  ads  utilizing  similar  space 
in  other  dailies  in  New  York,  metro¬ 
politan  New  Jersey  and  the  trade 
press.  Advertisements  will  be  “aimed” 
at  the  circulation  of  each  paper  used, 
according  to  the  Biow  Company  which 
placed  the  copy. 

Avoiding  any  suggestion  of  time- 
sales  solicitation,  the  advertisement 
outlined  the  function  of  a  radio  sta- 


.  .  .  however  terrible  its  import.” 

“It  is  the  duty  of  your  magazine 
.  .  .  with  more  time  at  its  command 
.  .  .  to  analyze  and  interpret.” 

“But  the  duty  of  your  radio  station, 
as  we  of  WNEW  see  it,  is  different. 
That  duty  is  to  provide  escape,  good 
entertainment,  rest  and  recreation  for 
your  heart  and  for  your  mind,  24 
hours  a  day.” 

News  broadcasts  from  WNEW  are 
limited  to  press  association  copy,  edit¬ 
ed  by  newspaper  trained  men.  Aside 
from  spot  news  coverage,  WNEW  lim¬ 
its  its  functions  to  providing  “enter¬ 
tainment  24  hours  a  day.” 

The  “Escape”  theme  will  be  con¬ 
tinued  throughout  the  entire  cam¬ 
paign. 

Milton  Biow,  of  the  Biow  company 
is  half-owner  of  the  station. 


A.B.C.  Series  Promotes  Local  Ads 
THE  AUDIT  BUREAU  of  Circulations 
has  just  issued  a  new  series  of  ad¬ 
vertisements  for  newspaper  members 


Advertising 
is  A^ev's  too- 


!  r 


Battle  Hymn  of  the  Republic.”  The 
accompanying  copy  says: 

“When  a  great  piece  of  writing  is 
done — poem,  or  prose,  or  advertise¬ 
ment, — it  leaps  from  the  printed  page 
into  the  minds  and  memories  of  ^1 
readers. 

“Advertisers  sometimes  complain 
that  ‘space  is  too  limited’  for  full 
presentation  of  their  story.  But  il 
you  have  an  important  story  to  tell, 
an  advertising  man  or  woman  can  be 
found  who  can  tell  it  completely,  even 
in  space  as  small  as  this.”  ★  ★  ★ 

LANSDALE  (Pa.)  North  Penn  Re¬ 
porter  claims  a  first  with  a  Father's 
Day  advertisement  from  a  florist  urg¬ 
ing  flowers  as  a  gift.  ★  ★  ★ 

PERFUMED  advertisements  continue 
to  be  popular.  Newspapers  print¬ 
ing  them  in  recent  weeks  and  the 
aromas  include:  Louisville  Courier- 
Journal,  mint;  Philadelphia  Record. 
Matchabelli  perfume;  San  Antonio 
Express,  spice;  Chicago  North  Tom 
News,  mint;  Salt  Lake  City  Tribune, 
perfume;  Vancouver  Daily  Province. 
perfume;  Paducah  (Ky.)  Sun-Demo¬ 
crat,  vanilla;  Dallas  Times-Herald. 
spice.  The  list  would  undoubtedly  be 
much  longer  if  all  the  papers  print¬ 
ing  scented  ads  were  heard  from. 
Some  of  those  named  above  tried  the 
idea  for  the  first  time  and  reported 
that  the  advertisers  were  well  pleased 
that  sales  increased. 


\ 


Among  Advertising  Folk 


NAME  OF  PAPER 


I  AS  A  AKASUM  Of  AevftnSiNC  « 


designed  to  help  them  sell  more  ad¬ 
vertising  locally.  There  are  six  ad¬ 
vertisements  in  the  series  and  mats 
can  be  obtained  from  A.B.C.  head¬ 
quarters  for  $1.50. 

In  commenting  upon  the  series, 
James  N.  Shryock.  managing  director 
of  the  Bureau  said: 

“Although  A.B.C.  reports  are  uni¬ 
versally  accepted  by  advertising 
agencies  and  national  advertisers  as 
their  measure  of  advertising  values, 
local  advertisers  generally  know  very 
little  about  the  Audit  Bureau  of  Cir¬ 
culations.  It  is  the  purpose  of  these 
advertisements  to  aid  newspapers  in 
acquainting  local  advertisers  with  the 
fact  that  there  is  a  definite  measure 
for  advertising  values  just  as  there 
are  well  known  standards  for  the 
merchandise  they  sell  and  buy.” 

The  copy  talks  to  business  men  in 
their  own  language.  Some  of  the  ad 
titles  are:  “I  Am  a  Grocer;”  “I  Am 
a  Druggist;”  “I  Sell  Automobiles.” 
and  the  text  emphasizes  that  news¬ 
papers  are  ideal  for  local  advertisers. 

Here  and  There 

ABBOTT  KIMBALL  Company,  Inc., 

New  York,  is  distributing  a  clever 
piece  of  promotion  designed  to  im¬ 
press  prospective  clients  with  the 
thought  that  good  ideas  in  small  space 
can  tell  the  advertiser’s  story  effec¬ 
tively.  Titled  “One  Page  of  Paper 
No  Bigger  Than  This  Made  Julia 


Frederic  R.  Gamble 


FREDERIC  R.  GAMBLE,  for  11  years 
executive  secretary  of  the  Amer¬ 
ican  Association  of  Advertising  Agen- 

_  cies,  has  been 

named  Manag¬ 
ing  Director  of 
the  Association 
by  the  executive 
board.  In  mak- 
i  n  g  this  an¬ 
no  u  n  c  e  m  ent 
John  Benson, 
president  of  the 
Association,  said 
“Mr.  Gamble’s 
new  title  more 
properly  repre¬ 
sents  the  share 
of  responsibilit)' 
which  he  has  in  the  management  of 
the  Association.”  Mr.  Gamble  was 

recently  elected  a  vice-president  of 

Trade  Association  Executives  in  Ne» 
York  City. 

Harrison  K.  McCann,  president,  of 
McCann-Erickson,  Inc.,  New  York, 

has  accepted  chairmanship  of  the  ad¬ 
vertising  Division  of  the  Greater  Ne» 
York  Men’s  Committee  in  the  nation¬ 
wide  campaign  for  $3,000,000  for  re¬ 
lief  of  refugees  of  The  Netherlands 
now  being  carried  on  by  The  Queer. 
Wilhelmina  Fund,  Inc.,  Lewis  E.  Pier¬ 
son,  honorary  chairman  of  the  board 
of  the  Irving  Trust  Company  and 
chairman  of  the  Fund’s  Men’s  Com¬ 
mittee,  has  announced. 

Lee  H.  Bristol,  vice-president  and 
director  of  merchandising  of  Bristol- 
Myers  Co.,  was  guest  speaker,  June  1< 
at  the  luncheon  of  Advertising  Mens 
Post,  No.  209,  American  Legion  at  the 
Lexington  Hotel,  N.  Y.  He  spoke  on 
“Advertising  and  the  World  Today" 

Fairfax  M.  Cone,  with  the  San 
Francisco  office  of  Lord  &  Thomas 
for  11  years,  has  been  named  vice- 
president  of  that  agency,  it  is  an- 


Clark  M.  Eichelberger,  director  of  tion  as  compared  to  that  of  newspa-  Ward  Howe  Immortal,”  the  four-page  nounced  by  Don  Francisco,  president- 

the  Committee  stated.  pers  and  magazines.  folder  reproduces  the  page  from  the  Mr.  Cone  succeeded  John  Whedok 

“The  defeat  of  France  in  no  way  “It  is  the  duty  of  your  newspaper  Atlantic  Monthly  of  February,  1862,  now  manager  of  the  organization’s 

changes  our  program,  in  fact,  it  in-  to  give  you  the  news  ...  all  the  news  which  carried  for  the  first  time  “The  (Continued  on  page  40) 
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Afternoon  Appointment 


Bulletin  with  confidence  because  they  buy 
the  newspaper  itself  with  thorough  belief  in 
its  value.  No  one  has  ever  been  induced  to  buy 
The  Evening  Bulletin  because  of  a  premium 
given  to  a  subscriber. 

Philadelphians  have  made  The  Evening 
Bulletin  the  leading  daily  newspaper  in  their 
city  for  thirty-five  consecutive  years,  entirely 
by  voluntary  preference  for  its  pages. 

Let  this  natural  reader  interest  and  con¬ 
fidence  make  “afternoon  appointments”  in 
Philadelphia  for  the  advertising  of  your 
product. 

Your  advertising  agency  will  show  you  how 
The  Evening  Bulletin — with  95.0%  of  its 
large  circulation  within  the  Philadelphia 
retail  trading  area — can  give  you  thoronyrh  and 
effective  coverage  of  this  important  market — 
at  one  of  the  lowest  costs  per  reader  anywhere ! 


You  have  an  appointment  with  some 
hundreds  of  thousands  of  Philadelphia  house¬ 
wives  every  time  an  advertisement  of  yours 
appears  in  The  Philadelphia  Evening 
Bulletin. 

For  it  is  in  the  afternoon’s  leisure  hours 
that  The  Evening  Bulletin — one  of  the  most 
thoroughly  read  newspapers  in  America — gets 
its  first  careful  reading  in  Philadelphia  homes. 

During  her  afternoon  recess,  the  Philadel¬ 
phia  housewife  catches  up  on  the  news,  follows 
her  favorite  Bulletin  features,  makes  plans  for 
future  purchases. 

Later,  in  the  evening  —  when  the  family 
circle  discusses  expenditures  for  new'  conveni¬ 
ences,  comforts  and  pleasures — hers  is  most 
often  the  deciding  voice,  the  final  recommend¬ 
ation  on  what  to  buy. 

Philadelphians  read  advertising  in  The 
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HE  LIVED  A  HARD  LIFE,  BUT  HIS 


MANAGEMENT 

EXECUTIVES 


ICMA  Elects 
O'Rourke  President 

continued  from  page  5 


onstrating  that  we  have  a  superior  Mr.  Sullivan  made  the  presentation 
ability  to  fight  for  our  heritage  of  of  a  plaque  to  retiring  President  Dav» 
liberty,  or  by  fighting.  Whatever  our  for  his  services  to  the  association  ove 
choice — and  I  hope  to  God  we  choose  a  period  of  years, 
the  first  alternative— it  is  inevitable  President  Davis  called  the  conva- 
that  you  and  I  and  our  children  and  ^jon  to  order  Tuesday  morning  at  the 
our  children’s  children  face  life  in  a  George  Washington  Hotel.  Follow- 
different  world  than  we  have  known  j^g  the  invocation  and  address  o( 
in  our  life-times  before.  ...  We  have  welcome,  Matt  G.  Sullivan,  Gannett 
got  to  pay  for  this  preparation,  every  Newspapers,  responded  in  behalf  of 
r  ..u-  ...  members.  C.  W.  Staab,  Cw- 

cinnati  Enquirer,  chairman  of  the 
defense,  membership  committee,  introduced 
new  members.  For  the  first  time  n 
work  as  many  years,  because  of  the  war,  then 
was  a  dearth  of  Canadian  memben 
present.  Many  sent  their  regrets,  in¬ 
cluding  Second  Vice-President  Ralph 
B.  Cowan,  Toronto  Star. 

President  Davis  took  cognizance  of 
the  war  abroad  in  his  message  to  tho 
Mr.  Thomason  emphasized  the  vital  convention,  declaring  “necessarily  our 
part  the  press  of  this  country  will  thoughts  are  sobered  by  events  takinf 
play  in  preparing  the  public  to  un-  place  abroad  and  at  home.  This  as- 
derstand  its  new  obligation.  “A  free  sociation  cannot  claim  isolation  froit 
press  can  do  nothing  for  Democracy  those  events.  Many  of  our  members 
except  as  it  is  distributed  to  all  the  are  circulation  managers  of  Canadk 
people  at  minimum  cost,”  he  said,  newspapers.  Surely  this  association 
light  adding  that  circulation  managers  will  with  Canadians  as  an  integral  part  of 
’  j  relied  upon  to  accomplish  that  our  organization,  cannot  remain  un- 
stribution.  concerned  at  the  trend  of  affairs  in 

Mr.  O’Rourke,  on  behalf  of  ICMA.  Europe. 

-esented  a  plaque  to  James  Wright  But  our  interest  is  more  than  tha; 


selection  of  firms  to  be  used  for  such 
investigations  before  they  be  em¬ 
ployed; 

“Be  It  Further  Resolved,  that  in  no 
case  should  publishers’  books  be  made 
available  directly  or  indirectly  to 
such  auditing  organizations  other  . 
than  the  Bureau  or  its  own  auditors, 
except  with  the  consent  of  the  pub-  ^ 
lishers  involved.”  ^ 

Comic  Supplements 

Competition  of  comic  books  and  in- 
troduction  of  comic  supplements  in  dis 
the  main  Sunday  comic  section  also  Dy( 
occupied  the  attention  of  ICMA  mem-  ( 
bers.  The  competitive  angle  of  these 
comics  was  pointed  out  by  Matt  G.  cation.  Such  carriers  are  permitted 
Sullivan,  Gannett  Newspapers.  He  to  continue  their  routes  while  attend- 
asserted  shopping  news  publications  ing  classes  at  the  newspaper  office 
are  seeking  comics  as  attention  get-  and  upon  graduation  are  employed  by 
ters  and  some  advertisers  are  said  to  the  newspaper  when  vacancies  occur, 
be  mildly  interested  in  the  possibility  S.  E.  Thomason,  Chicago  Times 
of  advertising  in  comic  books.  He  publisher,  was  the  principal  speaker 
urged  newspaper  editors  to  insist  that  at  the  convention  banquet  Wednesday 
syndicates  sell  their  comics  for  exclu-  even 
sive  newspaper  use.  Mi 

The  Wednesday  afternoon  session  in  c 
was  devoted  primarily  to  newspaper  vein 
boy  training.  R.  W.  Taylor,  Flint  “air  forces”  which,  he  said,  are  some 
(Mich.)  Journal,  presided  at  the  ses-  times  called  “forced  air”  and  are  used 
sion  featuring  salesmanship  training  about  the  same  way  as  does  the  army, 
demonstrations  under  the  direction  of  “You  employ  them  first  for  scout- 
Milford  Clifton,  Daytona  Beach  (Fla.)  ing  purposes — to  get  the  lay  of  the 
News-Journal,  and  C.  R.  Norton,  land,”  he  explained.  “When  you  find 
Jacksonville  Times  -  Union.  Donald  out  how  the  ground  lies,  both  in  the 
Coleman,  New  Orleans  Times-Pica-  publisher’s  office  and  in  the  enemy’s 
yune  and  States,  explained  the  op-  territory,  you  use  them  to  pave  the 


- —  ^  one  of  us,  from  the  richest  to  the 
-Union,  poorest,  by  devoting  more  of  individ- 
ilcomes  ual  effort  to  our  common 
ist  dis-  This  we  will  have  to  accomplish  with 
liam  P.  higher  taxes,  by  doing  more 
J.  O.  individuals,  by  getting  along  with  less 
lada.  recreation,  less  amusement,  less  lux¬ 
ury;  by  imposing  upon  ourselves  a 
more  rigorous  personal  and  national 
discipline.” 

Distribution  Is  Key 


(Continued  on  page  16) 


BUSINESS  REPORTS 
FOR  FIRST  4  MONTHS  OF  1940 


Figures  released  by  the  University  of  Akron  Com¬ 
merce  Department  show  substantial  gains  for 
Akron  business  during  the  first  third  of  1940. 


HERE  ARE  A  FEW  OF  THE  1940  GAINS 
COMPARED  WITH  THE  SAME  PERIOD  IN  1939 

NEW  PASSENGER  CAR  SALES . UP  47.2% 

NEW  TRUCK  SALES  . UP  21.4% 

BANK  DEBITS  .  UP  10.9% 

NUMBER  OF  BUILDING  PERMITS . UP  12.7% 

VALUE  OF  BUILDING  PERMITS  . UP  62.2% 

INDUSTRIAL  POWER  CONSUMPTION  UP  19.5% 

RAILROAD  CARLOADINGS  INBOUND  .. .  UP  13.4% 

RAILROAD  CARLOADINGS  OUTBOUND  UP  8.2% 

DEPARTMENT  STORE  SALES  .  UP  5  7% 


an  advertising  medium.  It  is  each 
day’s  vital  business  news. 

*  ♦  ♦  It  gives  you,  per  advertising 
dollar,  more  readers  who  are  active 
management  -  executives  of  indus¬ 
trial  corporations  with  assets  of  over 
Sl.OOO.OOO  than  any  other  medium. 

•  *  *  86  per  cent  of  its  subscribers 
read  it  in  their  offices.  They  see 
your  advertising  at  their  desks  — 
where  they  buy,  where  you  sell. 


Neolithic  Nick  made  flint  arrow¬ 
heads  in  Kor — and  they  were  always 
in  demand. 

*  *  *  He  had  no  problems  of  inter¬ 
industry  competition;  no  worries 
about  commodity  futures,  foreign 
exchange,  or  government  rulings. 

*  ^  ^  Today  life  is  softer,  but  busi¬ 
ness  isn’t. 

Executive>  mii-t  keep  one  eye 
on  their  companies  and  the  other  on 
business  news — not  casually  or 
weekly,  but  daily.  If  they  don’t,  they 
may  miss  an  overnight  chance  for 
profit  or  see  profits  washed  away. 

*  ^  *  If  you  have  something  to  sell 
executives,  then  inject  the  story  of 
its  advantages  into  this  daily  stream 
of  business  news.  You  catch  the 
executive  in  his  most  receptive  and 
active  mood. 

*  ♦  ^  Basically,  that’s  why  The  Wall 
Street  Journal  is  your  first  choice  as 


Your  sales  problems  in  this  alert,  free- 
spending  market  can  be  easily  solv^.  If 
you  want  quick  results,  use  the  complete, 
economical  coverage  offered  by  the  .  .  . 


WALL  STREET  JOURNAL 


Represented  by: 

STORY,  BROOKS 
&  FINLEY 

New  York,  Phila¬ 
delphia,  Chicago, 
Cleveland,  Los  An¬ 
geles 


TK  is  Book  Inventories  tk  e  Lives  of 
TkousanJs  o  f  Herald  Trik  une  Readers 


Readers  wrote  this  volume  about 
themselves,  their  homes,  all  that  their 
households  regularly  require,  where 
they  buy  it,  what  they  pay  .  .  .  thou¬ 
sands  of  readers  who  were  the  more 
willing  to  tell  because  of  the  peculiar¬ 
ly  close  relation  the  paper  enjoys. 

It  would  be  hard  to  ask  a  question 
about  Herald  Tribune  readers’  spend¬ 
ing  which  this  volume— or  the  250- 


question  data  sheets  from  which  it  is 
drawn— could  not  answer.  It  covers 
everything  from  the  windows  in  a 
Herald  Tribune  home  to  the  dollars 
a  Herald  Tribune  housewife  spends 
in  this  and  that  dress  department. 

A  Herald  Tribune  customer  is  worth 
more  because  he  spends  more  more 
often.  Here  is  the  book  advertisers 
use  to  tell  them  how  to  reach  him. 


NEW  YORK 


Hicratb  ^Tnbunc 


24  HOURS  OF  W' O  R  L  D  HISTORY 


OF  THE  NbA 
EDITORIAL  PAGE 


'Mice., 


CLEVELAND 

SAN  FRANClSC 


Mech.  Dept.  Spots 
Story  for  News  Room 

Washington,  D.  C.,  June  17 — When 
Washington  Daily  News  stereotypers 
opened  a  casting  machine  June  15  to 
find  the  plate  a  semi-liquid  mass  that 
promptly  fell  to  the  floor,  the  News 
found  itself  confronted  by  a  good 
local  story — and  a  dilemma. 

Mechanical  Superintendent  T.  R. 
De  Peugh  immediately  analyzed  the 
difficulty  as  failure  of  the  water  cool¬ 
ing  system.  On  the  city  desk,  Char¬ 
ter  Heslep  went  into  action  and 
learned  that  simultaneous  failure  of 
a  main  valve  at  the  filtration  plant 
and  breakage  of  a  40- inch  service 
main  threatened  to  leave  much  of 
the  city  without  water  for  hours.  He 
communicated  that  fact  to  De  Peugh 
who  still  had  two  plates  to  cast  for 
the  final  edition — duplicate  first  pages. 

While  Heslep  rushed  a  story  through 
to  the  composing  room,  and  a  make¬ 
over  was  arranged,  De  Peugh  and 
his  assistants  as  well  as  copy  boys 
and  volunteers  went  into  the  News 
building  basement,  drained  all  avail¬ 
able  water  from  the  pipes,  using  con¬ 
tainers  of  every  description.  Eventu¬ 
ally  the  plates  were  poured  and  the 
collected  water  forced  into  the  “pony” 
by  means  of  compressed  air.  The 
result  was  perfect  casting  and  the 
edition  hit  the  street  a  few  minutes 
late. 


you  can  get  some  good  storm  piC' 
tures..” 


DR.  L.  L.  CLICK,  professor  of  Eng- 
— "  — lish  at  the  University  of  Texas, 

NEW  SLANT  on  the  Great  Urge  from  challenges  copyreaders  and  newspa- 
San  Francisco  Call-Bulletin:  permen  in  general  with  a  list  of  words 

“He  was  given  a  fighting  chance  to  to  spell.  He  declares  that  anyone 
love.”  missing  fewer  than  eight  in  taking 

■  ,  dictation  of  the  following  is  an  ex- 

RECENTLY  A  MAN  and  woman  pgUgnt  speller: 

burned  to  death  in  an  automobile  in  “An  irreligious  peddler  and  an  em- 
one  of  Pittsburgh  s  suburbs.  It  was  a  barrassed  cobbler  were  harassed  by 
murder  and  suicide.  It  happened  bulletins  charging  that  they  kid- 
about  an  hour  after  midnight.  naped  a  bottle  of  asafoetida  to  inocu- 

Charles  H.  Allard,  lobster  shift  man  some  picnicking  acquaintances 

on  the  Post-Gazette,  worked  fran-  against  catarrh. 

tically  to  get  identifications  for  3  a.m.,  “‘Your  innuendo  is  sacrilegious’, 
makeover  and  failed.  He  ^en  visited  gpjeled  the  peddler,  fingering  a  woolly 
the  morgue  to  view  the  bodies,  but  q^gug  which  he  used  to  camouflage 
had  to  write  the  story  without  names.  skull. 

Then  he  went  home.  “  ‘I  saw  the  thief,  a  traveler  in  the 

Upon  arriving,  his  wife,  Mrs.  Bertha  cemetery,  reveling  in  the  symmetry 
Allard,  informed  him  the  District  At-  obelisks’ 

torney  and  Chief  County  Detective,  ..jjjg  'seemed  impregnable 

investigating  the  murde^suicide,  had  enough  to  supersede  legal  procedure; 

a  short  time  before.  5^  ^be  sheriff  recommended  that  the 

bailiff  release  him. 

That  girl  who  was  killed,  Mrs.  •<  ‘•pbis  plaguy,  desiccated  and  rare- 
Allard  Mid,  ‘that  was  Mary^ur  gj^g  bim  a  hemorrhage 

maid.  Charlie  hadn  t  recognized  the  anyway,’  he  said.” 
body  at  tl.e  morgvm.  j£  miss  more  than  20  words, 

TXT  »  1  i  u-  1  .  you  need  a  dictionary.  Dr.  Click  said. 

IN  A  STORY  on  a  slot  machine  racket, 

which  it  front-paged  recently,  the 
Harrisburg  (Pa.)  Telegraph  said:  “In 
the  event  of  police  interference,  the 
proprietor  in  which  the  machine  is 

installed  will  take  the  rap.  ”  MIAMI  NEWS  STATION 

THE  FOLLOWING  story  is  attributed  Washington,  D.  C.,  June  17 — Control 
to  Carl  Magee,  fighting  editor  of  the  of  Radio  Station  WIOD-WMBF,  Isle  Philadelphia,  June  20 — Clifford  E. 
New  Mexico  Tribune,  now  the  Albu-  of  Dreams  Broadcasting  Corporation,  B.  Stretch,  58,  country  circulation 
querque  Tribune,  a  Scripps-Howard  from  Metropolis  Publishing  Company  manager,  Philadelphia  Evening  Bulle- 
newspaper.  Mr.  Magee  was  later  edi-  to  Miami  Daily  News,  Inc.,  has  been  tin,  died  yesterday  at  his  summer 
tor  of  the  Oklahoma  News,  and  at  a  approved  by  the  Federal  Communica-  home  in  Ocean  City,  N.  J.  Mr.  Stretch 
later  date  connected  with  papers  in  tions  Commission.  The  station  oper-  joined  the  Bulletin  in  1903  as  a  clerk 
South  Texas.  ates  on  610  kilocycles,  one  kilowatt,  and  was  named  country  circulation 

As  editor  of  the  New  Mexico  Trib-  unlimited  time.  manager  in  1938. 

Magee  stirred  up  considerable  . - - 


Editor  &  Pi'blisher  will  pay  $2  for  each 
“Short  Take”  accepted  and  published.  Those 
not  used  will  not  be  returned. 


une, 

friction  in  New  Mexico  politics,  and 
he  let  his  pimches  fall  where  it  best 
suited  his  convenience.  At  a  political 
meeting  someone  protested  to  Mr. 
Magee  that  his  editorials  weren’t  mak¬ 
ing  for  unity  in  the  Democratic  Party 
of  the  state,  and  suggested  that  he 
“soft-pedal”  a  little.  Magee  listened 
patiently,  smiled  and  said:  “Listen, 
boys,  the  more  cat  fights  you  have, 
the  more  kittens.” 


''THAR'S  6OL0 
IN  THEM  HILLS 


AS  A  TORRENTIAL  rainpour,  punc¬ 
tuated  by  thunder  and  lightning, 
burst  down  on  the  waterfront,  an  as¬ 
sistant  city  editor  of  the  New  York 
Journal- American  whistled  in  appre¬ 
ciation  of  the  spectable. 

“Whew,”  he  remarked.  “What  a 
storm!  I  wouldn’t  send  a  dog  out  in 
this  weather.” 

A  moment  later  he  signalled  a  cam¬ 
eraman  and  said,  “Take  as  many 
plates  as  you  can  carry  and  see  if 


Z  Largest  Markets 
in  Dhin 
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Matter  o*  fact,  our  folks  have  got 
all  of  three-quarters  of  a  billion 
dollars  to  spend  every  year,  and 
one  out  o’  three  o'  their  famblies 
reads  our  papers.  They  wears 
good  clothes,  rides  in  good  autty- 
mobiles,  eats  good  food,  enjoys 
good  livin’.  For  you.  Brother 
Space  Buyer,  that’s  good  shootin’ 
in  any  langwidge! 


.  .  .  brilliantly  cot- 
ering  the  main 
of  serious  news  inter¬ 
est,  and  the  brighten 
spot  in  the  entertain¬ 
ment  world.  May 
tell  you  more  aboni 
them? 


(fonritr-^onrual 

The  Louisville  Times 


CLEVEUND  PLAIN  DEALER 

Cleveland's  Heme  Newspaper 


REPRESENTED  NATIONALLY  BY  THE  BRANHAM  COMPANY 
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\()TAKE  care  of  its  <irowin^  circulation,  the  ('hicajro 
Tribune  a^ain  is  adding  to  its  press  <‘(|uipinent. 
Keeently  ordered  for  installation  within  the  months  ahead 
arc  4!)  new  news  jtress  units  and  seven  donhle  folders. 
Seven  of  the  units  will  he  e(|nipped  for  newsprint  4-eolor 
printimr.  Cost  of  the  im¬ 


provement,  including  spe¬ 
cial  foundations,  etc,,  will 
approximate  $1  ,(>7.5,000. 
^^hen  the  installation  is 


completed.  Tribune  printing  efjuipment — news  presses, 
rotogravure  and  eomieolor — will  total  1(>S  jyrinting  units 
and  '■2.5  pairs  of  folders. 

Machinery  used  to  produce  the  (diieago  Tribune  never 
wears  out.  As  soon  as  new  and  b(*tter  e<|uipment  is  devel¬ 
oped,  the  Tribune  adopts  the  new,  regardless  of  its  invest¬ 
ment  in  the  old.  Asa  r<‘snlt,  the  Tribune  is  able  to  deliver 
a  steadily  im})roved  product  to  its  readers.  Because  it 
continuously  gives  readers  more  for  their  money,  the 
Tribune  is  able  to  give  advertisers  more  for  theirs. 

W/ifoo/uo 

THE  UOlll.DS  CREATEST  \  EWsrU'ER 

s  E  R  V I y a  V u  I  c  A  a  0  for  93  years 
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ICMA  Elects 
O'Rourke  President 

continued  from  page  12 


of  our  Canadian  members,”  he  con¬ 
tinued.  “With  the  United  States  giv¬ 
ing  every  possible  aid  to  Great  Bri¬ 
tain  and  France,  short  of  actual  par¬ 
ticipation,  the  war  comes  close  to  our 
doors.  We  must  make  our  plans  and 
consider  our  busines  responsibilities 
in  the  light  of  the  fact  that  no  nation 
in  these  times  is  free  of  the  danger 
of  war  as  long  as  any  nations  are 
fighting  anywhere” 

The  convention  immediately  plunged 
into  its  regular  order  of  business,  dis¬ 
posing  of  various  committee  reports, 
including  a  special  report  by  J.  H. 
Kuntz,  Lancaster  (Pa.)  Newspapers, 
chairman  of  the  Newspaper  Boy  Wel¬ 
fare  Committee.  Incidentally,  it  was 
the  consensus  of  the  convention  the 
word  “welfare”  be  eliminated  from 
the  name  of  that  important  phase  of 
ICMA  activity,  designating  the  com¬ 
mittee  as  the  Newspaper  Boy  Com¬ 
mittee. 


that  ICMA  members  continue  their 
campaign  to  educate  the  public,  press 
and  officials  to  use  the  term  “news¬ 
paper  boy.”  Both  Mr.  Kuntz  and 
Jasper  Rison,  Louisville  Courier- 
Journal  and  Times,  expressed  vigor¬ 
ous  opposition  to  returning  to  the 
old  term. 

Horace  Powell,  Atlanta  Journal, 
chairman  of  the  auditing  committee, 
reported  ICMA  was  on  a  sounder 
financial  basis  than  ever  before,  as  a 
result  of  the  upward  revision  of  mem¬ 
bership  dues,  adopted  at  the  1939  con¬ 
vention.  Income  exceeds  expenses 
under  the  new  set-up,  he  said,  pay¬ 
ing  tribute  to  the  excellent  records 
kept  by  Secretary-Treasurer  McFet- 
ridge. 

A  paper,  prepared  by  Lou  Hoffmann, 
St.  Louis  Star-Times,  dealt  with  ac¬ 
complishments  of  ICMA  during  the 
past  decade.  Listed  among  the  many 
achievements  were  the  importance  of 
newspaper  boy  welfare,  which  has 
enabled  circulation  managers  to  suc¬ 
cessfully  combat  restrictive  regula¬ 
tory  federal  and  state  legislation  aimed 
at  newspaper  boys;  and  better  work¬ 
ing  relations  with  the  Audit  Bureau 


of  Circulations.  Not  only  has  the  as¬ 
sociation  been  of  collective  service  to 
the  members  in  legislative  matters, 
stated  Mr.  Hoffman,  but  through  an 
exchange  of  ideas,  has  been  instru¬ 
mental  in  bringing  about  retail  sub¬ 
scription  price  increases  which  have 
aided  newspaper  revenues  materially, 
coupled  with  more  efficient  circula¬ 
tion  management  in  reducing  operat¬ 
ing  costs. 

Carriers  Pay  Discussed 

James  F.  Jae,  St.  Louis  Globe- 
Democrat,  gave  a  negative  report  in 
answer  to  the  circulation  value  de¬ 
rived  from  selling  merchandise  such 
as  books,  dishes,  etc.,  with  a  series  of 
coupons  or  in  conjunction  with  a 
local  advertiser.  Mr.  Jae  not  only 
cited  his  beliefs,  but  also  opinions  of 
other  circulation  managers,  who 
urged  such  practices  be  discouraged. 

Discussion  of  the  question:  “V^at 
percentage  of  the  sale  should  the 
carrier  receive?”  revealed  that  a  ma¬ 
jority  of  papers  pay  between  33  and 
25%  of  the  retail  price  to  the  carrier. 
In  increasing  subscription  prices,  the 
tendency  seems  to  be  to  increase  the 
carrier’s  amount  of  money  on  each 


subscriber,  but  not  the  percentage.  A 
majority  favor  having  the  carrier 
share  in  the  benefits  of  a  price  in- 
crease  as  well  as  the  publisher. 

Tuesday  afternoon  was  devoted  to 
roundtable  discussion  of  pertinent 
problems  facing  circulation  managers. 
Much  of  the  discussion  was  “off  the 
record”  and  served  as  a  clearing 
house  for  an  exchange  of  experi¬ 
ences. 

Mr.  Sullivan,  chairman  of  the  Pub¬ 
lishers’  Association  Committee,  re¬ 
ported  on  the  increased  recognition  of 
circulators’  importance,  warning  mem¬ 
bers  production  costs  continue  upward, 
and  asserting  that  publishers  will  have 
to  turn  to  circulation  departments  for 
needed  additional  revenue.  He  urged 
elimination  of  trial  and  error  meth¬ 
ods  in  sales  promotion.  Touching  on 
newspapers  and  radio,  he  announced 
a  book  on  “Radio  and  the  Printed 
Word”  is  soon  to  be  published,  financed 
by  Rockefeller  Foundation.  He  termed 
the  findings  “a  thorough  and  impar¬ 
tial  study  of  radio”  and  declared  they 
seem  to  prove  that  radio  listening  is 
not  reducing  newspaper  reading,  but 
rather  is  increasing  it. 


Value  of  Newspaper  Boy  Ads  i 

Mr.  Kuntz  told  of  activities  of  his  j 
committee  during  the  past  year,  em¬ 
phasizing  the  value  of  ICMA  news¬ 
paper  boy  ads  prepared  for  publica¬ 
tion  in  U.  S.  and  Canadian  newspa-  i 
pers.  He  also  briefly  highlighted  the  i 
progress  of  the  nationwide  study  of 
newspaper  boy  work,  authorized  a  ; 
year  ago  at  Indianapolis.  Handicapped  ' 
by  severe  illness,  H.  B.  McDaniels  of  I 
Columbia  University,  expects  to  have  j 
his  report  completed  by  August,  Mr. 
Kuntz  stated.  While  no  adequate  re¬ 
port  could  be  given  at  this  conven¬ 
tion,  Mr.  Kuntz  said  the  survey  in¬ 
cludes  interviews  with  1.500  news-  i 
paper  boys,  dealing  with  their  news-  I 
paper  work,  school  achievements,  use  ^ 
of  money  and  leisure  time.  The  study  | 
also  embraces  reports  from  90  repre-  ] 
sentative  circulation  managers  and,  : 
when  completed,  should  be  a  compre¬ 
hensive  cross-section  picture  of  news-  j 
paper  boy  work.  I 

Walter  Rauck.  Pittsburgh  Press,  ; 
opened  up  a  lively  discussion  when  ■ 
he  presented  a  paper  dealing  with 
the  question:  “Newspaper  Boy  vs.  : 
Newstey.”  Mr.  Rauck  pointed  out 
that  in  view  of  the  fact  that  public  I 
officials,  court  rulings  and  printed  ; 
laws  use  the  term  "newsboy,”  is  it 
justifiable  to  continue  the  attempted  | 
reform  of  changing  the  term  to  “news¬ 
paper  boy?”  While  Col.  Ray  South,  ' 
Indianapolis  News,  spoke  in  defense  , 
of  his  paper’s  continuance  of  the  term  | 
“newsboy”  in  referring  to  the  Star’s 
Newsboys’  Band  and  former  newspa¬ 
per  carriers,  it  appeared  to  be  the 
united  sentiment  of  the  convention  | 
-  I 

Circulation  ^ 

for  May 

310,823 

was  the  average  net  paid  daily  i 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  dur-  ! 
ing  the  month  of  May,  1940. 


May  circulation  of  The  Sun¬ 
day  Sun  averaged  202,519  per 
Sunday. 

Everything  in  Baltimore 
Revolves  Around 

THE  -iSSfe-  SUN 

Morning  Evening  Sunday 


s, 


I N  THE  PAST  four  months, 
14  new  firms,  including  major  food 
and  drug  chains,  hove  opened  retail 
outlets  in  Rockford.  At  the  some  time, 
many  other  Rockford  stores  enlarged, 
modernized.  Such  confidence  in  pres¬ 
ent  retail  activity  gives  proof  of  sound 
belief  in  Rockford's  future  as  a  sales 
center.  Certainly,  since  Rockford  is 
America's  second  machine  tool  city, 
such  faith  is  not  misplaced,  for  as  the 
notional  defense  program  grows,  re¬ 
tail  sales  will  continue  upward.  Get  in 
on  the  sales  surge  now  current.  Use 
the  new  outlets  as  your  outlets.  Ad¬ 
vertise  where  buyers  read  — —  in  the 
Rockford  newspapers. 


Re  gister-Republic 
mORniRG  STHB 


ITY  OF  T  H  E 


TT 


The  Federal  Government  Central  Heating  Plant  in  Washington,  D.  C.,  which  serves  all  the 
Government  Buildings  in  the  so-called  “Federal  Triangle.”  Approximate  cost  $4,500,000.00. 


Fourth  of  a  Series 


Media  Records  Gives  The 
Washington  Star  Another  “First” 


In  the  classification — Heating  and  Plumbing — for  the  first  five  months  of 
this  year 

The  Star  Carried  59.3% 

of  ALL  the  lineage  carried  by  ALL  Washington  newspapers. 


The  Record 
Of 

Heating  -  Plumbing 
59.3% 

Women’s  Specialty 
Shops 
57.2% 

Building  Supplies 
and  Contractors 
57% 

Drug  Stores 
54.8% 


This  represents,  too,  an  increase  over  The  Star’s 
own  record  of  56.1 '"r  for  the  year  1939. 

There  is  a  very  fundamental  reason  for  the  consistent 
and  persistent  domination  of  The  Star  in  the  Washington 
Market.  The  answer  lies  in  the  reader  acceptance  The  Star 
enjoys — Evening  and  Sunday — throughout  the  National 
Capital  and  the  25-mile  trading  area  in  Maryland  and  Vir¬ 
ginia  which  constitute  the  Washington  Market. 

The  Star’s  circulation  in  the  Evening  and  on  Sunday 
morning  in  the  local  trading  area  is  far  in  excess  of  any  of  its 
contemporaries  —  and  constantly  growing  as  the  Market 
grows. 

The  Star — The  Paper  with  the  Pulling  Power 
Of  Reader  Confidence 


Wf\t  MhmiltQ 


to 


New  York  Office: 

Dan  A.  Cerroll,  MO  E.  42nd  Si. 


With  Sunday  Morning  Edition 
Washington.  D.  C. 


Chicago  Office: 

J.  E.  Lutz,  Tribune  Tower 
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EDITOR  &  PUBLISHEF, 


Pegler,  Herblock 
Clifford  Day  Get 
Headliner  Awards 

14  Annual  Prizes  Announced 
In  Atlantic  City  .  .  . 

Frolic  June  28-30 

Atlantic  City,  June  20 — Westbrook 
Pegler,  New  York  World-Telegram 
columnist,  and  Arthur  Menken,  Para¬ 
mount  News,  are  winners  for  the  sec¬ 
ond  time,  in  the  14  annual  awards  an¬ 
nounced  by  the  National  Headliners 
Club  here. 

The  14  silver  plaques,  for  journal¬ 
istic  achievement,  will  be  presented 
here  Jime  29,  at  the  banquet  of  the 
seventh  annual  Headliners’  Frolic. 
The  ceremony  will  be  broadcast. 

Pegler  is  honored  this  time  for  the 
best  exclusive  news  reporting  of  the 
year  in  the  domestic  field,  and  Men¬ 
ken  for  the  best  newsreel  in  the  for¬ 
eign  held,  for  his  pictures  of  the 
evacuation  of  Namsos,  Norway.  Both 
received  Headliners’  awards  in  1937. 
Menken  is  somewhere  in  France. 

Day  of  U.  P.  Henerad 
Clifford  L.  Day  of  United  Press  wins 
the  plaque  for  the  outstanding  piece 
of  exclusive  foreign  news  reporting, 
for  his  news  beat  on  the  German  in¬ 
vasion  of  the  low  coimtries,  which 
was  almost  two  hours  ahead  of  all 
other  services. 

The  Chicago  Daily  News  also  is 
cited,  for  general  excellence  in  for¬ 
eign  coverage. 

Herbert  L.  Block,  “Herblock”  of 
NEA,  wins  the  award  for  the  best  car¬ 
toon,  for  his  sketch  labeled  “Norway,” 
which  showed  an  umbrella  being 


struck  by  a  bolt  of  Nazi  lightning. 

William  L.  White,  foreign  corres¬ 
pondent  for  CBS  and  the  New  York 
Post,  is  cited  for  the  best  radio  cov¬ 
erage  of  a  news  event.  This  is  for 
his  CBS  network  broadcast  last  Christ¬ 
mas  Eve  direct  from  the  Finnish 
trenches. 

In  the  domestic  field  an  award  goes 
to  M.  D.  Clofine  of  ‘‘News  of  the  Day,” 
for  enterprise  and  excellent  editing  in 
producing  the  newsreel  “Awake  Amer¬ 
ica,”  in  which  Clofine  used  a  reel  of 
the  late  Gen.  William  Mitchell  as  the 
nucleus  for  a  call  for  improved  na¬ 
tional  defense. 

General  Hugh  Johnson,  United  Fea¬ 
ture  Syndicate,  wins  a  plaque  also, 
for  outstanding  work  by  a  columnist 
in  his  “thinking  for  the  nation’s  wel¬ 
fare  and  defense.” 

Raymond  Gram  Swing  of  Mutual 
Broadcasting  System  is  cited  for  con¬ 
sistent  excellence  in  radio  news  in¬ 
terpretation. 

■The  Waterbary  (Conn.)  American- 
Republican  gets  a  plaque  for  outstand¬ 
ing  public  service  by  a  newspaper, 
for  its  expose  of  political  corruption 
in  Connecticut. 

Leo  Lieb,  formerly  of  the  New  York 
Mirror,  now  with  PM,  wins  a  plaque 
for  enterprise  and  initiative  in  his 
picture  of  the  laughing  kitten. 

Howard  Blakeslee,  AP  science  edi¬ 
tor,  is  cited  for  general  excellence 
in  scientific  and  medical  reporting. 

Angus  Perkerson  of  the  Atlanta 
Journal  wins  citation  for  general  ex¬ 
cellence  in  the  editing  of  a  locally 
produced  Simday  newspaper  maga¬ 
zine. 

Robert  Golden  of  the  Richmond 
(Va.)  Tlmes-Dispatch,  who  has  been 
^  years  in  the  news  profession,  wins 
a  plaque  for  consistently  outstanding 
feature  writing. 

The  award  committee  considered 


himdreds  of  nominations  submitted  by 
newspapers  and  newsmen,  newsreel 
editors  and  radio  men  throughout  the 
country.  Arthur  Robb,  editor.  Editor 
&  Publisher,  was  chairman  of  the  com¬ 
mittee. 

The  Headliners’  Frolic  will  be  staged 
this  year  June  28,  29  and  30. 

Research  Has 
Aided  Advertising 

continued  from  page  3 

partment  but  who  frequently  calls  in 
an  outside  research  organization  to 
do  special  work. 

Research  today  is  not  merely  en¬ 
joying  its  growth  of  the  last  decade. 
It  has  the  confidence  of  advertising 
men  and  advertisers,  Mr.  Coutant  told 
Editor  &  Publisher.  Research,  he  said, 
has  passed  the  point  where  it  was 
look^  upon  questioningly  and  today 
it  “ends  a  lot  of  seemingly  endless  ar¬ 
guments”  in  agency  conferences. 

“It  is  used  largely  as  a  fire  depart¬ 
ment  rather  than  as  a  police  depart¬ 
ment,”  he  commented.  “In  other 
words,  it  is  used  for  emergency  prob¬ 
lems  rather  than  as  a  patrol  to  look 
for  danger  points.” 

Indapandaat  Raiaarch  Firmt 
Only  one  agency  among  those  re¬ 
plying  to  Editor  &  Publisher  stated 
that  it  does  not  maintain  a  research 
department.  This  firm,  Beaumont  and 
Hohman,  said:  “All  survey  and  re¬ 
search  work  is  farmed  out  to  inde¬ 
pendent  research  organizations.” 

These  independent  researches  in 
advertising  work  include  Publication 
Research  Service,  Chicago,  successor 
to  the  Gallup  Research  Service,  which 
is  conducting  field  work  for  the  Con¬ 
tinuing  Study  of  Newspaper  Reading; 
C.  C.  Chapelle,  Chicago,  and  the  fol¬ 


lowing  New  York  firms:  Crossley,  Inc 
Market  Research  Division  of  Hooper. 
Holmes  Bureau,  Inc.;  C.  E.  Hooper 
L.  M.  Clark,  Inc.  (Laboratory  for  Ad¬ 
vertising  Analysis);  Market  R^e^ 
Corporation  of  America;  Daniel 
Starch  &  Staff;  S.  E.  GUI;  Grahai; 
Research  Service;  ‘Tradeways,  Inc.; 
Ross  Federal  Research  Corporation: 
Burnett,  Brenner  &  Egert;  William 
J.  Bums  International  Detective 
Agency;  Fact  Finders  Associate; 
Lloyd  H.  Hall  Company;  Paul  D 
Stewart  and  Associates;  RetaU  Credi; 
Company;  Research  Bureau  of  Amer¬ 
ica.  There  are  many  other  firms  tk 
do  research  work  for  advertisers  ami 
serve  as  consultants  in  this  tield. 

Each  agency  included  in  EDiroii 
Publisher’s  cross-section  was  I^ 
quested  to  outline  briefly  the  growti 
of  its  research  organization,  its  pres¬ 
ent  size,  the  extent  of  its  researd 
activities  and  its  most  notable  achieve, 
ment  toward  making  advertising  mon 
effective.  A  digest  of  the  agencies 
replies  will  appear  in  the  succeed^ 
issues  of  Editor  &  Publisher. 

SMITH  ON  ACTIVE  DOT 

J.  Kingsbury  Smith,  chief  of  th 
London  staff  of  International  Nein 
Service,  who  has  been  in  this  coue- 
try  for  six  months  recuperating  fnc 
injuries  suffered  in  an  automobilt 
accident,  has  returned  to  active  duty 
TemporarUy  and  pending  his  return  to 
London,  Smith  is  acting  as  executiv: 
assistant  to  J.  C.  Oestreicher,  director 
of  INS  foreign  service,  in  New  Yoii 
headquarters.  Coincident  with  Smitkr 
return  to  duty,  Barry  Faris,  editor- 
in-chief  of  INS,  announced  that  C.  K 
Smith,  who  has  been  acting  manage; 
of  the  London  bureau,  has  been  imei  < 
associate  manager  of  the  London  of¬ 
fice  in  recognition  of  his  work  durin? 
Kingsbury  Smith’s  absence. 


Sanforising — a  method  of  mechanical-  others.  It  was  Sanford  L.  Cluett  of  that 

ly  shrinking  material  before  making  it  company  who  invented  Sanforizing — 

into  garments — is  newest  of  the  many  called  the  greatest  contribution  to  tex- 

big  improvements  in  textiles  Trojans  tiles  since  mercerizing  and  fast  colors, 

have  been  making  since  Hannah  Lord  I'roy’s  garment  workers  are  the  high- 
Montague  invent^  the  detachable  col-  est  paid  in  the  men's  furnishing  indus- 
lar  here  in  1827.  try,  federal  figures  show.  Stop  sales 

.\pace  with  changing  fashions.  Troy  shrinkage  in  the  $38,896,000  market 

has  turned  from  a  collar  dty  making  they  and  thousands  of  other  workers 

some  shirts  to  a  shirt  dty  making  col-  here  make;  use  The  Record  Newspapers, 

lars.  handkerchiefs,  underwear,  other  the  dty's  sole  dailies,  to  tell  the  merits 

products.  By  intensified  research  fw  new  of  your  products.  Single  medium  blan- 

methods  and  new  products  Cluett,  Pea-  ket  coverage  at  only  12c  per  line  makes 

body  &  Co..  Inc.,  Troy’s  largest  indus-  Troy  New  York  State's  lowest  cost  ma- 

trv,  made  these  changes  along  with  jor  market. 
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A  GAZETTE  SCHEDULE 
MEANS  TURNOVER” 

.  .  .  SAYS  MR.  MARSH 


WE  quote  Mr.  E.  G.  Marsh, 
Kalamazoo  grocer,  who  cites 
his  experience  with  Climalene. 
'^Climalene  has  become  the  out¬ 
standing  best  seller  in  our  store,” 
says  Mr.  Marsh.  “It  has  had  the 
advantage  of  consistent  adver¬ 
tising  in  the  Kalamazoo  Gazette, 
and  this  invariably  means  faster 
turnover  and  more  profit.” 


Michigan’s  mounting  indus¬ 
trial  activity  means  greater  re¬ 
tail  sales  opportunity.  Support 
your  Michigan  sales  effort  with 
Booth  Michigan  Newspaper  ad¬ 
vertising.  For  further  facts,  ask 
I.  A.  Klein.  50  E.  42nd  Street 
New  York,  or  John  E.  Lnt^  435 
N.  Michigan  Avenue.  Chicago. 
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CANADA 
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DENVER 


JohnM  Roberts  &  Son  Cq 

PITTSBURGH 

White  &  MacNaught 

MINNEAPOLIS 


The  James  R.  Armiger  Co 

BALTIMORE 

I  HENRY  KOHN  &  SONS 
\  HARTFORD 


1923.  "It  has  helped  us  to  sell  not  only  diamonds, 
but  watches  and  silverware  as  well,”  writes  an  ad¬ 
vertiser  in  El  Paso,  Texas.  "We  are  always  very 
much  gratified  when  your  readers  tell  us  that  they 
are  dealing  with  us  because  of  our  advertising  in 
The  Christian  Science  Monitor,”  says  a  Baltimore 
jeweler. 

If  you  are  making  or  selling  merchandise  of 
quality — be  it  diamonds,  automobiles  or  tooth¬ 
brushes —  take  a  tip  from  successful  retailers,  and 
build  new  business  through  Monitor  advertising. 


You  see  above  the  names  of  just  a  few  of  the 
641  jewelers  who  place  before  the  readers  of  The 
Christian  Science  Monitor  their  advertising  of 
diamonds,  watches,  silverware,  and  other  lovely 
things.  These  retailers  are  located  in  hundreds  of 
cities  in  the  United  States,  Canada,  and  other 
countries. 

"There  is  no  medium  that  1  know  of  that  in  any 
way  compares  in  results  with  The  Christian 
Science  Monitor,”  writes  a  jeweler  in  Portland, 
Oregon,  who  has  been  a  Monitor  advertiser  since 
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The  Christian  Science  Monitor 
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italic  note  that:  “The  Digest  of  Ad-  St.,  wife  of  the  grandson  of  Charles  defeats  the  object  of  the  digest  some- 
vertisements  exercises  no  critical  A.  Dana,  famous  publisher  of  the  what.  Illustrated  style  is  a  strong 
function,  guarantees  no  product,  un-  New  York  Sun — “It’s  the  only  good  influencing  factor.  Most  of  the  con- 
derwrites  no  sale.  Its  writers  report  thing  about  PM.  Just  enough  in-  densed  ads  don’t  have  the  effect  on 
only  what  the  ads  say  concerning  ma-  formation,  but  I  think  it  appeals  only  the  reader  that  an  illustrated  ad  in  a 
terials,  prices  and  uses.  Its  illustra-  to  women  of  the  upper  brackets.  I  regular  paper  does.  In  that  respect 
tions  are  made  by  the  stores  especially  don’t  think  you’ll  find  the  average  the  digest  is  somewhat  inadequate." 
for  the  Digest  of  Advertisements.”  housewife  will  take  PM  for  the  ad  Mrs.  Frances  Marquis,  program  di- 
Leading  the  digest  under  “General”  digest.”  rector,  American  Women’s  Associa- 

credit  for  the  classification  was  this  item:  Miss  Toby  Arian,  bookkeeper,  2006  tion — “I’m  not  advertising  consciotis 

‘•storewide  Times  Building — “I  don’t  like  the  and  the  only  thing  I’ve  ever  bought 

“The  Taiiobed  Uoman  clear  women  s  and  digggt  j  prefer  seeing  illustrated  ads  from  ads  was  some  dog  food.  I  sa» 

™195"(H)  (The  litter"  H  lidicares'  that  the  the  newspaper,  since  these  attract  the  digest  in  PM  but  skipped  it.” 
Herald  Tribune  is  running  the  advertisement  me  and  not  the  prices.  Newspaper  Mrs.  Nma  Coleman,  receptionist 
See  bottom  of  the  page  for  others.)”  ads  are  more  descriptive.”  American  Women’s  Association— “I 

ITie  digest’s  style  is  further  illus-  Miss  Edna  Weiner,  stenographer,  think  it  gives  enough  information  of 
trated  by  these  items:  2006  Times  Building — “I  like  it.  I  advertised  merchandise.  I  think  it’s 

“News  in  Dark  and  White  don’t  believe  in  the  exaggerated  illus-  wonderful  to  buy  a  newspaper  not 

“Wanamakers  have  black  rayon  sheers  with  trations  of  ads  in  the  Other  papers.”  full  of  ads.” 

frilly  white  collars,  or  a  black  eyelet  stule  in  „.  ,  o-p-etarv  1314  Miss  Felicia  Gessen  secretary  tn 

rayon  jersey  at  6.95  (H).  At  9.85,  they  have  ^  Kanzer,  secretary,  idi4  miss  r  eiicia  uessen,  secremry  to 

a  rayon  jersey  with  draped  waist,  shirred  Grand  ConcouTse,  the  Bronx —  Not  Mrs.  Walter  Damrosch,  168  E.  71st 
sleeves,  black  or  white,  and  sheer  rayon  enough  details.  I’d  have  to  Call  up  St. — “I  think  it’s  good  and  quite 

prints  (VV).  the  stores  for  more  information.  I  like  cleverly  done.  I  imagine  I’ll  find  it 

‘‘Aratam  r  St«uTn9)  and  Sach^  niore  reading  material  when  I  am  more  useful  if  I’m  looking  for  a  par- 

ily  (12)  slipcovers  are  illustrated.”  shopping  through  ck  pspor.  PM  s  lUuS"  ticulsr  thing,  which  I  W3sn  t  the  dfly 

Nineteen  illustrations  were  carried  trations  of  styles  are  too  smaU.”  I  saw  the  digest.” 

in  Tuesday’s  ad  digest  pages,  repro-  ^  Helen  Lee,  secre^  at  Girl  An  example  of  the  mforma^  depart- 
HucaH  with  thi<5  artiVlP  Scouts  of  America,  14  W.  49th  St.—  mental  summary  technique  in  Tues- 

_  Aj  A  “I  don’t  think  you  can  get  a  fair  pic-  day’s  issue  is  that  imder  “The  Nation”: 

Survey  of  Women  on  Ad  Diqe.t  advertised  in  such  .‘.‘Whuf*  N>w: 

In  an  attempt  to  determine  how  the  ^nace  For  routine  shonnine  waiting  for  news  free 

,dvart»tog  digert  was  by  rTprafar  to  sa.  sketches  of  aU 

women.  Editor  &  Publisher  on  inurs-  j  interested  in.”  Congress  passing  plans  for  over  a  billion  do! 

day  made  a  survey  by  telephone.  Miss  Anne  New  writer  in  Girl  '“ts  worth  of  warships  and  the  State  depan- 

Names  were  chosen  at  random.  None  Scouts’  publicity  department— “I  think  studying  French  possessions  in  tV 

with  newspaper  or  newspaper  adver-  information  as  eiven  is  sufficient  Hemisphere.  Almost  everyone 

“■  ..  .  _  4.-  _ 1  imormauon  as  given  is  suracieni  3  twenty-two  nation  hemi 

suburban  tlSing  COnnectlO^  was  questions,  m  induce  me  to  buy  as  the  actual  sphere  front. — K.  S.”  (Kenneth  Stewart.) 

order  to  provide  unbiased  opmions  advertisements  do.  In  no  sense,  how-  PM’s  blueprints  called  for  no  ei- 

^  of  PM  s  new  ad  news  techmque.  ever,  does  the  digest  replace  for  me  torial  page.  Its  “News  of  a  Page  of 

The  10  interviewed  were  evenly  the  big  Sunday  issues  with  lots  of  ads  Opinion”  carried  under  the  title  of 

divided  on  the  question  of  whether  and  pictures  of  merchandise.”  “Opinion,”  however,  what  strongly 

PM’s  digest  provided  sufficient  in-  Miss  Lilia  S.  Jeffries,  editor  of  the  resembled  editorials  during  the  first 

formation  for  shoppers.  Principal  American  Women’s  Association  “Bui-  three  days  of  publication.  First  day's 

criticisms  were  lack  of  sufficient  de-  letin,”  353  W.  57th  St. — “On  the  whole,  column  was  a  statement  by  Ralph  h- 

scription  or  absence  of  illustrations,  good.  In  fashions,  however — dresses,  gersoll  to  the  readers  of  PM  which 

Brief  quotes  from  their  answers  coats,  hats  and  possibly  shoes — the  stated  in  part:  “We  start  off  believing 

follow:  absence  of  illustrations  in  all  cases  (Continued  on  page  32) 

119  E.  54th 


worst,  a  frightful  war.  To  the  Baldwins,  and 
the  Chamberlains  and  the  Sinions,  the  Bon¬ 
nets  and  the  Daladiers  and  the  Lavals — and 
their  allies  in  America — goes 
leadership  that  brought  the  world  to  this. 

These  pictures  trace  the  path.”  The  page  car¬ 
ried  ten  one-column  cuts  each  carrying  about 
30  words  of  text  in  the  body  type — 9  point 
C!aledonia  on  10  point  slug. 

Only  caption  to  appear  in  bold  face  tod^. 
was  that  used  under  the  front  page 
cut  of  the  liner  Queen  Elizabeth. 

Insignificant  items  as  well  as  longer 
stories  sometimes  carried  the  report¬ 
ers  initials,  such  as  one  imder  deaths 
on  page  11:  “Miss  Margaret  E.  Dun¬ 
bar,  69,  president  and  founder  of  a 
Brooklyn  secretarial  school;  after  a 
long  illness  at  her  home,  186  Jorale- 
mon  St.,  Brooklyn — E.T.S.” 

The  mid-air  crash  of  two  army 
bombers,  played  heavily  in  other 
New  York  papers,  was  carried  in  46 
words  in  seven  lines  with  a  small 
heading,  “Eleven  Fliers  Killed,”  with 
a  one-column  cut  of  Mayor  LaGuardia 
at  the  scene,  in  “For  the  Record”  on 
the  “News  of  New  York”,  page  11. 

The  story  said: 

“Eleven  army  air  corps  fliers  were  killed 
yesterday  when  two  bombing  planes  tangled  in 

mid-air  and  plummeted  in  flames  to  a  _ 

street  in  Queens.  The  planes  were  on  a  rou¬ 
tine  training  flight  when  they  crashed, 
set  fire  to  three  houses.  One  housewife  was 
burned.” 

Digest  of  Advertisements 

Biggest  departure  from  standard 
practice,  of  course,  was  the  digest  of 
advertisements.  PM’s  basic  policy, 

“We  Sell  No  Advertising,”  was  car¬ 
ried  at  the  bottom  of  page  28  and  page 
29,  where  the  digest  appeared.  Head¬ 
ing  this  feature  was  a  two-column 


Mrs.  Anderson  Dana, 
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...giving  Springfield  families  their 
favorite  newspaper. ..the  ILLINOIS 
STATE  JOURNAL. .%t  any  time  of^ 
the  day  most  convenient  to  their 
k  reading  habits!  / 


•  Fast  disappearing  from  the  American 
scene  is  the  warbling  huckster  who. 
though  blessed  with  the  voice  of  a 
Caruso,  discovered  that  while  his  songs 
were  getting  attention,  his  competitors 
were  ringing  doorbells  and  getting 
ACTION. 

Advertising  action  springs  most 
abundantly  and  most  profitably  from 
action  mediums.  Newspapers  are,  and 
always  have  been  action  mediums.  They 
ring  doorbells.  And  they,  more  than  any 
other  medium,  enjoy  the  privilege  of 
talking  shop  the  moment  the  door  is 
opened  ...  of  doing  a  thoroughly  com¬ 
plete  job  of  selling  with  advertisement- 
tools  into  whose  plan  and  construction 


every  ounce  of  brains  and  effort  can  h 
concentrated  on  the  one  essential  objec¬ 
tive  . . .  SELLING! 

Is  YOUR  advertising  ringing  doot 
bells  this  year  as  frequently  as  your 
Caruso  comes  around? 
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Represented  by  the  Katz  Agenci 


some- 
strong 
i  con- 
sct  on 
d  in  a 
■espect 
luate." 
im  di- 
isocia- 
iscious 
jought 
I  saw 


vs  free 
)ut  wb: 
eanwhilt 
lion  doi 
depm- 
in  tit 
le  work- 
in  heni 
wart.) 
10  edi- 
*age  of 
itle  of 
trongly 
le  first 
t  day's 
Iph  In- 
whidi 
■lieving 


Prniisylratna  Dept,  of  Commerce 


Potent  producer,  this  Pennsylvania.  Leader  in  and  automobiles  and  all  the  good  things  of  life. 

manufacture  of  iron  and  steel — metal  working —  Pennsylvania  has  10,176,000  people.  They  have 

its  output  almost  25%  of  the  country’s  total  pro-  $4,933,277,000  to  spend  each  year.  That’s  just 

duaion.  Great  diversification  of  industry  here —  7.8%  of  the  entire  spendable  income  of  the 

10%  of  the  U.S.A.’s  process  plan  production —  United  States!  How  many  of  these  dollars  do 

10%  of  our  food  produaion.  Tops  in  textiles,  your  sales  quotas  say  you  should  win?  And  do 

too — 32%  of  our  hosiery  from  here —  38.8%  you  know  how  best  to  earn  them  ? 

of  our  silk  manufacture.  c  u  -t-l  •  i 

for  earn  them  you  must.  There  are  no  tricks  to 

There  were  more  than  17,000  manufacturing  taking  this  trade.  Take  a  quiet  tip.  Put  news- 

plants  in  Pennsylvania  according  to  the  last  avail-  papers  to  work  for  you.  Properly  used,  they’ll 

able  U.  S.  Census.  There  are  more  today.  Well  pay  off  with  a  profit.  We  can  tell  you  how  to 

over  a  million  men  draw  fat  pay  envelopes  from  use  them.  .  .  . 

these  plants  —  particularly  these  driving  days 

when  wheels  are  whirring  on  a  24-hour  basis. 

Smoke  and  sweat  make  money  here — money  to  j 

be  exchanged  for  food  and  clothing  and  shelter  /  ^ 


the  cooperating  newspapers  of  PENNSYLVANIA 


Williamsport  Gazetto-Bullotiii 
(M) 

Williaiiisport  Sun  (E) 

25  to  50.000  Circolotio* 

Erie  Dispatch  Herald  (EA8) 
'Germantown  Courier 

Moro  than  50,000 
CircalotioR 

Allentown  Call  (MAS) 
-Allentown  Chronicle  (E) 
Johnstown  Tribune-Democrat 
(MAE) 

Wilkes-Barre  Times- Leader 
News  (E) 
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•  Selected  Weeklies. 


'Ardmore  Main  Line  Times 
Butler  Eaitle  (E) 

Chester  Times  (E) 
Greensburs  Review  Tribune 
(MAE) 

Hazleton  Plain  Speaker  (B) 
Hazleton  Standard-Sentinel 
(M) 

McKeesport  News  (B) 

New  Castle  News  (E) 
Norristown  Ttmee-Herald  (E) 
Oil  City  Derrick  (H) 
Shamokin  News-Dispatch  (E) 
Sunbury  Dally  Items  (E) 
'L’pper  Darby  News 
Washinicton  Observer  Repor¬ 
ter  (MAE) 


Indiana  Gazette  (E) 
Mradville  Tribune-Republi¬ 
can  (MAR) 

New  Kensington  Dispatch 

Oi/city  Blizzard  (E) 
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Stroudsburg  Record  (M) 
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10  to  25,000  Circulotlea 

.Altoona  Mirror  (E) 
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5  to  10,000  Circulation 
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Bradford  Star  A  Record  (E) 
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Clearfleld  Progress  (E) 
ConnellsvIUe  Courier  (E) 
DuBois  Courier  Express 
(MAE) 


■jwlck  Enterprise  (E) 
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Conventions  that  will  really 


XALMlGHTY  GOD,  we  humbly  beseech  thee 
to  give  this  nation  strength ...  to  give  our 
leaders  wisdom  and  courage  . . .” 

How  many  times  such  words  have  rever¬ 
berated  through  the  Party  Convention  halls 
of  America— over  bowed  heads  secretly  busy 
with  large  ambitions  and  little  intrigues— 
hearing  the  old  words  only  as  a  hungry  boy 
hears  his  father’s  grace  before  meals. 

Next  week  in  Philadelphia  —  next  month 
in  Chicago— will  there  be  one  heart  so  calcu¬ 
lating  or  so  shallow  that  it  does  not  lift  up 


into  the  throat  with  that  prayer? 

►  We  must  go  back  to  the  summer  of  1864 
to  find  political  conventions  like  these... the 
summer  when  Grant  and  Lee  fought  it  out, 
and  the  gray  and  the  blue  lay  in  windrows 
at  Spottsylvania  and  the  Wilderness. 

1916  was  not  like  this.  There  was  war  in 
Europe— but  oceans  were  still  oceans  and  no 
American  felt  that  danger  was  on  our  door¬ 
step. 

What  were  we  so  excited  about  back  in 
’96?  “You  shall  not  crucify  mankind  upon  a 


cross  of  gold!”  We  were  arguing  about  what 
metal  our  money  should  be  made  of. 

What  were  the  Bull  Moose  doing  in  1912? 
“We  stand  at  Armageddon  and  we  battle  for 
the  Lord!”  They  were  saving  us  from  Wil¬ 
liam  Howard  Taft  and  the  Payne-Aldrich 
tariff  bill. 

Strange  things  we  Americans  have  quar¬ 
reled  over. . .  in  the  light  of  this  hour,  when 
mankind  is  being  crucified  upon  the  hook¬ 
armed  cross,  and  Armageddon  flares  into 
world-wide  fury. 
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be  opened  with  prayer. 


►  Outwardly,  perhaps,  the  Conventions  of 
1940  may  seem  the  same  as  those  of  less 
portentous  years.  Again  we  shall  hear  the 
thrilling  Roll  Call  of  the  States— the  beauti¬ 
ful  and  sonorous  names,  Spanish  and  Eng¬ 
lish,  Indian  and  French,  whose  alphabetical 
march  takes  the  listener’s  mind  on  tremen¬ 
dous,  exhilarating  leaps  across  the  map. 
Again  there  will  be  blaring  bands,  flamboy¬ 
ant  oratory,  hour-long  demonstrations. 

But  underneath  the  surface  bedlam,  there 
will  be  sober  recognition  that  more  than  po¬ 


litical  issues  are  at  stake;  that  picking  the 
Right  Man  means  picking  the  Right  Man  for 
the  country,  not  just  for  the  Party.  The  man 
who  is  signed  on  as  captain  faces  little  like¬ 
lihood  of  a  calm  passage  over  glassy  seas; 
the  barometer  has  already  dropped  and  may 
go  still  lower. 

►  Even  the  dullest  delegate  will  approach 
his  job  this  year  with  a  feeling  of  grave  re¬ 
sponsibility.  And  that  feeling  will  be  shared 
by  the  men  and  women  massed  in  the  700 
seats  occupied  by  the  representatives  of 
America’s  newspapers. 

There  in  the  midst  of  the  oratory  and  the 
cheering,  with  bands  booming  and  flash 
bulbs  flaring  ...  in  the  thick  of  events,  com¬ 
plicated.  turbulent,  and  historic  .  .  .  these 
men  and  women  will  perform  the  job  that 
the  U.  S.  demands  of  its  journalists. 

Every  one  of  them  will  do  his  part  to  show 
us  the  real  scene  beneath  the  carnival.  Every 
one  of  them  will  know  that  he  is  reporting 
the  first  steps  in  the  democratic  process  of 
disagree,  compromise,  and  unite  . . .  knows 
that  the  two-party  system  makes  possible 
majority  rule,  and  that  majority  rule  is  the 
essence  of  democracy. 


►  Th^  newsmen  — on  the  floor,  in  the  com¬ 
mittee  rooms,  watching  candidates’  hide¬ 
aways.  or  spreading  their  ears  to  the  breeze 
of  rumor  in  the  lobbies  — are  there,  not  to 
represent  a  party,  but  to  represent  us,  the 
American  public. 

“Eternal  vigilance  is  the  price  of  liberty.” 
Without  the  press  in  these  still-free  United 
States,  we  could  not  exercise  that  vigilance 
however  much  we  tried.  We  cannot  be  alert 
to  the  dangers  or  benefits  of  a  situation  un¬ 
less  we  understand  it— and  the  men  and 
events  that  brought  it  about. 

►  Making  men  and  events  clearer  and  more 
vivid  is  the  special  job  of  the  Weekly  News¬ 
magazine.  For  many  months,  time  readers 
have  had  the  background  of  these  dramas 
soon  to  be  enacted  in  Philadelphia  and  Chi¬ 
cago.  Names  that  are  just  names  to  many 
voters  are  real,  living,  breathing  people  to 
TIME  readers.  Events  that  seem  surprising 
to  casual  headline-samplers  are  often  pre¬ 
dictable. 

The  TIME  reader  knows  how  his  country 
runs  itself,  and  knows  that  he  knows  it.  As  a 
citizen,  he  can  pull  his  weight  in  the  boat. 
Now,  as  never  before,  the  boat  needs  it. 


This  is  one  of  a  series  of  advertisements  in  which  the  Editors  of  time  are 
seeking  to  give  newspaper  and  magazine  readers  a  clearer  picture  of  the 
world  of  news-gathering,  news-writing,  and  news-reading— and  the  part 
time  plays  in  helping  people  to  grasp,  measure,  and  use  the  history  of  their 
lifetimes  as  they  live  the  story  of  their  lives. 


TIME 
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"WE  SELL  NO  ADVERTISING" 

NEW  YORK’S  new  five-cent  daily,  PM,  is  said 
to  have  sold  372,000  copies  of  its  first  issue 
on  June  18.  It  could  probably  have  sold  as  many 
more  to  a  public  stimulated  by  one  of  the  most 
intelligent  advertising  camjiaigns  the  city  has 
seen  in  many  a  moon.  The  normal  curiosity  which 
greets  any  new  daily  newspaper  in  a  major  city 
was  whetted  by  newspaper  advertising — the  in¬ 
strument  which  PM  rejects  for  its  own  columns 
because  of  its  possible  inhibition  of  editorial 
freedom. 

No  one  can  object  to  the  deliberate  choice  of 
that  policy  by  PM  for  its  commercial  operation. 

E.  W.  Scripps  attempted  to  publish  two  ad-less 
newspapers  more  than  25  years  ago.  without 
success.  Readers’  Digest  ha.s  built  a  presumably 
great  and  certainly  profitable  monthly  circulation 
without  benefit  of  advertising,  but  also  without 
any  claims  to  sjjecial  virtue  on  that  account. 
Economically,  its  operation  is  in  no  way  com¬ 
parable  to  that  of  a  metropolitan  daily  newspaper. 

In  prominent  space  on  the  cover  page  and  on 
the  pages  devoted  to  mail-order  catalog  sum¬ 
maries  of  New  York  store  advertisements,  PM 
proclaims  “We  sell  no  advertising.”  The  sinister 
implication  of  that  assertion  against  newspapers 
which  do  sell  advertising  is  supported  by  a  letter 
from  President  Roosevelt.  Here  the  President 
paraphrases  his  statement  made  to  the  St.  Louis 
Post-Dispatch  18  months  ago;  “I  have  been  crit¬ 
ical  at  times  of  a  part  of  the  daily  press.  Too 
often  the  news  of  this  part  of  the  press  has  been 
colored  because  of  front  office  prejudice  or  ‘busi¬ 
ness’  reasons.  Your  proposal  to  sustmn  your  enter¬ 
prise  simply  by  merchandising  information,  with 
the  public  as  your  only  customer,  appeals  to  me 
as  a  new  and  promising  formula  for  freedom  of 
the  press.” 

Weasel  words!  “A  part  of  the  daily  press.” 
What  part?  When?  Where?  These  questions  have 
been  a.sked  many  times  in  the  past  and  the 
answers  have  not  been  convincing.  Mr.  Roose¬ 
velt,  by  his  apparently  limited  generalization, 
casts  a  doubt  on  the  integrity  of  all  daily  news¬ 
papers.  PM,  which,  according  to  its  editor,  has 
no  “philosophical  prejudice  against  advertising  as 
such,”  nevertheless  lends  its  weight  to  the  left- 
wing  campaign  against  advertising  as  a  source 
of  publication  revenue.  Its  own  digest  of  New 
York  store  advertising  is  broad  in  scope,  but  com¬ 
pletely  lacking  in  the  word  flavor  which  makes 
advertising  attractive — the  same  tang  that  PM 
seeks  in  its  own  news  columns. 

.\.s  an  objective  service  to  consumers,  it  is  evi¬ 
dent  that  the  digest  of  advertising  strives  for 
complete  matter-of-factness  in  its  treatment  of 
store  offerings — an  approach  to  women  as  shop¬ 
pers  that  seems  to  us  fallacious.  Adverti.sing  must 
be  more  than  a  shopping  guide  to  serve  either 
merchant  or  consumers.  Ix*ft-wingers  to  the  con¬ 
trary  notwithstanding,  adverti.sing  has  i)erformed 
genuine  service  by  stimulating  latent  desires  for 
goods  and  ideas.  No  better  illustration  can  be 
found  than  the  introductory  campaign  of  PM 
itself. 

In  its  mistaken  and  unnecessary  smearing  of 
adverti.sing  in  other  newspapers,  it  seems  to  us 
that  PM  is  off  on  the  wrong  foot.  The  paper’s 
early  issues  live  up  remarkably  well  to  promised 
specifications.  News  is  brightly  written,  with 
occasional  editorial  slants.  Pictures  of  all  kinds 
are  well  chosen  and  will  probably  be  better  when 
the  editors  find  the  groove.  A  more  than  slight 
leftish  tinge  is  apparent  in  certain  sections,  not¬ 
ably  those  on  labor  and  foreign  news. 

On  the  w’hole,  PM  is  a  brave  experiment.  Its 
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Woe  anto  them  that  decree  unrighteous  decrees, 
and  that  write  grevionsness  which  they  have  pre¬ 
scribed. — Isaiah  X:l. 


success  or  failure  will  not  be  by  virtue  of  its  non- 
acceptanc'e  of  advertising.  If  the  venture  does 
realize  its  aspirations  without  advertising  revenue, 
there  will  be  a  new  milestone  on  the  journalistic 
road.  If  it  doesn’t,  there’ll  be  another  stone  of  a 
kinfl  all  t<H>  familiar  in  newspafier  hi.story. 


BAD  BUSINESS 


THERE  ARE  NO  SOUR  GRAPES  or  .sanctimony 

in  newspaper  criticism  of  the  solicitation  of 
advertising  by  the  Democratic  National  Com¬ 
mittee  for  its  campaign  book.  If  this  advertising 
were  solicited  by  the  most  ethical  methods,  it 
would  still  be  open  to  criticism.  Its  value  as  a 
sales  producing  agency  is  at  best  doubtful. 

It  has  been  openly  charged  in  Congress  that 
some  solicitors  have  used  methods  that  cannot 
be  distinguished  from  blackmail.  Firms  which 
hope  to  get  fat  government  contracts  have  been 
approached  for  advertising  on  an  “or  else”  basis — 
take  space,  or  don’t  expect  favorable  considera¬ 
tions  when  your  bid  is  opened.  We  do  not 
believe  that  National  Chairman  Farley  approves 
those  tactics,  but  there  is  authority  in  the  Con¬ 
gressional  Record  that  they  have  been  used,  and 
that  they  have  worked. 

Mr.  Farley  has  defended  the  campaign  book  as 
a  money-raising  scheme  preferable  to  tapping  the 
“plutocrats”  for  five-figure  contributions.  That 
might  make  sense  in  theory.  Morally,  we  can 
.see  little  difference  between  putting  the  bite  on 
a  millionaire  and  squeezing  a  corporation  (legally 
barred  from  making  campaign  contributions)  into 
an  advertising  donation  which,  presumably,  en¬ 
titles  it  to  favors  in  the  happy  days  to  come. 
Neither  is  good  for  the  U.  S.  A.,  regardless  of  the 
needs  of  its  political  parties. 


SWASTIKA'S  SHADOW  t 

HOW  F.\R  the  .\merican  i)eople  have  niovfj  '^*5' 
along  the  road  to  thinking  of  the  nationjl  T 

ft  •  ‘I  _ 1  1  __  _  1 _ >_  _ 1  .•  W 


NEWSBOY  STRIKE 

THERE  IS  MORE  THAN  an  ordinary  organiza¬ 
tion  strike  behind  the  action  of  the  Cleveland 
Newsboys’  Union  and  the  reaction  of  the  three 
Cleveland  newspapers  to  it.  The  union  struck 
last  week  when  the  papers  refused  to  recognize 
it  as  the  bargaining  agent  for  the  home-deliverj- 
carriers.  The  latter  are  boys  under  independent 
contract.  The  publishers  responded  by  discon¬ 
tinuing  comer  news-vendor  sales  and  are  dis¬ 
tributing  papers  through  home-delivery  carriers, 
stores,  hotels,  and  merchants.  The  union  attor¬ 
ney  charges  a  lock-out  to  fle.stroy  the  union. 

The  newspapers’  stand  appears  to  be  against 
extension  of  union  rule  into  an  area  where  its 
jurisdiction  is  not  warranted.  It  is  also  a  stand 
against  a  potential  blackout  of  newspaper  service. 
Radical  union  elements  have  long  watched  the 
pro.spect  of  organizing  boy  carriers,  as  a  possible 
means  of  coercing,  or,  if  need  be,  throttling  un¬ 
favorable  news  and  comment  during  labor  dis¬ 
putes.  The  Cleveland  organization  effort  seems 
to  have  been  the  first  overt  act  toward  that  end. 
Assuming  that  any  genuine  grievances  the  home 
delivery  carriers  may  have  will  be  promptly 
remedied,  the  stand  of  the  publishers  should  be 
applauded  as  courageous  resistance  to  unwar¬ 
ranted  union  aggression. 


safety  is  evidenced  by  every  day’s  accuinulatioo 
of  news.  Six  wt*ek.s  ago,  no  one  in  the  iiatloni  per 
legislature  or  executive  office  could  have  pro-  Pa 
|M)sed  compul.sory  military  service  without  Win;  Rol 
.shouted  down  as  an  alarmist.  Since  the  inva^  ^ 
of  Franc*e  and  Belpum,  it  has  become  commot  ^ 
talk,  with  no  opposition  of  any  imirortance.  VVhei  jjjj 
the  New  York  Times  on  June  7  came  out  flatly  oj 
for  universal  military  training,  it  voiced  tht  gel 
opinions  that  many  editors  and  public  leaden  sts 
had  gradually  reached.  W 

step  further  was  taken  this  week,  with  tk  ^ 
proposal  that  all  young  people  be  taken  ink  , 
government  service,  for  military  and  non-military  7, 
duty  over  a  year’s  time.  There  has  been  no  impor  C( 
tant  opi)o.sition,  but  acceptance  of  the  idea  asi 
necc.s.sary  move  for  the  defen.se  of  the  .\meri(a! 
against  an  aggressive  nation  which  has  proved 
that  it  doe.sn’t  stop  at  talk.  Hitler’s  foot  is  not 
on  Montauk  Point,  and,  if  we  can  judge  the  jj 
tem|H*r  of  the  .\merican  jH'ople,  it  never  will  be  „ 

.\11  of  this  development  preceded  the  props  D 
ganda  which  is  now  beginning  to  be  voluminous  li 
It  was  a  spontaneous  response  to  the  fear  gen¬ 
erated  by  the  lengthening  shadow  of  the  Nazi  ' 
hakenkreuz,  “the  cross  which  is  not  the  Cross  ol 
Christ.”  The  spectacle  of  France’s  once  mag-  ^ 
nificent  army  cut  to  ribbons  and  routed,  of  Britain 
standing  grimly  on  an  island  which  has  not  feh  ^ 
an  invader’s  .foot  in  nearly  900  year.s — these  out¬ 
weigh  in  their  stark  reality  all  the  anti-Nazi 
propaganda  of  the  past  decade. 

.\s  the  New  York  World-Telegram  pointed  out 
last  week,  “Hitler  has  already  determined  tbt 
broad  lines  of  our  national  life  for  at  least  anothn 
generation.”  Our  thinking,  our  planning,  out 
economy  are  changing  their  fronts  to  meet  tk 
potential  menace  of  totalitarian  institutions,  but 
we  are  not  going  to  save  our  own  institutions  by 
adopting  those  of  the  Nazis.  This  nation  cu 
train  its  young  men  and  women  for  defense  witk- 
out  loss  of  any  fundamental  liberty.  Comforts 
will  go  into  the  tax  collector’s  cash-drawtr. 
Young  men  and  young  women  will  be  taken  eithe 
from  the  ranks  of  the  unemployed,  or  thei: 
entrance  into  private  employment  may  be  delaytd 
by  their  year  of  federal  service,  but  none  of  thai 
will  be  the  worse  for  having  served  their  country 
We  czui  learn  this  much  from  our  own  history, 
a.s  well  as  from  that  of  Europe — that  a  govern¬ 
mental  system  is  effective  only  .so  long  as  it  com 
mauds  the  re.spect  and  affection  of  its  own  peopk 
Hitler,  by  one  means  or  another,  attained  th*t 
for  National  Socialism,  which  denies  the  trutk 
of  almost  all  that  Americans  believe.  If  we  ci» 
generate  popular  unity  behind  the  ideals  that « 
profess,  democracy  can  be  as  formidable  as  N8Z^  ^ 
ism,  and  a  lot  safer,  because  stabler,  for  its  adhff  (fjQj 
ents.  Universal  service  is  not  Fasci.sm,  not  Naz^ 
i.sm,  not  Communi.sm,  and  won’t  be  unless  « 
make  it  .so  by  denying  the  essential  freedoms  d 
democracy  within  our  own  boundaries.  Thil 
need  not  hapjjen  here.  It  should  not  happen  Herr, 
and  we  believe  it  will  not  happen  here. 


IN  PRAISE  OF  COMMON  SENSE 

Value  the  judicious,  and  let  not  mere  acquesti 
in  minor  parts  of  learning  gain  thy  preexisting 
tion.  Tis  an  unjust  way  of  compute  to  magnify* 
weak  head  for  some  Latin  abilities,  and  to  undtf 
value  a  solid  judgment,  because  he  know’s  not  tk 
genealogy'  of  Hector. 

— Sir  Thomas  Brown*.* 
“Christian  Morale.” 
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•-  State  Teachers’  College,  Jersey  City. 

PERSONAL  Justus  Craemer,  co-publisher, 

X)ll»'MTTOW  Orange  (Cal.)  News;  William  F. 

^  1  Knowland,  assistant  publisher,  Oak- 

VILLIAMJ.  PAPE,  publisher,  Water-  Tribune  and  ^ry  Lut- 

(Conn.)  Republican  and  gens,  former  publisher,  San  Ra/ael 
^  '  u  ♦  *  (Cal.)  Independent  are  among  Cali- 

An.encan  wa^s  host  to  the  news  staff  de^g^tes  to  the  Republican 

of  torn  pap  — 1^—  Convention.  George  T. 

at  a  dinner  w-  Caj^gi-oia,  publisher,  San  Francisco 

>n  jrecogn  Chronicle,  is  an  alternate.  Chester 

tion  of  uie  awM  Rowell,  publicist  and  columnist  prom- 

^  t  ,  .u  inent  in  the  party  coimcils,  stated  he 

prize  to  o  attend  the  convention  this 

pors.  Both  Mr. 

Pape  and  E.  ,,  , 

Robert  Steven-  Frank  Robins,  Jr.,  co-publisher, 

jon  editor-in-  Conway  (Ark.)  Log  Cabin  Democrat, 

Thief  com-  elected  president  of  the  Arkansas 

mended’  the  stall  Press  Ass’n  at  its  recent  convention 

-en  for  their  in  Hot  Springs.  His  father,  Frank  E. 

^yal  and  ener-  ^ ^ -  Robins,  was  president  in  1923-24. 

getic  efforts  and  William  J.  Pape  Captain  G.  Yates,  for  the  last  three 
stated  that  the  and  a  half  years  editor  of  the  Nanaimo 

papers’  victory  in  the  campaign  to  (B.  C.)  Free  Press,  has  left  to  join 


year. 

Frank  Robins,  Jr.,  co-publisher, 
Conway  (Ark.)  Log  Cabin  Democrat, 
was  elected  president  of  the  Arkansas 
Press  Ass’n  at  its  recent  convention 
in  Hot  Springs.  His  father,  Frank  E. 
oyai  and  ener-  Robins,  was  president  in  1923-24. 

getic  efforts  and  William  J.  Pape  Captain  G.  Yates,  for  the  last  three 
stated  that  the  and  a  half  years  editor  of  the  Nanaimo 

papers’  victory  in  the  campaign  to  (B.  C.)  Free  Press,  has  left  to  join 
end  corruption  in  the  city’s  municipal  the  Princess  Patricia’s  Canadian  Light 
affairs  was  due  largely  to  their  efforts.  Infantry  in  which  he  has  been  ap- 
(}ol.  Robert  R.  McCormick,  Chicago  pointed  adjutant. 


Tribune  editor  and  publisher,  and 
Col.  Frank  Knox,  Chicago  Daily  News 
publisher,  have  been  chosen  dele- 


Birney  Imes,  publisher,  Columbus 
(Miss.)  Commercial  Dispatch,  has 
been  elected  president  of  the  Prairie 


ports  of  sale  of  the  Telegram,  and  has 
annoimced  no  change  in  ownership  is 


lerio!  pteS'Sf^i^rge  from  Illinois  to  the  Council,  a  development  organization 
srovtd  National  Convention.  foj.  L,owndes,  Clay,  Monroe,  Oktibeha 

jg  Frank  Gannett,  president  of  Gan-  and  Noxubee  Counties. 

,  nert  Newspapers  and  candiate  for  the  3  l  Pouzzner,  publisher, 

*  "  Republican  iiomination  for  President,  Lowell  (Mass.)  Sunday  Telegram, 
'*  confenred  with  Col.  Ira  C.  Copl^,  ^as  emphatically  denied  printed  re- 
propi-  Illinois  and  California  newspaper  pub-  ports  of  sale  of  the  Telegram,  and  has 
linous.  lisher,  at  Aurora,  HI.,  June  14.  annoimced  no  change  in  ownership  is 

r  gen-  Arthur  Hays  Sulzberger,  publisher,  contemplated. 

;  Nui  .Veic  York  Times  received  an  honorary  Noah  M.  Hollowell,  editor  and  pub- 
rossoi  fro*"  Union  College,  Schenec-  ligher,  Hendersonville  (N.  C.)  Trib- 
mag-  recent  commence-  elected  president  of  the 

•  J  North  Carolina  Weekly  Press  asso- 

George  F.  Booth,  editor  and  pub-  ciation  and  E.  B.  Gilbert,  Jr.,  of  the 
lisher,  Worcester  (Mass.)  Telegram  Spruce  Pine  (N.  C.)  Tri-County  News 
■  and  Gazette,  was  presented  an  honor-  was  elected  secretary-treasurer,  at  a 
i  ary  degree.  Doctor  of  Engineering,  by  recent  meeting. 

Worcester  Polytechnic  Institute  at  James  C.  Nance,  publisher,  Purcell 
t  Commencement  June  14.  (Okla.)  Register  and  state  senator 

I  Clarence  R.  Lindner,  publisher,  San  from  Purcell,  was  named  permanent 
J  Francisco  Examiner;  John  B.  Long,  chairman  of  the  state  Democratic 
J  general  manager,  California  Newspa-  convention,  June  10. 

per  Publishers  Association;  Walter  P. 

*  Jones,  editor  of  the  McClatchy  News- 
papers  and  Manchester  Boddy,  pub-  In  The  BuSUieSS  OmCe 

T  lisher,  Los  Angeles  Daily  News  are  - 

n  aembers  of  California’s  Defense  JOHN  L.  MEYER,  secretary-treasurer 
i.  Council  of  50  recently  appointed  by  of  the  Inland  Daily  Press  Associa- 
Gov.  Culbert  Olson.  First  meeting  tion,  is  taking  a  month’s  vacation  at 
of  the  new  organization  will  be  held  the  de  Haas’  Red  Oaks  summer  re- 
^  June  24  at  the  State  Capitol.  sort.  Eagle  River,  Wis. 

John  S.  Knight,  publisher,  Detroit  Arthur  L.  Davis,  Carlisle  circula- 
“  free  Press,  was  among  speakers  June  tion  manager  for  the  Harrisburg  (Pa.) 
*'  11  at  a  luncheon  of  1,000  persons  in-  Evening  News,  was  uninjured  when  a 
g  terested  in  a  proposed  parkway  sys-  plane  in  which  he  was  a  passenger 


;  York  Times  received  an  honorary 

ross  j||iiegree  from  Union  College,  Schenec- 


George  F.  Booth,  editor  and  pub- 


I  Worcester  Polytechnic  Institute  at 
Commencement  June  14. 


In  The  Business  Office 


I 


r  tern  in  the  Huron-Clinton  river  val- 
(  leys.  It  was  one  of  his  first  public  , 
appearances  in  Detroit  since  his  re¬ 
cent  acquisition  of  the  Free  Press. 

J  William  F.  Wiley,  publisher,  Cin-  | 
ctnnati  Enquirer,  recently  was 
“  awarded  the  honorary  degree  of  Doc-  j 
i  tor  of  Literature  at  Heidelberg  Uni-  i 
n  .^ersity.  R  vvas  the  second  honorary  ! 
ff  degree  for  him.  The  first  was  a  doc-  ; 
j  ^orate  of  laws  from  Lincoln  Memorial 
w  1928.  Mr.  Wiley  was  graduated 
®oin  Heidelberg  in  1898. 
j  ^cederick  Wagner,  publisher,  San 
jfronctsco  Call-Bulletin,  hooked  sal- 
®  pon,  rainbow,  cutthroat  and  steelhead 
it  bout  in  10  days  fishing  along  the 
t  ™^e  River  near  Grants  Pass,  Ore. 

Wagner  and  his  guide,  Glen 
Woolridge,  landed  305  pounds  of  sal- 
1  ^d  46  trout  of  various  type  in 
I  covering  no  miles  of  water.  The 
it»  salmon  ranged  from  five  to  35  poimds. 

*  Joseph  A.  Dear,  lay  judge 

n  M  New  Jersey  Court  of  Errors  and 
J.  PPcals  and  editor  and  president  of 
1*  (N.  J.)  Jersey  Journal, 

^awarded  an  honorary  degree  of 
tJoctor  of  Laws  at  the  commence- 
jPent  exercises  of  John  Marshall  Col- 
*8®.  Jersey  City.  June  19  held  at  the 


(Continued  on  next  page) 


WASHINGTON 

CORRESPONDENT 

JESSE  S.  COTTRELL,  Washington 

correspondent  for  a  string  of  news¬ 
papers  in  New  York  State  and  others 

below  the  Ma-  _ 

son-Dixon  line, 
didn’t  run  to  the 
“morgue”  to  dig 
out  the  sensa¬ 
tional  “capture 
story”  when 
Grover  Cleve¬ 
land  Bergdoll  re¬ 
turned  to  the 
United  States  to 
“face  the  music” 
for  World  War 
draft  dodging. 

He  filed  that 
story  from  mem¬ 
ory,  for  he  was  the  man  who  had 
nabbed  Bergdoll. 

Cottrell  left  newspaper  work  early 
in  the  World  War  days  and  soon  had 
the  double  bars  of  a  captain  of  in¬ 
telligence  corps.  The  order  to  pro¬ 
ceed  to  Philadelphia  and  the  Berg¬ 
doll  mansion  was  a  routine  assign¬ 
ment.  Information  had  come  to  the 
War  Department  that  the  million¬ 
aire  playboy  and  draft  evader  was 
in  hiding  at  the  home  of  his 
mother,  and  Cottrell  was  told  to  bring 
him  in. 

A  thoroughgoing  search  of  the  resi¬ 
dence  had  developed  nothing  of  in¬ 
terest  until  Cottrell’s  newspaper- 
trained  eyes  were  attracted  to  an 
oversized  and  seemingly  well-filled 
flower  box.  His  hunch  was  right. 
Bergdoll  was  captured  and  deliv¬ 
ered  to  military  prison  from  which 
he  subsequently  escaped. 

Jesse  S.  Cottrell  would  qualify  as 
an  expert  on  legislative  procedure, 
having  served  in  the  Tennessee  legis¬ 
lature;  he  is  a  capable  chronicler  of 
judicial  and  court  events  holding 
bachelor  and  master  degrees  in  law 
and  membership  of  the  bar  of  sev¬ 
eral  courts,  including  the  Supreme 
Court  of  the  United  States;  stories  on 
international  diplomacy  and  state¬ 
craft  he  takes  in  his  stride,  for  he 
served,  under  Presidential  appoint¬ 
ment  as  United  States  Minister  to 
Bolivia,  the  first  diplomat  ever  ap¬ 
pointed  direct  from  the  press  gallery; 
military  technic  is  a  familiar  subject 
to  him,  due  to  his  World  War  service; 
and  law  enforcement  and  investi¬ 
gative  work  is — well,  he  captured 
Bergdoll. 


».  tm- 


^'^Want  her 
13  years 
LONGER” 


‘"I  was  reviewing  our  comic  page 
situation  the  other  day  and  sud¬ 
denly  discovered  that  we  had  been 
using  ELL.4  CINDERS  for  13 
years."' 

So  begins  a  letter  we  received  re¬ 
cently  from  Frank  Baldwin,  edi¬ 
tor  of  The  Waco  News-Tribune 
and  Times-Herald. 

“Personally,”  Mr.  Baldwin  con¬ 
tinued,  “I  don’t  go  in  for  comics 
much,  but  I  made  a  further  check 
with  our  circulation  department 
and  the  answer  was  that  they 
want  ELLA  CINDERS  13  years 
longer. 

"There  must  he  a  whole  lot  to 
that  gal. 

T  think  I  owe  it  to  you  and  your 
,  organization  to  tell  you  how  suc¬ 
cessful  has  been  the  ELLA  CIND¬ 
ERS  strip’s  reception  in  the  area 


ONLY  a  few  weeks  old  and 
already  a  hit!  Thi.s  new  color 
COMIC  BOOK  MAGAZINE 

has  KJ- pages  of  new  and 
exciting  comics  by  excellent 
cartoonists.  Under  the  same 
constant  editorial  supervi¬ 


sion  itoic  given  the  famous  f  Would  you  like  to  see  current 
Tribune-News  comics.  New  advance  samples.'' 

process — unique  design.  Folds 

right  into  your  regular  Sun-  I  0 

day  comic  section!  ^ 

Wire  for  prices  NOW!  FEATURE 

SYNDICATE 

220  EAST  42nd  street 
NEW  YORK  CITY 


Chicago  Tribune  -  New  York  News  SLUca/c 


EDITOR 


P  U  B  L  I  S  H  E 


Golden  Gate  International  Exposition.  Jack  Carley,  editorial  writer,  Mem-  Detroit  Free  Press  and  Mrs.  Df 

^ The  northern  unit  unites  with  the  phis  Commercial  Appeal,  on  June  2  Losch,  are  parents  of  twin  boys  bon 

south  in  a  State  wide  convention  to  speaking  on  national  defense  ad-  recently  in  Detroit. 

continue  from  page  held  in  Santa  Barbara,  Cal.,  June  dressed  a  program  that  served  as  ob-  Dick  Washburn  of  the  Los  Angeki 

d  f  d  1  d  ne  in  Pelham  Bay  servance  of  Memorial  Day  of  the  Evening  Herald  and  Express,  was 

P^rk  ^in*^the  Bronx  New  York  on  Herbert  Smith,  promotion  manager  combined  war  organizations  of  Shelby  elected  president  of  the  Los  Angeles 

■  ’  ■  of  Dallas  Morning  News  addressing  county  at  National  Cemetery.  The  Newspaper  Guild  to  succeed  Ton 

,  the  Dallas  A.  &  M.  Club  luncheon  address  upon  the  unanimous  consent  O’Connor,  who  resigned  to  join  PM 


PERSONALS 


Robert  W.  Smalley,  classified  Adolphus  Hotel,  there,  of  the  U.  S.  Senate  was  reprinted  in  in  New  York 

vertising  manager,  Jackson  (Mic  .)  ^  well-balanced  national  the  June  10  issue  of  the  Congressional  Joseph  Cull 

Citiccn  Patriot,  has  been  elated  business  going  on  as  Record.  Union  reporU 

c  ance  or  o  e  ac  son  usual,  is  an  indispensable  part  of  the  Lyn  Murray,  former  Philadelphia  parents  of  a  s 

o  um  us  counci  .  national  defense.  Public  Ledaer  reporter,  will  direct  the  rtnc  Pofot-c 

Clarence  Law,  advertising  manager 


id  that  a  well-balanced  national  the  June  10  issue  of  the  Congressional  Joseph  Cullivan,  Sacramento  (Cal.) 
onomy,  with  business  going  on  as  Record.  Union  reporter,  and  Mrs.  Cullivan  are 

;ual.  is  an  indispensable  part  of  the  Lyj,  Murray,  former  Philadelphia  parents  of  a  son,  Dennis,  bom  May  25 
itional  defense.  Public  Ledger  reporter,  will  direct  the  Qus  Peters,  Federal  Court  reporter 

Dolph  Simons,  who  is  business  man-  Murray  chorus  of  18  voices  and  solo-  Cincinnati  Times-Star,  and  Mrs 


San  Rafael  (Cal.)  Independent,  pre-  charge  of  national  ad-  ist,  June  24  at  the  National  Republi-  Petere  are  the  parents  of  a  daughter 

sided  oyer  the  June  dinner  meeting  yg^ising  for  the  Lawrence  (Kan.)  can  Convention  in  Philadelphia,  sing-  judy  Sue,  bom  recently. 

of  the  Northern  California  Newspapei  Journal-World,  is  Pike  fishing  ing  “Ballad  For  Americans”  which  has  j  ,  O’Donnell  Atlantie  rit«  m  i 

Advertising  Managers  Association  fn  Gull  Lake,  Minn.  Mr.  Simons  will  been  selected  as  the  GOP  convention 

held  in  the  Pre.ss  Building  of  the  ,„gnd  about  half  of  the  summer  there  keynote  song. 


Courier  and  Post  and  president  of  the  I 


EDITOR  &  PUBLISHER 

Every  Saturday  Since  1884 

Including  The  Journalist,  merged  ltK)7;  Neiospaper- 
dom,  merged  1925;  Tke  Fourth  Estate,  merged  1927 
Titlei  Pitentfd,  Reiristered  Contents  Copyrighted 
The  editor  &  PUBLISHER  COMPANY.  Inc. 
James  Weight  Brown,  President 
James  Weight  Brown,  Jr.,  Fice  President 
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_ Chas.  T.  Stuart,  Secretary _ 

General  Ofices: 

Seventeenth  Floor  Old  Times  Building 
42nd  Street  and  Broadway,  New  York  City,  N.  Y. 
Telephones: 

BRyant  9-3052,  305.1,  3054,  3055  and  30.'>6 
The  Oldest  Publishers’  and  Advertisers' 

_ Journal  in  America _ 

Arthur  T.  Robb,  Editor;  Warren  L.  Bassett, 
Managing  Editor;  Robert  U.  Brown,  Netos  Editor; 
Walter  E.  Schneider,  Associate  Editor;  John  J. 
Clougher,  Stefhen  J.  Monchak,  Jack  Price, 
Frank  Fehlman.  Mrs.  L.  Dare,  Librarian. 


and  his  family  will  not  return  imtil  Alfred  D.  Stedman,  Washington  Atlantic  City  Press  Club  has  bee 
September.  He  served  l^t  years  as  correspondent  of  the  St.  Paul  Dispatch  appointed  private  executive  secretan 
president  of  the  Kansas  Press  Asso-  and  Pioneer  Press  and  former  assist-  tg  city  Commissioner  Daniel  S  Bader 
ciation.  ant  administrator  of  the  AAA  was  gader  is  municipal  revenue  aw 

Fred  W.  Allsopp,  co-publisher  and  awarded  an  honorary  degree  of  doc-  finance  director.  The  city  commisaor 
general  manager.  Little  Rock  Arlcausa-s  tor  of  laws  June  10  by  Hamline  Uni-  created  the  post  and  appointed  ©’Doc- 
Gazette,  has  received  from  the  Little  versity,  St.  Paul.  nell  by  special  resolution. 

Rock  City  Council  life  menibership  Bart  Howard,  editorial  writer,  St.  Johnston  D.  Kerkhoff,  formerly  of 
on  the  Board  of  Trustees  of  the  City  Louis  Post-Dispatch  and  recent  the  New  York  Journal- American,  hp 
Museum  of  Natural  History  and  An-  Pulitzer  prize  winner,  received  the  joined  the  New  York  Post  rewrite 
tiquities.  honorary  degree  of  Doctor  of  Humane  staff. 


Harry  McNeil,  circulation  manager.  Letters  at  Williams  College,  Williams 
Corpus  Christi  (Tex.)  Caller-Times  town.  Mass.,  June  17. 


chaperoned  34  route  boys  and  seven  Howard  W.  Schultheis,  has  been  ap- 
adult  drivers  on  a  10-day  trip  to  pointed  city  editor  of  the  Oil  City 


wn  Mass  j^e  17  .  Therkildson.  all-Florida  editor 

wn.  Mass  J^e  17.  of  Miami  Herald,  has  been  electee 

Howard  W.  Schultheis,  has  been  ap-  president  of  the  Florida  As.sociatkr 


Mexico  City  recently,  as  a  reward  for 
work  in  a  circulation  contest. 

Pliny  A.  Porter,  advertising  man- 


James  Wright  Brown,  Jr..  Publisher;  Charles  B.  ager  of  the  New  York  Journal  of  Tulsa,  Okla.  Mr.  Schultheis  was  for- 


pointed  city  editor  ot  me  Uii  city  of  Publicity  Directors. 

(Pa.)  Derrick  succeeding  A.  C.  Mac-  d  t  ,  . . 

Intyre,  who  resigned  to  become  oil  «  li,  r"'  v 

editor  of  the  Oil  and  Gas  Journal  of  educator,  editor  and 


author  has  been  named  editor  of  the 
Greenwood  (S.  C.)  Plain  Dealer.  Dr 


Geyr^  Manager;  Cunni-Ei  T  Stuart.  Surgery,  was  recently  honored  at  a  merly  with  the  advertising  depart-  (&.  c.)  Plain  Dealer.  Dr 

Advfrttstne  Dtrfcior;  George  ri,  Stbate,  Ctrcitiaiton  ...  •  i  j*  i  •  au  ocau  a.  .  .  «  i.  i  ”  Lawton  was  formerlv  Hp;)n  anH  nr«c. 

Louis  A.  Fontaine,  Clsjsi/ifd  Afanagfr:  testimonial  dinner  marking  the  25th  ment  of  the  Derrick  for  the  past  two  t  j  n  r  tit^ 

John  Johnson,  Placement  Manager. _  year  of  the  Association  of  Advertising  years  and  prior  to  that  was  city  editor.  j  L-ander  College  for  Womer 

C«r.oll  Kllpatnck.  formerly  asso-  to,  Tdro^r  I 

Manning.  Jr.,  1376  Press  Club  Bldg.,  'Vith  a  gold  life  membership  card  gjate  editor  of  the  Montgomery  (Ala.)  r-  i  .i  m  r>  j  r  au  e>- 

Phone  M.uopGl.t,n  1080.  ^  .symbolic  of  conspicuous  servicc  to  Advertiser,  who  for  the  last  nine  ^  re  ® 

Chicago  Editor:  George  A.  Brandenburg,  921  groUD  au  u  *  tr  j  a  i  •  -  Tribune  and  Mrs.  Conrad 

London  GuaranUc  and  Accident  Building,  3M  North  ”  months  has  been  at  Harvard  taking  rxt  ^  t>  r» 

Michigan  Are.,  Tel.  PeRiborn  6771. _ A.  B.  McKinnon,  formerly  of  the  a  special  course  of  studies  on  a  Nie-  ..  ,  pa  ents  ot  a  son.  Roan  Ever- 

^  Sm’i  advertising  staff  has  man  Foundation  fellowship,  has  joined  AlexiusHos- 

wiii  5M7;  Ken  *rATLOR!’^i2iV’Arofii'’//o*art  Bor",  joined  the  NeuJ  York  Times  depart-  the  editorial  staff  of  Newsweek  Mag-  ^ 

Lo«  Angelet,  TelephOTe,  Hempite»d  572i  Adter-  ment  store  advertising  Staff.  azine  in  New  York.  Richard  Furman 

ming  Bf^Menlalipe;  Duncan  A.  Scott  &  Co.,  MiUx  ,  .t.j  t  u  -.j^- 

BuiUing,  Sin  FrRnciieo:  Telephone  Sutter  1393;  Colin  M.  Selph.  has  been  named  Hudson.  Jr.,  who  was  appointed  active  t 
Return  BuiWuig,  Lot  Angelet,  Telephone  advertising  manager  of  Automotive  associate  editor  last  September  when  P 

iZd^oJUe.  Vnnl  Chandler,  7  StM.rtin.  Mewl,  Automotive  Service  and  Auto-  Mr.  Kilpatrick  left  for  his  studies  at  |  TfJTQ 


TralRlgRr  SquRre,  London,  W.  C.  2,  Englind,  Tele-  motive  News  Almanac,  published  in 
phone:  Temple  B.r  .3006.  Paris,  France  Correspon-  Detroit  by  George  SloCUm. 
dent:  Bernhard  Ragner,  25  Rue  Rennequin,  Tele*  ^  ° 


News,  Automotive  Service  and  Auto-  Mr.  Kilpatrick  left  for  his  studies  at 
motive  News  Almanac,  published  in  Cambridge.  has  been  appointed 
Detroit  by  George  Slocum.  permanently  to  fill  Mr.  Kilpatrick’s 


phone  Etoile  07-70.  Paris,  France,  Business  Office  Warren  Rinenberg,  formerly  of  the 
TdeX^O^  Nem  York  Sun  advertising  staff,  has 


Warren  Rinenberg,  formerly  of  the 

ew  York  Sun  advertising  staff,  has  Fred  Stengel,  former  city  editor, 


66-27. _  joined  the  Ne 

Far  Eastrrn  Correspondent:  Hans  R.  Johansen,  vertising  staff, 
c-o  Otaks  Mainichi,  Osaka,  Japan  and  James  Shen, 

P.  O.  Boi  107,  Chung  King,  China. _  Aubrey  Men 

Disflat  Advertising  rates  effective  Dec.  1,  1937  Livingston  Ac 

85c  per  agate  line  or  aeries  ol  insertions  as  follows  FranciscO  has 

Lines  1  6  13  26  52  ,  ,  ,  ’  • 

Sizes  Agate  Time  Times  Times  Times  Times  (Cal.)  hldepe 

Page  672  1275  1234  $220  $206  $182  „  Cablet 

XPage  336  154  131  123  116  103  Brockton  (M, 

X  Page  168  85  72*  68*  61*  57  j  lyr-^  Pa-i, 

HPage  84  55  47*  44*  41*  37  ana  ivirs.  Garic 

i/i  Page  42  33  28*  26*  24*  22  a  successful  tr 

The  single  column  fortv-two  line  rate  marker  card  a  nectlcut  Lake! 
a  cost  of  $22,  per  week  earns  as  low  a  rate  on  a  52 
time  basis  as  any  other  schedule,  namely,  $182  per 
page:  $103  half  page;  $57  quarter  page.  *  Quarter,  v  •|'U_  1 

eighth  and  sixteenth  pages  must  be  on  definite  copy  111  1 116  J 

scnedule.  — — ^ 


joined  the  New  York  Post  local  ad- 


Bisbee  (Ariz.)  Daily  Review,  recently 
took  over  the  city  desk  job  of  the 


Iga^and  JAMES  shen,  Aubrey  Mendle,  formerly  with  Leon  Atlantic  City  (N  J.)  Daily  World 
Effective  Dec.  1,  1937  Livingston  Advertising  Agency,  San  A\  Zugsmith.  Also  aids  Zug- 

*  Francisco,  has  joined  the  San  Rafael  in  publicity  work. 

Times  Times  iTimes  (Cal.)  Independent  advertising  staff.  N.  S.  Demetto  is  manager  of  the 
1S7  liST  liS-  A.  B.  Carfolon.  circulation  manager. 


Brockton  (Mass.)  Enterprise -Times, 
and  Mrs.  Carleton,  have  returned  from 
a  successful  trout  fishing  trip  to  Con¬ 
necticut  Lakes  in  New  Hampshire. 

In  The  Editorial  Rooms 


Classified  Rates:  90c  per  agate  line  one  time;  70c  MARY  MOON,  a  former  features  sub- 
per  agate  line  lour  times. _  ’  /■c’  i  jv 


at  Eureka.  Cal.,  located  in  offices  of 
the  Humboldt  Standard. 

George  Doyng,  former  assistant 
Pittsburgh  Press  editorial  writer,  has 
resigned  to  do  magazine  work  in 
Washington,  D.  C.  James  Ryan, 
formerly  on  the  copy  desk  succeeds 
him. 

Nate  Gross.  Chicago  Herald-Amer- 
ican  reporter  for  the  past  seven  years. 


Situations  Wanted:  50c  per  agate  line  one  time;  editor  on  the  Leeds  (England)  jean  reporter  for  the  past  seven  years, 
l^e)*****  “  Yorkshire  Evening  News  is  now  writ-  become  a  columnist,  conducting  a 

§URa»iFTiON  Rates:  By  mail  payable  in  advance  ‘  ®  , - 1  Column  entitled  “Town  Tattler.” 


United  States  and  Island  Possessions,  $4  per  year;  Toronto  Star 

Canada,  $4.50;  Foreign,  $5. _  Weekly.  MisS 

Club  Rates:  The  club  rates  are  applicable  to  all  Moon,  25,  until 
subscriptions  in  any  one  organization — whether  paid  ,  lanHoH  ro 

for  by  the  company  or  individuals.  Three  subscrip-  ^ne  lanaea  re- 
tions  to  separate  addresses  for  one  year  each  or  one  cently  at  Quebec 
subscription  for  three  years,  $10;  five  or  more  8ui>-  „„„„  hpr 

•criptions  in  one  group  to  different  addresses  for  one  ““tiii  i  accii 
year  at  $3.00  each  or  individual  subscription  for  five  father,  Walter 
years  at  $15.00;  additional  subscriptions  on  the  same  Moon  of  Manis- 

basis — namely  three  dollars  each.  _ _  ",  iv/r-  U  f 

MeiTiber:  The  Associated  Business  Papers,  Adverl  tique,  Mlch.,  lOr 
tising  Federation  of  America,  National  Editoria  19  years.  Local 
Association,  National  Better  Business  Bureaus  and  rionorc  foatnrorl 
the  Audit  Bureau  of  Circulations  with  an  avernge  P“PCr  I  aiu  e 
audited  net  paid  “A  B  C"  as  follow  s: _  the  meeting  With 


Six  Months 

Ended 

Net 

Paid 

Total  Dis¬ 
tribution 

Dec.  31,  1939 . 

12,227 

13,069 

“  19;« . 

12,141 

13,05:1 

“  1937 . 

11,738 

12,779 

“  1936 . 

10,855 

12,064 

“  1935 . 

10,178 

11,206 

••  1934 . 

9,651 

10,607 

“  193;i . 

8,62.5 

9.819 

“  1932  . 

9,;{37 

10,4.88 

“  1931 . 

10,116 

11,120 

1930 . 

10,403 

11,417 

“  1929 . 

10.180 

11. .564 

papers  featured 
the  meeting  with 
pictures  and  spe¬ 
cial  stories  in 
French.  She  is 


Mary  Moon 


daily  column  entitled  “Town  Tattler.” 
His  record  as  a  reporter  and  assistant 
city  editor  of  the  former  Chicago  Eve¬ 
ning  American  included  many  exclu¬ 
sive  stories.  His  first  column  appeared 
June  9  in  the  Sunday  Herald- Amer¬ 
ican.  ‘Town  Tattler”  is  a  combination 
of  all  types  of  people  and  things  in 
Chicago,  with  a  heavy  play  on  spot 
news  stories. 

Roland  Goodman,  of  the  copy  desk 
of  the  Detroit  Free  Press,  has  joined 
the  copy  desk  of  the  New  York  Daily 
News. 

Arthui'  Carstens,  Flint.  Mich.,  cor- 


the  only  child  of  the  late  Lorna  Moon,  respondent  of  the  Detroit  Free  Press 
Hollywood  scenario  writer,  who  ^'^s  joined  the  city  staff  on  the  Fed- 
wrote  “Mr.  Wu”  for  Lon  Chaney  and  beat. 

the  first  screeen  version  of  “Anna  Charles  T.  Davis,  formerly  Memphis 
Karenina”  (called  “Love”)  for  Greta  newspaperman  has  joined  the  Pitts- 
Garbo.  Lorna  Moon’s  best-selling  burgh  Post  Gazette  news  staff. 


THIS 

COST 

EXECUTIVE 

i-  ready  to  ^top  into  your  ,ic- 
l  oiiiiting  (lepartineiit  and  do  a 
con.'^tructivf  job.  He  knows 
oost>.  “His  knowledge.”  em¬ 
ployers  declare,  “is  based  on 
an  unusual  combination  of 
wide  newsiiaper  experience 
and  scientific  business  prac¬ 
tice.” 

Lj)  to  a  inoiitli  ago  he  wa^ 
Controller  of  a  .Metropolitan 
daily,  resigning  with  a  recent 
change  of  management.  The 
accounting,  auditing,  and  in¬ 
ternal  control  systems  he  per¬ 
fected  for  this  newspaper  in 
the  course  of  eleven  years  have 
been  highly  commended,  net 
only  by  the  management  hut 
liy  leading  authorities  in  ac¬ 
counting  circles.  His  systems 
and  methods  continue  in 
operation  virtually  “as  is"  by 
lii'  successor. 

.\  complete  resume  of  tlii.s 
executive’s  record  is  availal)le 
upon  request.  .Vddress: 

KIIWAItll  B.  WIKST 

«>«?  CiimberliiiHi  Avi*. 

Tfjinerk.  N.  J. 


novel  was  “Dark  Star.” 
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President  Names 
Col.  Knox  as 
Navy  Secretary 

Chicago  News  Publishers' 
Nome  Sent  to  Senate 
For  Coniirmation 

Washington,  D.  C.,  June  20— Presi¬ 
dent  Roosevelt  today  sent  to  the  Sen¬ 
ate  for  confirmation  his  nomination  of 
Col.  Frank  Knox,  president  and  pub¬ 
lisher  of  the  Chicago  Daily  News,  to 
be  Secretary  of  the  Navy,  succeeding 
Charles  Edison  who  resigned  to  cam¬ 
paign  for  the  Governorship  of  New 
Jersey. 

The  President,  at  the  same  time, 
sent  to  the  Senate  the  nomination  of 
Henry  L.  Stimson  to  be  Secretary  of 
War,  succeeding  Harry  H.  Woodring 
who  resigned  “effective  upon  con¬ 
firmation  of  his  successor.” 

Col.  Knox  and  Mr.  Stimson  are  Re¬ 
publicans.  Their  entry  into  office 
launches  the  coalition  cabinet  which 
has  been  rumored  for  several  weeks. 
Edison  and  Woodring  are  Democrats. 

The  Chicago  publisher  was  Repub¬ 
lican  nominee  for  Vice-President  in 
1936.  Mr.  Stimson  was  Secretary  of 
War  under  President  William  Howard 
Taft  and  Secretary  of  State  under 
President  Herbert  C.  Hoover. 

Col.  Knox  has  been  a  frequent  White 
House  visitor  for  several  months. 
President  Roosevelt  summoned  him 
for  advice  when  neutrality  law  re¬ 
vision  was  about  to  be  recommended 
and  his  counsel  has  been  sought  on 
several  occasions  since  that  time.  Only 
yesterday  he  gave  public  indorsement 
of  the  Roosevelt  program  for  uni¬ 
versal  conscription  for  national  pro¬ 
tection. 

Appointment  of  Col.  Knox  as  Secre¬ 
tary  of  the  Navy  was  rumored  sev¬ 
eral  weeks  ago.  At  that  time  both 
President  Roosevelt  and  Press  Secre¬ 
tary  Stephen  E;irly  treated  the  report 
with  ridicule. 

■ 

FDR  Recommends 
CCC  For  Reporters 

Washington,  D.  C.,  June  20— The 
200  reporters,  male  and  female,  who 
attended  his  press  conference  Tues¬ 
day  were  told  by  President  Roosevelt 
that  they  might  have  to  give  up  some 
bad  habits  if  they  enrolled  in  the 
CCC,  but  that  service  would  be  the 
best  thing  that  could  happen  to  them. 

comment  was  a  postscript  to  his 
tliscussion  of  universal  conscription 
for  government  service.  To  reassure 
the  correspondents  that  his  remark 
was  not  intended  to  be  taken  too  seri¬ 
ously,  he  included  himself  in  the 
;  category  of  persons  who  could  benefit 
by  CCC  training. 

■ 

50th  YEAR 

On  June  29,  the  Paterson  (N.  J.) 
Evening  News  will  celebrate  its  fif¬ 
tieth  anniversary  with  the  publication 
of  one  of  the  largest  daily  newspapers 
^er  printed  in  New  Jersey.  It  will 
w  printed  throughout  on  special  gol- 
Mn  rod  colored  stock.  Its  cover  will 
be  an  eight  page  rotogravure  section. 


PUBLISHER  RESPONSIBLE  FOR  ALL  MATERIAL 

BECAUSE  of  recent  suits  filed  against  newspapers  as  a  result  of  their  pub¬ 
lication  of  syndicated  matter,  question  has  arisen  as  to  the  practicability 
of  obtaining  clauses  in  all  contracts  with  news  and  feature  syndicate  indemni¬ 
fying  publishers  against  expenditures  resulting  from  publication  of  syndi¬ 
cated  matter  and  likewise  granting  the  right  to  void  a  contract  with  a  syn¬ 
dicate  which  sends  out  libellous  or  near-libellous  matter.  The  American 
Newspaper  Publishers  Association  asked  its  counsel  for  an  opinion  on  the 
practicability  of  such  a  plan.  An  ANPA  Bulletin  this  week  quoted  counsel 
as  follows:  “First,  the  responsibility  for  all  material  appearing  in  the  news 
and  editorial  columns  of  a  newspaper  primarily  is  that  of  the  publisher  of 
that  newspaper.  All  copy  should  be  edited  in  the  light  of  the  publisher’s 
news  and  editorial  policies,  whatever  its  source.  Second,  the  laws  of  libel 
are  not  uniform  in  the  forty-eight  states.  Non-libellous  matter  in  one  state 
might  be  libellous  in  another  and  the  reverse  equally  true.  Therefore,  it  is 
incumbent  up>on  publishers  to  edit  syndicated  material  for  libel  just  as  they 
edit  material  originating  from  their  own  staffs.  Third,  a  syndicate  warranty, 
unless  guaranteed  by  a  surety  bond,  would  be  worth  no  more  than  the  net 
worth  of  the  syndicate  disseminating  the  matter  complained  of.  It  is  my 
conclusion  that  the  problem  is  not  one  of  warranty  but  of  editing.” 

WAR.  NAVY  DEPTS.  DENY  CENSORSHIP  REPORT 

WASHINGTON,  D.  C.,  June  17 — Published  reports  that  news  censorship  has 
been  tightened  in  the  War  and  Navy  Departments  brought  statements 
today  that  press  relations  policies  in  both  agencies  have  been  unchanged  by 
recent  events.  Major  Earl  C.  Ewert,  chief  of  the  War  press  section,  explained 
that  his  office  is  functioning  as  always  as  a  bureau  of  information,  fulfilling 
the  role  for  which  it  was  created,  namely,  “a  clearing  house”  for  news. 
Lieut.  Comm.  Robert  W.  Berry,  in  charge  of  Navy  press,  made  like  reply 
to  the  published  reports.  Each  said  no  order  to  restrict  or  otherwise  change 
policies  in  dealing  with  the  press  had  been  received  by  him  or  had  been 
issued  by  him.  A  news  story  to  the  effect  that  Press  Secretary  Stephen 
Early  had  “indicated”  a  view  that  news  denied  by  the  President  should  not 
be  published  in  the  press  was  answered  with  the  reminder  that  no  news¬ 
paper  has  said  Mr.  Early  made  such  an  expression,  and  that  “indicated”  is 
far-fetched. 

»NNENBERG  SENTENCING  POSTPONED 

CHICAGO,  m.,  June  20 — Federal  Judge  James  H.  Wilkerson  this  week  an¬ 
nounced  postponement  of  the  sentencing  of  Moses  L.  Annenberg,  Phil- 
udelnhia  Inquirer  publisher,  who  has  pleaded  guilty  to  a  charge  of  evading 
pavment  of  $1,217,296  in  federal  income  taxes  for  1936.  Judge  Wilkerson 
said  he  would  be  unable  to  prepare  his  opinion  to  accompany  the  sentence 
until  June  27  or  28.  He  was  to  have  been  sentenced  today. 


More  Editors  Comment 
On  Military  Training 

Received  too  late  for  inclusion  in 
Editor  &  Pubusher’s  survey  of  edi¬ 
torial  opinion  on  the  subject  of  uni¬ 
versal  military  training,  published  in 
the  June  15  issue,  were  the  following: 

Eleanor  Patterson,  publisher,  Wash¬ 
ington  Times-Herald:  “Hindsight  is 
better  than  foresight  and  I  am  whole 
heartedly  in  favor  of  compulsory 
training  today.  I  think  such  training 
is  now  a  necessity  for  the  safety  of 
our  country.  I  also  think  that  it 
would  be  a  godsend  for  those  of  our 
American  youth  who  possibly  through 
no  fault  of  their  own  have  never 
faced  real  responsibility  or  done  a 
lick  of  real  work  in  their  lives.” 

New  York  World-Telegram,  from 
June  19  editorial,  “Are  We  Moving 
Fast  Enough?”:  “If  the  traditional 
peacetime  practices  of  government 
and  industry  and  labor  prove  too  slow 
to  match  the  accelerating  tempo  of 
aggression,  steps  will  have  to  be  taken. 
Are  Knudsen  and  Stettinius  and  their 
colleagues  satisfied  with  the  progress 
that  is  being  made  in  clearing  the 
decks  of  industry  for  action?  If  they 
are  not,  if  the  President  is  not,  if  the 
army  and  navy  are  not,  somebody 
has  got  to  be  given  a  big  stick  with 
which  to  get  action. 

“If  the  safety  of  this  country  re¬ 
quires  more  authoritative  control 


d^bituarp 


Newsprint  Freight 
Rate  Reduction 
For  S.  A-  Users 

Government  Action  to  Aid 
Purchasers  oi  Canadian 
Paper  . .  Annoimced  by  FDR 

Washington,  D.  C.,  June  19— No  at¬ 
tempt  will  be  made  by  the  State  De¬ 
partment  and  U.  S.  Maritime  Commis¬ 
sion  at  present  to  extend  to  United 
States  purchasers  of  Canadian  news¬ 
print  the  freight  rate  reduction  from 
$15  to  $9.75  a  ton  negotiated  for  South 
American  users. 

President  Roosevelt  announced  the 
rate  slash  at  his  press  conference  to¬ 
day.  It  was  linked  with  the  move  to 
weld  the  Americas  into  an  economic 
whole,  furnishing  one  another  with 
markets  lost  through  conquests  by  the 
totalitarian  states. 

Requiation  by  Cemmitsion 
The  new  rates  are  effective  on 
ships  of  American  registry  and  under 
maritime  commission  regulation.  The 
international  aspects  of  the  situation 
required  the  services  of  the  State 
Department. 

Buenos  Aires  newspapers  were  the 
first  to  call  upon  the  agencies  of  the 
United  States  to  help  solve  the  prob¬ 
lem  created  by  the  European  War. 
South  American  publishers  formerly 
purchased  newsprint  almost  exclu¬ 
sively  from  Scandinavian  countries, 
but  turned  to  Canada  when  that 
source  was  dried.  With  the  Dominion 
a  belligerent,  charter  shii>s  gradually 
drew  away  from  the  traffic  or  sky¬ 
rocketed  prices.  Producers  tried  for 
several  months  to  convey  newsprint 
to  New  York  by  various  media  of 
transportation,  trans-shipping  from 
that  point,  but  the  system  was  not 
entirely  satisfactory. 

President  Roosevelt  and  others  in 
the  Administration  have  expressed 
the  conviction  that  merchant  ships 
can  carry  newsprint  at  the  reduced 
price  and  make  a  profit.  There  was 
no  official  expression  on  the  likeli- 
hot)d  that  reductions  to  United  States 
points  will  be  asked  on  the  same 
theoiy. 

Hope  was  held  that  the  saving  in 
transportation  will  be  passed  on  to 
the  consumer  rather  than  used  as 
grounds  for  higher  basic  price  for 
newsprint,  yet  there  seemed  to  be  no 
a.ssurance  on  that  point. 


FRED  LAMSON,  76.  chairman  of  the 

Christian  Science  building  commit¬ 
tee  when  the  Christian  Science  Moni¬ 
tor  (and  sister  publications)  publish¬ 
ing  house  was  built  on  Norway  Street, 

Boston,  died  there,  June  14. 

Hugh  Pendexteh,  65,  former  news¬ 
paper  man  and  noted  author  died 
while  on  a  visit  to  Johnstowm,  Pa., 
on  June  11,  due  to  heart  attack. 

For  eleven  years  he  was  on  the  staff 
of  the  Rochester  (N.  Y.)  Post-ETpress 
after  which  he  turned  to  writing 
novels. 

Sheldon  W.  Sntvely,  72,  veteran 
newspaperman  died  June  14.  He  was 
an  active  member  of  the  reportorial 
staff  of  the  Terre  Haute  Tribune  and 
had  been  employed  on  the  Cincinnati 
Enquirer,  the  Indianapolis  Star  and 
served  as  managing  editor  of  the 
Terre  Haute  Star. 

Frederick  Acheson  Laird,  51.  as-  consumption  of  milk.  According  to 
sistant  treasurer  of  the  Canadian  In-  latest  U.  S.  Department  of  A^i- 
temational  Paper  Co.,  died  June  13,  at  culture  statistics,  metropolitan  New 
western  division  of  Montreal  General  York  City,  the  key  market,  consumed 
Hospital.  Mr.  Laird  joined  the  Port-  18,828,000  more  quarts  of  milk  per 
land  staff  of  the  American  Realty  Co.,  month  in  1939  than  in  1935  when  the 
a  subsidiary  of  International  Paper  campaign  was  first  placed  under  the 
Co.,  in  1913.  In  1925,  he  joined  the  direction  of  J.  M.  Mathes,  Inc. 
head  office  in  New  York  to  take  charge  Approximately  675  newspapers  in 
of  the  woodlands  accounting.  Ten  New  York  State  will  carry  the  ad- 


To  Resume  N.  Y. 

Milk  Campaign 

The  New  York  State  Milk  Campaign 
will  be  resumed  on  July  8  along  lines 
basically  similar  to  the  campaigns  of 
the  past  five  years.  Newspapers  re¬ 
ceive  the  credit  for  increasing  the 


- -  X  OCVWXVrXI.  .  ..  J 

Tbe  entire  edition  will  comprise  12 
^ions  with  240  or  more  pages.  The 
edition  will  be  dedicated  in  memory 
of  the  late  Edward  B.  Haines  foimder 
w  the  Paterson  Morning  Call  and 
evening  News. 

brown  agency  moves 

E-  H.  Brown  Advertising  Agency, 

^cago.  has  moved  to  222  N.  Bank 
Olive. 


the  output  of  industrial  plants  then 
such  control  will  have  to  be  estab¬ 
lished.  If  our  security  requires  uni¬ 
versal  military  training  and  conscrip¬ 
tion  of  mannpower  then  those  things 
too  must  be  imdertaken.  And  we 
must  not  wait — as  the  democracies  of 
Europe  waited  so  tragically — until  it 
is  too  late. 

We  must  be  ready.” 


years  later,  he  entered  the  head  office 
of  the  Canadian  International  Paper 
Company  and  affiliated  companies  in 
Montreal,  where  he  became  assistant 
treasurer. 

Guy  a.  Bowsher,  Jr.,  35,  telegraph 
editor,  Evansville  (Ind.)  Courier, 
drowned  in  the  Ohio  River  near 
Evansville,  June  8,  during  a  cruise  in 
a  small  boat. 

James  Liston,  58,  formerly  city  edi¬ 
tor  of  the  Fort  Worth  (Tex.)  Record, 
died  June  13  after  a  long  illness. 


vertisements.  In  addition,  radio  sta¬ 
tions  in  important  centers  will  be  em¬ 
ployed. 

■ 

MARKS  50th  YEAR 

The  Superior  (Wis.)  Evening  Tele¬ 
gram  on  June  11  observed  its  50th 
anniversary  by  issuing  an  80-page 
edition  in  four  sections,  two  of  which 
had  yellow  outside  wrappers.  The  edi¬ 
tion  was  complete  with  print  and 
pictures  that  chronicled  the  past  and 
told  of  the  present. 
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Midget  Flash  Bulbs 
Have  Advantages 


and  Mrs.  Merta  ’phoned  to  the  family  with  his  camera,  and  entering  in  the 
doctor  for  an  appointment.  Frank  spirit  of  the  story  he  agreed  to  motor 
then  called  his  office  to  say  he  would  Frank  back  to  the  office.  Before 
be  unable  to  report  for  work.  starting  Merta  again  Ccilled  his  office 


starting  Merta  again  Ccilled  his  office 


While  at  breaMast  the  Mertas  heard  to  report  on  the  incident.  This  news 
the  roar  of  plane  motors  above  their  was  relayed  to  the  United  Press  whid 


house  but  paid  no  attention  be-  in  turn  shot  it  out  in  the  service  and 
By  JACK  PRICE  cause  planes  are  constantly  flying  over  the  radio.  Merta’s  report  was 

in  their  neighborhood.  However,  the  the  first  detailed  information  turned 
WONDERING  WHY  the  press  photog-  to  listen  to  the  news  broadcasts  be-  sound  of  the  motors  on  this  occasion  in.  The  amateur  cameraman  was  the 


raphers  of  New  York  City  are  not  cause  they  mention  individuals  and  vvas  most  unusual.  As  Frank  de-  first  on  the  scene  as  he  was  driving 

using  the  midget  size  flash  bulbs  for  places,  pictures  of  which  will  be  scribed  it,  “they  sounded  like  a  power  through  that  particular  block  when 

general  coverage,  this  correspondent  needed.  dive  in  squadron  formation.”  Both  the  planes  fell  practically  in  from 


recently  called  on  Kip  Ross,  chief  Often  such  broadcasts  reveal  names  Frank  and  his  wife  rushed  outside  of  him. 

photographer  of  the  Associated  Press,  not  previously  mentioned  in  the  news,  the  house  and  were  spellbound  by  the  Although  the  amateur  had  only  a 
for  an  opinion  on  the  subject.  He  Armed  with  this  information  the  sight  of  four  planes  in  close  forma-  very  cheap  small  candid  type  camen 
said  that  he  has  been  experimenting  morgue  chief  has  ample  time  be-  tion.  Two  planes  appeared  locked  and  he  was  able  to  make  some  fair  ex 


imofficially,  making  endurance  tests  tween  deadlines  on  the  morning  and  ^ere  falling. 


tion.  Two  planes  appeared  locked  and  he  was  able  to  make  some  fair  ex 


posures  before  Merta  corralled  him. 


of  the  lamp  for  routine  assignments,  evening  papers  to  dig  up  the  photos  planes  quicklv  disappeared  Frank  exposed  the  rest  of  the  roE 

He  stated  that  he  has  been  using  the  of  the  person  or  place  referred  to,  and  in  a  fraction  of  a  with  the  results  expected  of  a  sea 

baby  bulbs  on  everything  that  he  has  have  the  prints  made  and  ready  for  there  was  the  terrific  noise  soned  veteran.  Needless  to  say 

covered  in  the  la^  ^  montl^  and  the  staff  salesmen  when  they  report  explosion  and  a  cloud  of  smoke  Frank  forgot  about  his  earache  and 

that  he  has  not  had  a  single  failure  for  work.  You  know,  said  Mars-  frorr,  finished  the  day’s  work  before  his 


that  he  has  not  had  a  single  failure  for  work.  You  know,  said  Mars-  billowing  from  the  planes  Frank  finished  the  day’s  work  before  his 
due  to  faulty  lamp  performan^,  land,  “that  the  morgue  is  a  mighty  immediately' so  that  ailment  forced  him  to  visit  the  doctor. 


despite  the  fact  that  he  put  ^  bulbs  dull  place  in  which  to  work.  But  Tt  eo^d  ^r^ge  fo^^^^^ 
to  unusually  severe  t^ts.  He  is  of  the  radio  f^ps  things  up  a  bit  and  accident.  He  then  rushed  to 

the  opmion  that  when  the  advantages  also  keeps  the  men  on  toe  alert  for  scene  of  toe  catastrophe  which 

of  these  lamps  are  more  generally  news  happenings  that  will  be  of  help  blocks  from  the  house, 

understood  by  the  press  cameramen  to  the  sales  department.  T- .  .. 


WILUAMS  RESIGNS 


they  will  be  more  inclined  to  use 
them. 

Discussing  the  coverage  of  toe  na- 


T  KI  u  r  iT  Greenwich,  Conn.,  June  19-Wythe 

w^only  two  blocks  from  the  house.  „  g„ggugced  Monday  his  re- 
This  was  one  of  those  rare  times  .j.. _ *  _ 


New  Film  Holder 


that  Frank  was  caught  without  a 
camera  in  toe  house  but  he  knew  that 


signation  as  editor  of  the  Greenirich 
Time  and  simultaneously  Hendrii 
Willem  van  Loon,  author,  who  ha 


uiscussmg  me  coverage  oi  me  na-  gOME  time  ago  we  saw  a  model  of  there  would  be  some  amateurs  on  Z 

tional  pohtical  conventions  ^ss  all-metal  cut  film  holder  in  toe  the  scene.  Sure  enough  he  arrived  contrtouted  articles  to  toe  pa^r, 

stressed  a  pomt  in  favor  o  these  ^  ^  ® 

lamps  that  is  logical  and  practical.  recently  when  the  matter  was  recalled  one  of  the  camera  fans  back  with  toe 

Can  Carry  Many  of  Them  to  us  by  a  memorandum  made  at  toe  rest  of  the  fast  gathering  crowd.  oconrs  havp  bpan  nampd 

“Let  us  assume,”  said  he,  ‘that  a  time  for  future  reference.  Accord-  Frank  rushed  up  to  this  chap  and  ^ 
photographer  is  on  toe  convention  ingly  we  dropped  in  again  for  another  asked  to  see  his  camera.  The  amazed  -  r»T>r>Tivrpr«  ‘^nfr^TiiT  e« 
floor  for  the  purpose  of  shooting  an  look  this  week  at  toe  finished  prod-  amateur  passed  him  toe  box  which  APPOINTS  oP ECIA  LS 
undetermined  number  of  pictures  uct.  This  holder  is  all  metal  and  of  Frank  started  to  operate.  After  he  The  Helena  (Ark.)  East  AraJctiso! 
during  a  session.  Naturally,  he  car-  ingenious  construction.  The  flap  at  made  a  few  pictures  he  came  back  Record  will  be  represented  in  the 
ries  his  bag,  as  toe  distance  betwren  the  bottom  of  toe  holder  swings  on  a  to  the  surprised  amateur  and  showed  national  advertising  field  by  the  Wal- 
himself  and  his  base  of  supplies  in-  sturdy  piano  hinge  that  will  be  hard  him  his  police  card,  which  inciden-  lace  Witmer  Company,  effective  im- 


lace  Witmer  Company,  effective  im- 


creases  as  he  gets  along  with  this  to  chip  or  break.  There  are  no  nails,  tally  saved  toe  day  because  the  police  mediately.  Other  appointments  are 


work,  also  his  stock  of  films  and  screws  or  rivets  in  the  upper  part  to  had  formed  strict  fire  lines, 

bulbs  diminishes.  ^  If  he  carries  the  work  loose  and  cause  trouble.  The  A  deal  was  made  with  toe  amateur 

large  bulbs  he  can  t  carry  many  with  whole  thing  is  designed  to  withstand  for  the  purchase  of  toe  pictures  made 

him,  especially  if  he  loads  his  pockets  maximum  abuse  and  dampness.  The 

with  holders.  However,  he  can  make  slides  are  made  of  rubber  composi-  r«tl - - - 

a  lot  more  exposures  with  less  incon-  tion  and  the  weight  is  a  trifle  less  M  ■ 

venience.  If  he  uses  only  cut  film  hold-  than  that  of  the  holders  now  in  gen-  ■■  ■  ■ 

ers  he  can  tuck  three  in  each  of  his  eral  use.  IM  ■  _  IM  I  I 

side  pockets  and  load  one  into  his  The  holder  was  designed  by  S.  1|\\W  I  I 


Ontario  (Cal.)  Report,  West-Holliday 


A  deal  was  made  with  toe  amateur  Co.,  effective  July  1,  and  the  Abilene 
r  the  purchase  of  toe  pictures  made  (Kan.)  Chronicle,  Thomas  Clark  Co. 


camera.  That’s  seven,  which  enables  Levin,  a  former  photographer,  and 
him  to  make  14  exposures.  He  could  required  about  a  year  to  perfect  and 


VACATION  TOUR 


carry  that  many  baby  bulbs  in  one  produce  on  a  commercial  basis.  The 
pocket  of  his  pants.  Using  cut  film  Levin  company  is  toe  manufacturer 


packs  he  could  tote  around  in  his  and  has  appointed  toe  Medo  company 
various  pockets  enough  of  these  bulbs  sole  distributors. 


to  shoot  fifty  pictures  without  replen¬ 
ishing  toe  supply.” 


The  Medo  Photo  Supply  Company, 
incidentally,  is  operating  three  con- 


Ross  wanted  it  to  go  into  the  record  cession  exhibits  at  toe  New  York 
that  he  was  not  plugging  any  manu-  World’s  Fair,  featuring  special  print 
facturer  or  his  product.  His  interest  exhibitions  as  well  as  displays  of 


O 


in  toe  lamp  is  altogether  technical  stock  equipment  and  supplies 

and  his  experiments  entirely  in  the 

direction  of  better  pictures  and  more  Expansion 

production  with  the  minimum  of  in-  THE  J.  G.  Saltzman  Comnanv. 


production  with  the  mmimum  of  in-  THE  J.  G.  Saltzman  Company,  manu- 
co^enience.  .  ,  „  .  ,  facturers  of  enlargers,  is  going  in 

department  is  fully  m  accord  for  plant  expansion  on  a  large  scale, 
his  statements  respect^  these  On  orders  from  toe  government  it 


bulbs.  What  he  says  regarding  long 
range  coverage,  such  as  toe  conven' 


recently  built  a  precision  enlarging 
camera  with  features  never  before  in- 


ill** 


tions,  is  true,  as  this  con^pondent  corporated  in  such  apparatus.  The 
who  has  covered  many  of  them  weU  company’s  latest  product  is  a  motor- 


nows.  r  ^  t  driven  enlarger  almost  automatic  in 

Rosss  outfit  consists  of  ^ver^  operation.  It  is  calibrated  to  produce 
^pes  of  synchronizers  adaptable  to  . 


^pes  oi  sjmcmonireis^apmoie  m  p^nts  within  microscopic  limits  by 
toe  stand^d  4  X  5  Sp^  Graphic,  t^e  turn  of  a  wheel. 

He  uses  the  new  Hunter  reflector 


-  ..A** 


equipped  with  a  satin  finish  diffusing  Merta  on  the  Spot 
ring  which  distributes  light  evenly  to  a  Mir  AnTD-PA 

and  completely  covers  all  comers  of  “  ^.*=1  c“»eraman 


’  ,  poo*®’ 

oVh®  ^  ^ 
^  to«*» 

—1 


the  negative  at  eight  and  ten  feet.  .t  ,  ^  ^  ewsp^tures, 

through  an  unusual  ordeal  last  Mon- 
Merta  lives  in  Queens  County, 
ize  Hadio  N.  Y.,  not  far  from  toe  Mitchell  Fly- 

CALL  AT  International  News  ing  Field.  Frank  was  kept  awake  all 


Utilize  Radio 

A  CALL  AT 


Photos  found  Joe  Marsland,  head  the  previous  night  with  an  earache 
of  toe  servire,  and  Caveo  SUeo,  as-  ^en  he  was  called  to  breakfast  by 


signment  editor,  in  a  huddle  in  the  his  wife  he  complained  of  his  illness 
morgue.  A  short  wave  radio  was  — 


going  full  blast  with  war  broadcasts. 
“Why  toe  radio  in  toe  morgue?”  we 
asked. 

“That  loud  speaker  is  a  big  help  in 
promoting  sales,”  Marsland  replied. 
He  explained  that  the  keeper  of  toe 
morgue  is  not  only  requir^  to  read 
all  of  the  papers  thoroughly,  but  also 


The  Biloil . Gulfvort  (Mitt.) 
Daily  Herald  carried  more  dis¬ 
play  advertising  in  May  than 
in  any  month  since  June.  1930. 
indicative  of  the  growth  of 
the  Mississippi  Coast  territory. 


^-:V.  ...w"**-' 
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say, 


and  be  interested  enough  to  follow  that  stories  a.e  better  read  when  pages  may  cause  an  increase  in  the 
them  over  to  an  inside  page,  the  re-  they  are  immediately  adjacent  to  the  amount  of  information  and  copy  be- 
port  adds:  illustration  or  when  the  headline  of  neath  the  picture  appearing  on  the 

“The  surveys  show,  however,  that  the  story  is  carried  across  both  the  page, 

inside  pages  are  not  in  need  of  this  story  and  the  illustration  so  as  to  “The  number  of  pictures  could 

assistance  from  page  one  carry-over  make  them  appear  as  a  unit.”  be  reduced  to  make  room  for  the  ad- 

stories,  inasmuch  as  many  of  the  The  report  also  raises  the  question  ditional  news  copy.” 

stories  on  inside  pages  are  better  read  whether  or  not  there  is  sufficient  copy  ■ 

than  stories  on  page  one.  The  prob-  below  the  individual  pictures  on  pic-  PTMTOP 

lem  thereby  resolves  itself  merely  to  ture  pages.  “Life  and  other  picture  LCtLf  I'wXiCilvj'iw  CdJiiV^Xi 

the  question  of  whether  or  not  the  magazines  have  increased  tremend-  Frank  Waldrop,  of  the  Washington 

reader  will  appreciate  having  as  ously  the  amount  of  copy  in  the  pic-  Times-Herald  staff,  has  been  appoint- 
many  stories  as  possible  start  and  ture-articles  which  compose  their  edi-  ed  foreign  and  {X)litical  editor,  Eleanor 
finish  on  the  same  page.  torial  content,”  it  is  pointed  out.  Patterson,  publisher,  announced  June 

“In  surveys  <o  date,  it  has  seemed  “Similarly,  a  new  trend  in  picture  18. 


Continuing  Study 
Shows  Value  of 
Fewer  Jumps 


Surveys  Disclose  Interest 
In  Complete  Stories 
Inside  Paper  Is  Higher 

The  observation  that  from  surveys 
to  date  “it  is  apparent  that  many 
stories  which  start  on  page  one  and 
are  carried  over  on  inside  pages  would 
get  higher  attention  and  more 
thorough  reading  if  they  appeared  in 
entirety  on  some  inside  page”  is  made 
in  the  supplementary  editorial  con¬ 
tent  analysis  of  Study  No.  15  of  the 
Continuing  Study  of  Newspaper 
Reading,  released  last  week.  Study 
Xo.  15  was  made  on  the  March 
27  issue  of  the  Manchester  (N.  H.) 
Leader. 

Study  No.  16  on  the  April  12  issue  of 
the  Louisville  (Ky.)  Courier- Journal 
was  released  this  week. 

Report  No.  15,  prepared  by  Publica¬ 
tion  Research  Service,  notes  that  the 
best  read  story  in  the  entire  newspa¬ 
per  for  women  appeared  on  page  21 — 
an  account  of  the  marriage  of  a  Man¬ 
chester  girl  to  an  army  lieutenant 
stationed  in  Texas.  The  percentages 
of  women  readers  were:  Picture, 
90"f,  accompanying  story,  72%. 

Old  Illusion  Erroneous 

Nine  out  of  the  ten  best-read  stories 
for  men  in  the  issue  concerned  Man¬ 
chester  events  or  inhabitants.  Six  of 
the  best  read  stories  for  men  ap¬ 
peared  on  page  one,  which  was  domi¬ 
nated  almost  exclusively  by  local  or 
.New  Hampshire  news  in  direct  con¬ 
trast  with  most  of  the  front  pages  in 
the  studies  to  date,  but  three  ap¬ 
peared  as  far  back  in  the  paper  as 
pages  19  and  21.  Of  the  10  best-read 
stories  for  women,  only  three  ap¬ 
peared  on  page  one.  Seven  of  the 
10  appeared  on  pages  9  to  21. 

“Study  of  the  tabulation  of  best 
read  stories  for  women  should  be  very 
encouraging  to  advertisers  purchasing 
space  on  inside  pages,”  the  editorial 
content  analysis  states.  “The  old  il¬ 
lusion  that  news  interest  is  highest  on 
the  front  page  and  tapers  off  pro¬ 
gressively  as  the  reader  turns  to  in¬ 
side  pages  is  proved  erroneous  by  this 
tabulation.” 

Remarking  that  many  editors  have 
felt  that  page  one  position  was  im¬ 
portant  in  order  that  the  large  page 
one  audience  might  notice  the  stories 


YOU  CAIV'T  MSSX.IIV  PROVIDENCE 


Providence,  the  William  Tells  of  advertising  face  a 
sZJ  target  largely  all  bull's-eye:  one  combination  newspaper 
gives  the  range  on  practically  every  family  in  the  market!  Hence, 
campaigns  tipped  with  impressive  schedules  score  high  in  sales: 
they  puncture  America’s  6th  highest  per  capita  incomes  —  con¬ 
trolled  by  the  10th  biggest  retail  spenders! 


Here  is  an  cxliaortliiiarily  sigiiih- 
cant  lactiial  slalemcnt,  as  taken 
Irom  the  Editor  &  Publisher  tin- 
oge  rc|Mjrt  of  evening  papers: 

0\I.V  to  P.VPERS  IN  IHE  EN¬ 
TIRE  UNI  l  ED  S  r.\TES,  IN  Cl  I  - 
TIES  OF  EQU.\L  POPULATION 
OR  LESS.  C.ARRIED  .AS  MUCH 
N.ATIONAI.  ADVERIISING  AS 
the  D.AY.  The  Dav  ranks  itih 
-  ■  ■  a  splendid  tribute  to  an  uti- 
usualls  etlectise  iiiediuin. 

It's  Aluii)s  na\  liine  in  Soiilliraftern 
Connr(  lit  iil. 


REPRESENTATIVES:  C'has.  H.  Eddy  Co.,  Inc.  •  New  York  •  Chicago  •  Boston  •  Atlanta  •  R.  J.  BidwcII  Co.  •  San  Francisco  •  I-os  .Angelt » 
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Peterson,  Philadelphia  bu-  Westbrook  Pegler,  Hugh  Johns. 

I  ijX  CLIIS  X*SSly^H©Q  ^eau  manager,  will  direct  the  activi-  Raymond  Clapper  and  Theodc: 

^  ties  of  his  staff  in  assisting  at  the  con-  Granik,  director  of  The  Amehu 

fff  *1  i*  vention  coverage.  Forum. 

I  1^1  C  T1  W.  F.  Lynch,  U.P.  telegraph  chief,  NEA  Service  will  have  John 

*  “  ****%*■  w  ^  charge  of  traffic.  He  will  be  Flynn,  financial  expert,  and  Br. 

assisted  by  Harry  Breuer  who  made  Catton,  Washington  contspondr 

SPECIAL  staffs  assigned  to  cover  the  tor;  E.  K.  Butler,  Chicago  photo  edi-  the  tele^pe  machine  installations  and  attending  the  Republican  conver.; 

Republican  National  Convention  tor;  G.  V.  McIntyre  and  J.  W.  Boyle,  will  be  m  charge  of  mam  enance  and  and  writing  special  articles  Her, 

opening  Monday,  June  24,  in  Phila-  New  York  photo  editors,  and  the  fol-  P^-ancis  Williams  who  will  direct  the  L.  Block  (Herblock),  editorial  c, 

delphia’s  Convention  Hall  were  an-  lowing  photographers:  George  Skad-  activities  of  the  teletype  operators.  toonist  for  NEA,  will  attend  top: 
nounced  this  week  by  wire  services,  ding,  Charles  P.  Gorry,  Henry  Griffin  International  News  Photos  st^,  in  duce  special  sketches  and  ^rn 
photo  agencies,  syndicates  and  metro-  and  W.  J.  Forsythe,  Washington;  John  charge  of  Joseph  Marsland,  will  in-  his  regular  cartoon  there.  Thee; 
politan  newspapers  in  New  York,  Chi-  Lindsay,  Murray  Becker,  Joseph  Arthur  Levy,  news  editor;  M.  torwl  staff  will  be  under  the  direc:: 

cago  and  Eastern  seaboard  cities.  Caneva  and  Louis  Johrden,  New  York;  Baron,  Frank  Jurkoski  and  Arthur  of  Peter  Edson,  of  NEA  Sen.; 


politan  newspapers  in  New  York,  Chi¬ 
cago  and  Eastern  seaboard  cities. 


Some  of  the  staffs,  which  also  will  Jack  Harris  and  Jules  Schick,  Phil-  Sasse,  New  York;  Ben  Airoiger,  Phil-  Quarters  for  both  Acme  News; 


cover  the  Democratic  National  Con-  adelphia. 


vention  in  Chicago  starting  July  15, 
are  slightly  smaller  than  those  as- 


Faris  Heads  INS  Staff 


International  News  Service  coverage  j  ° 


adelphia  manager,  and  Robert  Mooney  tures  and  NEA  Service  will  be  in  C; 
of  his  staff,  and  a  printing  crew  and  vention  Hall.  Robert  P.  Donr.2 
sound  operators.  Acme  general  manager,  will  h;: 


::gned  to  the  1936  political  conven-  at  ^0  ronventions  wm  be  u  ^  ^Ide  World  Photos’  staff,  directed  charge  of  photopaphic  cove:, 

tions.  This  is  true  particularly  of  the  personal  supervision  of  Barry  Faris,  by  Frank  Gilloon  manage^  will  in-  Bayless  Harrison,  of  Acme,  New  Ya 
photographic  staffs  of  some  metro-  editor-in-chtof,  and  Seymour  Berk-  Taddeo  of  New  York  wi  direct  Telephoto.  Tiansmiss:.; 

politan  dailies.  Editor  &  Publisher  was  son,  night  managing  effitor.  Edwin  Philadelphia; 

told,  because  war  news  and  pictures  c.  Hill  will  head  tL  staff  covering  u  newspapers  and  to  reg.c, 

have  cut  down  the  amount  of  space  the  conventions  for  the  day  wire  ser-  and  Samuel  Falk  of  New  York,  bureaus  for  mat  service.  Abort  j 

^  n  u  J  William  Smith,  Washington,  Harry  same  staff  will  also  cover  the  Der 

available.  vice.  Damon  Runyon  will  head  the  „  i  J  i  i.-  t  •  u  i-  *•  a  l 

i  rru  TivTo  Raynorc,  Philadelphia;  Meyer  Liebo-  cratic  Convention.  Acme  pho;  ; 

Smaller  Wordage  Expected  night  wire  service  staff.  The  INS  /ja  v.  i-  jt> 

J  ,  .  e  i  i  *-  1  t  11  Witz  and  August  Ferrone,  dark  room  raphers  working  imder  Dorman  •*. 

With  war  news  and  photos  pro-  staff  of  expert  political  writers  will  be  ^  ®  ...A  r  - 


available. 

Smaller  Wordage  Expected 

With  war  news  and  photos  pro¬ 


viding  competition  for  reader  interest  dffected  by  William  K.  Hutchinson,  William’  Grogan,  wire- 

not  present  in  1936,  it  was  expected  chief  of  the  Washington  bureau.  ^  onpratorc  New  York 

by  several  newspaper  executives  that  Other  star  writers  and  reporters  P  ’  w:  <  mama 

the  total  wordage  and  output  of  whose  stories  will  appear  on  the  INS  Write  for  NANA 

photos  might  be  under  the  1936  fig-  wires  include:  James  L.  Kilgallen,  North  American  Newspaper  Alli- 
ures,  athough  it  was  pointed  out  that  Walter  Kiernan,  Jack  Vincent.  Ed-  ance  has  signed  William  Allen  White, 
the  Hitler  victories  have  accentuated  ward  Lockett,  William  S.  Neal,  Robert  editor  of  the  Emporia  (Kan.)  Gazette, 


printers.  New  York,  and  Reginald  be  John  Thompson  and  Frank  C;: 
Squire  and  William  Grogan,  wire-  cellare,  Washington;  M.  J.  Acker~; 
photo  operators.  New  York.  F.  J.  Merta,  Joseph  Boyle,  D.  Mck 

W.  A.  White  to  Write  for  NANA  and  A.  Sande,  New  York,  and  W 
North  American  Newspaper  Alii-  Springfield,  Philadelphia, 

ance  has  signed  William  Allen  White,  New  York  Dailiei'  Staffs 

editor  of  the  Emporia  (Kan.)  Gazette,  Convention  staffs  of  New  Y : 


interest  in  the  presidential  nomina-  Humphreys,  Stanley  Carroll,  Inez  to  do  a  daily  article  of  1,000  words  at  dailies  follow: 

tions.  Robb,  Bob  Considine,  William  Chap-  both  conventions  for  NANA’s  60  mem-  Sim — Georjfe  Van  Slyke,  political  :t.  ■ 

Brian  Bell,  chief  of  the  Washington  lin,  Lee  Rashall,  Jane  Cochran  and  ber  papers.  Mr.  White,  who  covered  in  charge;  Phelps  Adams,  head  of  Wa- : 

bureau,  will  have  direction  of  na-  Cecil  Dickson.  the  1936  conventions  for  NANA,  is  V”" 

tional  convention  coverage  as  a  whole  In  addition,  INS  is  bringing  to  the  writing  as  an  insider  on  the  political  I.vons,  Vincent  Lopez.  °  ' 

for  the  Associated  Press,  while  the  conventions  crack  staff  correspondents  scene.  This  syndicate  also  will  have  p<M/k\Vaiter  Lister,  city  editor,  in  i 
AP  Photo  Service  will  be  supervised  from  various  sections  of  the  country  Joseph  Alsop  and  Robert  Kintner,  of  as  city  editor  of  convention  staff  c-  - 

by  F.  A.  Resch,  the  executive  news  who  will  report  developments  par-  “The  Capital  Parade,”  at  the  conven-  Charles  \  an  Deyander,  Roliert  J.  S 

photo  editor  ticularly  vital  to  each  section.  T^ese  tions,  and  John  Lardner  will  do  side- 

Assisting  Bell  in  preparing  the  gen-  writers  include  Ralph  B.  Jordan  from  lignts.  j  Woolford,  former  Washington  c  r:- 

eral  news  report  will  be  W.  L.  Beale,  the  Pacific  Coast;  Herbert  Caryl  from  United  Feature  Syndicate  has  as-  ,ie,it  of  Nctv  York  IVorld,  the  latter 

Jr.,  R.  J.  Crowley  and  T.  F.  Koop,  New  England;  Leo  O’Brien  from  New  signed  Drew  Pearson  and  Robert  Al-  temporarily  for  the  convention.  Mr.  : 

Washington  news  editors;  Paul  Miller,  York;  William  Theis  from  Pennsyl-  len  (Washington  Merry-Go-Round),  (Continued  on  page  32) 

chief  of  the  Philadelphia  bureau,  and  vania;  Carl  Turner  from  Ohio;  E.  J. 
the  following  members  of  the  Wash-  Cadou  from  Indiana;  Richard  Ran- 
ington  staff:  W.  B.  Ardery,  Miss  Sig-  dolph  from  Iowa, 
rid  Arne,  Jack  Bell,  Melbourne  The  United  Press  will  have  four 
Christerson,  T.  F.  Coman,  Miss  Ruth  complete  bureaus  operating  around 
Cowan,  Eddy  Gilmore,  J.  W.  Hender-  the  clock  in  Philadelphia  during  the 
son,  J.  M.  Hightower,  H.  R.  Ingraham,  Republican  National  Convention,  un- 
D.  Harold  Oliver,  Ovid  Martin,  W.  B.  der  the  direct  supervision  of  Earl  J. 

Ragsdale,  J.  H.  Short,  Jr.,  and  R.  L.  Johnson,  vice-president  and  general  '  I  ^ 

Turner.  news  manager.  — 

Bell  said  the  volume  of  coverage  In  addition  to  its  regular  bureau  in  4 

would  be  reduced,  abstracts  instead  of  Philadelphia,  the  U.P.  will  operate  bu-  __ 
texts  being  sent  of  the  speeches  of  the  reaus  at  the  Bellevue-Stratford  Hotel, 
temnorary  and  permanent  chairman,  the  Benjamin  Franklin  Hotel  and  at 

The  platforms  and  acceptance  the  Convention  Hall.  _  jju  ^  ,  j* 


United  Feature  Syndicate  has  as- 


Rhylick,  of  Wa.<ihiiigton  staff,  and  Williat: 
J.  Wooilford,  former  Washington  c.r:- 
dent  of  Ncm  York  IVorld,  the  latter 
temporarily  for  the  convention.  Mr.  i 

(Continued  on  page  32) 


speeches,  if  any,  he  said,  would  be 
carried  in  full. 

A  regional  news  service  will  be 
supplied  as  follows  by  staff  men 


U.P.  political  writers,  headed  by 
Lyle  C.  Wilson,  Washington  manager, 
are  already  in  Philadelphia  covering 
the  platform  committee  meetings. 


drafted  from  the  various  sections  and  Wilson  will  write  the  day  leads  and 


Washington  regional  reporters 


Arthur  F.  DeGreve,  of  Washington, 


.Toltn  F.  Chester,  Boston  bure.nn  chief,  .md  will  write  the  night  leads  during  the 
Rodney  .Sonthwick.  New  Fngland;  M.ix  Hill,  convention. 


New  York  bnre.ou  chief,  New  York  City  and 
stale;  Hamilton  Faron.  Maryl.ind,  Delaware 
and  West  Virginia;  Joseph  Loftiis.  IVnnsyl- 


Key  Men  Moved  In 

Key  men  have  been  moved  into 


'"'7V'  Philadelphia  from  New  York  and 

Jerse> ,  rrank  Fuller,  Richniontl  bureau  cliicf.  yit  —a  a  ai_  ■ 

Virfiinia,  North  Carolina  and  South  Carolina;  Washington  to  run  the  main  con- 
Renjamin  Grant,  Georgia.  Alabama  and  Flor-  Vention  desk  which  will  be  in  the  bu- 
ida;  Ernest  B.  Vaccaro,  Tennessee  and  Arkan-  reau  in  the  BelleVUe-Stratford.  The 
s.os;  Charles  Nutter.  New  Orleans  bureau  convention  desk  will  be  headed  by 

T.ouisviiie  bureau  chief,  Kentucky  and  Indi-  manager,  assisted  by  Julius  Frandsen, 
ana;  Lyle  F.  Youngstrom,  Minnesota,  North  Washington  day  bureau  manager,  Har- 
D.okota  and  South  Dakota;  Burdette  T.  Johns,  rison  Salisbury  and  Delos  Smith  of 
Milwaukee  bureau  chief,  Wisconsin,  Michi-  New  York. 

gan  and  Illinois;  Clark  II.  Gallowav.  Iowa  .  ,  ’  ,  .  ,  rr 

and  Nebraska;  Howard  Flicgcr,  Jefferson  City  Advance  planning  and  staff  organi- 


CMo.)  correspondent,  Missouri,  Kansas  and  Zation  work  was  handled  by  L.  B. 
Oklahoma;  L.  T.  Easley,  Texas  and  New  Mex-  Mickel,  superintendent  of  bureaus, 

in  Philadelphia,  and 

bert  Yocom.  California.  Arizona  .and  Nevada;  supervise  the  buredU  operation 

Frank  Gorrie,  Seattle  bureau  chief,  Oregon,  throughout  the  Convention.  Other 
Washington  and  Idaho.  J.  B.  Engle,  Ernest  staff  men  sent  from  Washington  are 
Warren,  W.  F.  Frye  and  Roland  Alston  will  William  H.  Lawrence,  Sandor  Klein 
serve  as  regional  editors.  R^^ald  G.  Van  Tine,  John  R.  Beal, 

Jack  Stinnett,  feature  service  writer  Frank  McNaughton  and  Allan  C.  Dib- 


will  also  attend. 

Resch  will  be  assisted  by  J 


ble.  In  addition,  U.P.  has  moved  in 
Joseph  Myler  of  the  New  York  bu- 


ChronkU  Circulo^®" 

,  Worth 

MOlU  than  the  Po 
I  mors  tbon  the  rre 

1  T»*-  .  ^  Tk,  M****** 

I  „rtt>  -nwy  .p 

1  ‘a.agrsit""”'’ 


a  Whale  of  a  Story 

IN  THE  LAST  YEAR,  Tht  Houston  CkronicU'i 
Doily  Totol  Circulotion  jumpod  from  100,788  to 
1 11,912  ...  on  inertoM  of  1 1,124  fomilict!  This 
incrooM  is  45  S  9rootcr  thon  tht  Post's  ond  629** 
greoter  thon  tho  Press'!  Thot's  o  whole  of  o  good 
story  for  odvertisers  who  wont  to  incroose  their  soles 
in  the  Houston  morket! 

Although  Houston  is  the  lorgest  city  in  Texos ...  tht 
second  lorgest  city  in  the  South  .  .  .  ond  one  of  the 
fostest  growing  cities  in  the  United  Stotes,  The 
Houston  Chronicle  todoy  gives  you  o  greoter  per* 
centoge  of  coveroge  of  this  morket  thon  ot  oey 
previous  time. 

The  Houston  Chronicle  ALONE  is  oil  you  need  to  dc 
your  selling  job  in  this  morket. 

Ct'culetion  from  ewbl>khan'  Srotomorttt  to  tttc  Awd<t 

cl  CtrculeiKVt  for  6  moAltr*  perK>d  er«d»d  Morct*  *939,  ond  6  mowlM 
period  eroded  Mo»ct>  Jl,  I^O 

THE  HOUSTON  CHRONICLE 

Fint  in  Greuietton  end  AJtnrtising  Over  e  Ouertcr  Centerf 
ft.  W.  McCAftTHY  THE  tKANHAM  COMtANY 


Crayhon,  photo  service  news  editor;  reau  and  G.  Ross  Downing,  Harris- 
W.  R.  Walton,  Washington  photo  edi-  burg  bureau  manager. 
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Newsprint  Test 
Figures 

Are  Compared 

Experimental  Paper  and 
Average  Newsprint 
Tested  in  Madison,  Wis. 

The  first  comparison  of  figures  on 
strength  and  other  properties  for 
average  newsprint  made  from  hard- 


0 

$450,000  FOR  REPRINTS 

Washington,  D.  C.,  June  17 — Mem¬ 
bers  of  Congress  paying  a  compliment 
to  newspaper  editors  in  their  home 
districts  by  including  editorials  in 
the  Congressional  Record  have  added 
$450,000  to  the  cost  of  publishing  that 
document  for  this  session,  Representa¬ 
tive  Robert  F.  Rich  of  Pennsylvania 
complained  in  the  House.  An  addi¬ 
tional  appropriation  in  that  amount 
is  necessitate  because  of  space  taken 
by  editorials,  the  Pennsylvanian 
served  notice. 


STEWART  SCHOLARSHIP 

Harrisburg,  Pa.,  June  18 — At  a  meet¬ 
ing  of  the  executive  committee  of  the 
Pennsylvania  Newspaper  Publishers’ 
Association  here  today  it  was  decided 
to  tender  a  scholarship  at  Washing¬ 
ton  and  Jefferson  College  in  memory 
of  the  late  John  L.  Stewart,  publisher 
of  the  Washington  Observer  and  Re¬ 
porter  and  first  president  of  the  PNPA. 
It  will  be  awarded  to  a  carrier  “who 
has  served  the  papers  for  at  least  two 
years  and  who  has  the  best  high 
school  record.” 
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OKLA.  DAILY  SOLD 

Ralph  E.  Staffelbach,  former  school 
superintendent  at  Nowata  and  Wag¬ 
oner,  Okla.,  has  purchased  the  Nowata 
(Okla.)  Daily  Star  and  Weekly  Times 
from  J.  T.  Norton,  publisher  since 
1928  when  he  acquired  the  interest  of 
Sam  F.  Wilkinson.  Norton  will  con¬ 
tinue  as  Nowata  postmaster,  to  which 
office  he  was  appointed  several  years 
ago.  Norton  was  plant  superintendent, 
city  editor  and  managing  editor  prior 
to  1928. 


wood  and  that  made  from  soft  wood 
is  presented  this  week  by  R.  S.  Kel¬ 
logg,  secretary  of  the  News  Print 
Service  Bureau,  New  York,  in  a  re¬ 
port  on  experimental  newsprint  made 
at  the  Forest  Products  Laboratory, 
Madison,  Wis.,  April  30.  The  report 
was  mimeographed  on  a  sheet  of  the 
experimental  paper.  (See  E&P,  Feb. 

17,  pg.  3.) 

The  facts  regarding  the  paper  are 
given  in  the  following  statement  by 
the  laboratory,  quoted  by  Mr.  Kellogg: 
Comparison  of  Figures 
“The  furnish  of  this  paper  is  25% 
birch  semichemical  pulp,  75%  jack 
pine  groundwood.  No  clay  or  other 
filler  was  used,  but  some  (violet)  dye 
and  size  were  added. 

“The  strength  and  other  properties 
of  the  paper  are  as  follows  (compari¬ 
sons  with  average  values  for  some  28 
‘commercial’  news  print  papers  are 
given  also): 

.AveraRe  I 
This  News 
.'sample  Print 

Ream  weight  (25x40--500) . .  .18.6  37.0 

Tkickness  (0.001  inch)  .  .3.21  3.21 

Solid  fraction  . 45  .43 

Burst  factor . 23  .25 

Tear  factor  .  .41  .47 

Tensile  .strength  . 3860  2592 

Slretch  .  2.35  1.00 

Castor  oil  penetration(seconds)  89  48 

•■\sh  (|<;r  cent)  .  1.1  — 

(Soss  (per  cent) .  36  42 

Porosity  (seconds)  .  82  52  I 

Ojiacity  (per  cent)  .  91  92.5  | 

Blue  color  (Ives)  .  66  58 

“The  birch  semichemical  pulp  was 
obtained  in  better  than  80%  yield,  or  j 
about  2500  pounds  of  air-dry  pulp 
per  cord.  With  birch  at  $10  per  cord  I 
the  cost  of  birch  semichemical  pulp  1 
should  not  exceed  $23  per  ton  (slush  j 
form). 

Mad*  on  Lab  Machine 

“This  sheet  was  made  on  the  Labo¬ 
ratory  experimental  machine  at  100 
ft-  per  minute.  Some  pitch  trouble 
was  encountered,  traced  directly  to 
the  jack  pine  groundwood.  A  similar 
paper  made  with  spruce  groundwood 
gave  no  pitch  trouble. 

‘^e  jack  pine  groundwood  re¬ 
quired  66  horsepower  days  per  ton 
power  input. 

“The  furnish  is  rather  tender  in 
the  wet  condition  and  a  little  sticking 
was  experienced  at  the  presses.  How- 
the  stren^h  factor  of  the  semi¬ 
chemical  pulp  is  quite  good,  the  pulp 
used  in  the  furnish  showing  a  burst 
factor  of  0.46  and  a  tear  factor  of  1.01 
firasis  25  X  40 — 500)  at  a  Schopper- 
fiiegler  freeness  of  820. 

At  a  freeness  of  4S0  (Schopper- 
Riegler)  the  same  pulp  developed  a 
burst  factor  of  0.98  and  a  tear  factor 
of  0.80. 

Similar  papers  have  been  made 
Laboratory  from  aspen  semi¬ 
chemical  pulp  and  jack  pine  and 
spruce  groundwood,  and  from  south- 
frn  red  and  black  gum  semichem¬ 
ical  pulps  and  southern  pine  ground- 
wood. 

♦ij  addition  to  the  possibility  indi¬ 
cted  for  increased  use  of  hardwoods 
OT  newsprint,  the  results  appear 
promising  for  use  of  the  cheaper  semi- 
ohemical  pulps  to  replace  the  sulf^ite 
or  semibleached  kraft  pulps  now 

Usi'H  »>  ^ 


DEALER  influeiKe  at  your  linger  tips 
CUSTOMER  demand  in  the  palm  of  your  hand 


OF  THE 

AUTO  DEALERS 


OF  THE 

LUMBERMEN 


OF  THE 

DRUGGISTS 


OF  THE 

HARDWAREMEN 


OF  THE 

GROCERS 


w  IIKN  Mr>«.  low  a  >lvp-' 
into  he'r  ih-aUT''  feir  u  tube  of 
loolhpa*-l«‘  or  a  ran  of  baking 
powdrr  >h<‘  knows  the  brand 
sbr  wants.  Her  dealer  knows 
where-  she*  got  the  idea.  It's 
be-ller  than  an*  even  bet  they 
both  read  The  Des  Moines 
.'siindav  Register. 


j^  and  39/0  o 
ALL  iowans 
read  ^fie  newspa 


«()%  of  the  families  making 
up  letwa's  million  Urban  pop- 
iilatiisn  reael  The  Sunday  Reg- 
iste-r.  and  33%  of  the  rural 
families  (million  and  a  half 
population)  re-ad  the  same 
ne-wspape-r  .  .  .  an  average 
e-ove-rage-  erf  .35%  erf  all  lerwa 
families. 


The-  De-«  Merine*  Sunelay  Reg¬ 
ister  erffers  aelve-rtise-rs  a  re-al 
push  ter  eleale-r  anel  eusterme-r 
ae-liern  in  lerwa's  8781,991,- 
000*  re-tail  market.  Have  yeru 
reriir  haiiel  in  this  pert-o-gerld? 

Sales  Management 


Staffs  Assigned 
To  GOP  Convention 

continued  from  page  30 


said  the  Post  would  attempt  its  own  complete 
coverage  of  the  conventions,  and  will  work 
in  close  co-operation  with  the  St.  Louis  Post- 
Dispatch  staff  of  eight  headed  by  Raymond  P. 
Brandt,  head  of  the  P-D’s  Washington  bureau. 

.Journal  -  American  —  Sanford  Stanton,  Mi- 
cluael  Claffey,  Inez  Robb  (also  for  INS),  Bill 
Corum.  Photographers,  Jack  I.,ayer,  in  charge, 
Clarence  Albers,  Henry  McAllister, 

H'orht  Telegram  —  George  Morris,  covering 
New  York  delegation.  In  addition  the  World- 
Telegram  will  use  the  following  writers  of  the 
fscripps-IIoward  Newspaper  Alliance  staff: 
George  B.  Parker,  wlitor-in-chief ;  Raymond 
Clapper,  Thomas  I-,  Stokes,  Walker  Stone, 
Lee  G.  Miller,  Edward  A.  Evans,  Ruth  Fin¬ 
ney,  Charles  T,  Lucey,  Ned  Brooks,  Dick 
Thornburg,  Fred  W,  Perkins,  D.aniel  M.  Kid¬ 
ney,  Marshall  McNeil,  John  T.  Montoux, 
George  Morris. 

Mirror — Jack  Lait,  editor,  in  charge;  Frank 
Doyle,  political  reporter:  Boh  Considiiie,  gen¬ 
eral  news  commentator. 

•Veter  —  John  OTtonnell,  in  charge;  Doris 
Fleeson,  Fred  Pasley,  Hal  Burton,  Jack  Pur¬ 
cell.  Photognaphers,  Joe  Co.sta.  William  Wal- 
l.ace.  Thomas  Watson,  Walter  Kelleher,  Walter 
Engles.  William  Klein.  Paul  Bernius.  headeil 
by  .Martin  J.  McEvilly,  picture  assignment 
editor. 

Herald  Tribune  —  Heidey  Hill,  assistant 
managing  editor,  in  charge;  Joseph  Driscoll, 
head  of  Washington  bureau;  Bruce  Pinter  and 
Jack  Beall  of  Washington  staff:  Emma  Bughec, 
Fr.ancis  Stevenson,  Edwin  McIntosh,  John 
O’Reilly,  Bert  .\ndrews,  all  of  New  York,  and 
John  Rogers  and  Ed  Bates,  of  Albany  bureau. 

Times — .\rthur  Krock,  Washington  corre- 
spoinlent;  Noil  MacNeil,  assistant  managing 
editor;  Turner  Catledge.  James  Hagerty. 
K.'ithleen  McLaughlin,  Charles  R.  Michael, 
Meyer  Berger,  Sidney  M.  Shalett,  Charles  W. 
B.  Hurd  and  Warren  Moscow. 

PM — Kenneth  Crawford,  Washington  corre¬ 
spondent.  in  charge;  Duncan  Aikman,  of  na¬ 
tional  affairs  department:  Nate  Robertson,  of 
Washington  bureau.  Photographers,  Alan 
Fisher,  Peter  Killian,  .\rtist,  William  Sharp. 

Brooklyn  l-.aglc — Frank  E.  Schroth,  pub¬ 
lisher,  and  Joseph  Schmalacker,  political  editor. 

Philadelphia  Dailies'  Plans 

Philadelphia  editorial  executives 
have  set  up  extensive  plans  for  the 
convention.  Vacations  have  been  de¬ 
layed  and  days  off  have  been  can¬ 
celled  for  some  of  the  staffs.  In  these 
cases,  the  men  will  either  be  paid 
overtime  or  given  time  off  later. 
Plans  for  coverage  of  the  Democratic 
Convention  in  Chicago  on  July  15 
are  still  indefinite,  but  the  key  men 
who  will  cover  the  Republican  meet¬ 
ing  are  also  expected  to  go  to  Chicago. 

All  the  Philadelphia  dailies  have 
set  up  special  headquarters  in  the 
basement  of  Convention  Hall  for  clear¬ 
ing  their  dispatches.  Dark  rooms  have 
also  been  installed  for  the  use  of  pho¬ 
tographers. 

Philadelphia  dailies  have  assigned 
staffs  as  follows: 

-Main  story  will  be  handled  by 
W  illiam  C.  Murphy,  Jr.,  Washington  bureau 
chief.  He  will  be  assisted  by  three  other  mem¬ 
bers  of  the  Washington  staff.  Richard  L.  Hark- 
ness,  John  C.  O’Brien  and  Paul  J.  McGahan. 
John  M.  Cummings  will  write  his  political  col- 
Tinin  from  Convention  Hall  and  Joseph  H. 
Miller  will  cover  the  Pennsylvania  delegation. 
Other  reporters:  John  M.  McCullougli.  George 
M.  Mawhinney,  Fred  G.  Hyde.  Frank  Brook- 
houser,  Howard  Kay.  .\lexander  Kendrick, 
Hugh  Morrow,  William  F.  Fiest,  Julia 
O’Keeffe,  Richard  J.  O’Keefe.  Charles  H.  El¬ 
lis.  Jr.,  Shirley  Saltzman.  Owen  F.  McDon¬ 
nell.  Rose  McKee  and  Mary  Padgett.  Photo¬ 
graphic  staff  under  direction  of  Chief  Pho¬ 
tographer  Frank  Johnson  includes  William 
Connor,  Larry  Keighley,  Robert  Hess,  James 
McAlli  ster,  Otto  Prinz,  .-\lt)ert  Wagner,  Jesse 
Hartman,  Alfred  Delardi,  William  Irving, 
Nick  Carter  and  Frank  Ross.  Johnston  will 
he  working  back  and  forth  between  the  In¬ 
quirer  and  Convention  Hall,  supervising  oper¬ 
ations  in  hoth  places.  Connor  will  be  in  charge 
.at  the  ILill.  Special  cameras  used  by  the 
Inquirer  will  include  Magic  E’ye,  Big  Bertha, 
color  camera  and  candid  c.amcra.  A  suite  of 
rooms  has  lieen  retained  by  the  Inquirer  at 
the  Bellevue-Stratford  for  reporters*  use. 

Record — Roliert  S.  •\llen,  Washington  cor¬ 
respondent  and  co-author  of  “The  Washington 
Merry-Go-Round,”  in  charge:  Joseph  P.  Mc- 
I.aughlin,  Harrisburg  correspondent,  and 
Thomas  P.  O’Neil,  political  writer;  David  G. 
Wittels,  Charles  Fisher,  Samuel  Grafton,  Jean 
Barrett.  Niver  Beam.an.  Franklin  Jones 


Leeds  Moberly,  Edward  Stone,  Hugh  Suther¬ 
land  and  Jean  Barrett.  Other  staff  members 
may  be  assigned  later.  News  will  clear  through 
City  Editor  Alex  Griffin.  Photographers,  Jack 
Snyder,  Martin  Hyman,  Meyer  Perlman,  Ed¬ 
ward  EUlis,  Lawrence  Springfield,  Arthur  Jar¬ 
vis,  Ernest  Kleinberg  and  George  Shivers. 

Evening  Ledger  —  Huston  McCullough,  po¬ 
litical  writer,  in  charge  at  convention,  assisted 
by  Frank  Weir,  former  Washington  corre- 
siwmlent;  J.  Vincent  Mcfirath,  James  H.  Lam¬ 
bert,  Joseph  F.  Nolan.  Henry  O.  Belleville, 
N.  .S,  Hazeltine,  Jr.,  William  Blitman,  John 
J.  Kerrigan,  Thomas  O’Hara,  Joseph  Drago- 
netti.  Katherine  Moos,  Evelyn  Shuler,  Samuel 
H.  Ettingcr,  C.  William  Duncan,  John  O’Con¬ 
nell  and  George  Henhoeffer.  George  F.  Kear¬ 
ney,  editor  and  president  of  the  Ledger,  will 
desert  his  desk  temiwrarily  to  cover  the  con¬ 
vention  as  a  reporter.  He  will  do  a  special 
daily  analysis.  Boakc  Carter,  Ledger  Syndi¬ 
cate  writer,  will  also  write  a  special  daily 
column  for  the  Ledger.  Morris  Litman,  assis¬ 
tant  city  editor,  will  he  in  charge  of  a  special 
convention  desk.  Photographers,  William  A. 
March,  Jr.,  in  charge;  Carl  R.  Ileermann,  Gus 
Pasquarella.  Norman  Mevious,  W.  E.  Wind¬ 
sor,  Don  Pasquarella,  Gordon  Bennett,  Wil¬ 
liam  H.  Flounders,  Jack  Sperry,  Charles  W. 
Sutter  and  William  H.  Hazzard. 

Phila.  Bulletin  Staff 

Evening  Bulletin — Harry  G.  Proctor,  Ray¬ 
mond  C.  Brecht,  Edward  E.  Wilcox.  Tony 
Smith,  Carl  W.  McCardle,  John  R.  Covert, 
Ralph  W.  Page,  Richard  Crandall,  Robert  W. 
Comber,  Robert  F.  Hill,  Morley  Cassidy, 
Harold  Hadley,  Donald  Donaghey,  Betty  Stine, 
Mary  Blakeley  and  William  J.  Tucker.  Pho¬ 
tographers,  Morgan  Hurlgins,  picture  editor, 
in  charge;  Frank  Montone,  Bruce  Murray, 
Harry  McGonigid,  Charles  Newman  and  Wil¬ 
liam  Coward  at  Convention  ILall;  Dominic 
Lag,ato,  Joseph  Wasko,  Newton  Hartman,  \'in- 
cent  Gonzales  and  John  McCullough  at  other 
centers  of  activity. 

Daily  .Veuw  -Robert  B.  X'ale,  city  editor, 
will  he  in  charge  of  news  coverage  and  will 
write  the  lead  stories.  .\  special  daily  editorial 
analysis  will  he  written  by  Lee  Ellmaker,  pub¬ 
lisher.  Special  features  will  .also  l)e  written 
by  Jeff  Keen,  managing  editor.  James  J. 
Doyle,  political  reporter,  will  cover  Pennsyl- 
vainia  and  Philadelphia  angles.  Julia  Shawell 
will  report  women’s  activities  and  Mark  Men¬ 
delsohn,  Daily  News  artist,  will  make  sketches 
of  candiihates  and  delegates.  Emory  Mallowan 
will  cover  other  scenes  of  action.  Photogra¬ 
phers.  Joseph  Nelson,  in  charge;  Joseph  Me- 
Guinn.  Louis  Z.ackarias,  Edward  Grady  and 
Bernald  McGuinn.  The  Daily  News  is  pub¬ 
lishing  a  16  page  special  convention  issue  on 
June  24. 

Washington  (D.  C.)  Evening  Star — G.  Gould 
Lincoln,  chief  jHilitical  writer,  William  P.  Ken¬ 
nedy  and  J.  A.  O’Leary.  Lincoln  and  O’Leary 
also  will  attend  the  Democr.atic  (xmvention  as 
special  writers  for  the  Star,  assisted  by  John 
C.  Henry,  White  House  correspondent. 

Washington  Post — Robert  C.  Albright,  Ed¬ 
ward  T.  Folliard,  Hedley  Donovan,  John  B. 
Oakes  and  Christine  Sadler,  .at  both  con¬ 
ventions. 

The  Patterson  Newspapers  {Times-Hcrald) 
— W.  A.  S.  Douglas,  F'rank  C.  Waldrop, 
Thomas  Stevens,  and  probably  Mrs.  Helen 
Essary.  Miss  Jackie  Martin,  head  of  the 
Times-Herald  news  photo  department,  will  at¬ 
tend  both  the  Philadelphia  and  Chicago  ses¬ 
sions,  m.aking  exclusive  camera  shots. 

Boston  Covarage 

Boston  Evening  Transcript — E.  B.  Sargent, 
editorial  writer  on  national  affairs,  in  charge; 
from  Washington,  Bascom  N.  Timmons, 
.\mory  Lawrence  and  Harold  Brayman.  Demo¬ 
cratic  convention,  .same  personnel. 

Boston  Herald — Robert  B.  Choate,  assistant 
general  manager,  will  be  in  charge  of  the  con¬ 
vention  staff  and  will  write  feature  leads. 
William  E.  Mullins,  ixffitical  editor,  will  write 
the  main  story;  and  Henry  Ehrlich,  political 
writer,  will  cover  sideline  developments.  The 
same  staff  will  cover  the  Democrats. 

Boston  Traveler  —  Cornelius  Dalton,  State 
House  reiwrter,  will  cover  under  supervision 
of  Robert  B.  Choate.  They  will  also  cover  the 
Democrats. 

Christian  Science  Monitor — Edward  D.  Can- 
ham,  general  news  editor,  in  charge;  J.  Roscoe 
Drummond,  chief  of  the  Washington  bureau, 
will  be  assisted  by  Richard  L.  Strout  and 
Mary  llornaday.  Tully  Nettleton  will  cover 
for  the  editorial  page.  The  same  personnel 
will  cover  the  Democratic  convention,  with 
the  possibility  that  Donovan  M.  Richardson 
may  replace  Nettleton. 

Boston  Post  —  Robert  L.  Norton,  former 
Washington  bureau  chief;  an<l  Robert  T. 
Brady,  political  writer,  will  cover  both  con¬ 
ventions  as  inilividuals,  with  supervision  only 
from  city  desk  in  Boston. 

Boston  American  and  Boston  Daily  Record 
— Will  assign  two  reporters  and  a  cameraman 
to  hoth  conventions,  but  management  has  not 
decided  uiK)n  actual  personnel. 

Boston  Globe  (morning  and  evening) — Col. 
M.  E.  Hennessy,  political  writer;  and  James 
Morgan,  both  from  the  Boston  office.  There  is 
a  possibility  of  additional  men  being  assigned 


to  the  Republican  convention,  but  Hennessy 
and  Morgan  are  definitely  set  for  this  and  the 
Democratic  conclave. 

Chicago  Daily  A'eicj- -Colonel  Frank  Knox, 
publisher;  Charles  Wheeler,  Paul  Leach,  Paul 
Scott  Mowrer,  Clem  Lane,  Laurien  Healy. 

Chicago  Tribune — E.  S.  Beck  in  charge; 
.\rthur  Evans  and  Arthur  Sears  Henning, 
si)ecial  writers;  Willard  Edwards,  Washington 
corresiK)ndcnt ;  Chesly  Manly,  Percy  Wood, 
Mrs.  Marcia  Winn,  William  Fulton,  Phil 
Kinsley,  Park  Brown,  Stanley  Armstrong. 
Photographers,  .Albert  Madsen,  William  I>oewe. 

Chicago  Times — Robert  Kennedy  in  charge; 
Miss  Kay  Hall;  Robert  Rankin,  photos. 

Chicago  Herald-Amcrican  —  A.  L.  Sloan, 
Charles  Finston,  J.  H.  Forrest,  David  Came- 
lon,  G.  T.  Dillon,  N.  L.  Gross,  Ann  Marsters. 

Snnpapers  of  Baltimore  —  -At  Philadelphia, 
for  the  Sun  (morning) :  J.  Frerl  Essary,  Dewey 
Fleming,  C.  P.  Trussell,  all  of  the  Washington 
bureau:  Frank  R.  Kent,  commentator;  II.  L. 
Mencken,  commentator;  I.aiuis  J.  O’Donnell 
and  N.  T.  Kenney  will  cover  the  Maryland 
delegation;  Maclean  P.atterson,  filing  editor; 
E’dmund  Duffy  and  Richard  Q.  Yardley,  car¬ 
toonists.  .-At  Philadelphia  for  the  Evening 
Sun:  Henry  M.  Hyde  of  the  Washington  bu¬ 
reau;  Ben  H.  Miller,  Lee  McCardell.  Head¬ 
quarters,  Ritz  Carlton  Hotel.  At  Chicago,  for 
the  Sun,  the  same  .staff.  For  the  Evening  Sun, 
Henry  M.  Hyde,  Thomas  O’Neill,  political 
reporter,  the  Evening  Sun.  Headquarters, 
Blackstone  Hotel.  Paul  Patterson,  president 
of  the  S.  Abell  Co.,  will  attend  Ixitli  con¬ 
ventions  atid  he  in  charge  of  the  groups. 

■ 

Hathaway  Gets  Fine, 
30-Day  Jail  Term 

Clarence  A.  Hathaway,  editor  of  the 
Communist  newspaper,  the  Daily 
Worker,  was  sentenced  to  a  30-day 
workhouse  term  and  fined  $500  June 
14  by  Judge  John  J.  Freschi  in  Gen¬ 
eral  Sessions  Court,  New  York,  on 
his  conviction  with  his  newspaper  last 
May  3  by  a  jury  on  a  four-year  old 
criminal  libel  indictment  filed  by  Mrs. 
Edith  Liggett. 

The  court  also  fined  the  owner  of 
the  paper,  the  Comprodaily  Publish¬ 
ing  Co.,  ^00.  They  had  been  found 
guilty  of  libeling  in  a  series  of  ar¬ 
ticles  in  1936,  Mrs.  Liggett  and  her 
husband  the  late  Walter  W.  Liggett, 
Minneapolis  weekly  newspaper  pub¬ 
lisher  who  was  slain  by  gangsters  in 
1935. 

Mrs.  Liggett  recently  obtained  a 
judgment  of  $2,672  against  Hathaway 
in  a  libel  suit  which  she  brought  in 
Brooklyn. 

Judge  Freschi,  on  a  motion  of  Ed¬ 
ward  Kuntz,  Hathaway’s  lawyer  and 
a  waiver  by  Assistant  District  Attor¬ 
ney  H.  T.  Stichman  of  the  two-day 
period  required  in  such  a  move,  im¬ 
mediately  issued  a  certificate  of  rea¬ 
sonable  doubt  to  Hathaway  and  his 
paper  so  that  the  conviction  could  be 
taken  to  higher  courts  on  ap¬ 
peal.  Hathaway  was  released  on 
$1,000  bail. 

SOFT  DRINk'dRIVE 

Described  as  the  largest  Summer 
advertising  campaign  in  the  soft  drink 
has  been  launched  by  the  Vanti  Pa- 
Pi-A  Corp.,  makers  of  a  new  soft  drink 
made  from  the  papaya  melons.  Five 
New  York  dailies  are  carrying  stag¬ 
gered  insertions  through  June.  Copy 
starts  at  1,000  lines.  Additional  papers 
will  carry  the  campaign  in  Trenton 
and  Atlantic  City,  N.  J.,  and  Hartford 
and  New  Haven,  Conn.,  and  several 
smaller  cities.  Two  radio  programs, 
with  car-cards,  outdoor  advertising 
and  posters  supplement  the  drive. 
Similar  campaigns  will  be  used  in 
100  cities.  Erwin,  Wasey  &  Co., 
handles  the  account. 

■ 

TEXAS  DAILY  SOLD 

Announcement  has  been  made  of 
the  sale  of  the  Mart  (Tex.)  Herald  by 
J.  L.  Spencer,  editor  and  publisher, 
to  two  of  his  employes,  Charles  R. 
Yancey  and  Louis  Hartley,  who  have 
assumed  charge.  Spencer  has  been 
named  postmaster  at  Mart.  The  Her¬ 
ald  daily  edition  was  founded  in  1913 
by  Spencer. 


PM  Sold 
372,000  Copies 

_ continued  from  page  2t 

that  we  have  the  courage  always  to 
tell  the  truth.  But  we  know,  too, 
we  must  have  the  discernment  to  spo; 
it,  the  patience  to  unearth  it,  the  forco 
to  make  it  stand  out.  Perhaps  we  can¬ 
not  do  all  that.  But  if  we  can,  « 
matter  how  else  we  fail,  we  shall  bo 
a  good  newspaper.” 

Tuesday's  and  subsequent  opinio, 
pages  carried  a  cartoon  and  a  “back- 
numbers”  feature  of  20,  50  and  IW- 
year  anniversaries,  and  PM’s  masl- 
head  and  staff  of  editors.  (This  sta! 
was  published  in  previous  issues  oi 
Editor  &  Publisher.) 

A  letter  from  President  Roosevtk 
to  “Dear  Ralph,”  congratulating  Mi 
Ingersoll  and  welcoming  PM  as  “i 
new  and  promising  formula  for  free¬ 
dom  of  the  press,”  was  reproduced  it 
Tuesday’s  issue  on  page  19. 

In  Tuesday’s  New  York  World- 
Telegram  this  item  on  page  one: 

Forget  Without  Filing 

-f.r, 

PM  published  its  first  issue  todav 

— H.  A.  s.' 

Retaliating,  PM  in  Wednesday's 
opinion  column  reproduced  the 
World-Telegram  jibe,  marked  with 
pencil,  over  the  following  exchange 
between  PM  Opinion  writer  B.  E 
Crisler  and  Opinion  Editor  Louh 
Kronenberger: 

“Is  this  from  the  World-Telly?- 
B.  R.  C.  Yes.— L.  K.” 

Tuesday’s  labor  page  carried  a 
three-paragraph  story  of  the  picket¬ 
ing  of  PM’s  plant  by  members  of  the 
Newspaper  Clerks  Delivery  Unior. 
protesting  the  publication’s  recogni¬ 
tion  of  the  Newspaper  and  Mail  De¬ 
liverers  Union.  At  the  end  of  the 
story  was  this  note  in  parenthesis: 
“Attention  pickets:  PM  is  spelled 
‘PM,’  not  ‘The  P.M.’— Ed.” 

There  is  a  guild  unit  at  PM  whicr 
will  soon  begin  negotiations  with  Mr 
Ingersoll  at  his  request.  The  contract, 
when  signed,  according  to  the  Ne« 
York  guild,  will  be  retroactive  to  the 
date  of  publication.  The  guild  said 
there  are  more  than  100  of  its  mem¬ 
bers  on  PM.  “mostly  in  the  editoria 
department.” 

SDX  award'  to  luxon 

Minneapolis,  June  15 — Norval  Ne^ 
Luxon,  professor  of  journalism  s' 
Ohio  State  University,  Columbus,  Itf 
been  awarded  the  1939  Sigma  Delt 
Chi  prize  for  “the  most  outstandiri 
journalistic  research”  completed  be¬ 
tween  Oct.  1,  1938,  and  Sept.  30,  1^ 
The  awards,  carrying  a  $50  cash  prize 
was  made  for  Professor  Luxon’s  ex¬ 
haustive  study  of  the  famous  Niles 
Weekly  Register,  an  important  Amer¬ 
ican  periodical  of  the  first  half  of  the 
nineteenth  century,  describing  the 
beginnings  of  American  weekly  jour¬ 
nalism. 

TO  HONOR  CAL.  EDITORS 

California  editors  will  be  guests  o: 
the  Golden  Gate  International  Exposi¬ 
tion,  June  24,  which  will  be  Califon® 
Editors’  Day.  Jack  James,  Expositor 
promotion  director,  and  Fred  Gray 
publicity  director  of  the  Californie 
State  Commission,  will  be  hosts.  Fea¬ 
tures  will  be  a  reception,  welcome  by 
Governor  Culbert  Olson  and  F**-' 
President  Marshall  Dill  and  entertain¬ 
ment. 

TO  START  CAMPAIGN 

Alfred  D,  McKelvy  Co.,  Minnea^ 
lis,  will  promote  Seaforth  toiletries** 
men,  in  newspapers,  magazines  au* 
trade  papers  through  Batten.  Barton 
Durstine  &  Osborn,  New  York. 
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nadian  Paper 
roduction  in  May 
ighest  on  Record 

Shipments  Represent  87.9% 
Oi  Capacity  .  .  .  Exceeded 
Output  by  10,800  Tons 

Montreal,  June  17 — Canadian  pro- 
Luction  and  shipments  of  newsprint 
fci  May  showed  wide  increases  over  a 
kear  ago.  At  334,441  tons  shipments 
represented  87.9%  of  capacity,  ex- 
leeded  production  by  some  10,800 
tins  and  established  a  new  high  level 
[jr  that  month  in  the  history  of  the 
ir.dustry.  At  323,563  tons  production 
was  the  highest  for  any  month  on 
record,  exceeded  April  by  nearly 
So.OOO  tons,  a  year  ago  by  73,000  tons 
Dr  29.4%.  During  the  month  the  in- 
cjstry  operated  at  85.1%  of  rated 
rapacity,  against  73.4%  in  April,  66.4% 

D  year  ago. 

In  the  break-down  of  Canadian 
shipment  figures,  it  is  noted  that 
Ihose  to  the  United  States  exceeded 
p  year  ago  by  23.2%,  those  to  over- 
eas  customers  exceeded  a  year  ago 
:y  28.0%,  while  those  to  domestic 
rnnsumers  declined  by  some  19.8%. 
shipments  to  overseas  customers  to- 
alled  73,829  tons,  a  new  high  level. 

U.  S.  Mills  High 

Production  and  shipments  by  U.  S. 
r.rils  were  maintained  at  the  highest 
evel  in  recent  years.  At  90,207  tons 
sroduction  exceeded  shipments  by 
1295  tons.  Newfoundland  production 
31,033  tons  exceeded  a  year  ago  by 
192'"(,  but  fell  short  of  shipments  by 
me  11,700  tons.  Newfoundland 
ihipments  showed  a  gain  of  fully 
this  large  increase  being 


mainly  accounted  for  by  increased  de¬ 
liveries  to  United  States  customers. 
Stocks  of  all  North  American  manu¬ 
facturers  declined  by  21,340  tons  dur¬ 
ing  the  month. 

For  the  five  months  January-May 
Canadian  production  totalled  1,326,644 
tons,  an  increase  of  20.5%,  while  ship¬ 
ments  rose  by  20.3%  to  1,292,474  tons. 
For  Canada  -  Newfoundland  -  United 
States,  the  combined  output  for  the 
five  months  was  1,893,624  tons,  up 
17.8%,  while  combined  shipments  at 
1.861,614  tons  showed  an  increase  of 
20.2%.  Net  result  for  the  five  months 
was  an  increase  in  manufacturers’ 
stocks  of  32,010  tons. 


DAILY  WORKER  BOMBED 

The  Daily  Worker  Building,  home 
of  the  New  York  Communist  Daily 
Worker,  was  bombed  at  4:50  p.m., 
June  20.  The  bomb  exploded  on  the 
doorstep,  tearing  it  away  and  shat¬ 
tering  windows,  but  no  one  was  in¬ 
jured. 

■ 

CINCINNATI  OmCE 

An  office  of  Roy  S.  Durstine,  Inc., 
New  York  agency,  has  been  opened  in 
the  Cincinnati  Enquirer  Building, 
with  H.  G.  Little,  formerly  vice-presi¬ 
dent  of  Lord  &  Thomas,  as  manager. 


Following  are  the  month’s  statistics  issued  by  the  Newsprint  Association  of 
Canada; 

C.-in.i.l.i:  1940  1939  ChaiiRt 

Production  .  323, 56^  250,015  up  29.4% 

Sliii>mcnts  .  334,441  274,635  “  21.8 

United  Static  : 

Production  .  90.207  85,872  up  5.0 

Shipments  .  88,912  84,443  5.2 

XewfouiullanJ : 

Protluction  .  31,033  22.298  up  39.2 

Shipments  .  42,790  25.283  69.2 

Following  are  the  statistics  for  the  five  months: 
r.!!!.!!!."!  : 

Prodiicticm  . 1,3.’6.644  1.100,519  iip  20.5 

Shipments  .  1,292,474  1,074,077  ‘‘  20.3 

United  .States: 

Production  .  427. 2hH  391,326  up  9.2 

Shipments  .  422,185  388,415  “  8.7 

Newfoundland: 

Pro<luction  .  139,772  115.17/  up  21.4 

Shii>mcnts  .  146.955  85,931  "■  7.1 

Three  country  cumulative: 

Production  .  1,893,624  1.607,022  up  17.8 

Shipments  .  1,861,614  1,548,423  •'  20.2 


DORRIEN  IN  N.  Y. 

Fernando  Martinez  Dorrien,  owner 
of  the  only  rotogravure  plant  in  the 
Republic  of  Colombia  and  publisher 
of  the  rotogravure  weekly  magazines 
Estampa  and  Esfera  of  Bogota,  is  now 
in  New  York  conducting  business 
through  M.  D.  Bromberg  &  Associates, 
Inc.,  American  representatives.  Mr. 
Dorrien  expects  to  remain  in  New 
York  until  the  end  of  this  month. 


DIVIDEND  DECLARED 

Directors  of  Price  Bros.  &  Co.,  Ltd., 
have  declared  a  dividend  of  $1.37,' i 
on  the  preferred  stock  account  of  ar¬ 
rears,  as  well  as  a  dividend  of  about 
$1.37  f  2  for  the  quarter  ending  June  30, 
1940,  both  payable  July  to  shareholders 
of  record  June  20.  The  payment  will 
reduce  dividend  arrears  to  $1.37'2. 
The  preferred  is  a  $5.50  issue  cumula¬ 
tive  from  Jan.  1,  1939. 


Twining  Quits  CNPA; 
Baker  Heads  S.  F,  Off. 

W.  R.  “Ike”  Twining  has  resigned  as 
San  Francisco  office  manager  of  the 
California  Newspaper  Publishers’  As¬ 
sociation  to  become  owner-publisher 
of  the  Crockett  (Cal.)  Signal  and  the 
Rodeo  (Cal.)  Press.  Formal  transfer 
of  the  property  from  Louis  Purcell 
will  become  effective  June  24. 

Hugh  Baker  has  been  named  as  his 
successor,  it  was  announced  this  week 
by  John  B.  Long,  general  manager  of 
the  CNPA. 

Mr.  Baker,  graduate  of  the  Colorado 
School  of  Mines  and  formerly  with 
various  Colorado  newspapers  and  the 
Hollywood  (Cal.)  Citizen-News,  more 
recently  has  been  with  Braun  &  Co. 
in  Colorado  and  with  the  Denver 
Post. 

SPRIGLE  to" EUROPE 

Ray  Sprigle,  Pittsburgh  Post  Ga¬ 
zette  staff  writer,  has  joined  the  ranks 
of  war  correspondents  overseas,  hav¬ 
ing  left  New  York  on  June  13  on  a 
Clipper  flying  to  Lisbon,  Portugal.  He 
will  write  for  the  Post  Gazette  his 
views  on  what  “total  war”  means  in 
the  lives  of  men  and  women  in  the 
battle  scarred  lands.  He  has  instruc¬ 
tions  to  visit  France  and  England. 

LAW  INVALID 

Oklahoma  City,  June  17— A  local 
ordinance  limiting  the  size  of  type  of 
lettering  in  newspaper  and  outdoor 
gasoline  advertising  and  requiring 
that  the  price  and  analysis  of  gaso¬ 
line  should  appear  in  the  same  size 
type  or  letters  was  declared  partly 
invalid  by  a  Cleveland  County  district 
judge  this  week.  It  had  been  hoped 
the  ordinance  would  wipe  out  irregu¬ 
lar  practices  and  force  the  retail  gaso¬ 
line  price  to  a  general  level. 
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i/Jack  IN  1890... 

Horse-cars  were  popular  in 

Paterson,  the  year  of  the  ^ 

founding  of  the 

Paterson  Cbentna 

NOW— 50  YEARS  LATER  .  .  .  The  News  is  celebrating  the  completion 

of  five  decades  of  leadership  in  independent  and  constructive  service  to  Northern 
New  lersey  with  a  Golden  Jubilee  Anniversary  Edition. 

A  UNIQUE  PUBUCATION . .  ■  The  News  will  publish  on  June  29,  1940,  its 
50th  Anniversary  Edition:  It  will  be  the  largest  daily  newspaper  ever  printed  in 
New  lersey,  consisting  of  well  over  250  pages — it  will  have  a  rotogravure  cover — 
and,  for  the  first  time  in  the  history  of  American  journalism,  it  will  be  printed  on  golden 
rod  stock  throughout. 

f'i/ty  years  ago  there  ivere  four  daily  papers  in  Paterson.  Today  there  are  hut  tico — both  founded  by  the  late 

Edward  B.  Haines,  founder  of  the 


Northern  Jersey’s  Greater  Paper 


National  Advertising  Representatives — Story,  Brooks  &  Finley 
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stitutional  page  showing  how  youth 
and  age  march  along  together,  “stamp¬ 
ing  the  character  of  an  institution, 
shaping  its  progress.”  Illustration 


Chattanooga  Doily 
To  Move  July  1 

Chattanooga  News-Free  Press  will 


By  T.  S.  mVIN 


shows  some  of  the  oldest  employes  ^  quarters  formerly 

by_  the_  old 


and  some  ot  the  newest  swinging 
along  arm  in  arm,  while  all  350  em¬ 
ployes  of  the  paper  are  listed. 


The  Soul  of  a  Newspaper  new  traction  system,  for  new  schools, 

A  MARKET  data  book  has  just  come  for  labor  peace,  for  a  viaduct,  for  a  Iowa  Brand  Preferences 
in  that  tells  us  all  about  “Seattle,  bridge,  for  better  municipal  finances  THIRTY-TWO  member  newspapers 
the  Pacific  Northwest’s  ‘A’  Market,  and  taxes,  for  better  development  of  of  the  Iowa  Daily  Press  Association 
as  served  by  the  Seattle  Post-Intelli-  its  industries  and  agriculture.  co-operated  recently  in  a  Statewide 

gencer.”  It’s  an  excellent  market  And  then,  treating  “The  Feminine  household  survey  and  kitchen  inven- 
data  book,  too,  well  designed,  well  Side,”  Anna  Roosevelt  Boettiger  tells  tory.  The  result  is  a  wealth  of  in- 
written,  well  illustrated  with  telling  how  the  Post-Intelligencer  contributes  formation  on  buying  habits  and  brand 
photographs  that  bring  its  statistical  to  a  better  life  for  the  women  of  preferences  for  each  of  the  commu- 
tnattor  to  lifp.  Seattle.  nities  represented.  The  copy  we 


matter  to  life. 

Read  this  market  data  book  and 


nities  represented.  The  copy  we 


Sit  down  and  ask  yourself  what  have,  for  instance,  is  from  the  Cedar 


News  at  117  East  Tenth  Street. 

Roy  McDonald,  president  and  pub¬ 
lisher,  announced  "rhursday  the  News- 
Free  Press  will  move  from  its  present 
home,  819  Chestnut  Street,  to  its  new 
location  in  last  week-end  of  June. 

Last  edition  of  News-Free  Press  wit 
be  published  in  its  present  location 
for  its  Sunday,  June  30,  edition.  And 
the  first  edition  will  be  published  in 
its  new  home  for  Monday,  July  1, 
McDonald  said. 

Approximately  $25,000  worth  of  im- 


you’ll  learn  everything  you  want  to  that  advertising  executive  asked  Mr.  Rapids  Gazette.  It  provides  useful  provements  have  been  made  in  pre¬ 


know  briefly  and  quickly  about  Seat-  Boettiger,  “Do  the  real  people  of  the  data  covering  automobiles  and  acces- 
tle’s  “empire”  market — about  its  town  care  whether  your  paper  lives  series;  household  appliances;  baking 
transportation,  its  lumber,  its  fishing,  or  dies?”  Ask  yourself  why  they  products;  beer  and  soft  drinks;  coffee, 
its  fruits  and  berries,  its  sports,  its  should  care  whether  your  paper  lives,  tea,  etc.;  cereals;  fats  and  oils;  hy- 
navy  yard,  its  shipping,  its  power,  its  what  kind  of  a  part  your  paper  plays  gienic  aids;  canned  goods;  soap  and 
pulp,  its  airplanes,  its  highways,  its  io  its  community.  Your  answer  cleansers;  and  tobacco, 
dairy  products,  its  grain,  its  tourists,  should  be  about  the  best  promotion 
You’ll  learn,  for  instance,  that  job  you’ve  ever  done.  Dear  Readers 


Seattle  has  the  world’s  largest  tulip  Just  as  Mr.  Boettiger’s  statement  TURN  about  is  fair  play.  Over  on 


farms  and  the  world’s  greatest  hydro-  about  “the  soul”  of  his  newspaper  thg  Brooklyn  (N.  Y.)  Eagle  readers 
electric  and  irrigation  dams;  that  stands  alone  as  a  splendid  promotion  write  lots  of  letters  to  the  editor. 
Washington  State  holds  the  world’s  job,  market  data  or  no  market  data.  Some  of  them  undoubtedly  tell  the 


record  for  wheat  production  per  acre 

and  the  world’s  record  for  butter-fat  “Headlines  and  Deadlines" 
herd  production.  CURRENTLY  playing  to  enthusiasti 

Not  Half  of  It  audiences  that  are  already  bookei 

And  having  learned  all  this,  you  as  far  ahead  as  November  is  “Head 


CURRENTLY  playing  to  enthusiastic  »  letter  to  its  readers  and  tells  them 
audiences  that  are  already  booked  what’s  right  with  the  paper.  The 


And  having  learned  all  this,  you  as  far  ahead  as  November  is  “Head-  letters  are  well  written  in  a  softly 

haven’t  even  learned  half  of  what  lines  and  Deadlines,”  a  30-minute  humorous  neighbor-to-neighbor  style 

this  market  data  book  has  to  tell  you.  sound  film  that  shows  what  goes  on  hy  City  Editor  Howard  Swain.  Cur- 

For  where  other  data  books  leave  off,  at  the  Buffalo  (N.  Y.)  Courier-  rently  they  are  being  used  to  pro- 


satisfied  with  cramming  you  full  of  Express  to  get  the  paper  out  every  mote  the  Sunday  paper.  They’re  a  Press  employes  who  were  absorbed 


facts  and  figures,  this  data  book  only  day.  And  our  report  from  Promotion  swell  idea,  full  of  exciting  possibili- 
begins.  The  best  chapter  in  this  book  Manager  James  C.  Kennedy  about  an  idea  papers  everywhere  can 

comes  after  the  figures.  It’s  a  chapter  the  response  to  the  film  and  the  de-  '^se  with  advantage, 

by  the  publisher,  John  Boettiger,  and  mand  for  bookings  shows  again  what 

it’s  called,  “The  Soul  of  a  News-  an  excellent  medium  the  sound  film  Just  Us 


Just  Us 


“An  advertising  agency  executive  of  promotion. 


seems  to  be  for  dramatic  newspaper  JUST  to  show  you  how  insidious  this 


thing  can  be — we  get  from  the 


great  influence,”  Mr.  Boettiger  writes,  “Headlines  and  Deadlines”  tells  the  Freeport  (Ill.)  Journal-Standard  this 


“listened  patiently  while  we  gave  whole  story  of  the  making  of  a  news-  week  a  merchandising  bulletin  they 
facts  and  figures  illustrating  the  paper,  beginning  with  the  timber  put  out  about  Rheingold  Beer.  It 
progress  which  the  Post-Intelligencer  camps  in  Northern  Canada,  running  came  addressed  to  the  “Propaganda 
has  made  over  recent  years  in  cir-  through  the  complete  coverage  of  a  Department.”  .  .  .  C.  L.  Gould,  pro- 
culation  and  advertising  linage.  hot  local  story,  a  fire,  and  even  in-  motion  director  of  the  Chicago  Herald- 

“  ‘That’s  all  very  good,’  he  observed  eluding  such  of  the  paper’s  activities  American,  sends  us  an  item  about 
finally.  ‘But  I’d  be  much  more  inter-  as  its  Christmas  toy  fund  and  the  the  paper’s  radio  program,  “For 
ested  in  hearing  about  the  soul  of  soap  box  derby.  It  is  timed  for  30  Women  Only.”  With  it  is  a  picture 
your  newspaper.’  minutes  to  make  it  fit  in  with  school  of  Managing  Editor  John  A.  Malloy 

“And  what  was  the  soul  of  a  news-  assembly  periods.  chatting  with  Betty  Ames,  who  con- 

paper?  Although  the  film  was  several  ducts  the  program.  How,  we  want 

“  ‘Well,  has  it  character?  Does  it  months  in  the  making,  Mr.  Kennedy  to  know,  are  you  going  to  get  ’em 
do  a  job  for  the  town?  Does  it  says  that  it  was  “relatively  inex-  back  to  the  city  room  after  they’ve 
create  excitement  about  local  mat-  pensive”  and  that  at  the  rate  bookings  seen  Miss  Ames?  And  why  call  it 
tere?  Do  the  real  people  of  the  town  are  being  made  it  should  have  a  “For  Women  Only?” 
care  where  the  paper  lives  or  dies?  fairly  consistent  showing  for  at  least  ■ 

In  simple  words:  It  It  a  real  part  of  three  years.  Certainly  in  that  time  TMITT  V  L'l  L‘f  T\ 

the  community?’  it  should  more  than  pay  for  itself  in  t  .. 


your  newspaper. 

“And  what  was  the  soul  of  a  news 


ITS  SPEED 
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IMPROVED 


FLAT 


In  simple  woras:  it  it  a  real  part  oi  three  years.  Certainly  in  that  time  PMTFPQ  T^flTTV  TTPl  T\ 
the  community?’  it  should  more  than  pay  for  itself  in  7 

“This  was  right  down  our  alley  and  goodwill.  Junta  (Colo.)  Tribune, 

set  the  conversation  on  a  new  angle.  formerly  published  weekly  has  en- 

Later,  as  we  talked  to  other  advertis-  Youth  and  Age  tered  the  daily  evening  field.  Charles 

ing  men,  we  found  that  they  too  were  THE  oldest  employe  of  the  Dayton  ^  Nelson  and  Warren  A.  Girch  are 

interested  in  the  ‘soul’  of  a  news-  (Ohio)  Journal-Herald  has  been  .  ®  Pp'^^ishers  and  Charles  A.  Nelson 
paper.  Of  course,  circulation  was  there  57  years.  Nineteen  employes  editor. 

very  much  an  essential,  but  it  was  have  a  combined  record  of  728  years  - 

argued  that  circulation  numbers  of  service  to  the  paper.  Sixteen  per  ^  .  • 

alone  were  not  a  primary  requisite,  cent  of  its  employes  have  been  with  OCOtt 

It  was  the  vitality  of  a  newspaper  the  paper  over  20  years;  one-third, 

that  really  made  it  resultful  to  adver-  over  10  years.  Plofp 

tisers.  After  all,  it  is  the  vitality  or  Here  is  an  interesting  record  of  *  *0,1^  LrtyTVn. 


SPEED  MOULD 


Write  for  illustrated  bulletin 


is  editor. 


that  really  made  it  resultful  to  adver¬ 
tisers.  After  all,  it  is  the  vitality  or 


Scott 

Plate  Lock 


‘soul’  of  a  newspaper  that  makes  the  employe  service,  and  the  Journal- 


circulation  of  a  newspaper.” 

Quality  Not  Quantity 

And  there,  simply  told  and  forceful¬ 
ly  so,  is  a  message  that  we  have  long 
been  making  feeble  attemps  to  get 
across.  Advertisers — intelligent  ad¬ 
vertisers,  that  is — are  more  concerned 
with  how  well  you  reach  readers  than 
they  are  with  how  many  readers  you 
reach.  They  are  more  concerned  with 
your  place  in  the  hearts  of  your  com¬ 
munity  than  they  are  with  your  place 
in  the  competitive  newspaper  situa¬ 
tion  in  your  commimity. 

Mr.  Boettiger’s  statement  doesn’t 
stop  there.  He  goes  on  to  tell  how 
the  Post-Intelligencer  fights  for  bet¬ 
ter  things  for  its  community — for  a 


Herald  makes  of  it  an  interesting  in- 
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paring  the  three-story  brick  building 
on  Tenth  Street  for  occupancy  by 
News-Free  Press. 

This  building  was  acquired  by 
McDonald  last  December  when  he 
purchased  certain  assets  of  the  News, 
shortly  thereafter  to  change  the  name 
of  his  afternoon  daily,  the  Free  Preu, 
the  News-Free  Press. 

Everett  Allen,  treasurer  of  News- 
Free  Press  Company,  said  improve¬ 
ments  on  the  Tenth  Street  property 
included  installation  of  a  new  two- 


Eagle  what’s  wrong  with  the  paper,  included  installation  of  a  new  two- 
So  every  Friday  now,  the  Eagle  writes  color  press  unit;  redecoration  of  entire 
a  letter  to  its  readers  and  tells  them  interior;  remodeling  of  office  space, 


and  complete  rearrangement  of  com¬ 
posing  room. 

The  move  on  July  1  into  the  Tenth 
Street  plant  will  be  a  returning  home 
to  some  of  the  present  News-Free 


by  McDonald  in  the  purchase.  Thh 
building  is  a  three-story  brick  struc¬ 
ture,  built  originally  for  a  newspaper, 
whereas  the  present  home  of  News- 
Free  Press,  under  lease  by  the  man¬ 
agement,  was  not. 


R.  HOE  &  CO.,  Inc. 

910  East  138th  St. 

(at  East  River),  New  Yorx,  N.Y. 


. . . 


NEWSPAPER  PROPERTIES 


Positive  Lock 


Bouqht-Sold-Appraised 

Consolidations-Mergart 


Confidential  Negoliationt 


does  not  depend  on  springs 
to  hold  plates.  Quick 
action.  Fastest  printing 
speeds.  Safest. 


The  only  journal  giving  the  nevi 
of  advertisers,  advertising,  P’fj 
lishing,  printing  and  commerce 
broadcasting  in  Australia 
New  Zealand. 

If  you  are  planning  sales  a® 
paigns  or  are  interested  in  the* 
territories  read 


NEWSPAPER  APPRAISAL 
CORPORATION 


Send  for  Catalog 


“NEWSPAPER  NEWS." 

Published  Monthly 


g  L.  Parker  Likely,  Prea.  g 

I  TImee  Bldg.,  Ttmea  Square,  New  York  g 
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Walter  Scott  &  Co. 


PLAINFIELD,  N.  J. 


Subscription  rate  $1.50  per  1*^ 
post  free 

Warwick  Bldg.,  Hamilton  S 
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Cleveland  Press 
5uys  10  New 
)elivery  Units 

Purchase  Follows  Test 
Of  White  Horse  Model 
For  Newspapers 
By  GEORGE  A.  BRANDENBURG 

The  Cleveland  Press  recently  placed 
service  10  White  Horse  trucks,  de¬ 
igned  specifically  by  the  White  Mo- 
Company  to  meet  the  many  ex¬ 
iting  problems  of  stop-and-go  de- 


Cleveland  Press  Delivery  Truck 


LD 


n.y. 


3 


le  news 

pub 

merciJ 
a  «"> 


very  of  a  newspaper  truck.  The 
|lfhite  trucks  replaced  13  conventional 
e'iivery  units.  The  order  for  the  10 
icw  trucks  came  after  the  Press  had 
|r:ade  a  conclusive  test  of  the  ad- 
antages  of  the  White  Horse. 

The  Press  puts  out  daily  editions 
veraging  36  to  45  pages  on  Mondays, 
Tuesdays,  Wednesdays  and  Saturdays, 
fut  on  Thursdays  and  Fridays  the 
ditions  run  up  to  66  or  72  pages. 
J-'^ng  the  conventional  *4-ton  or  %- 
an  panel  trucks  for  its  principal  de- 
very  routes,  the  Press  trucks  didn’t 
ave  enough  cubical  content  to  handle 
e  loads  on  peak  days  and  the  cir- 
alation  department  had  to  go  out 
:.d  hire  personal  cars  or  other  trucks 
augment  its  regular  fleet. 

Tells  of  Advantages 
Clem  D.  O’Rourke,  Press  circulation 
-  nager  told  Editor  &  Publisher  the 
pest  of  White  Horse  performance  came 
'aaut  through  the  fact  that  three 
dditional  store  and  corner  routes 
•■ere  added  when  the  use  of  “jump¬ 
ers’  were  eliminated.  “Of  course, 
Ibis  meant  that  the  routeman  had  to 
set  in  and  out  of  his  car  many  times 


addition  to  a  direct  saving  in  everyday 
operation,  the  greater  cubical  content 
of  the  trucks  has  eliminated  the 
necessity  of  hiring  extra  cars  to  han¬ 
dle  the  peak  day  loads.  Commenting 
on  this  angle,  Mr.  O’Rourke  said: 

“From  the  operating  standpoint,  we 
have  experienced  up  to  this  time 
that  these  trucks  not  only  reduce 
costs  on  all  variable  items,  but  also 
eliminate  all  extra  cars  used  when 
printing  a  larger  sized  newspaper. 
This  is  made  possible  by  the  extra 
ruggedness  of  the  chassi.'i  and  body 
which  permitted  us  to  carry  a  heavier 
payload  by  merely  increasing  tire 
sizes.” 

Star  Carrier  11  Years 

A  RECORD  equalled  by  probably  few 
carrier-salesmen,  except  in  cities 
where  men  are  employed,  is  that  of 
Paul  Hibbard,  Kearney  (Neb.)  Hub 
carrier.  Paul  started  carrying  papers 
for  the  Hub  11  years  ago  when  he 
was  nine  years  old  and  in  the  third 
grade  at  school.  He  is  now  20  and 
a  senior  at  Kearney  State  Teachers’ 
College.  In  the  11  years,  he  has  car¬ 
ried  only  two  different  routes  and 
today  serves  the  down  town  route. 

He  has  slightly  over  100  subscrib¬ 
ers  and  the  $5.00  weekly  profit  has 
helped  him  pay  his  expenses  through 
college,  having  lived  at  home.  Young 
Hibbard  is  preparing  himself  to  be¬ 
come  a  science  teacher  and  will  com¬ 
plete  his  college  work  next  Febru¬ 
ary. 

Safe  Driving  Award 

DRIVERS  of  the  Springfield  (Mass.) 

newspapers,  including  reporters, 
photographers  and  delivery  truck 
drivers,  were  recently  honored  for 
their  safe  driving  record  and  they 
received  a  bronze  plaque  from  the 
Liberty  Mutual  Insurance  Company. 
By  receiving  the  plaque,  the  Spring- 
field  Newspapers  became  the  fifth 
fleet  in  U.  S.  to  be  so  honored  and  the 
first  newspaper  group  ever  to  receive 
such  a  plaque.  Individual  certificates 
were  given  to  about  30  drivers  who 
had  gone  the  entire  12-month  period 
(1939)  without  an  accident. 


Carrier  Activities 
THE  ANNUAL  Hamilton  (O.)  Jour¬ 
nal-News  carrier  salesmen  camping 
outing  will  be  held  at  Camp  Campbell 
Card,  July  6-8,  with  the  highlight  of 
the  meeting  taking  place  at  a  dinner 
Saturday  evening  at  which  the  car¬ 
riers  will  present  a  program  and 
diplomas  of  merit  will  be  awarded  to 
Journal-News  carriers  who  have 
graduated  from  high  school  and  are 
leaving  the  carrier  organization.  .  .  . 
Among  the  newspapers  publishing 
special  pages,  announcing  their  car¬ 


rier  high  school  graduates,  are  the 
^  day  which  caused  complaints  from  Decatur  (Ill.)  Herald  &  Review,  with 

a  double  truck  containing  pictures  of 
graduates,  and  the  LaCrosse  (Wis.) 


fhe  drivers,”  he  stated.  “About  _ 
ear  ago  when  the  White  Company 
'iarted  building  the  White  Horse,  we 
a  rranged  to  use  one  of  their  demon- 
irators  on  various  routes  and  re- 
Ke>''ed  favorable  comment  from  all 
'I  our  routemen.” 

At  the  end  of  seven  days  of  opera- 
00  with  the  White  Horse,  it  was 
oond  the  vehicle  had  made  in  ex- 
fess  of  2,000  stops  or  an  average  of 
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Tribune  &  Leader-Press,  with  a  full 
page,  calling  attention  to  carriers 
seeking  places  in  the  business  world. 

4,000  BOYS  IN  PARADE 

With  4,000  marchers  in  line,  the 
Des  Moines  Register  and  Tribune  car¬ 
rier  salesmen  held  their  eleventh  an¬ 
nual  parade  in  conjunction  with  their 


Audit  Circulations, 

NEA  Advised 

continued  from  page  7 

influences.  Sound  business  methods 
have  made  these  papers  an  influence 
in  their  respective  markets.  More¬ 
over  where  such  papers  exist  the 
market  tends  to  respond  to  the  news¬ 
paper’s  influence  by  becoming  a  more 
important  market.  Talk  about  the 
power  of  the  press!  Nothing  can 
demonstrate  its  power  to  aid  a  market 
more  aptly  than  the  business-pulling 
power  of  the  well-run  weekly  news¬ 
paper.”  ^ 

Citing  the  beauties  of  a  well-run 
weekly  newspaper,  Mr.  Kynett  also 
made  a  plea  for  audited  net  paid  cir¬ 
culations. 

Qualitative  Circulation 

“From  the  advertising  point  of  view 
there  is  another  reason  for  audited 
net  i>aid  circulation — a  reason  espe¬ 
cially  important  to  the  weekly  pub¬ 
lisher.  It  concerns  the  question  of 
quantitative  and  qualitative  circula¬ 
tion  and  the  old  bugaboo  of  the 
weekly  publisher — the  milline  rate. 
An  advertiser  who  must  accept  a 
publisher’s  statement  of  circulation 
with  no  supporting  audit  or  analysis 
has  only  the  milline  rate  by  which  to 
go,  and  the  milline  rate  is  extremely 
high  for  weeklies.  In  my  opinion 
the  milline  rate  is  an  exceedingly  fal¬ 
lacious  thing.  But  it  will  remain  im¬ 
portant  to  the  advertiser  as  long  as  he 
has  nothing  else  to  go  by. 

“Give  the  advertiser  a  clear,  sharp¬ 
ly  defined  picture  of  what  your  paper 
represents — first,  in  terms  of  editorial 
vitality;  secondly,  in  terms  of  audited 
circulation  influence;  next  in  point  of 
visual  appeal  and  then — and  this  is 
something  the  advertiser  really  needs 
— a  true  picture  of  the  market  your 
paper  reaches.” 

Mr.  Kynett  didn’t  recommend  mam¬ 
moth  costly  presentations.  He  prefers 
“mimeographed  sheets,  letterhead  size 
for  handy  filing.” 

“The  market  picture  need  be  no 
vast  panorama — what  is  needed  is  in¬ 
formation  that  is  factual  and  accurate. 
Furthermore,  I  do  not  want  co-opera¬ 
tion  from  the  publisher  that  it  is 
really  not  his  job  to  give.  I  want 
none  of  the  sales  gestures  made  by 
publishers  in  the  name  of  co-operation 
which  really  offer  to  do  part  of  the 
advertisers  work  for  him. 

“Four  phases  of  sound  business 
practice  from  the  advertiser’s  point  of 
view  are  editorial  vitality,  audited 
circulation,  well-printed  advertising 
and  the  market  picture,”  he  said. 

Organize  Research  Method 
Citing  the  dailies’  efforts  he  sug¬ 
gested  that  the  weekly  publishers  or¬ 
ganize  a  research  method  for  them¬ 
selves. 

“It  seems  to  me  perfectly  obvious 
that  advertising  needs  the  weekly 
newspaper — and  needs  it  badly.  It 
needs  the  weekly  newspaper  in  1940 
form,  styled  to  the  problems  and  con¬ 
cepts  of  the  present.  It  needs  not 
romantic  traditions  but  sound  busi¬ 
ness  methods  to  make  progress  for- 


^ghtly  less  than  300  stops  per  day.  annual  carrier  convention  June  10  in  ward.  Above  all,  it  needs  the  energy 


average  gas  consumption  was  in 


and  capacity  of  the  individual  who 
has  the  intelligence  and  courage  to 
go  forward  with  supreme  confidence 
in  his  belief  that  the  community 
needs  him  as  badly  as  he  needs  it — 
and  upon  exactly  the  same  funda¬ 
mental  basis.” 

Paul  West,  president  of  the  Asso- 

-  o  ...  c.v*  uuw  ...cv..,  ut/c  VC-  ciaUon  of  National  Advertisers,  con-  _  - -  . .  . 

less  fatigued  after  their  days  ter  with  all  rides,  etc.,  free  during  the  fined  his  talk  to  a  resume  of  opinions  for  daring  to  print  the  facts  in  1915. 

day.  Ten  special  trains  were  used  to  he  gathered  from  national  advertisers  U®  endured  a  storm  of  abuse,  his  pub- 

On  the  basis  of  the  initial  test,  the  transport  carriers  and  their  families  who  use  newspapers.  A  constructive  lishing  business  was  nearly  ruined,  and 

ordered  10  White  Horses.  In  to  Des  Moines.  suggestion  for  the  weeklies,  which  he  (Continued  on  page  37) 


xcess  of  10  miles  per  gallon  of  gaso- 
n  the*  all  of  the  drivers  who  had 

l-aiidled  it  were  enthusia.stic  about 
^ey  reported:  “Easy  riding,” 
easy  handling,”  “short-turning  ra- 
-■us,  “plenty  of  vision,”  “fast  pick- 
rP'  and  above  all,  “the  accessibility 
getting  in  and  out”  which  made 


Des  Moines.  Various  contingents  ap¬ 
peared  in  uniform  in  competition  for 
the  $125  in  prize  money  offered  by 
the  newspapers  for  the  best  floats  and 
stunts  presented.  A  special  circus  was 
brought  to  Des  Moines  for  the  edifica¬ 
tion  of  the  carriers  during  the  morning 
prior  to  the  parade.  In  addition  an 
amusement  park  threw  open  its  cen- 


derived  from  these  letters  that  ex¬ 
pressed  what  the  national  advertisers 
think  of  the  medium,  Mr.  West  divided 
into  five  steps,  as  follows: 

1.  Self  analysis  by  the  weeklies  to 
discover  whether  they  deserve  na¬ 
tional  advertising  at  the  present  rates. 

2.  Consideration  of  a  supplement 
for  weeklies — a  package  which  would 
offer  the  national  advertising  a  large 
circulation  at  low  rate. 

3.  Make  sure  that  national  adver¬ 
tising,  when  placed,  is  run  when  it  is 
supposed  to  and  supply  checking 
copies. 

4.  Sell  the  small  town  as  a  market 
deserving  of  large  size  copy  rather 
than  what  amounts  to  reading  notices. 

5.  Present  market  studies  based  on 
the  actual  readership  of  the  papers. 

Influences  on  Advertising 
Mr.  West  explained  there  are  two 
dominant  influences  affecting  the  plac¬ 
ing  of  national  advertising — (1)  ad¬ 
vertising  agencies  follow  the  path  of 
least  resistance  and  it  is  not  easy  to 
use  small  town  papers,  (2)  advertisers 
have  to  have  facts  regarding  the 
market  and  medium  and  they  natur¬ 
ally  use  the  medium  giving  the  most. 

He  reported  that  the  principle  rea¬ 
son  given  for  not  using  weekly  news¬ 
papers  is  the  high  cost — not  only  the 
high  milline,  but  the  high  production 
costs  connected  with  placing  the  copy. 
Another  reason  is  the  unaudited  cir¬ 
culation  figures.  Thirdly,  it  takes  too 
much  time  and  money  to  check  to 
see  if  the  ad  ran  as  scheduled. 

Mr.  West  stated  there  is  now  more 
emphasis  on  the  qualitative  rather 
than  the  quantitative  in  advertising 
and  he  urged  the  publishers  to  gather 
information  on  the  readership  of  the 
papers. 

He  granted  that  the  weeklies  are 
molders  of  public  opinion  and  an  im¬ 
portant  factor  to  big  business  in  this 
regard.  But  he  added  that  any  at¬ 
tempt  to  help  these  papers  to  survive 
by  buying  advertising  is  nothing  but 
subsidation. 

He  called  for  a  strong  central  or¬ 
ganization  in  the  NEA  and  a  co¬ 
operative  enterprise  in  research. 

Roy  Brown,  San  Rafael  (Cal.)  In¬ 
dependent,  presided  at  the  advertising 
session  in  the  absence  of  President 
Howard  Palmer  because  of  illness. 
Mr.  Palmer,  publisher,  Greenwich 
(Conn.)  Press,  who  has  been  seriously 
ill  with  a  blood  infection  was  reported 
to  be  improving  this  week. 

Calby  Chester  Speaks 
At  the  Wednesday  luncheon,  Colby 
M.  Chester,  chairman  of  the  board  of 
General  Foods  Corp>oration,  stressed 
the  “dangers  threatening  us  here  and 
abroad”  and  made  a  strong  plea  for 
the  newspapers  to  perform  their  vital 
part  in  the  national  defense  program. 

“Your  obligations  as  a  free  press 
require  you  to  give  us  the  bad  news 
along  with  the  good,”  he  said.  “That 
is  a  duty — and  the  source  of  our  faith 
in  you. 

“Telling  the  truth  isn’t  often  the 
easiest  way,  but  it  is  the  patriotic  way. 

“Don’t  make  the  mistake  that  some 
of  the  European  press  made  during 
these  last  harrowing  years.  As  the 
New  York  Times  said  on  June  2,  such 
papers  with  few  exceptions  have  been 
telling  their  countrymen  they  were 
safe  and  putting  the  most  optimistic 
light  possible  on  every  item  of  news 
until  the  outbreak  of  war. 

“How  many  of  us — except  you  edi¬ 
tors,  perhaps — remember  the  near¬ 
disasters  which  the  late  Lord  North- 
cliff  e  brought  down  upon  his  head 
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Zack  Mosley  Goes  Up  to 
Get  Lowdown  on  Flying 

By  STEPHEN  J.  MONCHAK 


ZACK  MOSLEY,  the  flying  cartoon¬ 
ist  and  creator  of  the  adventure 
aviation  comic  strip  “Smilin’  Jack” 
isn’t  superstitious.  In  fact,  that  old 
perennial  that  many  people  shy  away 
from  like  the  measles,  the  number 
‘‘13,”  has  been  more  or  less  a  predom¬ 
inant  one  for  the  Chicago  Tribune- 
New  York  News  Syndicate  cartoonist. 

His  mother  comes  from  a  family  of 
13  children;  he  was  born  in  Hickory, 
Okla.,  a  town  with  13  houses;  he  lived 
there  13  years,  and  moved  away  on 
Friday,  the  13th;  he  passed  his  test  for 
a  pilot’s  license  on  Friday,  the  13th;  his 
plane’s  license  number  is  NC  26000, 
which  is  twice  13000;  and  he  was  born 
on  Dec.  12,  1906,  but,  according  to  his 
dad,  he  would  have  been  bom  on  the 
13th  if  they  had  had  daylight  saving 
time  in  those  days. 

How  He  Gets  Strip  Ideas 

He  gave  those  facts  to  this  column 
a  fortnight  ago  while  cruising  1,500 
feet  above  New  Jersey  in  his  Piper 
Cub  Coupe  two-place  high-wing 
monoplane  with  the  writer  as  his  pas¬ 
senger.  He  also  discussed  how  he 
draws  his  strip,  which  has  been  a 
CT-NYNS  feature  for  seven  years; 
where  he  gets  strip  ideas,  and  some  of 
his  more  interesting  experiences  as 
he  and  Mrs.  Mosley  “barnstorm” 
around  the  country  for  material. 

Mosley  has  been  flying  since  1935 
although  he  didn’t  get  his  solo  license 
until  the  following  year.  He  flys  be¬ 
cause  he  likes  it  and  because  Captain 
Joseph  M.  Patterson,  president.  New 
York  Daily  News,  whose  interest  in 
cartoonists  is  well  known,  insists  that 
all  artists  keep  their  strips  as  factual 
as  pKJSsible  in  art  and  continuity. 

Mosley  also  gets  a  lot  of  his  ideas 
for  continuity  through  “hangar  fly¬ 
ing,”  from  other  flyers  who  gather  in 
a  hangar  for  a  bull  session  when  poor 
flying  weather  sets  in.  These  stories 
he  elaborates. 

He  has  on  file  for  future  strip  use 
a  few  experiences  he  and  Mrs.  Mosley 
went  through  on  a  recent  leisurely 
hop  to  Florida  with  a  party  of  six 
planes.  Radio  equipment,  worth  $500, 
had  been  installed  in  his  ship  a  few 
hours  before  the  trip  started  and  he 
hadn’t  had  time  to  study  its  operation. 

Preaches  Safety 

He  was  so  busy  trying  to  get  the 
hang  of  the  equipment  as  the  flight 
passed  down  the  New  Jersey  coast 
line  that  he  wasn’t  paying  much  at¬ 
tention  to  the  ships  he  was  following. 
First  thing  he  knew,  three  of  them 
had  flown  off  the  course  because  of 
poor  visibility.  He  didn’t  worry  much 
about  that  and  kept  on  trying  to  work 
his  radio  equipment. 

After  a  few  more  minutes,  with  only 
occasional  glances  through  the  wind¬ 
shield  to  check  his  position,  he  no¬ 
ticed  that  the  ship  he  had  been  fol¬ 
lowing  was  not  ahead  of  him.  Glanc¬ 
ing  over  as  much  of  the  sky  as  he 
could  see,  he  finally  found  the  ship 
riding  his  tail.  That  taught  him  a  les¬ 
son,  he  said,  and  also  gave  him  a 
thought  for  his  strip. 

He  preaches  safety  in  flying  to 
“Smilin’  Jack’s”  readers.  And  he 
strives  for  perfection  in  technical  de¬ 
tails  of  flight,  plane  maintenance  and 
equipment  and  the  jargon  of  flying 
men.  The  times  that  he  did  slip  up 
on  the  minutest  detail  brought  thou¬ 
sands  of  letters  from  his  readers. 

Another  personal  experience  he  will 
use  in  the  future  is  the  time  he  and 


Mrs.  Mosley  were  flying  200  feet  over 
a  freight  train  with  its  whistle  screech¬ 
ing  above  the  noise  of  the  plane  en¬ 
gine.  They  couldn’t  imagine  what  it 
was  because  it  sounded  like  the  wail 
of  a  plane  when  it  is  in  a  power  dive. 
It  looked  like  trouble  for  them  for  a 
while. 

Or  the  time  when  he  was  flying  over 
Florida  and  landed  on  a  beach  be¬ 
cause  his  exhaust  line  was  clogged 
and  he  found  an  old  Model  “T”  Ford 
gasket  in  an  old  general  store  which 
was  the  only  one  that  fitted  where  it 
was  needed.  It’s  all  material  that  will 
appear  in  his  strip. 

Mosley  also  attends  many  of  the  na¬ 
tional  air  meets  for  strip  material. 
Recently  he  told  a  Washington,  D.  C., 
group  that  aviation  in  the  comics  was 
one  of  the  best  ways  to  keep  Amer¬ 
ica’s  youth  air-minded  because  it  is 
done  through  entertainment.  It  ap¬ 
pears  he’s  right  because  9,000,000  read¬ 
ers  of  more  than  100  newspapers  from 
coast-to-coast  read  him  every  Sun¬ 
day,  according  to  his  syndicate. 

Story  Behind  a  Story 

RECENTLY  the  AP  Feature  Service 

carried  a  story  which  hit  many  front 
pages.  Written  by  Morgan  Beatty, 
Washington  correspondent  for  the 
Service,  it  gave  an  extended  account 
of  Vitamin  K  researches  that  may  re¬ 
sult  in  saving  the  lives  of  30,000  of 
the  babies  who  die  annually  in 
America  from  bleeding  before  they 
are  a  week  old. 

The  birth  of  Beatty’s  own  child  this 
spring  gave  him  the  lead  to  the  story. 
Afflicted  with  hemorrhagic  disease,  it 
was  slowly  bleeding  to  death.  AP 
Science  Writer  Stephen  McDonough 
suggested  Beatty  get  in  touch  with  a 
Vitamin  K  specialist  and  the  trail  led 
finally  to  Johns  Hopkins  University 
where  Dr.  L.  M.  Heilman  had  been 
working  with  Vitamin  K.  As  a  re¬ 
sult,  synthetic  Vitamin  K  was  admin¬ 
istered  to  the  Beatty  baby  which 
promptly  recovered. 

It  was  not  until  two  months  later 
that  the  Johns  Hopkins  researchers 
were  ready  for  publication  and  Beatty 
could  write  the  full  story  for  the  AP 
Feature  Service.  It  featured  a  picture 
of  Steve,  the  baby. 

New  Inspiration  Feature 

“LIFE  CAN  BE  LOVELY,”  a  new 
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foaluros  Roaring:  new  talent. 
McClure  published  Temple  Bai¬ 
ley,  O.  Henry,  Louis  Joseph 
Vance  in  their  struggling-  days. 
Phyllis  Moore  Gallagher  is  a 
later  contributor  to  attain 
popularity.  Arthur  Gordon. 
Writer's  Digest-Liberty  contest 
winner,  is  the  newest  rising 
star.  Write  for  samples  of 
fresh,  original  McClure  Stories 
and  Short  Shorts. 
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brief  daily  inspirational  feature,  is 
being  offered  by  the  Ullman  Feature 
Service,  Washington,  D.  C.  The  fea¬ 
ture,  the  Ullman  Service  says,  will 
sound  a  note  of  hope  and  encourage¬ 
ment  to  give  a  lift  to  daily  living  in 
times  of  stress  and  depression  of 
spirit.  The  feature  is  being  written 
by  a  well  known  author  of  inspira¬ 
tion  articles  and  is  based  largely  upon 
actual  experiences,  past  and  present. 
Copy  runs  about  100-150  words, 

NEA  Has  Willlde  Series 

NEA  Service  has  obtained  a  short 
series  of  stories  from  Wendell  Will- 
kie  giving  his  views  on  the  big  issues 
of  the  coming  campaign.  He  discusses 
national  defense,  the  budget,  taxes, 
and  other  subjects. 

Announced  this  week  was  NEA’s 
mid-summer  sports  program.  The 
program  opened  with  a  new  column, 
“Grayson’s  Scoreboard,”  by  Harry 
Grayson,  sports  editor  of  NEA.  The 
new  column  is  in  the  form  of  a  short 
box.  It  covers  the  background  of  the 
biggest  sports  news,  inside  sports 
stories,  personals  and  personalities. 
Concurrently,  NEA  also  began  a  new 
series,  “How  to  Play  Tennis,”  by 
Eleanor  Tennant.  Announced  for  fu¬ 
ture  release  was  “In  the  Swim”  by 
Katherine  Rawls  Thompson,  swim¬ 
ming  star,  and  “Inside  Baseball”  by 
Joe  Cronin,  manager  of  the  Boston 
Red  Sox. 

“America  and  the  New  World  Or¬ 
der”  is  the  title  of  a  special  round-up 
of  three  stories  written  this  week  by 
Bruce  Catton,  Washington  correspon¬ 
dent  for  NEA  Service. 

Conventions  Series 
A  FOUR  PART  “torchlight  time” 
series  by  Alexander  George  was  dis¬ 
tributed  by  the  AP  Feature  Service 
for  use  prior  to  the  political  conven¬ 
tions.  His  theme:  “This  year’s  con¬ 
ventions  will  be  as  decorous  as  mid¬ 
year  croquet  contests  compared  with 
the  gun-toting  pow-wows  of  the  past.” 

Coincident  with  the  fall  of  Paris, 
AP  Feature  Service  carried  a  large 
scale  map  of  Paris,  one  of  the  Back¬ 
ground  Map  series,  and  a  full  page 
picture  story  of  the  city  itself. 

Pearson,  Allen  on  Air 

BEGINNING  July  8,  Drew  Pearson 
and  Robert  Allen  (Washington 
Merry-Go-Round)  of  United  Feature 
Syndicate,  will  go  on  the  air  with  a 
new  radio  “column”  as  yet  unnamed. 
Celebrities  will  be  interviewed  on  the 
half-hour  program  to  be  heard  Mon¬ 


days  at  8:30  p.m.  on  the  NBC  Blue 
Network.  J.  B.  Williams  Co.,  shav-' 
ing  creams,  are  the  sponsors. 

■ 

Wage-Hour  Ruling  on 
26-Week  Periods 

Washington,  D.  C.,  June  17 — Ameri- 
can  Newspaper  Guild  contracts  with 
publishers  limiting  work  at  regular 
pay  rates  to  1,000  hours  during  26- 
week  periods  have  been  interpreted  by 
the  wage-hour  division  to  impose  that 
restriction  upon  any  consecutive  26 
weeks,  rather  than  upon  a  rigid  half- 
year  period. 

Some  of  the  contracts,  it  was  ex¬ 
plained,  set  up  two  periods,  one  be¬ 
ginning  Jan.  1  and  the  other  July  1, 
Until  the  new  interpretation  was  re¬ 
leased  this  week  it  was  believed  that 
work  hours  crowded  around  the  end 
of  one  period  and  the  beginning  of 
another  were  not  violative  of  the 
statute.  However,  Col.  Philip  B. 
Fleming  has  ruled:  “It  still  must  be 
possible  to  apply  the  limitation  of 
1,000  hours  worked  against  any  con¬ 
secutive  26  weeks  of  any  employe's 
work  experience  under  the  agree¬ 
ment  without  encountering  any  26- 
week  period  in  which  more  than 
1,000  hours  has  been  worked.” 

Colonel  Fleming  professed  to  find 
agreements  of  this  nature  attractive 
to  the  newspaper  business  “because 
the  gathering  of  news  makes  for 
great  irregularity  in  hours.” 

The  wage-hour  division  also  has 
revised  its  regulations  on  record¬ 
keeping  to  require  employers  to  keep 
a  record  of  total  hours  worked  during 
26-week  periods. 

■ 

TAX  HEARING 

Washington.  D.  C.,  June  18— The 
protest  of  Advertising  Fhiblishing 
Company  of  Honolulu,  T.  H.,  against 
a  federal  income  tax  assessment  of 
$5,967.85  against  1936  income  has  been 
docketed  for  hearing  before  the  U.  S 
Board  of  Tax  Appeals.  The  company 
which  publishes  the  Honolulu  Adver¬ 
tiser,  denies  the  money  is  due  the 
government  and  has  appealed  the 
mandate  of  the  Commissioner  of  In¬ 
ternal  Revenue. 

■ 

TO  ESTABUSH  DAILY 

Fred  J.  Flagler,  of  High  Point,  K 
C.,  former  newspaperman  has  an¬ 
nounced  plans  to  establish  a  morning 
newspaper  there.  He  has  just  pur¬ 
chased  a  lot  and  will  begin  erection 
of  a  building  to  house  the  news  orga-n 
in  the  near  future,  he  said. 


SYNDICATE 

ADVERTISING 

FEATURES  (Coiit'd) 

ADMANAGERS!  Sell  2000  inches 
with  my  flawless  “puzzle  page." 

J.  N.  McKenzie,  341  Conklin  Ave., 
Binghamton,  N.  Y. 

RELIOIOCS.  “Our  Preacher  Says."  a  76  ^ 
sermonette  with  a  punch,  10  cts.  per  W 
Begin  any  time,  quit  any  time.  An  attrs^ 
mat  heading.  International  Religions 
Service,  18.31  Sheldon  Rd.,  E.  ClevelanA^O^ 
SK't'ESHFrL  LIVING,  daily  inspiral^ 
column  by  Edgar  DeWitt  Jones,  noted  clerll 
man.  will  gain  new  readers  for  you.  SenoV 
samples  .and  rales.  Religious  News  Setw 
.300  Fourth  Ave.,  N.  Y.  C. 

ART 

DAILY  CARTOON  MAT  SERVICE  and  local 
cartoons  regularly  at  one  low  cost.  Exclu¬ 
sive  territorial  rights.  Hilians  Newspaper 
Service,  '723  West  177Ui  Street,  New  York, 

N,  Y. 

NEWS  _ 

KEEP  ON  TOP  OF  THE  NEWS 

WITH  BRES8LER  CARTOONS 

Write  or  Wire  Now  for  sample 
releases.  No  Obligation. 

BKESSLER  EDITORIAL  CARTOONS 

1709  Times  Bldg.,  New  York 

HARRISBURG  (PA.i  CORRESPOND^? 
offers  news  service  for  trade  journals.  JJJj 
ness  papers  and  newspapers.  Photo  serrw 
Reports.  Keystone  News  Bureau,  Box 
Harrisburg,  Pa. 

FEATURES  _ PHOTOS 


•Ml'LE  SENSE,  daily  colurio  of  homely  hu¬ 
mor.  Bright  spot  for  your  editorial  page. 
Write  for  samples.  Seathwestem  Newspaper 
Syndicate,  Box  017,  Albuquerque,  New  Hex- 

Ico. _ 

rSYCHOLOGV.  Dr.  Crane's  “Case  Records." 
Daily,  illustrated.  “B-in-l"  feature,  covering 
love  and  marriage  problems,  children,  per¬ 
sonality  improvement,  business  psychology, 
mental  hygiene,  every  week,  plus  mail  ser¬ 
vice.  Hopkins  Syndicate,  Inc.,  Chicago,  Bell 
Syndicate,  Inc.,  New  York. 


PREFERRED  BY  ^ 

N.  Y.  Newspapers,  and  many  others  fW^ 
spot  news  experience  and  pictorial  excelks* 
Have  your  illustrations  made  by 


RALPH  MORGAN 
NEWSPICTURE3 

Newark  Airport  New 


Blitchell  2-7064 

Complete  modem  syndicate  and  staff  of  P|* 
photographers — two  airplanes  at  your  serw* 
Prints  in  any  size  or  quantity. 
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he  was,  for  a  time,  the  most  hated  man 
in  England. 

"But  Northcliffe  went  ahead — de¬ 
manding  adequate  munitions,  striking 
hard  at  official  secretiveness;  opposing 
the  Dardanelles  campaign,  and  clam¬ 
oring  for  large-scale  aircraft  produc¬ 
tion,  and  vigorous  offensive  measures 
against  the  enemy. 

Editorial  Courage 
“At  last,  this  British  publisher  was 
vindicated,  and  his  countrymen  again 
supported  his  newspaper  campaigns. 
His  editorial  courage  was  a  priceless 
asset.  He  dared  to  tell  the  truth,  and 
all  England  was  the  gainer. 

“Undoubtedly,  you  publishers  can 
trust  that  American  today,  more  than 
ever  before,  needs  the  blessings  of  a 
free  press.  Your  millions  of  readers 
can  become  a  citizens  army  which 
must  be  kept  alert  in  your  defense. 

“We  have  seen  elsewhere  how  one 
of  the  first  devilments  of  the  dictators 
is  to  corrupt  the  press.  In  our  watch¬ 
ful  guard  over  the  Bill  of  Rights  we 
must  vow  to  throw  back  and  crush 
any  assault,  from  whatever  source, 
upon  your  heritage  of  freedom  to  tell 
the  truth  .  .  .  because  we  Americans 
know  that  if  your  territory  is  in¬ 
vaded,  all  the  other  privileges  of  a 
free  people  are  at  once  jeopardized. 
“And  that  must  not  happen  here. 
“As  a  private  citizen,  as  a  business¬ 
man  shouldering  many  responsibili¬ 
ties,  I  glory  in  the  out-spoken  hon¬ 
esty  of  our  newspapers,  day  after 
day— and  regardless  of  pressure  in 
the  days  ahead  I  urge  you  not  to  pull 
your  punches.  .  .  .  Tell  industry 
frankly  and  constructively  where  its 
mistakes  lie,  and  where  it  may  better 
serve  the  nation.  Tell  government 
when  it  bungles  precious  resources 
and  energies.  Tell  the  people  the 
truth. 

Seeks  the  Truth 

"This  is  no  comic  opera  drama  that 
the  world  is  acting.  You  and  I  have 
grown-up  responsibilities,  and  our  re¬ 
public  is  sorely  imperiled.  Don’t 
sugar-coat  the  news.  Tell  us  the  raw 
truth,  give  us  the  benefit  of  your  sage 
counsel,  keep  up  aflame  with  the  spirit 
of  fighting  democracy.” 

Mr.  Chester  plead  for  a  “unified 
will  and  singleness  of  purpose”  and 
aid  “we  must  give  tribute  to  those 
editors  who  show  their  courage  and 
far-sighted  wisdom  in  lighting  the 
way. 

“Yes,  gentlemen  of  the  Fourth 
^^te — yours  is  a  high  calling  in 
these  history  making  days.  Because 
of  the  tremendous  power  you  wield 
your  responsibility  is  greater  today 
tfan  ever  before  in  your  history.  We 
oce  of  one  mind  that  America  must 
prepare  herself  for  the  war  which  may 
come  and  the  peace  which  will  con¬ 
clude  it.” 

Addressing  the  Tuesday  morning 
*ssion.  Dr.  George  Gallup,  director 
of  the  American  Institute  of  Public 
Opinion,  said  that  his  organization’s 
^'rrveys  show  “that  many  of  the  old 
theories  concerning  the  susceptibility 
of  the  public  to  propaganda  will  have 
to  be  revised. 

I  have  been  examining  the  evi- 
oence  about  public  opinion  at  first 
hand  for  more  than  five  years,  and  I 
have  come  to  the  conclusion  that  what 
*^®lly  shapes  opinion  is  not  propa¬ 
ganda,  or  speech-making,  or  show¬ 
manship,  but  events  more  than  any- 
•hfng  else.  Time  and  time  again  we 
have  found  that  when  public  opinion 
“  crystallized,  or  when  it  changes 
oirection,  some  definite  and  specific 


event  or  series  of  events  is  the  cause. 

I  am  not  saying  that  speech- making, 
or  propaganda  technics  have  no  effect 
on  public  thinking.  But  I  do  say,  on 
the  basis  of  the  evidence  accumulated, 
that  their  effect  on  mass  thinking  is 
far  less  than  the  impact  of  events. 

Public  Is  Ahead  of  Leaders 

“Another  theory  due  for  revision 
is  that  the  public  is  stupid  and  must 
be  led.  Many  cases  could  be  cited 
where  the  public  is  actually  far  ahead 
of  its  legislators  and  political  leaders. 

“The  common  people,  who  are  cer¬ 
tainly  not  military  experts,  have  been 
overwhelmingly  in  favor  of  increasing 
America’s  defenses  for  the  last  five 
years.  If  the  defense  program  has 
lagged,  it  is  certainly  not  due  to  any 
lack  of  public  awareness  of  its  im¬ 
portance.  Whether  by  foresight  or 
just  plain  common  sense,  the  Amer¬ 
ican  voters  with  all  their  lack  of  mili¬ 
tary  education  and  experience  were 
calling  for  a  larger  airforce  five  years 
ago. 

“A  survey  in  November,  1935,  found 
70%  for  a  bigger  army,  72%  for  a 
bigger  navy,  and  84%  for  a  bigger 
airforce.  Every  time  Hitler  conquered 
a  new  country,  the  precentage  for  a 
stronger  airforce  went  up.  Each  day’s 
fighting  in  France  justified  the  Amer¬ 
ican  voter’s  early  judgment  of  the 
value  of  air  superiority. 

“Long  before  its  leaders,  the  public 
also  awoke  to  the  importance  of  some 
sort  of  compulsory  military  training 
to  prepare  the  United  States  for  de¬ 
fense.  Before  any  man  in  high  office 
had  openly  advocated  such  a  step, 
half  of  the  voters  polled  by  the  Insti¬ 
tute  expressed  themselves  in  favor  of 
compulsory  military  training.” 

Mr.  Gallup  reported  that  a  sharp 
rise  in  Democratic  party  popularity 
and  in  sentiment  for  a  Roosevelt  third 
term  came  with  the  Nazi  invasion  of 
France.  The  latest  surveys  show  57% 
of  the  voters  in  favor  of  the  third 
term  and  indicate  that  the  Demo¬ 
cratic  party  is  leading  in  popularity 
in  41  of  the  48  states.  He  noted  that 
Wendell  Willkie’s  popularity  has  been 
rising  rapidly  in  the  past  several 
weeks. 

Arthur  Robb  Talks 

Arthur  Robb,  editor.  Editor  &  Pub¬ 
lisher,  told  the  Tuesday  morning 
gathering  that  six  weeks  ago  events 
in  the  world  were  moving  at  such  a 
pace  as  to  make  even  the  most  con¬ 
servative  prediction  as  to  the  future 
of  the  American  press  harzardous. 
“The  pace  of  events  has  been  stepped 
up  so  much  in  the  intervening  six 
weeks  that  prediction  today  is  even 
more  dangerous,”  he  added. 

“The  fate  of  the  American  press, 
is,  of  course,  intimately  bound  with 
the  fate  of  the  American  nation.  If 
our  free  institutions  survive  the 
shock  of  adjustment  to  European  war 
conditions,  and  that  will  be  no  easy 
task  to  accomplish,  then,  of  course, 
the  American  press  survives  as  an 
integral  part  of  those  institutions.  If 
not — well,  anybody  in  this  room  has 
as  good  an  answer  for  that  as  I  could 
furnish,”  he  said. 

“There  is  no  question  in  my  mind 
that  the  newspaper  of  the  future  will 
have  to  be  more  than  a  local  gossip 
sheet,  with  strictly  parochial  views  if 
it  is  to  survive  the  competition  of  the 
metropolitan  press  and  of  radio  broad¬ 
casting,  especially  when  the  latter  is 
equipped  with  practical  and  econom¬ 
ical  facsimile  processes.  That  day  is 
coming,  probably  soon,  and  it  will  be 
fatal  competition  for  the  newspapier 
whose  vision  does  not  extend  beyond 
village  boundaries.  It  should  not  be 
at  all  damaging  to  newspapers  which 
can  take  advantage  of  their  time  and 
space  facilities  to  give  the  people  the 
service  that  a  democratic  people 
should  hav’e.” 


Declaring  that  voluntary  defense 
service  “never  worked”  in  the  Civil 
War  or  the  World  War,  Colonel  Julius 
Ochs  Adler,  civilian  aide  to  the  Secre¬ 
tary  of  War  for  the  Second  Corps 
Area,  and  vice-president  and  general 
manager  of  the  New  York  Times,  im¬ 
pressed  upon  newspaper  editors  Tues¬ 
day  the  “imperative”  need  for  com¬ 
pulsory  military  training. 

Colonel  Adler  asked  the  editors  to 
support  the  Military  Training  Camps 
Association’s  bill  for  compulsory  ser¬ 
vice  which  is  expected  to  be  intro¬ 
duced  in  Congress  this  week.  He 
urged  them  to  “wire  editorials”  home 
in  support  of  the  bill. 

Compulsory  military  training  was 
seen  by  Colonel  Adler  as  “one  link  in 
the  national  defense  program  which  / 
has  not  yet  had  enough  attention  from 
the  nation  and  Congress.”  Under  a 
voluntary  service  plan,  he  said,  only 
“super-patriots  and  those  who  can’t 
find  anything  else  to  do”  would  enlist. 
This,  he  added,  would  be  “un-Demo- 
cratic  in  a  country  where  everybody 
should  take  his  turn.” 

Awards  Announced 

The  NEA  convention  opened  Mon¬ 
day  morning  at  the  Roosevelt  Hotel 
with  presentation  of  awards  in  the 
NEA  National  Newspaper  Contests. 
Charles  L.  Allen,  of  the  Medill  School 
of  Journalism  at  Northwestern  Uni¬ 
versity,  acted  as  chairman. 

The  Hastings  (Nebr.)  Daily  Tribune 
became  the  outstanding  small  daily 
newspaper  in  America  with  the  an¬ 
nouncement  that  it  had  won  four  first 
place  awards,  one  second,  and  one 
third  prize.  F.  A.  Seaton  is  editor. 
In  General  Excellence  among  dailies 
over  3,500  circulation,  General  Excel¬ 
lence  in  Typography,  Newspaper  Pro¬ 
duction  for  dailies,  and  the  Job  Print¬ 
ing  Exhibit,  the  Tribime  entries  were 
judged  first-place  winners.  Second 
place  went  to  the  Tribune  in  the  daily 
division  of  the  contest  for  best  Special 
Edition  on  newsprint,  and  third  place 
in  the  Editorial  Page  contest. 

The  Marshall  (Minn.)  Daily  Mes¬ 
senger,  edited  by  Wilbur  Peterson, 
won  first  place  in  the  contest  for 
General  Excellence  among  dailies  un¬ 
der  3,500  circulation  for  the  fourth 
time,  having  been  judged  best  in  this 
contest  in  1934,  1936,  and  1938.  The 
first-place  winner  in  any  contest  is 
not  permitted  to  enter  the  same  con¬ 
test  the  following  year. 

The  first-place  award  in  the  contest 
for  General  Excellence  among  weekly 
newspaper  with  a  circulation  of  over 
1,000  went  to  the  Hillsboro  (Ore.) 
Argus,  edited  by  W.  Verne  McKinney. 
The  Argus  is  one  of  the  few  weekly 
newspapers  in  the  country  with  an 
ABC  circulation  audit. 

To  the  New  Sharon  (Iowa)  Star 
went  first  place  in  the  General  Ex¬ 
cellence  contest  for  weeklies  under 
1,000  circulation.  The  Star  is  pub¬ 
lished  by  C.  E.  and  H.  E.  Perdue  in  a 
town  of  slightly  over  1,000  population. 

The  Scarsdale  (N.  Y.)  Inquirer  was 
awarded  first  place  in  the  Newspaper 
Production  contest  for  weekly  news¬ 
papers.  Mrs.  Ruth  Nash  Chalmers  is 
editor  of  the  Inquirer  and  her  staff  is 
made  up  entirely  of  women.  This 
newspajier  won  the  same  contest  in 
1936. 

Community  Service 

Another  Westchester  County,  N.  Y., 
weekly  took  a  first-place  award:  The 
Larchmont  Times,  in  the  contest  for 
Best  Use  of  Illustrative  Material. 
George  P.  Forbes  is  president  of  the 
Times. 

For  best  Community  Service  among 
weekly  newspapers,  the  Clark  County 
Press  of  Neillsville,  Wis.,  was  awarded 
first  honors.  Wells  F.  Harvey,  who 
publishes  the  Press,  is  a  former  busi¬ 


ness  manager  of  Hearst’s  American 
Weekly. 

The  Houlton  (Me.)  Pioneer-Times, 
published  by  Bernard  E.  Esters,  re¬ 
ceived  the  first-place  award  in  the 
weekly  division  of  the  contest  for  best 
Special  Edition  on  newsprint.  In  the 
book  paper  classification  of  the  same 
contest,  first  place  went  to  the  Hemet 
(Calif.)  News,  published  by  Homer 
D.  King. 

A.  Q.  Miller’s  Belleville  (Kans.) 
Telescope  won  the  first-place  award 
in  the  Editorial  Page  contest,  which  is 
open  to  both  daily  and  weekly  news¬ 
papers.  Mr.  Miller  is  president  of  the 
Kansas  State  Editorial  association,  and 
the  Telescope  is  under  the  direct  man¬ 
agement  of  himself  and  his  sons. 
Other  Daily  Winners 

First-Place  in  the  Community  Ser¬ 
vice  contest  for  daily  newspapers  went 
to  the  Temple  (Tex.)  Daily  Telegram, 
published  by  Frank  W.  Mayborn. 

To  the  St.  Joseph  (Mich.)  Herald- 
Press,  edited  by  Rex  V.  Wynkoop, 
went  first  place  in  the  daily  division 
of  the  contest  for  best  Special  Edition 
on  newsprint.  The  Warrensburg 
(Mo.)  Star-Journal  received  first 
place  in  the  book  paper  classification 
of  this  contest.  Wallace  Crossley  is 
president  of  the  Star-Journal. 

Organizations  which  co-operated 
with  the  NEA  as  donors  of  awards 
this  year  were  Editor  &  Publisher, 
Western  Newspaper  Union,  Linotype 
News,  Ludlow  Typograph  Company, 
Northern  States  Envelope  Company, 
University  of  Missouri  School  of  Jour¬ 
nalism,  Meyer  Both  Company,  and 
the  NEA  Engraving  Department. 

Monday  afternoon  the  NEA  group 
visited  the  World’s  Fair  where  they 
had  luncheon  at  the  Swedish  Pavilion, 
courtesy  of  the  Fair,  and  that  evening 
were  guests  of  General  Motors  at  a 
reception  and  dinner  at  which  Alfred 
P.  Sloan,  Jr.,  chairman  of  the  board 
of  General  Motors,  and  Charles  F. 
Kettering,  vice-president  in  charge 
of  research,  spoke.  They  discussed 
the  national  defense  program. 

Tuesday  afternoon  the  group  again 
visited  the  Fair  and  had  luncheon  as 
guests  of  the  Florida  Press  Associa¬ 
tion  at  the  Florida  Exhibit. 

Wednesday  evening  the  NEA  mem¬ 
bers  had  a  buffet  supper  at  the  New 
York  Times  building  followed  by  a 
tour  of  the  plant. 

Disaster  for  Farmers 

Speaking  before  the  Thursday  morn¬ 
ing  session,  Bristow  Adams,  of  Cornell 
University,  said  that  the  farmer,  from 
long  experience,  knows  that  war 
means  disaster  for  him.  For  the  edi¬ 
tor,  he  said,  it  is  the  time  for  him  to 
prove  if  “the  pen  is  mightier  than  the 
sword.”  His  topic  was  “The  Press, 
the  Farm,  the  War.” 

Charles  L.  Allen,  assistant  dean  and 
director  of  research,  Medill  School  of 
Journalism,  spoke  'Thursday  morning 
on  “The  Advertising  Economy  of  the 
Small  Newspaper.”  Mr.  Allen  termed 
the  “milline  rate”  as  a  “handy  but 
inaccurate  device,”  and  a  “vicious  lit¬ 
tle  squib  of  mathematics.” 

He  said  that  the  milline  ignores 
most  of  the  important  factors  which 
operate  to  place  an  advertiser’s  mes¬ 
sage  where  people  are  most  likely  to 
read  it,  and  then  offered  his  own 
mathematical  formula  with  the  fol¬ 
lowing  symbols:  “R”  represents  read¬ 
ers  per  copy — by  surveys  shown  to 
be  3  per  copy  in  the  city  and  4  per¬ 
sons  per  copy  in  small  communities; 
“T”  is  for  time  a  person  spends  on 
reading  a  copy — Northwestern  surveys 
show  city  papers  get  from  25  to  45 
minutes  of  each  reader’s  time  and 
country  papers  get  more;  “A”  repre¬ 
sents  size  of  ad;  “I”  is  for  number  of 
column  inches  on  page  which  ad  has 
(Continued  on  page  41) 
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No.  174.  World's  Fair 


A  YEAR  AGO  last  March  the  New 

York  World’s  Fair  officials  re¬ 
leased  statistics  they  had  accumulated 
from  a  country-wide  research.  Into 
dozens  of  towns  and  cities  they  sent 
independent  research  people,  who 
asked  men  and  women  in  various  in¬ 
come  levels  this  question — ^“Are  you 
going  to  a  World’s  Fair — which  one 
will  you  attend — about  how  much 
money  do  you  think  you  will  spend 
on  your  trip — and  how  long  will  you 
stay?” 

Based  on  reports  they  received  from 
their  investigators,  they  predicted  that 
the  New  York  World’s  Fair  would  at¬ 
tract  somewhere  between  40  and  50 
million  paid  admissions,  at  75c  each. 

When  the  Fair  closed  and  the  last 
cash  register  had  recorded  the  last 
admission  paid,  they  found  that  they 
had  misjudged  the  number  that  would 
attend.  Total  paid  admissions  last 
year  ran  a  little  over  26  million.  Dxir- 
ing  the  last  few  weeks  of  the  Fair, 
bargain  prices  were  offered,  the  gen¬ 
eral  admission  was  reduced  to  50c 
and  their  list  of  attractions  in  the 
amusement  zone  was  increased  and 
an  attempt  was  made  to  introduce  a 
sort  of  carnival  spirit  for  each  day’s 
program. 

Program  for  1940 

BY  THIS  TIME  most  of  the  readers 

of  this  column  know  that  a  great 
many  changes  have  been  made  in  the 
management  of  the  Fair.  While  the 
buildings  are  the  same  as  they  were 
last  year,  there  has  been  a  speeding 
up  of  the  entire  program  and  instead 
of  trying  to  conduct  101  educational 
programs,  they  now  offer  the  visitor 
all  sorts  of  attractive  amusements, 
lower  food  prices  and  practically 
100%  increase  in  eating  place  facili¬ 
ties. 

Last  year  a  friend  of  ours  said,  after 
a  3- day  visit  to  the  Fair,  that  he  felt 
it  was  a  Coney  Island  with  a  Harvard 
accent.  This  year  the  Fair  will  be 
Coney  Island  plus.  It’s  a  place  where 
anyone  can  go  and  have  a  good  time; 
can  see  the  wonders  of  modem  manu¬ 
facturing  industry  and  enough  scien¬ 
tific  material  to  interest  the  student, 
teacher  or  the  scientist  who  is  inter¬ 
ested  in  seeing  the  last  word  in  scien¬ 
tific  research. 

Attendance  This  Year? 

IT  IS  the  hope  of  officials  that  this 

year’s  Fair  will  attract  some  40  mil¬ 
lion  paid  admissions  at  50c  each.  If 
the  Fair  attracts  this  many  people, 
and  they  spend  in  New  York  the  same 
amount  that  visitors  spent  last  year, 
there’s  a  possibility  that  the  manage¬ 
ment  will  wind  up  this  year  without 
a  serious  deficit.  So  far  as  we  have 
been  able  to  leam,  no  hotels  have 
told  their  resident  guests  that  they 
will  be  compelled  to  pay  50c  or  a  $1.00 
more  per  room  per  night  for  the  Fair 
season.  Many  hotels  did  this  last  year. 
We  have  been  told  that  food  prices  in 
New  York  will  be  the  same  as  they 
have  always  been.  Thousands,  and 
possibly  millions  of  people  did  not  at¬ 
tend  our  Fair  last  year  because  many 
of  them  felt  they  could  not  afford 
New  York  food  and  room  prices. 

Whether  30  million  or  40  million 
people  attend  the  World’s  Fair,  we 
are  of  the  belief  that  approximately 
half  of  these  admissions  will  come 
from  out  of  Metropolitan  New  York. 
Hundreds  and  thousands  of  these  visi¬ 
tors  are  located  in  towns  and  cities 


where  daily  newspapers  are  pub¬ 
lished.  Millions  of  dollars  worth  of 
merchandise  is  going  to  be  bought  in 
these  various  markets.  Dozens  of 
short,  intensive  campaigns  can  be  sold 
to  those  stores  in  any  community  that 
have  the  merchandise  which  the  trav¬ 
eler  will  want. 

List  of  Prospects 

LAST  YEIAR  we  checked  a  great  many 

newspapers  to  see  how  many  differ¬ 
ent  classifications  of  merchandise 
were  offered  for  World’s  Fair  trav¬ 
elers.  The  classifications  that  we  saw 
advertised  the  most  are  as  follows: 
Luggage  and  trunks  came  first.  Then 
came  comfortable  shoes,  sports  clothes, 
evening  clothes,  and  the  dozen  and 
one  items  that  go  to  make  up  a  ward¬ 
robe. 

We  also  checked  many  items  that 
people  use  when  they  travel  with  a 
trailer.  (Last  year,  parking  facilities 
at  the  World’s  Fair  cost  50c  per  car, 
this  year  the  price  is  cut  in  half — it’s 
25c.)  We  saw  many  bus  advertisers 
of  bargain  fares  to  and  from  New 
York.  We  also  checked  a  great  deal 
of  railroad  advertising,  and  in  some 
cases  we  found  copy  which  offered  a 
complete  round  trip  from  any  point 
in  the  United  States,  plus  a  room  for 
five  nights,  and  two  meals  each  day 
and  transportation  to  and  from  the 
World’s  Fair. 

Here  and  there  we  checked  adver¬ 
tisements  run  by  automobile  supply 
people — batteries,  tires,  pillows,  seat 
covers,  and  all  sorts  of  accessories 
that  might  be  needed  on  a  long  trip, 
were  advertised  at  average  or  below 
average  prices. 

Biggest  Travel  Year 
PRACTICALLY  every  travel  bureau 

and  special  representative  to  whom 
we  have  talked  has  told  us  that  1940 
will  probably  reach  an  all-time  high 
in  travel  in  the  United  States.  The 
war  has  cut  off  all  European  travel. 
Here  and  there  one  may  find  school 
teachers  or  people  with  large  incomes 
who  can  afford  a  South  American 
tour.  Certainly  few  people  will  travel 
to  China  or  Japan  this  summer. 

Railroad  rates  are  lower  this  year 
than  they  were  last  year.  Any  ticket 
agent  in  any  ticket  office  in  the  United 
States  has  on  file  schedules  of  trips 
to  any  part  of  the  United  States. 
Never  have  the  railroads  offered  so 
many  bargains.  Never  have  the  bus 
lines  offered  so  many  bargains  and 
never  have  the  airplane  people  offered 
so  much  for  so  little.  Americans  are 
going  to  see  more  of  America  this 
year  than  they  have  ever  seen,  and 
several  million  of  them  are  going  to 
see  New  York  for  the  first  time  in 
their  lives. 

Pick  out  the  stores  and  transporta¬ 
tion  companies  whom  you  know  are 
interested  in  World’s  Fair  business. 
In  the  June  issue  of  the  Meyer  Both 
Service  we  recently  saw  all  sorts  of 
World’s  Fair  promotion  copy.  In  the 
average  market  one  salesman  can,  if 
he  starts  immediately,  roll  up  a  size¬ 
able  amount  of  linage  between  now 
and  Sept.  1,  if  he  concentrates  on  this 
classification. 

Twenty-five  years  ago,  one  could 
visit  hundreds  of  towns  and  small 
cities  in  the  United  States  and  find 
many  people  who  had  literally  never 
been  outside  of  their  own  county. 
The  automobile  has  changed  this  situ- 
i  ation  considerably,  but,  we  have  been 


in  many  towns  not  more  than  100 
miles  from  New  York  and  found  many 
people  who  had  never  set  foot  in 
Metropolitan  New  York.  Within  a 
radius  of  50  miles  of  our  city  hall  may 
be  found  more  than  10  million  people. 
Within  an  8-hour  automobile  drive 
from  Metropolitan  New  York  may  be 
found  an  additional  7  or  8  million 
people. 

Advertising  managers  who  are 
located  north  of  Jacksonville  and  east 
of  Cincinnati  and  Buffalo,  should  find 
it  comparatively  easy  to  solicit  many 
different  local  advertisers  for  World’s 
Fair  copy.  The  Fair’s  worth  seeing — 
it  is  one  of  the  greatest  shows  ever 
staged.  The  time  is  short  if  any 
appreciable  amount  of  linage  is  to  be 
sold  to  advertisers  who  have  mer¬ 
chandise  that  will  be  wanted  and 
needed  by  World’s  Fair  visitors. 

■ 

Texas  Press 
Elects  Devall 
As  President 

61st  Annual  Meeting  Held 
At  Mineral  Wells  . . .  Warren 
Named  Vice-President 

Members  of  the  Texas  Press  As¬ 
sociation,  holding  their  sixty-first  an¬ 
nual  convention  at  Mineral  Wells  June 
13-15,  pledged  their  newspapers’  “one 
hundred  per  cent  loyalty  and  support” 
to  the  Administration’s  national  de¬ 
fense  program. 

The  group  also  endorsed  the  gov¬ 
ernment’s  soil  conservation  program 
as  essential  to  defense  plans. 

Devall  New  President 

Charles  K.  Devall  of  the  Kilgore 
Herald  was  elected  president  of  the 
TP  A,  succeeding  Walter  Buckner  of 
the  San  Marcos  Record.  Dave  Warren 
of  the  Panhandle  Herald  was  named 
vice-president.  Sam  Harben  of  Rich¬ 
ardson  was  elected  secretary-treas¬ 
urer,  a  new  post  formed  by  consoli¬ 
dation  of  Harben’s  former  office  of 
secretary  and  the  job  of  treasurer 
formerly  held  by  Ben  F.  Harigel  of 
La  Grange,  who  was  not  a  candidate 
for  re-election  and  recommended  the 
consolidation. 

The  Tom  Butler  Cup  for  the  best 
daily  in  towns  of  25.000  or  less  was 
awarded  to  the  Lufkin  Daily  News, 
which  also  received  special  mention 
for  its  Southland  Paper  Mills  edition. 
The  Dallas  Morning  News  cup  to  the 
best  all-around  weekly  went  to  the 
Ochiltree  County  Herald. 

The  W.  N.  Beard  award  was  di¬ 
vided  into  sections.  The  Big  Spring 
News  won  first  place  for  best  set  ads, 
30  inches  and  over;  second  place  went 
to  the  Huntsville  Item  and  third  place 
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to  the  Mission  Times.  First-plac; 
award  for  best  ads  30  inches  and 
under  went  to  the  Uvalde  Weekly 
News;  the  Madisonville  Meteor  wa; 
second  and  the  Ochiltree  Countv 
Herald  third. 

Young  Editors  Meet 

Friday  the  Young  Editors  of  Ttxa 
an  auxiliary  group  composed  c: 
younger  members  of  the  assuciatior 
held  their  annual  meeting.  C.  .{ 
Smith,  Caldwell  News,  was  elected 
president;  Roy  L.  Swift,  Roijstou-. 
Record,  vice-president,  and  Carte: 
Snooks.  Atascosa  County  Monitor, 
secretary. 

Speakers  at  the  three-day  TPA  con¬ 
clave  included  Jack  McDermott,  pub¬ 
lisher  of  the  Lufkin  Daily  News,  who 
told  the  story  of  the  Southland  Mills 
development. 

Others  were  James  E.  Taylor,  pub¬ 
lisher  of  three  Navarro  County  news¬ 
papers  and  a  state  representative: 
Brad  H.  Smith,  McAllen,  free-lana 
photographer,  on  the  use  of  news  pic¬ 
tures;  State  Highway  Commissioner 
Robert  Lee  Bobbitt;  John  H.  CuUm 
of  Dallas,  who  was  TPA  president  in 
1896;  and  professor  Sununerfield  Eney 
of  New  York  University. 

Retiring  president  Buckner  reported 
results  of  a  study  on  the  advisability 
of  employing  a  field  manager  for  the 
organization,  with  the  conclusion  thnt 
such  action  was  inadvisable  at  this 
time. 

The  1941  meeting  is  to  be  held  in 
Galveston. 

N.  J.  DEFENSE  MEETING 

New  Brunswick,  N.  J.,  June  19-A 
conference  on  the  part  New  Jersey 
is  to  play  in  the  national  defense  pro¬ 
gram  has  been  called  by  Wayne  D. 
McMurray,  president  of  the  Nei 
Jersey  Press  Association,  for  Ju« 
28,  at  the  Stacy-Trent  hotel,  Trenton 
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separate  newspaper  advertise¬ 
ments,  written  the  past  4  years 
by  Frank  E.  Fehiman  who  directs 
our  research  and  copy  depart¬ 
ments.  They  have  been  used  by 
over  1,000  retail  stores  in  30  towns 
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Death  Missed  Reporters 
V7ith  B.  E.  F.  Many  Times 

By  ROBERT  G.  NIXON 

International  News  Service  War  Correspondent 


[the  experiences  of  myself  and 
the  other  war  correspondents  with 
J-Jie  British  Expeditionary  Force  in 
Belgi  um  and 
Northern  France 
re  of  small 
Jxoment  in  the 
Ltaclysm  that  so 
[swiftly  b  efe  1 1 
•he  carefully 
taid  plans  for 
ie  defense  of 
•hose  countries, 

|ihe  millions  of 
homeless,  hun¬ 
gry  refugees, 
and  the  armies 
of  Britain, 

France  and  Bel- 


Robert  G.  Nixon 


ished  with  the  copy  it  then  could  be 
transmitted  to  London  only  on  a 
single  teletypewriter,  or  held  over 
until  the  next  morning  to  be  read 
over  three  telephone  circuits. 

When  we  were  at  Lille  this  was 
further  complicated  by  the  dispatches 
having  to  be  taken  back  to  Arras  by 
motorcycle  dispatch  rider.  Arras  was 
being  bombed  frequently.  When¬ 
ever  there  was  a  raid  warning  our 
communications  ceased  until  the  raid 
was  over. 

We  were  immediately  restricted  to 
filing  a  single  story  daily.  One  or  two 
days  we  were  restricted  to  100  words. 
Even  so,  this  was  only  part  of  it. 
Censorship  restrictions  were  severe. 

Only  on  one  occasion  before  the 
retreat  began  was  there  a  general 


Igium  which  were  caught  in  the  light¬ 
ing  German  smash-through  and  en-  conference  with  the  D.M.I.,  and  then 
drclement.  Yet  I  feel  that  some  phases 


those  experiences,  particularly 
[where  they  touched  upon  the  techni- 
jcalities  of  news  reporting,  of  commu- 
■jcations  and  of  censorship  are  of  spe¬ 
cial  interest  for  the  record. 

Correspondents  in  London 
When  the  balloon  went  up  on  the 
early  morning  of  May  10  and  Ger- 
jaany  began  a  simultaneous  invasion 
of  Holland,  Belgium  and  Luxemburg 
|aost  of  the  B  J1.F.  correspondents  had 
etumed  to  London,  or  had  gone  else- 
Iwhere  to  cover  more  active  zones  of 
Operation.  French  and  Belgian  chain- 


After  writing  this  article  in  Lon¬ 
don,  Robert  G.  Nixon  returned 
to  France  with  the  British  Expedi¬ 
tionary  Force,  according  to  word 
received  by  Barry  Farls,  INS 
editor,  in  New  York. 


nel  ports  were  bombed  in  the  early 
hours,  channel  ports  were  immediately 
closed  to  travel  by  the  authorities, 
all  normal  means  of  travel  by  sea  or 
air  went  down. 

With  a  half  dozen  other  corre¬ 
spondents  I  left  London  immediately 
hy  car  for  Southampton,  boarded  a 
transport  late  in  the  afternoon  and 
crossed  the  channel  at  night  to  Le 
Havre.  We  then  entrained  for  Arras 
as  quickly  as  transport  could  be  ob¬ 
tained.  arriving  there  late  that  night. 
The  next  day  I  was  in  Belgium  east 
of  Brussels  in  the  British  forward 
lines  at  Louvain  with  the  town  under 
air  bombardment  and  advanced  ele- 
tnents  of  German  armored  cavalry 
fighting  British  tank  units  ten  miles 
away. 

To  a  day  wire  service  reporter  there 
'*t«re  many  exasperating  stumbling 
blocks,  natural  enough  to  war  of 
®Wrse,  but  I  frequently  longed  for 
«  days  when  you  could  sit  at  wire- 
*«d  with  a  telegraph  operator  at 
J*ur  elbow  and  cover  uninterruptedly 
•d  moment-to-moment  a  running 
^ry.  But  a  war  such  as  this  is  not 
•0  covered  in  the  fighting  zones. 

Drove  200  Miles  a  Day 

Trom  our  base  first  at  Arras,  then 
•d  Lille  not  far  from  the  Belgian 
wrder,  we  had  to  range  into  Belgium 
^  automobile,  driving  two  and  three 
hundred  miles  a  day,  to  get  our  stor- 
When  we  got  back  late  in  the 
fufmoon  our  copy  had  then  to  be 
cjitten  and  submitted  to  the  censor, 
gwre  were  some  fifty  correspondents, 
I®  their  copy  flooding  in  at  the  same 
huie.  When  the  censor  finally  fin¬ 


a  stop  was  placed  on  our  stories  being 
sent  until  the  next  morning.  When 
we  received  a  communique  it  was 
identical  with  the  one  put  out  simul¬ 
taneously  in  London,  so  that  if  we 
used  it  we  would  be  many  hours  be¬ 
hind  its  publication  in  American 
papers. 

Thus  we  were  reduced  to  going  out 
all  day,  getting  our  stuff  at  first  hand 
from  our  own  experiences,  and  to 
writing  mainly  color  and  descriptive 
material. 

Three  of  us  tried  to  get  round  the 
bottleneck  of  communications  by 
asking  permission  to  send  a  daily 
courier  by  train  to  Paris  where  we 
could  get  speedy  transmission  by  radio 
direct  to  New  York.  But  by  the  time 
this  permission  could  be  granted  the 
Germans  had  smashed  through  at 
Namur  and  their  armored  units  were 
cutting  off  the  roads  to  Paris. 

Battle  to  Get  News  Through 

So  throughout  it  became  a  matter  of 
minute-to-minute  adaption  to  swiftly 
changing  circumstances,  and  the  old, 
old  story  that  the  biggest  job  of  all 
is  not  getting  the  story  or  writing  it 
but  getting  it  out  once  those  things  are 
done. 

With  the  swiftness  of  the  German 
break-through  and  advance  of  arm¬ 


ored  units,  motorcycle  machine-gan 
squads  and  infantry  in  trucks  it  was 
a  constant  battle  to  get  the  news 
through.  The  moment  it  became  ap¬ 
parent  that  the  French  on  the  British 
right  wing  had  crumpled  and  that  a 
general  and  swift  retirement  of  the 
B.E.F.  and  the  French  and  Belgian 
armies  on  their  north  and  left  wing 
was  vital  for  their  safety,  news  com¬ 
munication  channels  were  taken  over 
for  war  purposes.  From  our  advanced 
headquarters  at  Lille  we  backtracked 
hurriedly  to  Arras.  We  left  that  city 
late  in  the  afternoon  with  the  German 
armored  columns  approaching  from 
the  east  and  south.  Anti-tank  de¬ 
fenses  were  hastily  being  erected  on 
roads  leading  into  the  city  even  from 
the  west.  A  few  hours  later  it  was  , 
necessary  to  smash  the  teleprinter 
circuit  and  machine  to  keep  it  from 
falling  into  German  hands,  and  street 
fighting  raged  in  the  town. 

From  Arras  we  went  to  Amiens  for 
only  a  few  hours  to  be  routed  out  in 
the  middle  of  the  night  to  make  our 
way  to  Boulogne  on  the  Channel. 
Amiens  was  taken  a  few  hours  later. 

Writers  Lost  Their  Baggage 

In  the  general  retreat  the  corre¬ 
spondents  suffered  the  fate  of  retreat¬ 
ing  armies.  All  their  gear  was  lost 
either  through  aerial  bombardment  or 
because  it  had  to  be  left  behind  for 
lack  of  transport  and  the  urgent 
necessity  of  quick  movement.  When 
I  arrived  finally  at  Dover  I  had  not 
even  a  toothbrush  or  razor  left  to 
my  name,  although  I  had  kept  my 
portable  typewriter,  steel  helmet  and 
gas  mask — they  were  essential.  Some 
correspondents  even  lost  their  tyjie- 
writers. 

Others  were  losing  their  lives.  A 
whole  army  was  being  lost.  The 
correspondents’  losses  were  of  rela¬ 
tively  little  importance. 

In  our  movement  by  quick  stages 
to  the  coast,  I  would  like  to  point  out 
that  we  were  under  war  office  orders, 
that  our  movements  were  not  under 
our  own  control,  and  when  we  were 
finally  forced  to  leave  Boulogne  after 
two  nights  during  which  the  town  was 
bombed  for  four  hours  nightly,  we  did 
so  under  orders  and  without  other 
alternative. 

At  Arras  German  raiders  made  a  di¬ 
rect  hit  on  the  Universal  hotel,  smash¬ 
ing  an  entire  wing  of  the  building  to 
bits,  and  starting  incendiary  fires  over 
the  city.  It  was  here  that  some  of  the 
possessions  of  both  officers  and  cor¬ 
respondents  were  blown  to  bits.  One 
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correspondent  even  lost  his  pants.  A 
number  of  people  were  killed.  One 
officer  was  cut  in  two  as  he  lay  in  his 
bed  as  the  bomb  fell  through  the  roof. 
We  were  at  work  elsewhere,  and  so 
we  came  through  alive. 

At  Amiens  we  were  told  we  must 
leave  our  gear  behind,  that  it  would 
be  picked  up  later  if  transport  was 
available.  One  truck  got  back  while 
the  town  was  being  heavily  bombed 
and  shelled  and  a  fight  was  raging 
all  around  the  eastern  and  southern 
outskirts.  Some  of  the  officers’  gear 
was  salvaged.  That  of  the  corre¬ 
spondents  and  newsreel  photographers 
was  left  behind.  The  correspondents 
got  away  with  the  uniforms  they  were 
wearing. 

Throughout,  there  was  never  any 
question  of  taking  special  chances 
with  your  life.  The  bomber  has 
changed  all  that. 

If  you  stayed  in  the  back  areas  you 
couldn’t  do  your  job,  but  if  you  did 
there  was  no  question  of  safety.  We 
went  into  the  advanced  zones  to  get 
our  stories.  We  got  our  stories  just 
the  same  too,  when  we  were  forced  to 
retreat  through  what  might  in  other 
wars  have  been  called  the  back  areas. 
For  in  this  war  the  bomber  has  dis¬ 
solved  lines.  You  take  your  chances 
wherever  you  are. 

We  all  missed  death  by  a  hair  many 
times.  One  of  our  conducting  officers 
was  shot  through  the  shoulder  when 
a  German  plane  machine-gunned  the 
road.  Another  at  Boulogne  was  grazed 
under  the  chin  by  a  bullet  from  a 
German  tank  that  had  passed  through 
the  head  of  his  car  driver.  I  missed  it 
by  a  matter  of  three  minutes  at  Bou¬ 
logne  simply  because  I  happened  to 
walk  some  three  himdred  yards  down 
the  waterfront  from  where  I  had  been 
watching  a  night  air  raid  on  the  town. 

A  few  moments  later  a  German 
(Continued  on  page  42) 
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AinOn^  5  Mrs.  Lucretia  Kemper  has  opened  Geare-Marston,  Inc.,  Philadelphia  200  NOTVSpQpGfS 

r  Oik  offices  at  155  Sansome  St.,  San  Fran-  and  New  York,  is  handling  a  new  ad-  More  than  200  newspapers  throw- 

continued  from  page  10  cisco  following  her  appointrnent  as  vertising  campaign  for  the  William  out  the  country  will  carry  Noxze^ 

_ _ _ _  Pacific  Coast  representative  for  Al-  Gretz  Brewing  Co.  of  the  same  city,  arfvprficpmpnt.!  thmntih  Rnttira,,#" 

Chicago  office,  as  San  Francisco  man-  bert  Frank-Guenther  Law,  Inc.,  New  E  M.  Corson,  general  saks  manager  i„o.,  during  the  Summer.  ' 

aiLr  iSt  November  of  th^e  brewery,  announced  plans  for  Newspapers  have  been  selected  b.  't 

ager  last  iNOve  if™/-  Uaddtc  ♦L.a  loo*  the  heaviest  newsnaner  Iinase  in  the  _ r  ii _ : _ * _ a _ ,  the  pr( 


ing  departments  of  General  Electric  Philadelphia,  manufacturers  of  toilet  ’M’rkVTAmrr  irk  TTca 
Co.,  New  York.  requisites. 

Mrs.  Lucretia  Kemper  has  opened  Geare-Marston,  Inc.,  Philadelphia  200  NOTVSpQpGfS 
offices  at  155  Sansome  St.,  San  Fran-  and  New  York,  is  handling  a  new  ad-  More  than  200  newsnaners 


*  _  ,  j  -iicincj  anH  King  Harris,  for  the  last  two  years  fb®  heaviest  newspa{)er  linage  in  the  cause  of  their  greater  flexibility,  mai 

George  Gage,  former  advertising  and  Erwin  W^sey,  Inc.,  at  San  Fran-  history  of  the  company.  Philadelphia  r  possibli  to  vary  ads  iil  T- 

sales  ^omotion  manager  of  the  bim  metropolitan  dailies  are  being  used,  according  to  the  weather,  it  was  ei 

Maid  Raisin  Grow  •,  •  j^qq  KPO,  NBC  radio  stations  in  American  Products  Company  of  plained. 

I  ’  San  Francisco.  Cincinnati,  Ohio,  has  appointed  E.  H.  The  heaviest  schedules  will  »  1“ 


hk,^°*M^’cone'^manrcer'^"  He  James  E.  Orr  has  been  named  ad-  Brown  Advertising  Agency,  Chicago,  placed  in  the  Eastern  seaboard  aJ*"* 

will  head  The  mS  ;nrmarket  re-  vertising  manager  of  the  Dorex  di-  to  handle  its  account.  Pacific  Coast  area  and  also  in  . 

search  departments  of  the  agency,  vision  of  W.  B.  Connor  Engineering  Apple  Beverage  Corp.,  New  York,  large  lake  areas.  ' 

Mr.  Cone  also  announced  that  Me-  Corp.  New  York,  manufacturers  of  announces  the  appointment  of  Wil-  tJTTT  T  PTTN  HIT  Kegist^ 

riTit/kTH  Campbell  nresent  head  of  industrial,  commercial  and  home  odor  ham  G.  Seidenbaum  Advertismg  DUIaLiTiIUi  nil 


the  media  and  market  research  de-  removal  equipment.  ‘"“^“'Iwhich 

partments  will  become  business  man-  Douglas  C.  Lance,  formerly  with  merchandising  of  Spree,  a  new  bever-  at  25  West  Broadway,  New  Yen 

ager  and  account  executive  on  Aug.  1.  McGraw-Hill  Publishing  Co.,  has  ag®-  Plans  include  newspapers,  radio,  under  the  names  of  Editors  &  Pc;  "in( 

ur  CTAAinisH  of  Walker  &  joined  the  New  York  sales  staff  of  the  direct  mail  and  point  of  sale  aids.  hshers  Service  Co.,  has  signed  a  F» 

W.  Colburn  Standish,  ot  waixer  &  j  aj _ _ o _ v  eral  Trade  Commission  stioula-.i™  Manz, 


Agency  to  direct  the  advertising  and  Charles  A.  Roberts,  doing  busira 


Co  Detroit  outdoor  sign  concern,  has  Gulf  Publishing  Co.  as  assistant  to  Advertising  on  Grove’s  Chill  ' 
been  elected  president  of  the  Adcraft  Swinsky,  vice-president.  a  product  of  Grove  Laboratories 

Club  of  Detroit.  H.  Allen  Campbell,  Ralph  Barron  has  been  named  ac-  Louis,  is  now  being  placed 
treasurer  and  general  manager  of  count  executive  in  charge  of  the  Jack-  W.  Kastor  &  Sons  Co.,  Chicago, 
radio  station  WXYZ  was  named  first  sonville  office  of  A.  P.  Phillips  Co.,  Theo.  Hamm  Brewing  Co.,  St. 


direct  mail  and  point  of  sale  aids.  Ushers  Service  Co.,  has  signed  a  Fed  momir 
Advertising  on  Grove’s  Chill  Tonic,  ^^al  "^ade  Commission  stipulate  JaM, 
a  product  of  Grove  Laboratories,  Inc.,  promising  to  discontinue  promote  Fp*  >  ^ 
St.  Louis,  is  now  being  placed  by  H.  methods  which  were  disapproved  i?  <urectc 
W.  Kastor  &  Sons  Co.,  Chicago.  the  trade  regulatory  body  Rober  1 

nv  XT  n  ox  T>  1  engaged  in  the  sale  of  bulletins  ccr  ^ 

Theo  Hamm^  Brewing  Co.,  St.  Paul  information  relating  to  slogan  McGra 


radio  station  WXYZ  was  named  first  sonville  office  of  A.  P.  Phillips  Co.,  Theo  Hamm  Brewing  Co.,  St.  Paul  taining  information  relating  to  slogan  McGra 

vice-president,  and  D.  C.  Murray,  Advertising.  Headquarters  of  the  Minn  Hamms  Beer),  has  appointed  titles  and  names  which  have  Grant 

Detroit  manager  of  Fortune  magazine,  Phillips  Agency  are  in  Orlando.  Mr.  Mitchell-Faust  Adv.  Co.,  Chicago  prizes  in  competitive  contests.  Throui!  tising 

second  vice-president.  C/^L  Georgi,  Barron  formerly  operated  ffie  Barron  agency.  advertisements  he  represented  that  a  Harve; 

Jr.,  direckr  of  the  media  department  Agency  m  Greenville,  S.  C.  Newspapers  in  a  limited  number  of  purchaser  of  his  bulletins  would  a  tor  of 

of  D.  P.  Brother  &  Co.,  Inc.,  was  re-  — cities  are  being  used  by  Jel-Sert  certain  to  win  prize  contests  with  a  will  ci 

elected  treasurer  and  F.  Lee  Johnston,  Campaigns  and  AcCOUntS  Company,  Chicago,  on  Flavor-Ade,  aid  of  the  material  he  supplies.  !:■  Monda 

vic6“pr6sidcnt  of  Advertising  oer  ■  ■  ■  .  ■ - 1-.  ,  placed  through  John  H.  Dunham  Com-  unqualified  assurance  of  succt^ 

vices,  Inc.,  was  named  secretary  of  the  ARTHUR  KUDNER  INC.,  New  York,  Pa^y,  Chicago.  prompted  F.T.C.  action.  On 

board.  Newly  elected  board  of  rec-  been  appointed  advertising  Archer  -  Daniels  -  Midland  Co.,  ,  presidi 

tor  members  are:  Standish;  Frank  .  counsel  by  the  National  Coal  Asso-  Minneapolis,  Minn.,  has  appointed  STARTS  CAMPAIGN  will  a 

Denny,  advertising  manager,  Ca  1  ac  ciation,  Washington,  D.  C.,  it  was  an-  Batten,  Barton,  Durstine  &  Osborn,  Parkway  Oil  Company,  Philade  the  N. 
Motor  Car  division;  William  A.  ac  nounced  this  week  by  John  D.  Battle,  Inc.,  New  York,  to  place  the  advertis-  phia,  announced  the  release  this  wea  bers 

Donough,  sales  maiwger,  ^  "  executive  secretary  of  the  association,  ing  of  its  Specialties  Division  on  cf  the  largest  advertising  and  pror.:  NAEA 

terson  &  Co.;  Roy  Feed,  C  r^-  following  a  meeting  of  the  board  of  Wheat  Germ  Oil  effective  immed-  tional  drive  in  the  history  of  te  ^akt 

ler  Corp.;  C.  Leroy  Ausira,  con  ro  er,  directors  of  the  association  at  White  iately,  according  to  J.  C.  Cornelius,  the  chain  of  service  stations.  Newspape’  manag 

Ernst  Kern  Co.;  Jesse  W.  r  lec^  a  -  Suipbur  Springs,  West  Virginia,  June  agency’s  western  manager.  and  radio  will  be  used  in  a  campa;:  mI;  I 

vertising  director,  Detroit  (Mic  .)  agency  was  instructed  to  Fbozfn  Foonc  Ai«n  rnnfvpc  Tmr  to  promote  safer  driving  conditions:  State 


vertising  J  15.  The  agency  was  instructed  to  Frozen  Foods  and  Coolers.  Inc.,  to  promote  safer  driving  conditions:  State 

ittues,  ana  l^hester  o.  kicker,  le  prepare  a  detailed  and  comprehensive  offering  locker  space  in  freezing  Philadelphia.  Teaser  copy  will  intr  motioi 

nical  counsel,  McCann-Erickson,  Inc.  plan  of  co-operative  industry  promo-  plants,  has  appointed  Tomaschke-  ‘l'^®®  ^  ti®w  interpretation  of  i  Jouni 

Harold  M.  Hastings  continues  as  sec-  and  advertising  for  presentation  Elliott,  Inc.,  Oakland,  Cal.  to  handle  Safety-First  theme  which  features  tin  depar 

retary-manager.  in  the  early  fall.  a  newspaper  and  direct  r^iail  adver-  campaign.  Dominant  size  insertirr.  ern  t 

Clifford  W.  McGuire,  to^erly  Buenos  Aires  office  of  McCann-  tising  campaign.  will  be  used  in  newspapers.  Tj  advei 

with  Livermore,  I^ight  of  Provi-  Erickson  has  been  appointed  by  Olympic  Knitwear  Inc  are  nro  account  is  handled  by  J.  M.  Korn  1  l«  Nt 

dence,  R.  I.,  has  jomed  the  F.  W.  hazan,  Pitchon  &  Cia.  of  that  citV  jeering  an  iStee  adveriisfne  car^I  Company,  Inc.  On 

count  execuriv^  in^the^creTtive  de-  handle  its  advertising  throughout  paign  for  the  fall  season  to  publicize  HOTEL-FAIR " TIE-IN  ^ 

count  execuUve  m  tne  creative  Argentma.  The  first  campaign,  to  their  new  collection  of  “Tish-TI-Knit”  r/iin  iiCi  UN  ager 

partment.  He  will  also  represent  the  ^  ^  sweaters  The  schedule  will  embrace  Stressing  moderate  price  accomme-  ANP; 

Lindsay  Studios  photographic  affil-  company’s  “Orea”  brand  of  silk  stock-  women’s  magazines,  newspapers,  roto-  Fair  visitors,  tJ  ^na; 

late  of  the  agency.  mgs.  The  same  McCann-Erickson  gravure  sections  and  trade  oublica  American  Hotel  Corp.,  operating « Harv( 

VoLNEY  Irons  of  the  Benison  office  has  also  been  appointed  to  handle  tions  and  will  be  handled  bv  the  throughout  the  country,  to  p.  r 

Agency,  Vancouver,  is  the  president  the  Argentine  advertising  of  the  Hicks  Advertising  Aeenev  New  York  ®  10-week  adverts-  .Hem] 

of  the  Vancouver  Craftsmen’s  Club  American  Steamship  Agencies,  Inc.,  t  c  ^  ^  a  ing  campaign  on  behalf  of  its  sa  lowei 

for  the  coming  winter  season.  Harry  general  agents  of  the  Delta  Line  in  t  Aeronaotics,  hotels  operated  in  New  York.  News-  new : 

Perry  of  Clarke  &  Stuart  is  vice-presi-  the  River  Plate.  J^cKport,  ill.,  has  appointed  Oren  paper  copy  will  also  appear  in  cities  atton 

dent  and  Tom  Cain,  secretary.  Vanito  Fair  Silk  Mills  of  Reading.  vertS  ’  other  ^erican-operated  hoW  senta 

W.  F.  Conley  has  joined  the  De-  Pa.,  manufacturers  of  underwear  and  i  t  1  n  *  ft  ocated  directing  readers  to  loa  Co] 

troit  office  staff  of  Brooke.  Smith  &  hosiery,  announce  the  appointment  of  *  Co.  of  Toledo,  O.,  manufac-  hotel  managements  where  they 

French,  Inc.,  Detroit  and  New  York.  Abbott  Kimball  Co.,  Inc„  as  their  ad-  instantaneous  gas  water  obtain  information  and  reservaUo-)^„j, 

Mr.  Conley  was  formerly  advertising  vertising  agents,  effective  July  1.  *fosting  water  to  steriliz-  without  charge.  Needham  &  Gro.-|noon 

and  sales  promotion  manager  of  Elec-  Falkner  Arndt  &  Comnanv  temperatures  in  hospitals  restau-  mann,  Inc.,  New  York,  is  the  agenev 

trie  Vacuum  Cleaner  Co  Inc  (Pre-  t  ^  du-i  j  1  v^dt  &  Company,  rants  and  institutions,  has  begun  a  _____  hear 

mier)  in  Cleveland.  F^m  1927  to  national  trade _  paper  and  direct  mail  MIAMI  AD  TAX  _  jadve: 


mier)  in  Cleveland.  From  1927  to  hand  "  advertising  mail  iwurtiwii  txu  I  adve: 

1936  he  served  in  commercial  engi-  campaign.  It  is  being  placed  through  Miami  Beach,  June  17— Miami  Bead 

leVrin.  X  »romoS„  a^d  alvlr-  C°M-,  Ph.l.delph.a,  A^naw  Wilson  t  Haight,  Hartford.  Conn,  ft^holders  havo  approved  the  IW  ta 


neering  sales  promotion  and  adver-  campaign  will  stress  a  patented  liquid  aeenev 
f1(»narfTYipntc  nf  thp  Crpneral  t_i _ i_  __j  a _ x  t-»i  i  «  m  «  dgciicy. 


tismg  departments  of  the  General  bigach  and  Aunt  Phoebe’s  Bluing  and 


Electric  Company,  Nela  Park. 
Maurice  Heaton,  Los  Angeles  man 


NAMED  VICE-PRESIDENT 


ing  of  an  extra  mill  tax  for  public?  (lonw 
purposes  during  the  next  two  yeai^  publ: 
The  city  charter  authorizes  a  one-to-  terso 


avpr  of  Williams  Lawrence  &  Cres-  ,  Company,  Phila-  Clement  W.  MacKay,  research  direc-  levy  for  advertising  but  provides  tte  How 

mor  .now  to  ®f  Kenyon  &  Eckhardt,  Inc.,  has  a  vote  must  be  taken  on  the  se^  End, 


mer,  spoke  to  the  Santa  Barbara,  Cal.,  coimsel  for  the  Curley  Comp  aw  1  f  j  •  * -  j  ’  g 

Advertising  Club.  June  11.  on  the  ^  Company,  been  elected  a  vice-president. 


Soupf '"‘^esf  wtsumeJ  groui^pS  PL4NS  >1DS  TO  FIGHT  SUBVERSIVE  BODIES  which  the  city  employ^  Press 

ovor  fcir  and  *  PLAN  for  the  uso  of  advertising  and  propaganda  to  uphold  and  maintain  h  ”’.''®'?  iTwi  f”  "IlS 

half-truth,”  he  said.  “Advertising  in  principles  of  American  Democracy  through  the  mobilization  of  the  f  ismg  an  o  e  an 

general  is  a  powerful  force  for  the  advertising  strength  of  the  nation  is  being  sponsored  by  the  Advertising  Club  uris  a  rac  ing  en  erpris 

good  of  the  people  who  make  up  this  Baltimore,  of  which  William  T.  Chil^  Sr.,  is  president.  The  clu’o  in  a  DT  AN^  WKI-'HI  Y  *lFRVld 
nation.”  letter  released  June  18  to  the  press  and  leading  advertising  clubs  of  America  i  l  rc»P  citi« 

W.  F.  Conley,  formerly  advertising  ^^elt  upon  the  need  of  the  use  of  advertising  and  propaganda  in  such  fashion  j  York  '^on  June  17 

J  1 _ if _ f  TP1 _  to  destrov  in.iHinu.  cnKvop.;/..,.,  .Lo.  _ _ 1.  . _ j _  _  inciuaing  iwew  lorK,  on  aune  ai  va. 


mill  assessment  every  two  years.  L^s-  j^g 
year  the  tax  produced  $109,000,  outi 
which  the  city  employed  Press 


vertising  agency.  Conley  from  1927  Governors  and  endeavor  to  get  your  Advertising  Club  to  indicate  its  views  ing  June  27.  A  consistent  newspap*' 
to  1936  was  in  the  commercial  engi-  on  this  vital  subject  immediately— thereby  suggesting  ways  and  means  by  campaign  is  planned  through  Ba-*** 
neering,  sales  promotion  and  advertis-  which  we  might  proceed  further  with  this  plan  of  mobilization.”  &  Goold,  New  York  agency. 
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AFA-NAEA  Programs 
Completed  for  Chicago 


John  Scripps  Buys 
Interest  in  2  Dailies 

John  P.  Scripps,  publisher  of  four 
daily  newspapers  in  California,  has 
extended  his  holdings  through  pur- 


ufl 

db4 


inch,  was  $4.20.  Taking  the  formula 
A 

C  XRXTX  — 

IXN 

Mr.  Allen  discovered  the  probability 
of  a  one-inch  ad  being  seen  in  the 
of  interests  in  two  Scrinos  small  paper  amounted  to  136  and  in 
the  completed  program  for  the  con-  Macy  &  Co.,  New  York;  and  two  other  league  papers,  it  was  announced  in  the  large  paper  it  was  532-but  divid- 
vention  of  the  Newspaper  Advertis-  unannounced  speakers  representing  gan  Diego  Monday  each  visibility  factor  by  the  cost 

^  g  Executives  Association  to  be  held  industry  and  the  consumer.  gj’rjppg  announced  he  had  pur-  of  a  one-inch  ad  “the  advertising 

next  week,  June  24,  25,  26,  at  the  Either  General  Hugh  Johnson  or  chased  a  controlling  interest  in  the  economy  of  the  small  paper  is  $1.77 
Hotel  LaSalle,  Chicago,  has  been  re-  Rep.  Martin  Dies  will  address  the  gan  Luis  Obispo  (Cal.)  Telegram-  ^od  that  of  the  large  paper  $2.72. 
leased  by  C.  E.  Phillips,  chairman  of  Monday  evening  banquet  of  the  AFA.  Tribune  and  an  interest  in  the  Brem-  “Visibility  and  Milline”  was  the  sub- 
Ihe  program  committee.  This  meet-  Wednesday’s  general  AFA  session  erton  (Wash.)  Sun.  The  purchases  ject  of  a  talk  by  Kenneth  S.  Gordon, 
1  54“^  conjunction  with  Han.son,  general  were  from  E.  W.  and  J.  G.  Scripps,  Chicago  manager  of  the  West-Holliday 

^ the  thirty-sixth  annual  convention  ot  ANPA;  President  Dykstra.  his  cousins,  who  operate  the  Scripps  Company,  Inc.,  special  representatives, 

the  Advertising  Federation  of  Amer-  University  of  Wisconsin;  and  Col.  League  of  Newspapers  in  Washing-  Mr.  Gordon  demonstrated  how  the 
xi,  June  23-27,  whose  headquarters  Chevalier,  publisher  of  Busi-  ton.  Idaho  and  Utah.  non-metropolitan  newspaper  can  corn- 

will  be  at  the  Hotel  Sherman.  Ihe  Week.  The  John  P.  Scripps  Newspapers  bat  the  bugaboo  of  milline  rate  by 

Several  denartmentiik  on  various  publish  the  Ventura  Star-Free  Press,  showing  that  greater  “visibility”  in 
types  of  med?a  will  be  heM  in  con-  ‘^e  Wat.so, iniKe  Pajaronian,  Watson-  the  smaller  paper  makes  possible  effec- 
ype  o  a  a  win  be  held  m  con  ^  Register  and  the  Redding  Record,  tive  use  of  comparatively  smaller  ad- 
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two  groups  will  meet  for  several  joint 
sessions. 

Forrest  R.  Geneva,  Des  Moines  ..  .  , 

Register  and  Tribune,  president  of  the  all  in  California. 

NAEA,  will  preside  at  the  meetings  Information  Please  session  on  Scripps  League  of  Newspapers  advertisers  consider  newspaper  ad 

which  will  be  open  only  to  members,  consumer  relations,  and  discussions  of  publishes  the  Seattle  (Wash.)  Star,  vertising  from  the  standpoint  of  con- 
Principal  speakers  on  the  Monday  and  means  to  extend  the  scope  Tacoma  (Wash.)  Times,  Boise  (Ida.)  sistency,  copy  worthy  of  its  name  and 

uKiming  program  include:  Henry  W.  effectiveness  of  consumer  educa-  Capital-News,  Provo  (Utah)  Herald, 

Manz,  advertising  director,  Cincinnati  ^'}\  feature  two  conferences  on  Uogaii  (Utah)  Herald- Journal,  and 

Post;  Aubrey  F.  Murray,  advertising  activities.  S^n-  Couer  d’Alene  (Ida.)  Pre.ss. 

sored  bv  the  Federation  s  Council  on  , 

Advertising  Clubs  and  the  Council  on 
Women’s  Advertising  Clubs,  these 
McGrath,  advertising  manager.  W.  T.  scheduled  Monday  and 

r.r,ni  A  Co.:  and  L.  E.  KeeL.  adver-  Wednesday  mornings. 


director.  New  Orleans  Times-Picay- 
une;  Bernard  Ridder,  publisher,  St. 
Paul  Dispatch  &  Pioneer  Press;  J.  C 


KAUS  SPEAKS 


vertising  space.  He  urged  national 


size  of  space  commensurate  with  the 
number  of  pages  in  the  newspaper. 
LaGuardia  Speaks 
At  the  luncheon  Thursday  at  the 
Hotel  Astor  given  by  the  Merchants 


tail  Advertising  Conference  are:  Dr 
Lvndon  O.  Brown,  director  of  re- 


Grant  &  Co.;  and  L.  E.  Keene,  adver 
irouJtising  manager,  Kalamazoo  Gazette. 
tiat 3  Harvey  R.  Young,  advertising  direc- 
iildiJtor  of  the  Columbus  Dispatch,  also 

ithtiJ^Hl  conduct  an  open  forum  meeting  Thr|u>as.  Chicago;  Wil 

Monday. 

Plymouth  Executive 

On  Tuesday  H.  G.  Moock,  vice-  secretary.  Association  of  Na- 


„  ,  ,  1  Association  of  New  York  and  the 

Frank  pus  of  the  Amertcan  Weekly  York  Convention  and  Visitors 

addressed  the  National  Retail  Dry  Bureau,  Mayor  Fiorello  LaGuardia 
Sneakers  at  the  National  and  Re-  Goods  Association,  sales  promotion  Rear  Admiral  Clark  H  Woodward 

and  merch^ping  division  Wednes-  spoke.  Mayor  LaGuardia  made  a  plea 
day  at  the  Palmer  House,  Chicago,  on 


liam  T.  White,  advertising  manager,  the  emotional  appeal  in  store  promo- 
Wieboldt’s,  Chicago;  George  S.  Me-  tion  and  advertising. 


tional  Advertisers;  A.  C.  Nielsen,  CORRECTION 


president  of  Plymouth  Motor  Corp.,  ’ivt-  i' 

president.  A.  C.  Nielsen  Company 

Chicago;  George  Tilton,  director  of 


will  address  the  luncheon  at  which 
the  NAEA  will  be  host  to  AFA  mem 
bers  and  other  guests.  Tuesday’s 
NAEA  program  includes  the  following 
of  fakers;  Joseph  Folz,  advertising 
papf 
mpa: 
ions 
imr- 
of 
ires 
sertin'i 


Through  a  clerical  error,  the  May 
J  .  i_  A  1-  T,  1940  linage  figures  of  the  Evening 

advertising  ^search,  Anheuser-Busch.  ji^^^s-Union  and  the  Morning  Demo- 

nil  ^olriotviian  'iH\70v*Ticiney  _  ^  _ _ 


manager,  Lansing  (Mich.)  State  Jour- 
sal;  Dr.  Kenneth  Dameron,  of  Ohio 
State  University;  John  Hoaglund,  pro¬ 
motion  manager,  Louisville  Courier 
Journal  and  Times;  Dr.  G.  W.  Crane, 
tildepartment  of  psychology.  Northwest 


St.  Louis:  M.  Seklemian  advertising  ^  Chronicle  of  Rochester,  N.  Y., 

manager.  Montgomery  Ward  &  Com¬ 
pany.  Chicago;  W.  R.  Kinnaird,  ad¬ 
vertising  promotion  manager.  Institute 


_  „  TT  1  for  unity  among  editors  on  our  for- 

“Emotion  in  Promotion.  He  urged  policy 

Friday’s  convention  program  called 
for  an  address  by  Philip  P.  Gott,  Trade 
Association  Division  of  the  United  States 
Chamber  of  Commerce,  Washington, 
D.  C.,  and  by  Floyd  Hockenhull,  pub¬ 
lisher  of  Circulation  Management, 
Chicago,  and  a  report  by  William  L. 
Daly,  NEA  Washington  correspondent. 


were  transposed  in  the  table  of  Media  Election  of  officers  was  also  to  take 
Records  reports  last  week.  The  place  Friday.  It  was  indicated  Thurs- 
,  »  .  ,,  A  ,  r.u-  Times-Union  carried  1,081,247  lines  day  that  Roy  A.  Brown,  San  Rafael 

of  P^ers,  Chirago;  ^  121,795  lines  over  (Cal.)  Independent,  would  be  the  next 

May,  1939.  The  Democrat  &  Chron-  president. 

icle  daily  issue  printed  835,685  lines,  A  formal  banquet  Friday  night 
gain  of  21,129  lines  over  last  scheduled  as  speakers:  Porter  Cars- 


and  L.  L.  Grisamore,  The  Arvey  Cor¬ 
poration,  Chicago. 

A  program  on  financial  advertising 


University:  and  Roger  Reynolds,  offered  Tuesday  afternoon  year.  Other  Rochester  figures  were  well  of  Waynesboro,  Ga.,  and  W.  W. 

.  .  .y’  -  p*  _  .y  ’  _ txto  _ _ i _ ▲ 


advertising  director  of  the  Indianapo 
Ilij  News. 


and  is  sponsored  by  the  Chicago  correct. 
Financial  Advertisers  Group. 

Henry  S.  Bunting,  editor.  Business 


;omir.c 
ars,  ti»| 
ting  9 
ry,  tli'l 

dvertis 
its  sill 
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On  Tuesday  afternoon’s  program  j  *  1.  1  . 

are:  Wilder  Breckenridge,  sales  man-  PromotioTi,  Chicago  was  announced  as  _/\_udlt  CirCUlatlOIlS, 
ager  of  the  Bureau  of  Advertising,  a"  additional  speaker  ffir  the  meet-  -  ns-s 

ANPA;  Oscar  J.  Curley,  advertising  sponsored  by  the  Premium  Ad-  IMtA  AaVlSeQ 
inanager,  Dubuque  Telegraph  Herald;  vertising  Association. 

Harvey  R.  Young,  Columbus  Dispatch;  The  Industrial  Advertising  Depart 


Chaplin,  INS  war  correspondent. 

Following  conclusion  of  the  conven¬ 
tion  the  group  left  for  a  State  tour. 


continued  from  page  37 


P-  R.  Pettit,  advertising  manager,  mental  will  hear  Raymond  Moley,  „  „  wu.  hm”  t  - 

Memphis  Commercial  Appeal,  fol-  editor  of  Newsweek,  at  luncheon.  Jo  compete  with,  N  is  for  comber 

lowed  by  a  platform  discussion  on  Other  departmental  will  be  held  on  circulation-  “E”  is  for  cost  per  agate 

new  linage  ideas;  and  Eugene  S.  Robb,  radio  and  public  utilities.  circulation,  L  is  lor  cost  per  agate 


n  dnejattomey-at-law,  Washington  repre- 
f  ^°*^|®®"^tive  of  the  Hearst  Enterprises. 

Col.  Leroy  W.  Herron,  advertising 
‘'^^ti^,j4irector  of  the  Washington  Star,  will 
"induct  an  open  forum  Tuesday  after¬ 


noon. 


Waae-Hour  Hearing 
Set  for  Re<definitions 

agency  l  rn  ,  ,  .  ,  .  Washington,  D.  C.,  June  20 — A  pub- 

hear  the  ^  morning  s  ses^on  will  hearing  to  consider  redefinition  of 

the  terms  professional,  executive,  and 
advertising  manager,  Milwaukee  Jour-  fW  nnnW  tn 

J.  1.  Meyerson,  sales  and  promo- 
Hon  manager,  Oklahoma  City  Okla- 
"Ouuin  and  Times;  S.  E.  Thomason, 
publisher  Chicago  Times;  Don  Pat- 
^rson.  advertising  director,  Scripps- 
Howard  Newspapers;  and  Don  U. 

Bridge,  director  of  national  advertis- 
*ng,  New  York  Times. 

Election  of  officers  will  take  place 
Wednesday. 

AFA  Sessions 

Norman  S.  Rose,  advertising  man- 
Christian  Science  Monitor,  and 
of  the  AFA.  will  preside  at 
1  ose  meetings  at  the  Sherman.  Mon- 
Wednesday  afternoons  the 
imericA^^  members  meet  with  the  AFA. 

^  vfill  be  Ma.son  Britton,  chair¬ 

man  of  the  board,  McGraw-Hill  Pub- 
ishing  Co.,  who  will  give  the  key- 
ote  address;  Paul  Hollister,  vice- 
fosidcnt  in  charge  of  publicity,  R.  H. 


line. 

Taking  a  one-inch  ad  Mr.  Allen 
found  the  milline  rate  in  a  2,000  cir¬ 
culation  paper,  costing  50  cents  per 
inch,  was  $17.85.  Milline  for  a  50,000 
circulation  paper,  costing  $3  per 
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administrative  as  they  apply  to  em¬ 
ployment  within  the  newspaper  pub¬ 
lishing  business  will  be  conducted  by 
the  Wage-Hour  Diyision  July  25 
at  the  W’illard  Hotel,  Washington, 
D.  C. 

Col.  Philip  Fleming,  administrator, 
suggested  that  publisher  witnesses 
come  prepared  to  supply  information 
on  the  number  of  percentage  of  per¬ 
sons  in  their  employ  exempt  under 
present  definitions:  the  number  of 
percentage  of  persons  not  now  exempt 
when  it  is  desired  to  exempt  by  a 
proposed  definition,  together  with  their 
titles  and  places  in  an  organization 
chart;  duties  and  types  of  work;  what 
parts  of  the  present  definition  they 
do  not  meet;  reasons  why  they  are 
suggested  for  exemption;  normal  low, 
high  and  average  salaries  paid  em¬ 
ployes  exempted  or  proposed  for 
exemption. 
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Gain  Time 
at  the 
Scorcher 

pDITIONS  reach  the  street 
quicker  when  casts  are 
made  from  Certified  Mats. 
They  give  up  moisture  more 
quickly  and  scorch  in  min¬ 
imum  time. 


9  Rockefeller  Plaza,  Dept.  P 
A  New  York.  N.  Y. 


Employment 

Problems— 

of  busy  executives  are  re¬ 
duced  to  a  minimum  when 
they  ask  assistance  from 
The  Personnel  Bureau. 

Complete  records  on  hun¬ 
dreds  of  experienced  men 
qualified  for  newspaper, 
magazine,  public  relations, 
publicity,  and  press  associa¬ 
tion  work  are  on  file.  Each 
registrant  has  been  thor¬ 
oughly  investigated. 

From  these  complete  rec¬ 
ords  The  Personnel  Bureau 
recommends  only  men  who 
are  qualified  for  the  job, 
saving  an  employer  hours 
spent  in  interviewing  and 
investigating. 

For  prompt  service,  write 
or  wire — 

THE  PEBSOHNEL 
BUBEAU 

of  Sigma  Delta  Ghi 

James  C.  Kiper,  Director 

35  E.  Wacker  Drive,  Chicago,  III. 

A  nation-unde  non-proAt  service  sup¬ 
ported  by  Sigma  Delta  Chi,  Professional 
Journalistic  Fraternity. 


EDITOR 


P  U  B  L  I  S  H  Eii 


kid 


Death  Missed 
B.  E.  F.  Reporters 

continued  jrom  page  39 


CLASSIFIED 

RATES 


Circulation  Promotion 


See  our  ad  on  pace  183  in  tbe  Year  Book. 
Hudson  DePriest  &  Associates,  World’s 
Record  Circulation  Builders,  246  5tb 
Ave..  N.  Y.  0. 


Situations  Wanted 
Administrative 


"SITUATIONS  WANTED" 


"HELP  WANTED" 


(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 


■BUSINESS  OPPORTUNITIES" 


(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 


raider  dive-bombed  and  made  a  SITUATIONi 

direct  hit  on  the  Imperial  hotel  in  (Cash  with  Orderl 

front  of  which  I  had  been  standing  I  time  —  .50  per  line 

under  an  open  bandshell  to  get  out  of  4  times  —  .40  per  line 

the  way  of  the  falling  shrapnel.  . 

Two  heavy  bombs  fell  a  few  yards  WANi 

from  the  bandshell.  I  was  knocked  (Cash  with  Oi 

flat  by  the  concussion.  The  two  offi-  I  _  90  j 

cers  I’d  been  chatting  with  in  the  2  times  —  .80  | 

bandshell  as  well  as  a  number  in  the  4  times  —  .70  | 

hotel  were  killed.  _  _ _ _ 

The  same  element  of  chance  gov-  "BUSINESS  OPPOR 

erned  life  or  death  daily  and  nightly  (Cash  with  O 

not  once  out  many  times.  We  moved  I  time  —  .90  | 

along  the  roads  that  were  bombed  4  times  —  .70  | 

and  machine-gunned  at  frequent  in-  ^tucd  accico 

tervals.  In  the  Toumai  bombing  I  OTMtR  wLAbbim 

missed  being  in  the  town  itself  only  (Cash  with  O 

again  by  a  matter  of  two  or  three  I  time  —  .90 

minutes  driving.  But  for  that  fact  4  times  —  .70  | 

that  I  spotted  the  long  line  of  bombers  .  *  i. 

approaching  the  town  as  we  came  over  Count  five  words  to  line 
the  brow  of  a  hill  looking  down  into  7 

it,  and  pulled  up  under  some  trees  for  “•..Business  OpportuV 
cover  as  a  natural  precaution  we 
would  have  been  passing  through  the 

center  of  the  town  which  was  badly  FORMS  CLOSE  THL 
smashed  up  in  the  ten  minutes  bomb-  A  four  times  "Situation  \ 
ing  attack  by  29  planes  which  we  wit-  ries  with  it  a  six-month  r« 
nessed.  Personnel  Service.  AppI 

You  never  knew  when  the  planes  “"'v 

would  come  again.  If  you  ever  gave  — - ^ 

thought  to  your  personal  safety —  Newspapers  F« 


Successful  subscription  contests  for  over 
30  years.  CHARLES  PARTLOWE  CO.. 
Occidental  Buildine.  Indianapolis. 


Miscellaneous 


Here’s  a  BETTER  way — 

— a  more  ECONOMICAL  Way 
To  Reproduce  Attractive  Illustrated  Mail¬ 
ing  Pieces  —  LAUREL’S  IMPROVED 
OFFSET 

600  (8  >3X11'')  copies  $2.63 
Additional  lOO’s  22c 
Quantity  Runs  Lower  —  All  Sizes 
Send  for  free  descriptive  manual.  In 
Metropolitan  N.  Y.  request  representative. 
WAIker  5-0526.  Laurel  Process,  480 
Canal  St.,  N.  Y.  C. 


OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 


Count  five  words  to  line,  box  number  to 
be  counted  as  three  words.  Minimum 
space,  three  lines.  References  required 
with  "Business  Opportunities"  and  other 
ads  involving  sale  of  property  or  goods. 

FORMS  CLOSE  THURS.  NOON 
A  four  times  "Situation  Wanted"  ad  car¬ 
ries  with  it  a  six-month  registration  In  the 
Personnel  Service.  Applicants  are  regis- 


Newspapers  For  Sale 


and  there  was  too  much  misery  and  291 — Ky.  Best  star  route  in  South;  pop. 


suffering  and  death  around  for  much  5, 000 — Cir.  2,500.  Only  $25,000 ;  $15,- 
of  that  it  Was^  with  a  sense  of  relief  271 — Mo.  Fast  prowiiiB.  newly  equipped. 


suffering  and  death  around  for  much 


that  you  got  into  the  forward  lines 
where  war  was  being  conducted  in  an 
orthodox  manner. 

In  the  last  day  before  Louvain  fell 
I  passed  along  the  line  of  the  Dyle 
river  from  behind  Wavre  northward 
to  Louvain.  Alone  but  for  my  con¬ 


oid  daily  in  pood  territory — $26,500; 
$12,500  cash. 

MURRAY  E.  HILL  &  ASSOCI.ATES 
Newspaper  Brokers  Nashville,  Tenn. 


Newspaper  Brokers 


to  Itouvaln.  Alone  but  for  toy  eon- 

ducting  officer— for  only  three  or  four  i,kn  feighner  AGENCY.  Nashville,  Mich. 


by  now  deserted  and  shells  were  drop-  Times  Buildiup 


ping  all  over  the  town.  The  streets  We  have  been  factors  for  more  than  30  years 


were  heavy  with  the  debris  and  sharp 
fighting  was  taking  place  about  the 
railway  station  on  the  eastern  edge 
of  the  town.  The  Germans  were  be- 


Newspapers  Wanted 


British  lines,  and  in  buildings  on  an 
eminence  overlooking  the  station, 
firing  machine-guns  and  grenades 
down  on  the  British  positions. 

Death  More  Natural  at  Front 

Two  Tommies  fell  within  a  few 
yards  as  I  watched.  All  about,  build¬ 
ings  had  been  smashed  flat  by  four 
days  and  nights  of  German  air  bom¬ 
bardment.  But  here  it  seemed  more 
peaceful  and  death  seemed  a  more 
natural  thing  than  in  the  civilian 
towns  and  cities,  glutted  with  tens  of 
thousands  of  refugees,  that  I  saw 
bombed  day  and  night  afterwards. 

When,  after  repeated  bombardment, 
our  transport  and  communications 
gone,  the  Germans  in  Abbeville  a  few 
miles  away  and  the  B.E.F.  virtually 
encircled,  it  was  decided  that  we 
would  have  to  take  transport  back 
across  the  channel  until  we  could 
again  return  with  the  B.E.F.  to  France, 
the  intelligence  officer  in  charge  of 
our  unit  gave  us  an  “Appreciation  of 
the  situation”  explaining  the  neces¬ 
sity  of  our  withdrawal. 

We  are  now  waiting  to  see  whether 
we  shall  return  to  France  or  be  cov¬ 
ering  the  war  on  British  soil  before 
many  more  days  are  past. 


It  You  Seek 

A  JOB 

In  Any  of  These  Fields: 
Administrative  Management 

Advertising  Mechanical 

Circulation  Promotion 

Editorial  Publicity 

.  Utilize  These  Services 


RAILWAY  EXPRESS  ADS 

A  list  of  258  newspapers  will  be  used 
by  the  Railway  Express  Agency  form¬ 
ing  the  backbone  of  a  campaign 
launched  this  month. 


1.  Draft  a  four-time  ad  setting  forth 
your  gualifications  and  send  it  to  us 
with  payment.  (Count  five  words  to 
the  line;  40c  per  line,  per  issue).  For 
four  consecutive  issues,  your  message 
will  reach  prospective  employers.  Many 
are  placed  directly  through  this 
source. 

2.  Fill  out  completely  the  registration 
blank  that  will  be  sent  you  upon  re¬ 
ceipt  of  copy.  Registration  is  good 
for  six  months,  and  this  procedure 
makes  your  record  available  to  the 
publishers  and  executives  calling  upon 
us  constantly  for  help  for  all  depart¬ 
ments  of  a  newspaper  and  its  allied 
journalistic  fields.  Your  confidence 
respected,  of  course. 

3.  Deadline,  12d)0  Thursday,  noon. 


E&P  PERSONNEL  SERVICE 

1700  Times  Bldg.  N.  Y.  C. 


Advertising  Manager,  age  38,  fourteen  7,4. 
present  position,  national  and  local, 
interest.  Will  invest  $3,000  with  pt- 
lisher  who  needs  me,  not  the  monx 
Responsible,  family,  congenial,  petn', 
nent.  Mutual  strictly  conbdontisl  ij 
vestigation.  Box  1042,  Editor  &  Ft) 
lisher. _ _ 

Assistant  to  Publisher  or  Editor.  Yol- 
keen  news  and  circulation  specialist,  gij 
stalT  director;  thoroughly  trained  £ 
countries.  Moderate  salary — any  t;- 
Box  1088.  Editor  &  J’ubli^er. 

Available  this  Fall  Editor-Manager,  dail;^ 
weekly.  Western  states.  Twenty  jtc 
good  experience  all  one  city.  Referer.: 
Employed  now.  Box  lOO'Z,  Editor  1: 
Publisher. 


Cost  Executive  and  Controller 
See  advertisement  on  page  26. 


Help  Wanted 


Former  SCRIPPS  HOWARD  Office  Mses; 
eapable  of  taking  charge  of  businesi  > 
fiee.  Clear  record.  Box  990,  Editor  t 
Publisher. 


In  answering  advertisements  of  the  "Help 
ll'cntcd"  nature,  it  is  advisable  to  submit 
copies  of  references  rather  than  the  originals. 
Copies  serve  the  purpose  and  avoid  possible 
toss  of  originals. 


General  Manager — Daily  3.000  to  20,000 
rulatioii.  Record  for  trimming  exi»M 
and  pushing  up  both  circulation  and  ! 
vertising  income,  m.-iking  profits  wr  ■ 
losses  were.  Age  34,  married.  Box  11  j 
Editor  &  Publisher. 


Business  Review  Page  Manager;  competent 
to  sell,  service,  write  articles,  photograph, 
take  charge  and  develop  page.  Perma¬ 
nent.  References.  Box  1110,  Editor  & 
Publisher. 


Experienced  newspaper  man,  about  40  years 
old,  preferably  ucquaiiitt'd  with  Iowa 
conditions.  Chief  work  will  be  Editor 
and  Circulation  Man,  but  must  be  all 
around  news|iuper  man.  Job  to  develoj) 
to  Editor-Manager.  Long  established, 
successful  weekly  in  Decorah.  State  full 
experience,  training  and  wages  expected 
in  first  letter.  AXUNDSEN  PUBLISH¬ 
ING  CO.,  Decorah,  Iowa. 


General  Manager,  wide  experience  citin  i] 
to  30  thousand.  Hus  record  that  me 
investigation.  Knows  advertising  s: 
circulation.  Proven  administrative  s 
ity.  College  background.  41  yean  i 
age.  Boj^  1063^  Editor  &  Publisher.  1 
Man — 38,  capable  and  experienced  office 
back  shop,  wishes  job  on  weekly  ne  J 
paper  with  opportunity  to  buy  inter--; 
Deep  South  preferred.  Box  1075,  Ed.  i 
&  Publisher. 


SituatioDS  Wanted 

Advertising 


Wanted:  Public  Relations  Advisor.  Resi¬ 
dent  of  Pennsylvania;  familiar  with 
Pennsylvania  politics;  public  speaking 
ability.  Immediate  reply — state  full 
history  and  references.  K.  Harris,  29  S. 
3rd  St..  Room  107.  Harrisburg,  Peiina. 


Advertising  Ability,  selling,  layout, 
Producer,  age  26,  college.  Six  years’  «! 
perience  on  large  and  small  m  w  i 
agencies.  References.  Have  car.  N  t 
employed,  but  desire  change  for  1 -  t 
opportunity.  Box  1013,  Editor  &  f.: 
lisher. 


Woman  capable  of  directing  classified  tole- 
l)hone  room  for  large  daily  in  Metropoli¬ 
tan  area.  The  woman  we  have  in  mind 
must  have  proven  ability  for  production 
and  leadership.  Give  full  outline  in  first 
letter  as  to  experience  and  salary  de¬ 
sired.  Box  425,  Equity,  113  W.  42nd, 
N.  Y. 


Advertising  Representative,  age  36,  e\i  '  i 
background,  producer,  reliable,  ne-f-’ 
tioiis;  maintains  office  New  York.  1- 
1131.  Editor  &  Publisher. 


Advertising  Salesman,  31,  producer.  T 
years’  one  newspaper,  local  dep  irl:.v 
Unemployoil  due  to  merger.  Box  11- 
Editor  A  Publisher. 


other  correspondents  got  in  that  day  '  , - - — ^ — 7 

T  i  i  T  -  rriv  .  Daily  newspapers  bought,  sold,  appraised. 

— I  went  into  Louvain.  The  town  was  new’SPAPER  APPRAISAL  COKP’N 


in  many  of  the  largest  newspaper  denis 
in  the  U.  S.  HARWELL  &  FELL,  Bir¬ 
mingham,  Alabama. 


hind  a  brick  wall  25  yards  from  the  ^owl  We  have  substantial  buyers  for 


small  and  medium  dailies  in  New  England, 
N.  Y.,  Ohio,  Virginia,  N.  C.,  Ga.,  Fla., 
Kansas  and  Texas,  Al.so,  responsible 
buyers  for  outstanding  daily  east  of  Miss, 
at  $500,000,  to  $1,000,000.  Harwell  & 
Fell.  Birmingham.  Ain. 


Louis  N.  Martin,  25,  was 
placed  as  Advertising 
Manager  of  the  Metro¬ 
politan  News,  West  Hart¬ 
ford,  Conn. 


Manager  Martin 


This  Young  Advertising 
Executive — 


is  now  in  complete  charge  of  the  Metropolitan  News’ 
advertising  department.  His  title  is  Advertising  Man¬ 
ager  of  this  long-established  shopping  news.  Manager 
Martin’s  case  is  not  an  unusual  one.  Youth  finds  a 
hearing  with  the  Personnel  Service  of  EDITOR  &  PUB¬ 
LISHER. 


EDITOR  &  PUBLISHER 
PERSONNEL  SERVICE 


Situations  Wantud 

Advertisiuf  (Cont’d) 


ADVERTISING  EXECUTIVE 
Clsssifled 


Situations  Wanttd 

Editorial  (Cont’d) 


Editor-Reporter,  with  seven  years’  experi- 

ence  including  advertising  and  circulation  Lqmpmtm  ORd  OOp/Hie 

promotion ;  good  all-around  man  for  week-  p  •• 

ly.  Box  1127,  Editor  &  Publisher. _  rOr  IM  rnmtn 

Editor-writer,  any  desk,  including  sports;  '  '  '  ■  -  . .  '  - 

first  class  reporter;  34,  married;  exten- _ .  -  -  - 

sive  experience  on  small  dailies ;  capable 

and  reliable  on  desk  or  assignments.  Box  Composing  Room  Equipment  For  Sole 
1130,  Editor  &  Publisher.  _  _ 


Shopflf—  THE  EQUIPMENT  MART  -And  Sov 

New  Eqmpment  and  Supplies  —  Used  Machinery  Bartuins 
For  the  Printing-Publishing  Field 


tie  big  sive  experience  on  small  dailies;  capable 

•".'"•fion  000  Bum  secoTd  naner  ?o  «"<»  assignments.  Box  Composing  Room  Equipment  For  Sole 

Oty  600.000.  Built  second  paper  to  ^^3^  Editor  &  Publisher.  r  if  r 

itrong  first  in  city  over  two  millions.  -— — 7 — 7-7 — 7 - ^,7  ; - r - tt-  - 

Applicant  is  young,  intelligent,  re-  ~  ^Lf^ea'-'  Buy  Linotypes.  Intertypes  from  practical 


lonrceful  worker.  Address  confidentially. 
Box  1062.  Editor  &  Publisher. 


CAN  YOU  USE 
THIS  MAN! 

Seventeen  years  advertising  and 
business  office  experience  with 
three  newspapers — last  ten  years 
with  one  of  the  country’s  largest 
volume  carriers,  and  last  five  years 
have  been  advertising  manager. 
Excellent  record  and  references. 
College  graduate,  39  years  old. 

Anxious  to  make  connection  with 
smaller  newspaper  where  oppor¬ 
tunity  exists  to  earn  eventually 
an  interest.  Not  bothered  with 
either  an  executive  complex  or  big 
salary  requirements. 

If  you  are  interested  in  talking  to 
such  a  person,  write  Box  1066. 
Editor  &  Publisher. 


iiifled  Manager-Supervisor.  Seven  years’ 


cated  science,  puxxle  page,  special  fea-  "“y, 

tures,  literary  criticism.  European  and  machinists.  Unequalled  values.  Large 
New  York  experience,  French.  German. 

Box  1005,  Editor  and  Publisher.  Lrnofype"^.'“ntenance  'co.^°  23! 

Editorial  assistant,  woman;  good  newspaper  Lafayette  St.,  N.  Y. 

style,  direct  and  concise;  fine  command - - - - 

of  English;  rewrite  and  editing  experi-  For  Sale:  Duplex  Tubular  220  AC  or  DC 


Mechanical  Equipmunt  For  Sole 

All  sizes  cylinder  presses,  job  presses,  Kelly 
presses.  Kluge  Units.  John  Thompson 
presses.  Linotypes.  Intertypes,  complete 
plants  bought  and  sold. 


ence;  widely  traveled;  well-educated;  cul¬ 
tural  background;  excellent  references  in 
journalistic  field.  Box  1128,  Editor  & 

Publisher. _ 

Editorial  —  fourteen  years’  experience  as 


over.  Everything  for  the  composing 

room.  Linotype  Maintenance  Co.,  237  30  West  2Ath  St. _ New  York  City,  N.  Y. 

Lafayette  St.,  N.  Y.  Discontinuing  Job  Plant  and  will  sell  equip- 

- - - - ment  reasonable.  Write.  News  Publishing 

ir  Sale:  Duplex  Tubular  220  AC  or  DC  Company.  Wheeling.  West  Va. 

Current  Electric  Scorcher,  only  slightly  Goss  Mat  Rolling  Press;  Rouse  Band  Saw; 


used,  excellent  condition.  Make  best 
offer.  REPORTER,  Independence.  Kan¬ 
sas. 


8-page  Duplex.  Linotypes,  models  5-8-14. 
Many  other  items.  Northern  Machine 
Works.  Marshall  &  Jefferson,  Phila.,  Pa. 


reponer  desk  m^n  dtreditof-  teryears  For  S®!®:  Lanston  Monotype  type  casting/  Optimus  Cylinder,  22x32.  tape  delivery 

machine.  Complete  with  quick  change  2800  hr.,  good  condition;  chase,  rollei- 
Me  ropol  tan  New  York  :  s^ks  small-city  ogov.  Kimble  motor.  Write  or 


daily  or  weekly  job.  Age  32.  Box  1092,  ^  b-irjf  iin  ’  *  ' 

Editor  &  Publisher. -  EVANSvIlLE  PRINTING  CORPORATION 

Experienced  Reporter — eleven  years  in  Met-  Evansville,  Indiana 

ropolitan  field  covering  courts,  politics,  - - - -  -  ..  - 

“rn.e?vwf"snd‘’felt«;es"-  Aee  Guaranteed  RebuUt  Linotypes  &  Intertypes 


criticism,  interviews  and  features.  Age  xseoun 

34,  married,  two  children.  College  grad-  i 

uate.  Box  1000.  Editor  &  Publisher.  nuuu-t 

Experienced  reporter,  photographer,  feature  225  Varick  Street 

writer,  desk  man :  for  daily  or  trade - 

journal.  Box  1080.  Editor  &  Publisher.  INTERTYPK  RE 


See  HOOD-FALCO  CORP.  First 
'arick  Street  New  York.  N.  Y. 


First-Class  Sports  Writer  —  Alert,  capable, 
with  ability  to  write  originally  and  well. 
Age  30.  Box  1061,  Editor  &  Publisher. 


Graduate.  23.  with  M.A.  in  Journalism; 


Shown  substantial  increase  in  four  years 
vith  present  newspaper.  Know  every 
phisp.  Box  1091.  Editor  &  Publisher. 

*romotlon  Man,  young,  experienced.  Ideas, 
tooy.  layout,  production.  Box  1089,  Edi¬ 
tor  &  Publisher. 


Situofions  Wanted 

Circulation 


IKCIT.ATION  PROMOTION  MANAGER 


good  writer:  six  years’  experience  in 
back  shop.  Can  use  camera.  Box  1068. 
Editor  &  Publisher. 


Harvard  Graduate  with  college  and  Metro-  Win.  E.  Hanzel 

politan  reporting  experience,  now  avail-  2436  S.  Lawndale  Avenue,  Chicago,  Illinois 

able.  Age  22.  No  geographical  ties.  Ex- . . -  -  - 

cellent  recommendations.  Box  980,  Editor  Linotype  Machines  are  rebuilt  much  more 


INTERTYPK  REGAL  51AT.‘<  FOR  SALE 
8-i)oint  No.  1712  (No.  1  with  Bold).  3  huge 
fonts  containing  1700  mats  each  and  1 
font  of  1325  mats.  Price  for  all  4  fonts 
$300.  9  point  No.  2729  (No.  1  with 

Bold),  1440  mats  at  .$60  each.  All  in 
excellent  condition.  Cut  to  run  in  either 
Intertype  or  Linotype  change  magazine. 
Will  .ship  C.O.l).  to  first  application  by 
express  with  inspection  privileges. 

Win.  E.  Hanzel 

2436  S.  Lawndale  Avenue,  Chicago,  Illinois 


_  wire.  The  Herald.  Ft.  Scott.  Kansas. _ 

Mechanical  Equipment  Wanted 

Dry  Mat  Boiler — -used  heavy  duty,  single¬ 
page.  Give  complete  details.  The  De  Kalb 
Daily  Chronicle.  De  Kalb.  Illinois. _ 

Wanted — Fonts,  molds,  magazines,  motors, 
escapements,  magazine  cradles  and  other 
Linotype  and  Intertype  parts  and  acces¬ 
sories.  We  buy.  sell  and  trade.  Tell  us 
your  needs.  Montgomery  &  Bacon,  To- 
wanda,  Penna. 

WANTElj; 

Goss  or  Hoe,  4 qilate  wide  qiiadriiiile  high 
speed  press,  22  yi"  cut-off  anil  complete 
stereotyiie  machinery.  Box  1122,  Editor 
&  Publisher. 

Photo-Ewgroving  Equipment  For  Sole 


A  Piihlisher. _ 

Involuntary  fugitive  from  Hollywood,  versa¬ 
tile  gemini,  desires  spot  with  publication, 
syndicate  ns  Cartoonist,  Caricaturist, 
film  critic,  movie  correspondent  or  satiri¬ 
cal  qiiipjier.  Box  1100,  Editor  &  Pub¬ 
lisher _ 

Managing  Editor  39,  sixteen  years’  experi¬ 
ence  in  editorial  department.  Now  em- 
liloyed.  Box  1049,  Editor  &  Publisher. 

News  Cameraman,  desires  change,  references 
from  present  employer.  Handle  any  as¬ 
signment  including  sports,  action,  style, 
society,  portrait,  illustration,  natural 
color,  advertising,  etc.  Box  1014,  Editor 
&  Publisher. 


economically  thru  our  specialized  service.  Chemco  Photol 

Modernization  possible  only  thru  HTAR  230  W.  41st  Street 
improved  parts.  Ask  for  details.  Lino-  '  i4 

type  Parts  Company,  203  Lafayette  St..  ? 

New  York  City. 


kee  36.  married.  15  years  boy  sjiecialist,  ployed.  Box  1049,  Editor  A-  t'uDlisner. 
unall.  lueiropiilitan.  morning,  afternoon.  News  Cameraman,  desires  change,  references 
.unday  newspiipers  Carrier  promotiou  from  present  employer.  Handle  any  as 

iwaril  winner  Midwest.  Five  yi-ars  with  signment  including  sports,  action,  style 

present  employer.  Own  .Speed  Grajihic  society,  portrait,  illustration,  natura 

«iid  darkroom  equipment.  Excellent  car-  color,  advertising,  etc.  Box  1014,  Editoi 

ner  hiilletins,  contests,  manuals.  Want  A-  Publisher 

r:;rd,";:rfrr'ence^  pho;o’‘^lo;  News  Feature.  Sports  Reporter.  23.-m.ar 


LINOTYPE.  INTERTYPE  MACHINES 
All  models.  Completely  Rebuilt. 
Linotype  Supply  Co. 

335  Canal  Street  New  York  Ci 


Photo  Engraving  Equipment 
complete  film  plants 
Chemco  PhotoProducts  Company 

0  W.  41st  Street _ N ew  Y'ork  City 

Photo-engraving  Equipment  and  Metals 
E.  T.  SULLEBARGER  CO. 

110  Fulton  St.  538  S.  Clark  St. 

New  York.  N.  Y.  Chicago,  Ill. 


tor  A-  Publisher  -  •  '  ried.  One-and-one-half  years’  experience 

_ _ _ !  ' _  oil  small  daily — advertising,  desk  experi- 

ence.  Box  1069.  Editor  &  Publisher. 

CIRCULATION  assistant  Optimist,  211  Clear,  concise  news,  features 

*  renders  remember.  Intelligent  cojiy 

ff  37,  now  employed,  seeks  change.  Has  editing.  ^.B.,  Indiana.  Sam  Gordon, 
eight  years’  daily,  weekly  and  farm  South  Rembert  .Street,  Memphis,  Ten- 

jounial  experience  and  is  adept  at  pre-  nessee. _ 

piring  promotion  advertisements,  carrier  Reporter,  deskman,  23,  experienced,  ern- 
literature,  expiring  letters  and  enclosures,  ployed:  A.B.,  Harvard,  with  honors;  M.3., 
club-raiser  and  local  agent  offers,  etc.  Columbia  Journalism;  best  recommenda- 

Specializes  in  creating  contests  that  tions;  car.  Box  1040,  Editor  &  Publisher. 

and  hold  circulation.  Will  gl^ly  Reporter,  limited  experience;  subsistence 
prove  ability  with  samples  of  work.  Box  „.o»o.\,nrcn»ito-  frainins"  20- 


ciRcuLA'noN  assistant 


literature,  expiring  letters  and  enclosures, 
club-raiser  and  local  agent  offers,  etc. 
Specializes  in  creating  contests  that 


MILLER  SAW-TRIMMERS 

Standard  of  the  world  for  over  35  years 

Intorznation  on  request 
MILLER  PRINTING  MACHINERY  CO  .  PITTSBURGH,  PA. 


Press  Room  Equipment  For  Sole 

New  York  City  Duplex  24-page  Tubular;  Duplex  20-^ge 

-  -  -  semi  cylindrical ;  Duplex  8-pnge  Angle- 

Bar;  Goss  16-page  straight-line  press; 
also,  a  wide  range  of  good  stereotype 
machinery  and  comiiosiiig  room  equijiment. 
What  can  you  use?  .loliii  Griffiths  Co. 

)  f  MH/IFDC  Inc.,  145  Nassau  St.,  N.  Y.  C. _ 

For  Sale — Goss  straigbtline  press,  three 
nvor  vaare  Colors  and  black  or  24  pages  black  and 

over  OD  yeara  additional  color  cylinder,  21!4'  cutoff. 

DZTtiase  drive  also  curved  stereotype  pieces, 

equesi  chases,  strictly  A-1  condition;  $6,000  as 

I..  PITTSBURGH,  PA.  stands.  The  Everett  Daily  Herald, 

Everett,  Wash. 


editing.  A.B.,  Indiana.  Sam  Gordon,  Model  CSM  42-Pica  Intertvne  serial  num-  Sale:  8-page  Duplex  flatbed  newspaper 

30  South  Rembert  Street  Alemnhis  ’Ten-  “  •i“‘®“yP®’.  f®”.®*  num  press  with  motor.  Lebanon  News  Pub- 

nessi^  Kimnert  .^street,  aiempnis,  leii  her  over  10,000.  Also  rebuilt  Linotypes  lishing  Co.,  Lebanon.  Penna. 


and  Intertypes  of  all  models;  Monotypes,  - - _  ^ 

Cylinder  Presses.  Job  Presses,  Automatics.  Make  us  ^  F-G-®- 

We  guarantee  new  machine  performance.  Roller.  Bed  size,  37 /4x27  a.  weight 

PAYNE  &  WALSH  CORPORATION  api)roximately  3,000  pounds,  3  H.P.  motor 

82  Beekman  Street  New  York,  N.  Y.  '  Y  ”  two-way  control.  A-l  con- 

_  dition.  The  Daily  Olympian,  Olympia 

ane-O-Plate  —  Rotary  precision  shaver  Washington. _ 

Shaves  all  types  of  Hat  work  including  Used  Hoe  4-unit  or  6-unit  straight-pattern 


prove  ability  with  samples 
1048,  Editor  &  Publisher. 


Situations  Wanted 

Editorial 


wage;  versatile;  college  training;  age  20;  Plane-O-Plate  Rotary  precision  shaver 


acquainted  Metropolitan  area;  go  any¬ 
where  for  Interview.  Box  1015,  Editor  & 

Publisher. _ 

Reporter,  sports  writer,  25,  seeks  job  daily 
anywhere:  also  publicity,  magazine  ex¬ 
perience.  Box  1012,  Editor  &  Publisher. 

REPORTER 


1-Around  Man,  35,  married;  street,  desk,  REPORTER 

makeup;  fourteen  years’  experience;  go  Twenty-six  yeara  old,  excellent  three-year 


anywhere  immediately, 
tor  &  Publisher. 


Box  1115,  Edi- 


record  on  large  weekly,  desires  place  on 
daily  or  with  news  service.  Box  1039, 
Editor  &  Publisher.  _ ^ 


^ysis  and  Publicity  —  expertly  done.  Young  Man,  22,  can  coax  a  story  out  of 


Press,  magazines.  Radio.  Also,  con- 
•tuner  writing  behalf  of  business.  Rea- 
lonible — if  immediate.  Box  1070,  Edi- 
tor  4  Publisher. 

lnlUble--A  1,  all  ’round  newspaperman; 
31;  twelve  years  dailies,  weeklies;  edi¬ 
torial,  advertising.  Box  1043,  Editor  & 
Publisher. 

M.J.,  Scholarly,  dependable,  wants  ex- 
Wrience — anywhere.  Salary  incidental. 
"01  1064.  Editor  &  Publisher. 

Can  you  use  quick,  accurate  feature  and  re¬ 
write  man  to  produce  readable  and.  if 
nert  be.  witty  copy,  free  of  cliches?  Pub- 
hcity  executive.  34,  exceptionally  well- 
tnformed,  would  return  to  newspaper  or 
magazine  writing  job,  including  more  mod- 
salary.  Box  1133,  Editor  &  Publish- 


anyone.  Newspaper  experience.  1940 
graduate  of  Columbia  School  of  Journal¬ 
ism  who  wants  to  learn  how  inept  he 
is  as  a  reporter.  Box  1105,  Editor  & 
Publisher. 


Situations  Wonted 

Mechanical 

Linotype-Intertype  Operator,  3,000  ems, 
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P  U  B  L  I  S  H  E: 


SHOP  TALK  AT  THIRTY 


SO  FAST  IS  the  pace  of  modern  total 
war  that  predictions  and  propaganda 
can  scarcely  keep  pace  with  the  facts 
of  the  news.  Almost 

Most  War  Pre-  f  predictions 

have  been  wrong, 
dictions  Hove  bombing  of  civ- 

Been  Wrong  ilians  in  great  cities 
indicated  by  the 
Barcelona  experiments  has  not  been 
attempted  by  any  party  to  the  present 
war,  except  in  an  accidental  and  in¬ 
cidental  manner.  The  use  of  poison 
gas,  against  which  all  expectant 
belligerents  provided  soldiers  and 
civilians  with  millions  of  expensive 
masks,  has  been  apparently  tabooed 
by  all  belligerents.  The  elaborate 
and  gas-proofed  air-raid  shelters  in 
Berlin  and  London  have  (to  date, 
June  17,  at  any  rate)  gone  without 
tenants.  And,  strangely  enough,  with 
plenty  of  actual  fact  to  go  on,  none 
of  the  prophets  called  the  turn  on  the 
German  technique  in  the  invasion  of 
the  Low  Countries  and  France! 

Propaganda  has  been  active  on  all 
sides,  as  expected  and  predicted.  Our 
personal  belief  is  that  out-and-out 
war  propaganda,  as  such,  has  achieved 
the  minimum  of  effect  in  this  country. 
So  far,  it  has  been  subtle  rather  than 
energetic,  from  both  the  Allies  and 
Germany,  and  it  has  been  actual 
news,  rather  than  wishful  coloration 
of  news,  which  has  been  influential 
in  swaying  American  thought.  The 
abundance  and  wide  scope  of  these 
activities,  dating  long  before  the  out¬ 
break  of  hostilities  last  September  is 
carefully  traced  in  a  book  released 
this  week  by  Yale  University  Press — 
“War  Propaganda  and  the  United 
States”  by  Harold  La  vine  and  James 
Wechsler.  We  have  befoie  us  a  spe¬ 
cial  edition  of  the  book,  prepared  for 
the  Institute  of  Propaganda  Analysis 
— a  paper  cover  with  vivid  red  brush 
strokes  blazoning  the  title  and  a 
montage  of  illustrations  of  the  prop¬ 
aganda  with  which  Germans,  Allies, 
Fascists  and  Communists  have  at¬ 
tempted  to  guide  our  thinking  since 
the  days  of  Munich. 

It  is  a  well-executed  book.  After 
a  brief  review  of  the  propaganda 
techniques  which  are  said  to  have  led 
us  into  our  1917-1919  adventure,  the 
authors  assay  the  propaganda  efforts 
of  the  immediate  past  and  present. 
They  do  not  take,  with  or  without 
’  salt,  the  claims  that  the  Allied  nations 
had  attempted  no  propaganda  here. 
It  is  conceded  that  the  Allies  had 
sized  us  up  as  almost  allergic  to  prop¬ 
aganda,  and  that  their  procedure  was 
considerably  different  from  that  of 
the  last  generation.  One  similarity 
remains — the  best  propagandists  for 
England  and  France  were  not  British 
or  Frenchmen;  they  were  native 
Americans  with  attachments  of  vari¬ 
ous  natures  for  the  older  lands. 

*  »  * 

THE  AUTHORS  make  that  emphat¬ 
ically  plain.  They  do  not  empha¬ 
size  the  suave  tactics  of  Lord  Lothian, 
British  Ambassador 
Allies  United  States. 

Didn't  Need  ?iey  do  point  out 
_  .  that  he  was  appointed 

Propaganda 

years  of  American 
service  in  other  capacities  and  a  dem¬ 
onstrated  ability  to  make  American 
friends.  Of  that  there  is,  and  should 
be,  no  criticism  from  any  quarter. 
France  also  sent  her  leading  lights 


By  ARTHUR  ROBB 

here  to  state  the  case  of  Marianne  in 
convincing  terms  before  men,  women, 
and  groups  who  might  have  the  power 
to  influence  the  thinking  of  many. 
There’s  no  way  of  telling  at  this  stage 
how  effective  these  efforts  have  been 
in  making  American  aid  available  to 
England  and  France.  Our  own  guess 
is  that  these  nations  could  have 
bought  all  they  wanted  here,  regard¬ 
less  of  propaganda,  and  that  all  of 
the  propaganda  they  could  have 
poured  into  America  would  not  have, 
could  not  have,  put  us  into  the  war 
as  a  more  effective  participant. 

When  these  able  young  men  com¬ 
pleted  their  book,  about  May  15,  they 
could  not  have  foreseen  the  events 
of  the  month  to  come.  They  shared 
that  lack  of  prevision  with  the  rest  of 
us.  This  poor  wight,  for  example, 
called  back  to  memory  the  rugged 
buttes  along  the  Aisne  near  the 
Chemin  des  Dames,  the  giant  saucer 
of  the  Vesle  valley  around  Fismes, 
the  broad  winding  Marne  between 
Chateau  Thierry  and  Jaulgonne — and 
predicted  to  people  who  look  to  him 
for  military  wisdom  (another  reputa¬ 
tion  shot!)  that  the  Germans  would 
not  get  through  the  Oise-Aisne-Marne 
gateway  to  Paris.  He  looked  at  the 
maps  and  he  saw  those  flint  roads, 
with  shells  dropping  between  the 
trucks  and  the  wooded  hills  around  the 
Ourcq  at  Fere-en-Tardenois,  and  the 
gas-filled  valleys  between  Chery 
Chartreuve  and  Fismes.  He  recalled 
how  a  hard-pressed,  defeated,  Ger¬ 
man  army  had  held  up  the  French 
and  American  armies  for  more  than 
three  weeks  in  1918  with  tough  rear¬ 
guard  actions  airplane  bombing  and 
all-night  gas  bombardments.  And  he 
didn’t  see  how  the  Germans,  theo¬ 
retically  breathless  from  their  race 
to  the  channel,  could  smash  through 
a  French  army  that  knew  what  was 
coming.  When  the  hills  and  river 
banks  that  had  been  the  last  resting 
place  for  thousands  of  Americans 
weren’t  even  whistle  stops  for  the 
Hitler  army  in  its  ten-day  rush  to 
Paris,  his  gasps  of  astonishment  were 
hardly  audible. 

Call  that  a  triumph  for  propaganda, 
if  you  want  to.  On  the  one  hand,  we 
had  the  memories  and  the  current 
stories  of  an  intrepid,  well -officered, 
well-equipped  French  army.  On  the 
other,  we  had  the  yams  about  the 
under  -  fed,  slave  -  driven  German 
forces,  and  the  Thyssen  theory  that 
Germany  had  begun  the  war  totally 
unprepared  for  a  major  effort.  Be¬ 
hind  that,  we  had  had  several  years 
of  news,  supported  by  German  au¬ 
thorities,  which  had  kept  the  minds 
of  what  we  thought  was  civilization 
on  the  barbarous,  pagan  persecution 
of  religious  minorities  by  the  Nazis. 
Those  stories  made  the  headlines,  got 
the  radio  time  and  the  banquet 
speeches.  The  pictures  that  the  Nazis 
frankly  released,  showing  evidence 
of  their  mechanized  developments, 
were  dismissed  as  poppycock,  specially 
made  for  the  newsreels. 

Looking  back  a  few  years,  we  re¬ 
membered  that  an  Italian  mechanized 
division  was  cut  to  pieces  in  Spain — 
and  we  dismissed  mechanized  divi¬ 
sions  as  shackled  by  their  own  armor. 
We  accepted  the  amateur  theory, 
earnestly  broadcast  by  the  Commu¬ 
nists  then,  that  Spanish  valor  had  in¬ 
flicted  a  miniature  Caporetto  on  the 
Italians.  And  we  paid  no  attention 


to  the  military  reports  available,  ex¬ 
plaining  the  Italian  defeat  on  much 
more  material  grounds.  The  Italian 
troops  were  inexperienced  with  their 
new  equipment;  bad  weather  had 
made  the  ground  difficult  for  motor 
vehicles;  most  important,  the  tanks 
and  trucks  were  caught  in  scattered 
formation,  because  of  the  miry  ter¬ 
rain,  and  were  scattered  by  Spanish 
and  Russian  dive-bombers. 

That  was  in  1937,  but  apparently 
the  only  people  who  read  the  lesson 
were  the  Nazis  in  Spain. 

*  * 

IT  LOOKS  TO  US  as  though  the 

Germans  had  won  the  propaganda 
mastery  by  a  two-tongued  policy. 

Break  all  promises 
^  that  guaranteed  ter- 

Twa-Tongued  ri  t  o  r  i  a  1  integrity. 

That  will  convince 
**  the  world  that  Ger- 

many’s  word  is 
worthless.  Then  tell  the  truth  about 
Germany’s  military  plans  and  prep¬ 
arations.  Even  put  on  a  preview  in 
Poland  of  the  same  tactics  that  will 
be  used  in  the  west.  Tell  the  whole 
story  in  military  reports  that  have 
never  been  surpassed  for  clarity  or 
candor.  With  the  reputation  for 
duplicity  already  established,  no  one 
will  believe  the  military  story.  Then, 
when  the  time  comes  to  strike  the 
big  blow,  forget  about  the  Westwall 
and  go  back  to  the  old  Von  Schlieffen 
plan  of  an  enveloping  movement  by 
the  right  flank — the  same  move  that 
failed  in  1914.  No  one  gave  it  a 
ghost’s  chance  of  success  this  time 
against  a  prepared  enemy.  Let  Berlin 
and  Rome  keep  the  sirens  going  on  a 
succession  of  false  alarms,  and  be 
careful  to  tip  off  the  time  of  the  real 
attack.  No  one  would  believe  it. 

It  seems  to  have  worked  so  far — 
this  idea  of  being  so  barbarous  a 
barbarian  so-and-so  that  every  utter¬ 
ance  is  taken  as  the  word  of  an  ego¬ 
maniac,  unworthy  of  sane  credence. 
These  Nazis  even  went  so  far  as  to 
show  their  whole  aviation  layout  to 
Colonel  Lindbergh,  knowing  that 
that  forthright,  upright,  intelligent 
officer  would  regard  it  as  duty  to  give 
his  information  to  his  own  govern¬ 
ment,  which  he  did.  The  Nazis  may 
also  have  known  that  his  information 
would  be  discredited  by  Communist 
propagandists  here,  and  the  once- 
popular  hero  branded  as  a  Fascist 
and  an  amateur  military  man. 

That  looks  to  us  like  the  major 
propaganda  achievement  of  the  war — 
even  though  it  is  one  that  can  com¬ 
mand  no  admiration  from  people  who 
have  been  bred  to  truth  telling.  It  is 
a  demonstration  of  what  this  page, 
and  many  others,  have  long  pointed 
out — that  in  a  totalitarian  state  the 
media  of  communications  as  well  as 
diplomacy  are  now  weapons  of  the 
war  strategist.  Once  you  concede 
that  war  is  an  appropriate  instrument 
for  the  settling  of  international  differ¬ 
ences,  you  have  to  grant  as  a  practical 
matter  that  any  plan  for  bringing  the 
war  to  a  quick  conclusion  is  admis¬ 
sible.  It  now  looks  as  though  Ger¬ 
many  had  defeated  France  and  the 
Low  Countries  before  firing  a  shot  by 
deceiving  them,  not  as  to  her  inten¬ 
tions,  but  as  to  her  methods  of  carrj’- 
ing  out  those  aims.  After  the  open¬ 
ing  of  active  hostilities,  the  Germans 
won  this  fight  by  solving  the  modern 
problem  of  advancing  an  attack 


against  well-armed  and  well-fort 
defenses,  regardless  of  the  valor  of 
the  defenders.  They  solved  it  by 
applying  weapons  developed  20  yem 
ago  by  their  present  foes. 


AGAINST  PROPAGANDA  of  tlm 

grandiose  German  type,  the  methoi 
discussed  by  Messrs.  Lavine  and 
Wechsler  belong  b 
Slogans  ^he  priinary 
,  .  Communist  slogan 

like  “The  Yanks  An 

Hysterical  Coming”  could 

not  even  slightly  in- 
fluence  American  public  opinion  if  it 
were  plain  that  our  future  would  lx 
jeopardized  by  non-intervention  k 
this  or  any  other  war.  Slogans  an 
pretty  ephemeral  in  their  effect,  for¬ 
tunately.  The  “Stop  Hitler  Not* 
slugline  looks  hysterical  in  the  fan 
of  the  French  capitulation— whid 
could  not  have  been  predicted  who 
it  was  written.  So  do  most  of  tbe 
other  slogans  and  the  associatim 
which  have  propounded  them  sioct 
last  September. 

We  commend  the  book  by  Mesan. 
Lavine  and  Wechsler,  neverthek*, 
as  a  careful  and  fairly  objective  study 
of  the  efforts,  mostly  futile,  to  ship 
American  public  opinion  during  & 
last  18  months.  It  is  almost,  if  not 
quite,  proof  of  the  accuracy  of  Euro¬ 
pean  judgments  that  we  are  so  sui- 
picious  of  propaganda  that  its  effort 
on  us  are  bound  to  be  largely  wasted 
The  only  folks  who  don’t  appear  to  be 
conscious  of  this  truth  are  AmeridB 
themselves.  They  love  to  talk  about 
propaganda,  and  to  find  it  in  plaes 
where  only  honest  fact  and  opinin 
are  meant  to  be  presented. 

Since  President  Roosevelt’s  speed 
on  May  16,  every  village  in  this  land 
has  had  its  spy  scare.  People  of  Ger¬ 
man  birth  or  German  extraction  who 
have  no  more  use  for  Nazism  than 
Winston  Churchill  has  are  being  har¬ 
ried  by  idle  and  malicious  gossip. 
Rumors  spread  by  the  clothesline  tde- 
graph  of  the  arrest  of  some  blond 
drug  clerk  or  bartender  who  had 
been  friends  with  everybody  in  town 
until  people  began  to  see  fifth  col¬ 
umns  under  the  garden  rosebush* 
Even  physicians,  with  years  of  prac¬ 
tice  behind  them,  are  reported  by 
verbal  process  to  be  in  the  hands  d 
the  FBI  as  spies.  We  have  talked  to 
several  newspapermen  who  were  as¬ 
signed  to  run  down  these  yarns  and 
we  have  yet  to  find  one  instance  of  an 
arrest  since  May  16  for  “fifth  column 
activities. 

There  may  be,  probably  will  be. 
many  such  arrests  if  the  war  fever 
rises,  and  if  they  are  made  by  com¬ 
petent  police  authorities  there  prob¬ 
ably  will  be  plenty  of  evidence  to 
support  them.  Theoretically,  we  sup¬ 
pose,  war-time  powers  over  subversive 
activities  are  now  in  effect  under  4c 
President’s  emergency  proclamatkt. 
but  the  judgment  of  what  constitutes 
“subversive  activity  can’t  be  left  to 
every  sharp-eared  soda  jerker  and 
laundry  truck  jumper  educated  by 
the  pulp  magazines,  nor  to  estimable, 
patriotic  ladies  whose  housewoA 
doesn’t  keep  their  minds  and  hands 
busy. 

As  this  black  week  dawns,  however, 
we  think  we  note  signs  that  tte 
American  people  are  getting  over 
their  jitters.  The  stunning  impact  d 
France’s  tragedy  has  been  completed 
sobering,  and  it  raises  problems  ftf 
Uncle  Sam  for  which  no  propagandd 
can  furnish  the  answers.  From  no* 
on,  we  hop)e  and  believe,  our  country¬ 
men  will  look  facts  in  the  eye  and  dc 
a  lot  less  idle  talking. 


